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APPENDIX I



[Study Area Population and Expenditure

Table: 1
STUDY AREA POPULATION FORECASTS
Base Year Forecasting Years
Zone Postcode Sectors 2022 2025 2030 2035 2040
1 BN7 1, 2. 18,389 18,616 18,997 19,423 19,833
2 BN7 3. 15,254 15,497 15,898 16,331 16,752
3 BN8 4. 6,339 6,545 6,846 7,136 7,436
4 BN8 5, 6. 11,252 11,528 11,991 12,469 12,939
|3 BN251,2,3,4. 25,142 25,396 25,932 26,436 26,947
6 BN9O, 9. 14,113 14,547 15,179 15,808 16,444
7 BN107,8. 30,160 30,696 31,508 32,391 33,255
8 BN2 8. 20,773 21,184 21,790 22,461 23,115
9 BN26 5, 6; BN20 0, 9. 41,854 43,105 44,881 46,719 48,568
10 BN211,2,3,4;BN207, 8. 35,041 35,709 36,768 37,829 38,890
1 BN220,7,8,9. 29,712 30,048 30,891 31,595 32,340
12 BN235,6,7,8. 11,129 11,505 11,980 12,520 13,050
13 BN24 5, 6. 31,632 32,618 34,083 35,731 37,340
14 BN271,2,3,4. 18,148 18,701 19,480 20,344 21,190
15 TN393, 4. 46,607 47,559 49,066 50,626 52,175
TOTAL 355,545 363,254 375,290 387,818 400,272
Source:
Precisely 'Geolnsight' Report for the Study Area (March 2022).
Table: 2
STUDY AREA PER CAPITA EXPENDITURE
[[Price Basis: 2020 Prices
CONVENIENCE GOODS COMPARISON GOODS
Per Capita Expenditure Including Special Form of Trading Per Capita Expenditure Including Special Form of Trading
Zone Base Year Forecasting Years Base Year Forecasting Years
2022 2025 2030 2035 2040] 2022 2025 2030 2035 2040]
1 2482 2416 2,466 2458 2441 4,881 5,130 5,675 6,171 6,657
2 2,588 2,509 2,545 2,523 2492 5,162 5402 5,941 6,433 6,914
3 2,271 2,169 2,157 2,096 2,024 4,482 4,620 4,982 5311 5,627
4 2,588 2,489 2485 2421 2,359 5,034 5221 5,656 6,053 6,439
5 2,607 2,548 2,596 2,590 2,576 5,017 5,291 5,843 6,358 6,864
6 2,363 2,265 2,259 2,201 2,134 4,372 4,522 4,889 5,222 5,544
7 2,468 2,393 2422 2,398 2,365 4,681 4,898 5372 5811 6,239
8 3,154 3,053 3,087 3,049 2,999 6,071 6,343 6,951 7,503 8,044
9 2,224 2,131 2,130 2,079 2,017 4,277 4,425 4,795 5,130 5453
10 2,033 1,970 1,990 1,968 1,938 3,774 3,948 4,323 4,671 5,011
1 2,059 2,009 2,032 2,017 1,996 3,849 4,052 4441 4,812 5178
12 3,000 2,863 2,855 2,778 2,686 5,771 5,945 6,429 6,861 7,275
13 2,853 2,729 2,714 2,631 2,536 5375 5,550 5,983 6,368 6,737
14 2,933 2,809 2,803 2,728 2,642 5,674 5,864 6,345 6,773 7,188
15 2421 2,340 2,359 2,324 2,281 4,557 4,755 5,195 5,597 5,991
[Study Area Average 2,483 2,397 2413 2,374 2,326 4,736 4,937 5,386 5,798 6,200
Expenditure on Special Forms
of Trading (%)* 7.0 75 8.0 8.0 8.5 225 24.0 21.0 285 30.0
Per Capita Expenditure EXCLUDING* Special Form of Trading Per Capita Expenditure EXCLUDING* Special Form of Trading
Zone Base Year Forecasting Years Base Year Forecasting Years
2022 2025 2030 2035 2040] 2022 2025 2030 2035 2040]
1 2,308 2,235 2,269 2,261 2,233 3,783 3,899 4,143 4412 4,660
2 2,407 2,321 2,342 2,321 2,280 4,000 4,106 4,337 4,599 4,840
3 2,112 2,006 1,984 1,928 1,852 3474 3,511 3,637 3,797 3,939
4 2,406 2,302 2,286 2,233 2,158 3,902 3972 4,129 4,328 4,507
15 2425 2,356 2,389 2,383 2,357 3,888 4,021 4,266 4,546 4,805
6 2,198 2,095 2,079 2,025 1,952 3,388 3437 3,569 3,734 3,881
7 2,295 2,214 2,228 2,206 2,164 3,627 3,723 3,922 4,155 4,367
8 2,933 2,824 2,840 2,805 2,744 4,705 4,820 5,074 5,365 5,631
9 2,068 1,971 1,960 1,912 1,846 3314 3,363 3,501 3,668 3,817
10 1,890 1,822 1,831 1,810 1,773 2,925 3,001 3,156 3,340 3,507
1 1,915 1,858 1,870 1,856 1,826 2,983 3,079 3,242 3441 3,624
12 2,790 2,649 2,627 2,556 2457 4472 4,519 4,693 4,906 5,092
13 2,653 2,525 2,497 2421 2,320 4,165 4,218 4,368 4,553 4,716
14 2,728 2,598 2,578 2,510 2418 4,397 4,457 4,632 4,843 5,032
15 2,251 2,165 2,170 2,138 2,087 3,532 3,614 3,792 4,002 4,193
[Study Area Average 2,309 2,218 2,220 2,185 2,129 3,670 3,752 3,932 4,146 4,340
Source: Precisely 'Geolnsight' Report for the Study Area (March 2022) for per capita expenditure. SFT deductions by CPW Planning based on forecasts by
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Oxford Economics (derived from the Retail Expenditure Guide 2021/22 published by Precisely) and Experian Retail Planner Briefing Note.



Table: 3
STUDY AREA EXPENDITURE FORECASTS
TOTAL RETAIL EXPENDITURE
Zone CONVENIENCE GOODS COMPARISON GOODS
2022 2025 2030 2035 2040 2022 2025 2030 2035 2040
(£000) (£000) (£000) (£000) (£000) (£000) (£000) (£000) (£000) (£000)
1 42,445 41,608 43,098 43918 44,297 69,566 72,575 78,698 85,699 92,426
2 36,715 35,972 37,226 37,909 38,194 61,023 63,628 68,944 75,114 81,082
3 13,389 13,131 13,585 13,758 13,772 22,019 22,979 24,899 27,098 29,292
4 27,078 26,543 27,410 27,836 27,927 43,900 45,793 49,510 53,959 58,317
15 60,963 59,845 61,941 62,997 63,514 97,752 102,118 110,619 120,170 129,472
6 31,021 30,481 31,553 32,015 32,102 47,819 49,997 54,175 59,018 63,815
7 69,230 67,952 70,199 71,457 71,952 109,403 114,271 123,559 134,576 145,234
8 60,936 59,829 61,881 62,999 63,430 97,735 102,114 110,561 120,504 130,154
9 86,559 84,970 87,947 89,340 89,649 138,722 144,047 157,109 171,374 185,403
10 66,238 65,067 67,327 68,481 68,955 102,491 107,152 116,045 126,331 136,402
1 56,906 55,829 57,754 58,636 59,065 88,626 92,529 100,157 108,709 117,209
12 31,046 30,473 31,470 31,996 32,068 49,771 51,986 56,222 61,420 66,453
13 83,918 82,349 85,099 86,500 86,639 131,763 137,594 148,865 162,686 176,097
14 49,503 48,586 50,227 51,064 51,228 79,804 83,348 90,226 98,522 106,625
15 104,927 102,963 106,490 108,261 108,909 164,602 171,880 186,070 202,593 218,794
TOTALS 820,874 805,597 833,206 847,168 851,701 1,304,997 1,362,909 1,475,660 1,607,774 1,736,775
Source: Tables 1and 2
Table: 4
COMPARISON GOODS PER CAPITA EXPENDITURE BY GOODS TYPE
Per Capita Comparison Goods Expenditure in 2022 for the Study Area as a whole 2020 Prices
Chemist's goods,
Furniture & floor| Domestic| Audio-visual &] DIY goods &} medical & beauty| All other comparison Total Comparison{
Clothing & footwear| coverings|  Household textiles| computer equij decorating supplies] products| goods| Goodg
Including SFT (£) 1,070 344 17 145 642 255 664 1,499 4,736
Deduction for SFT (%) 29.0 17.0 23.0 29.0 265 8.0 11.0 243 225
Excluding SFT (£) 760 286 90 103 472 235 591 1,134 3,670
Source: Precisely 'Geolnsight' Report for the Study Area (March 2022) for per capita expenditure.
SFT deductions estimated by CPW Planning with regard to the Household Interview Survey 2022.
Table: 5
STUDY AREA COMPARISON GOODS EXPENDITURE BY GOODS TYPE IN 2022
Clothing & Furniture/ H He Audi Hardware, DIY, Chemist, medical All other]
Zone footwear floor coverings Textiles I equipment garden products & beauty goods|  comparison goods]
(£000) (£000) (£000) (£000) (£000) (£000) (£000) (£000)
1 14,399 5412 1,708 1,951 8,944 4,446 11,201 21,499
2 12,630 4,747 1,498 1,712 7,845 3,900 9,825 18,858
3 4,557 1,713 540 618 2,831 1,407 3,545 6,805
4 9,087 3415 1,078 1,231 5,644 2,806 7,068 13,567
5 20,233 7,604 2,399 2,742 12,567 6,248 15,739 30,209
6 9,898 3,720 1,174 1,341 6,148 3,056 7,699 14,778
7 22,644 8,510 2,685 3,069 14,065 6,993 17,615 33,810
8 20,229 7,603 2,399 2,741 12,565 6,247 15,736 30,204
9 28,713 10,791 3,405 3,891 17,834 8,867 22,335 42,871
10 21,214 7973 2,516 2,875 13,176 6,551 16,502 31,674
1 18,344 6,894 2,175 2,486 11,394 5,665 14,269 27,389
12 10,302 3,872 1,222 1,396 6,399 3,181 8,014 15,381
13 27,2712 10,250 3,234 3,696 16,940 8,422 21,215 40,720
14 16,518 6,208 1,959 2,238 10,260 5,101 12,849 24,662
15 34,069 12,804 4,040 4,617 21,161 10,521 26,502 50,868
TOTALS 270,108 101,516 32,031 36,603 167,772 83,411 210,114 403,294
Source: Tables 1 and 4
2
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Scenario 1

Eastbourne Town Centre

Table: 6A
CONVENIENCE GOODS MARKET SHARES IN 2022
2022
Eastbourne Town Centre
Zones Main food Top-up food WEIGHTED
AVERAGE|
Q1 Q5
Expenditure weighting
70 30 100
(%) (%) (%)
1 1.3 0.0 0.9
2 0.0 14 04
3 24 0.0 1.7
4 0.0 0.0 0.0
5 23 25 24
6 0.0 0.0 0.0
7 0.0 0.0 0.0
8 11.9 9.4 11.1
9 17.6 15.4 16.9
10 6.6 12.1 8.3
1 1.3 24 1.6
12 5.6 1.3 43
13 44 0.6 33
14 16 1.2 15
15 54 0.6 4.0
Sources: Household Interview Survey 2022.
Expenditure weighting by CPW Planning.
Table: 7A
COMPARISON GOODS MARKET SHARES BY GOODS TYPE IN 2022
2022 Allocations to
Eastbourne Town Centre
Indicated by Household Interview Survey
Clothing & Furniture/ t F Audi | Hardware, DIY, Chemist, medical All other WEIGHTED
footwear| floor coverings etc Textiles Appliances equipment garden products & beauty goods comparison gds AVERAGE|
Q15 Q16 Q17 Q18 Q19 Q20 Q21 Q22
Zones Expenditure weighting
760 286 90 103 472 235 591 1,134 3,670
(%) (%) (%) (%) (%) (%) (%) (%) (%)
1 5.7 43 32 26 0.0 14 0.0 0.0 1.7]
2 1.3 0.0 0.6 0.0 22 0.0 0.0 2.2 1.2||
3 29 0.0 0.0 0.0 0.0 0.6 1.7 0.0 0.9
4 11.1 5.0 4.1 1.2 0.6 39 2.0 0.0 34
15 334 16.5 17.5 8.3 6.9 1.7 54 10.7 14.0
6 253 6.0 8.0 0.6 45 0.6 0.6 5.6 84
7 13.6 0.0 5.0 3.0 0.0 0.0 1.3 2.5 4.0
8 33.6 16.6 89 14.6 9.2 71 264 15.6 19.6
9 413 20.7 226 11.2 3.1 9.8 60.8 33.9 323
10 36.3 10.9 8.2 15.3 16 5.1 432 211 23.0
1 213 13.9 17.5 19.2 5.0 11.0 355 17.2 20.1
12 321 12.0 8.2 28.9 54 10.1 18.7 26.7 21.2
13 34.7 10.8 18.4 12.9 10.0 9.1 12.9 14.5 17.2
14 264 9.8 10.1 43 338 8.0 5.6 114 12.0
15 227 7.6 9.7 1.2 1.8 0.6 39 84 9.0
Sources: Household Interview Survey 2022.

Table 4 for expenditure weights.
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Table:

8A

MARKET SHARES ATTRACTED FROM THE STUDY AREA

Scenario:

Baseline - Market shares indicated by the Household Interview Survey 2022 remain unchanged throughout the forecasting period.

1 Location:

Eastbourne Town Centre

Market shares correction factors:

Convenience Goods:
Comparison Goods:

120{% of survey indicated figures

100{% of survey indicated figures

PROPORTION OF STUDY AREA EXPENDITURE A

TTRACTED

Zones CONVENIENCE GOODS COMPARISON GOODS

2022 2025 2030 2035 2040 2022 2025 2030 2035 2040

(%) (%) (%) (%) (%) (%) (%) (%) (%) (%)

1 1 1 1 1 1 2 2 2 2 2
2 1 1 1 1 1 1 1 1 1 1
3 2 2 2 2 2 1 1 1 1 1
4 0 0 0 0 0 3 3 3 3 3
5 3 3 3 3 3 14 14 14 14 14
6 0 0 0 0 0 8 8 8 8 8
7 0 0 0 0 0 4 4 4 4 4
8 13 13 13 13 13| 20 20 20 20 20
9 20 20 20 20 20 32 32 32 32 32
10 10 10 10 10 10) 23 23 23 23 23
11 2 2 2 2 2 20 20 20 20 20
12 5 5 5 5 5 21 21 21 21 21
13 4 4 4 4 4 17 17 17 17 17
14 2 2 2 2 2 12 12 12 12 12
15 5 5 5 5 5| 9 9 9 9 9
Sources: Tables 6A and 7A. Market share adjustments by CPW Planning.
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Table: 9A

COMPARISON GOODS SALES BY GOODS TYPE IN 2022
2022 Sales in Eastbourne Town Centre
Zones By Comparison Goods Type.
Clothing & Furniture/ ; ; Audio-visual Hardware, DIY, Chemists, medcl All other

footwear, florcvrgs etc Textiles Appliances equipment| garden products: & beauty goods comparison gds|

(£000) (£000) (£000) (£000) (£000) (£000) (£000) (£000)
1 819 231 54 50 0 60 0 0
2 160 0 10 0 169 0 0 407
3 131 0 0 0 0 9 60 0
4 1,006 172 45 15 34 91 141 0
15 6,764 1,251 420 226 866 104 850 3,241
6 2,508 223 94 8 274 19 49 825
7 3,071 0 135 92 0 0 222 835)
8 6,791 1,261 213 399 1,152 440 4,159 4,712
9 11,870 2,232 770 436 544 865 13,589 14,520
10 7,696 867 206 440 211 336 7,132 6,667
1 4,999 958 380 476 564 620 5,069 4,711
12 3,310 464 100 403 347 321 1,498 4,104]
13 9,453 1,103 594 477 1,685 763 2,732 5,904
14 4,352 607 198 97 390 407 725 2,821
15 7,720 967 390 54 375 64 1,034 4,283
TOTALS 70,650 10,334 3,608 3,173 6,612 4,100 37,259 53,031
MARKET
SHARES 26.2% 10.2% 11.3% 8.7% 3.9% 4.9% 17.7% 13.1%
Table: 10A
FORECAST RETAIL SALES
Scenario: 1 Location: Eastbourne Town Centre

Baseline - Market shares indicated by the Household Interview Survey 2022 remain unchanged throughout the forecasting period.

RETAIL SALES BY CATCHMENT ZONE
Zones CONVENIENCE GOODS COMPARISON GOODS

2022 2025 2030 2035 2040 2022 2025 2030 2035 2040

(£000) (£000) (£000) (£000) (£000) (£000) (£000) (£000) (£000) (£000)
1 42 416 431 439 443 1391 1452 1574 1714 1,849
2 367 360 372 379 382 610 636 689 751 811
3 268 263 212 275 275" 220 230 249 271 293
4 0 0 0 0 0 1317 1374 1485 1619 1,750
5 1829 1,795 1,858 7,890 1905 13,685 14,297 15,487 16,824 18,126
B 0 0 0 0 0 3,626 4,000 4334 4,721 5,105
7 0 0 0 0 0 4376 4571 4,942 5,383 5,809
B 7,922 7,778 8,045 8,190 8,246 19,547 20423 2,112 24,101 26,031
g 17,312 16,994 17,589 17,868 17,930 44,391 46,383 50,275 54,840 59,329
10 6,624 6,507 6,733 6,848 6,896" 23573 24,645 26,690 29,056 31,372
11 1,138 7117 1,155 1173 1,181 17,725 18,506 20,031 21,742 23442
12 1552 1524 1574 7,600 1603 10452 10,917 11,807 12,898 13,955
13 3,357 3,294 3404 3,460 3,466 22,400 23,391 25,307 27,657 29,937
1 990 972 1,005 1,021 1025 9,576 10,002 10,827 11,823 12,795
15 5,246 5,148 5,325 5413 5445 14,814 15,469 16,746 18,233 19,691
TOTALS 47,029 46,166 47,761 48,556 48,797 187,904 196,294 212,557 231,633 250,204

DTZ RECAP Model 3



Table: 11A
SALES CAPACITY OF EXISTING

MAIN FOOD & CONVENIENCE GOODS SHOPS AND STORES IN 2022
Store Net Convenience Net convnce Convenience Convenience|
Floorspace Goods Goods Goods sales Goods sales|
Allocation Floorspace Density
(sqm) (%) (sqm) (E persqm) (£000)
Co-op (Cornfield Road) 476 95 452 9,467 4,281
Iceland (Langney Road) 780 100 780 5,089 3,969
Sainsbury's (The Beacon) 1,353 80 1,082 9,868 10,681
Tesco Express (Seaside Road) 253 95 240 17,786 4,275
Tesco Express (Grove Road) 558 95 530 17,786 9,428
M&S Foodhall (The Beacon) 746 100 746 8,099 6,042
Other convenience goods shops and stores 3,969 90 3,572 5,000 17,861
ALL STORES 8,135 7,403 7,637 56,537
Sources: Experian Goad. CPW Planning. GlobalData.
Table: 12A
SALES CAPACITY OF COMMITTED RETAIL DEVELOPMENTS 2022
ICONVENIENCE GOODS
Store/Scheme Net Convenience Net Conv Gds Conv Goods Conv Goods|
Floorspace Goods Floorspace Sales Density Sales
Allocation
(sq m) (%) (sq m) (£ p sq m net) (£000)
(None of significance) - -
ALL STORES
COMPARISON GOODS
Store/Scheme Gross Net to Gross Net Sales Sales|
Floorspace Ratio Floorspace Density
(sq m) (%) (sq m) (£ p sq m net) (£000)

[82-86 Terminus Road change of use of existing ‘Closs & Hamblin' store (planning application ref. 190612)

laccounted for in Table 13A.

ALL STORES AND SCHEMES

Sources: Eastbourne Borough Council. CPW Planning.
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Table:

FORECAST RETAIL CAPACITY

Scenario:

Eastbourne Town Centre

Baseline - Market shares indicated by the Household Interview Survey 2022 remain unchanged throughout the forecasting period.

Comparison
Growth in sales per sq m from shop floorspace existing in 2022 Goods: 200 %pa 2022 to 2040
CONVENIENCE GOODS COMPARISON GOODS

2022 2025 2030 2035 2040 2022 2025 2030 2035 2040
Residents'
spending £000 47,029 46,166 47,761 48,556 48,797 187,904 196,294 212,557 231,633 250,294
Plus visitors'
spending (%) 3.0 3.0 3.0 3.0 3.0 5.0 5.0 5.0 5.0 5.0
Total
spending (£000) 48,440 47,551 49,194 50,013 50,261 197,300 206,109 223,185 243,214 262,809
Existing shop
floorspace
(sq m net) 7403 7,403 7,403 7,403 7,403 36,603 36,203 36,203 36,203 36,203
Sales
per sq m net (£) 6,543 7,637 7,637 7,637 7,637, 5,390 5,720 6,316 6,973 7,699)
Sales from existing
floorspace (£000) 48,440 56,537 56,537 56,537 56,537| 197,300 207,088 228,642 252,439 278,713
Available
spending to
support new
shops (£000) 0 -8,986 -7,343 6,524 -6,276 0 979 -5,457 -9,225 -15,904
Less sales
capacity of
committed new
floorspace (£000) 0 0 0 0 0 0 0 0 0 0
Net available
spending for new
shops (£000) 0 -8,986 -7,343 6,524 -6,276 0 979 -5,457 -9,225 -15,904
Sales per sqm
netin new
shops (£) 11,500 11,500 11,500 11,500 11,500 5,000 5,306 5,858 6,468 7,141
Capacity for
new shop
floorspace (sq m net) 0 -781 -639 -567 -546 0 -185 -932 -1,426 -2,227]
Market Share of
Study Area 5.7% 5.7% 5.7% 5.7% 5.7% 14.4% 14.4% 14.4% 14.4% 14.4%
Expenditure

DTZ RECAP Model



Scenario 1

District Shopping Centres in Eastbourne Borough

Table: 14A
CONVENIENCE GOODS MARKET SHARES IN 2022
2022
District Shopping Centres in Eastbourne Borough
Zones Main food Top-up food WEIGHTED
AVERAGE|
Q1 Q5
Expenditure weighting
70 30 100
(%) (%) (%)
1 1.8 0.0 1.3
2 0.0 0.0 0.0
3 16 0.0 1.1
4 0.0 0.0 0.0
5 96 17 72
6 0.8 14 1.0
7 338 1.3 3.1
8 19.5 5.5 15.3
9 17.1 26.9 20.0
10 20.5 236 214
1 51.0 422 484
12 31.6 20.0 28.1
13 14.2 9.5 12.8
14 238 6.6 39
15 24 0.6 1.9
Sources: Household Interview Survey 2022.
Expenditure weighting by CPW Planning.
Table: 15A
COMPARISON GOODS MARKET SHARES BY GOODS TYPE IN 2022
2022 Allocations to
District Shopping Centres in Eastbourne B gh
Indicated by Household Interview Survey
Clothing & Furniture/ t F Audi | Hardware, DIY, Chemist, medical All other WEIGHTED
footwear| floor coverings etc Textiles Appliances equipment garden products & beauty goods comparison gds AVERAGE|
Q15 Q16 Q17 Q18 Q19 Q20 Q21 Q22
Zones Expenditure weighting
760 286 90 103 472 235 591 1,134 3,670
(%) (%) (%) (%) (%) (%) (%) (%) (%)
1 0.0 0.0 1.7 0.0 0.0 0.0 0.0 0.0 0.0
2 0.0 0.0 0.0 0.0 0.0 1.2 0.0 0.0 0.1
3 0.0 0.0 0.6 0.0 0.0 0.0 0.0 0.0 0.0
4 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0
15 0.6 1.2 0.6 1.9 0.0 0.0 0.0 2.8 1.1
6 0.6 0.0 1.2 0.0 0.0 0.0 0.0 0.0 0.2
7 1.8 0.6 0.0 0.0 0.0 0.0 0.0 0.0 04
8 26 1.2 3.0 5.7 34 2.5 6.3 0.0 2.5|
9 22 5.9 45 1.8 1.2 1.9 43 2.6 28
10 10.4 4.0 22 10.5 46 39 222 1.7 77
1 4.8 1.8 11.6 39 36 6.2 26.0 4.7 8.0
12 12.7 6.1 5.8 5.1 6.6 14.8 332 6.6 12.6
13 42 2.7 29 0.6 25 1.1 1.3 1.3 22
14 54 2.2 3.1 3.0 48 24 1.7 0.0 25
15 1.8 5.1 23 2.9 1.7 4.0 23 0.0 1.8]
Sources: Household Interview Survey 2022.

Table 4 for expenditure weights.
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Table: 16A
MARKET SHARES ATTRACTED FROM THE STUDY AREA

Scenario: 1 Location: District Shopping Centres in Eastbourne Borough

Baseline - Market shares indicated by the Household Interview Survey 2022 remain unchanged throughout the forecasting period.

Market shares correction factors: Convenience Goods: 100{% of survey indicated figures
Comparison Goods: 200 % of survey indicated figures
PROPORTION OF STUDY AREA EXPENDITURE ATTRACTED

Zones CONVENIENCE GOODS COMPARISON GOODS

2022 2025 2030 2035 2040 2022 2025 2030 2035 2040

(%) (%) (%) (%) (%) (%) (%) (%) (%) (%)

1 1 1 1 1 1 0 0 0 0 0
2 0 0 0 0 0 0 0 0 0 0
3 1 1 1 1 1 0 0 0 0 0
4 0 0 0 0 0 0 0 0 0 0
5 7 7 7 7 7| 2 2 2 2 2
6 1 1 1 1 1 0 0 0 0 0
7 3 3 3 3 3 1 1 1 1 1
8 15 15 15 15 15| 5 5 5 5 5
9 20 20 20 20 20 6 6 6 6 6
10 21 21 21 21 21 15 15 15 15 15
11 48 48 48 48 48 16 16 16 16 16
12 28 28 28 28 28| 25 25 25 25 25
13 13 13 13 13 13 4 4 4 4 4
14 4 4 4 4 4“ 5 5 5 5 5
15 2 2 2 2 2 4 4 4 4 4
Sources: Tables 14A and 15A. Market share adjustments by CPW Planning.
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Table: 17A

COMPARISON GOODS SALES BY GOODS TYPE IN 2022
2022 Sales in District Shopping Centres in Eastbourne Borough
Zones By Comparison Goods Type.
Clothing & Furniture/ ; ; Audio-visual Hardware, DIY, Chemists, medcl All other
footwear, florcvrgs etc Textiles Appliances equipment| garden products: & beauty goods comparison gds|
(£000) (£000) (£000) (£000) (£000) (£000) (£000) (£000)
1 0 0 58 0 0 0 0 0
2 0 0 0 0 0 95 0 0
3 0 0 7 0 0 0 0 0
4 0 0 0 0 0 0 0 0
15 239 179 28 104 0 0 0 1,692
6 125 0 28 0 0 0 0 0
7 806 107 0 0 0 0 0 0
8 1,068 182 142 313 849 306 1,983 0
9 1,281 1,278 308 136 417 333 1,907 2,204]
10 4,412 631 108 606 1,220 506 7317 1,045
1 1,776 250 505 163 829 706 7420 2,586
12 2,615 475 142 142 845 942 5,324 2,027|
13 2,313 558 188 41 840 182 530 1,018
14 1,784 271 121 134 991 247 429 0
15 1,240 1,314 187 265 724 848 1,230 0
TOTALS 17,658 5,245 1,822 1,904 6,716 4,165 26,141 10,571
MARKET
SHARES 6.5% 5.2% 5.7% 5.2% 4.0% 5.0% 12.4% 2.6%
Table: 18A
FORECAST RETAIL SALES
Scenario: 1 Location: District Shopping Centres in Eastbourne Borough
Baseline - Market shares indicated by the Household Interview Survey 2022 remain unchanged throughout the forecasting period.
RETAIL SALES BY STUDY ZONE
Zones CONVENIENCE GOODS COMPARISON GOODS
2022 2025 2030 2035 2040 2022 2025 2030 2035 2040
(£000) (£000) (£000) (£000) (£000)| (£000) (£000) (£000) (£000) (£000)
1 424 416 431 439 443] 0 0 0 0 0
2 0 0 0 0 off 0 0 0 0 0
3 134 131 136 138 138 0 0 0 0 0
4 0 0 0 0 0 0 0 0
15 4,267 4,189 4,336 4410 4,446" 1,955 2,042 2,212 2,403 2,589
6 310 305 316 320 321 0 0 0 0 0
7 2,077 2,039 2,106 2,144 2,159 1,094 1,143 1,236 1,346 1,452
8 9,140 8974 9,282 9,450 9,514 4,887 5,106 5,528 6,025 6,508]
9 17,312 16,994 17,589 17,868 17,930 8,323 8,697 9,427 10,282 11,124
10 13,910 13,664 14,139 14,381 14,481 15,374 16,073 17,407 18,950 20,460
1 27,315 26,798 21,722 28,145 28,351 14,180 14,805 16,025 17,393 18,753
12 8,693 8,532 8,812 8,959 8,979 12,443 12,996 14,055 15,355 16,613
13 10,909 10,705 11,063 11,245 11,263 5271 5,504 5,955 6,507 7,044]
14 1,980 1,943 2,009 2,043 2,049 3,990 4,167 4,511 4,926 5,331
15 2,099 2,059 2,130 2,165 2,178 6,584 6,875 7,443 8,104 8,752
TOTALS 98,571 96,751 100,070 101,707 102,252 74,101 77,408 83,799 91,292 98,627
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Table: 19A
SALES CAPACITY OF EXISTING

MAIN FOOD & CONVENIENCE GOODS SHOPS AND STORES IN 2022
Store Net Convenience Net convnce Convenience Convenience|
Floorspace Goods Goods Goods sales Goods sales|
Allocation Floorspace Density
(sqm) (%) (sqm) (E persqm) (£000)
Asda, Sovereign Harbour DSC 5,931 65 3,855 8,753 33,744
Co-op, Green Street (Albert Parade) DSC 160 95 152 9,467 1,439)
Sainsbury's Local, Green Street (Albert Parade) DSC 368 90 331 13,645 4,519
Sainsbury's Local, Seaside DSC 240 90 216 13,645 2,947
Iceland, Langney Shopping Centre DSC 319 100 319 5,089 1,623]
Tesco, Langney Shopping Centre DSC 1,791 70 1,254 10,500 13,164
Tesco, Hampden Park (Brassey Avenue) DSC 1,584 70 1,109 10,500 11,642
Tesco Express, Meads Street DSC 520 90 468 17,786 8,324
Waitrose, High Street, Old Town (Crown Street) DSC 2,285 90 2,057 11,185 23,002
Other (esti d) convenience goods floorspace in District Shopping Centres 950 95 903 5,000 4,513
ALL STORES 14,148 10,663 9,840 104,918
Sources: Experian Goad. Edozo Maps. CPW Planning. GlobalData.
Table: 20A
SALES CAPACITY OF EXISTING COMPARISON GOODS FLOORSPACE
Met to gross ratio: 90 % (unless otherwise indicated) 2020]
[Store Gross Flrspce Net Frspce Sales Density Sales
(sqm) (sqm) (Eper sqm net) (£000)
Langney Shopping Centre DSC 4478 4,030 4,500 18,136
Sovereign Harbour DSC 8,398 7,558 5,000 37,791
Asda, Sovereign Harbour DSC - comparison goods floorspace 2,076 7,000 14,531
Tesco, Langney Shopping Centre DSC - comparison goods floorspace 537 7,000 3,761
Tesco, Hampden Park (Brassey Avenue) DSC - comparison goods floorspace 475 7,000 3,326
Other comparison goods floorspace in District Shopping Centres:
Green Street (Albert Parade) DSC 700 630 4,000 2,520
Hampden Park (Brassey Avenue) DSC 360 324 4,000 1,296
Meads Street DSC 430 387 4,000 1,548
0ld Town (Crown Street) DSC 230 207 4,000 828
[Seaside DSC 700 630 4,000 2,520
TOTALS Trading at the date of the
Household Interview Survey 2022 16,855 5118 86,257
Sources: Experian Goad. Edozo Maps. CPW Planning.
Notes: Estimated sales density.
Table: 21A
SALES CAPACITY OF COMMITTED RETAIL DEVELOPMENTS 2022
ICONVENIENCE GOODS
Store/Scheme Net Convenience Net Conv Gds Conv Goods Conv Goods|
Floorspace Goods Floorspace Sales Density Sales|
Allocation
(sq m) (%) (sq m) (£ p sq m net) (£000)
(None of significance) - -
ALL STORES
COMPARISON GOODS
Store/Scheme Gross Net to Gross Net Sales Sales|
Floorspace Ratio Floorspace Density
(sq m) (%) (sq m) (£ p sq m net) (£000)
(None of significance) -
ALL STORES AND SCHEMES
Sources:
Notes:
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Table: 22A
FORECAST RETAIL CAPACITY

Scenario: 1 Location: District Shopping Centres in Eastbourne Borough

Baseline - Market shares indicated by the Household Interview Survey 2022 remain unchanged throughout the forecasting period.

Comparison
Growth in sales per sq m from shop floorspace existing in 2022 Goods: 200 % pa 2022 to

2040

CONVENIENCE GOODS COMPARISON GOODS

2022 2025 2030 2035 2040 2022 2025 2030

2035

2040

Residents'
spending £000 98,571 96,751 100,070 101,707 102,252| 74,101 77,408 83,799

91,292

98,627

Plus visitors'
spending (%) - 5 = o - - R -

Total
spending (£000) 98,571 96,751 100,070 101,707 102,252| 74,101 77,408 83,799

91,292

98,627

Existing shop
floorspace
(sq m net) 10,663 10,663 10,663 10,663 10,663] 16,855 16,855 16,855

16,855

16,855

Sales
per sq m net (£) 9,244 9,840 9,840 9,840 9,840 4,396 5,650 6,238

6,888

7,605

Sales from existing
floorspace (£000) 98,571 104,918 104,918 104,918 104,918| 74,101 95,235 105,147

116,091

128,174

Available

spending to
support new
shops (£000) 0 -8,167 -4,848 3211 -2,666) 0 -17,827 -21,349

-24,799

-29,546

Less sales
capacity of
committed new
floorspace (£000) 0 0 0 0 0 0 0 0

Net available
spending for new
shops (£000) 0 -8,167 -4,848 3211 -2,666) 0 -17,827 -21,349

24,799

-29,546

Sales per sqm
netin new
shops (£) 11,500 11,500 11,500 11,500 11,500] 5,000 5,306 5,858

6,468

7141

Capacity for
new shop
floorspace (sq m net) 0 -710 -422 -279 -232 0 -3,360 -3,644

-3,834

-4,137

Market Share of
Study Area 12.0% 12.0% 12.0% 12.0% 12.0% 57% 5.7% 57%
Expenditure

5.7%

5.7%

Sources: Table 20A for existing comparison goods floorspace. CPW Planning.

Notes:
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Scenario 1

Local & Neighbourhood Shopping Centres in Eastbourne Borough

Table: 23A
CONVENIENCE GOODS MARKET SHARES IN 2022
2022
Local & Neighbourhood Shopping Centres in Eastbourne Borough
Zones Main food Top-up food WEIGHTED
AVERAGE|
Q1 Q5
Expenditure weighting

70 30 100

(%) (%) (%)
1 0.0 0.0 0.0
2 0.0 0.0 0.0
3 0.7 0.0 0.5
4 0.0 0.0 0.0
5 0.0 0.0 0.0
6 0.0 0.0 0.0
7 15 0.0 1.1
8 4.7 9.3 6.1
9 9.3 8.2 9.0
10 6.5 10.2 76
1 8.3 71 79
12 46 4.6 4.6
13 22 5.3 3.1
14 0.0 0.0 0.0
15 2.1 32 24
Sources: Household Interview Survey 2022.

Expenditure weighting by CPW Planning.
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Table: 24A
MARKET SHARES ATTRACTED FROM THE STUDY AREA

Scenario: 1 Location: Local & Neighbourhood Shopping Centres in ne

Baseline - Market shares indicated by the Household Interview Survey 2022 remain unchanged throughout the forecasting period.

Market shares correction factors: Convenience Goods: 100{% of survey indicated figures
Comparison Goods: % of survey indicated figures
PROPORTION OF STUDY AREA EXPENDITURE ATTRACTED
Zones CONVENIENCE GOODS COMPARISON GOODS
2022 2025 2030 2035 2040 2022 2025 2030 2035 2040
(%) (%) (%) (%) (%)] (%) (%) (%) (%) (%)
1 0 0 0 0 0]
2 0 0 0 0 0
3 0 0 0 0 0 BLANK
4 0 0 0 0 0
5 0 0 0 0 0
6 0 0 0 0 0
7 1 1 1 1 1
8 6 6 6 6 6
9 9 9 9 9 9|
10 8 8 8 8 8
11 8 8 8 8 8
12 5 5 5 5 5|
13 3 3 3 3 3
14 0 0 0 0 0
15 2 2 2 2 2]
Sources: Table 23A.
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Table: 25A
FORECAST RETAIL SALES

Scenario: 1 Location: Local & Neighbourhood Shopping Centres in ne g

Baseline - Market shares indicated by the Household Interview Survey 2022 remain unchanged throughout the forecasting period.

RETAIL SALES BY CATCHMENT ZONE
Zones CONVENIENCE GOODS COMPARISON GOODS
2022 2025 2030 2035 2040 2022 2025 2030 2035 2040
(£000) (£000) (£000) (£000) (£000)] (£000) (£000) (£000) (£000) (£000)
1 0 0 0 0 q]
2 0 0 0 0 0
3 0 0 0 0 0 BLANK
4 0 0 0 0 0
5 0 0 0 0 0
6 0 0 0 0 0
7 692 680 702 715 720
B 3,656 3,590 3713 3,780 3,806
9 7,790 7,647 7915 8,041 8,068
10 5299 5,205 5,386 5479 5,516
11 4,552 4,466 4,620 4,691 4,725
12 1,552 1,524 1,574 1,600 1,603
13 2,518 2,470 2,553 2,595 2,599
14 0 0 0 0 g"
15 2,099 2,059 2,130 2,165 2,178
TOTALS 28,159 27,642 28,593 29,065 29,216"
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Table: 26A
SALES CAPACITY OF EXISTING

MAIN FOOD & CONVENIENCE GOODS SHOPS AND STORES IN 2022
Store Net Convenience Net convnce Convenience Convenience|
Floorspace Goods Goods Goods sales Goods sales|
Allocation Floorspace Density
(sq m) (%) (sq m) (£ per sq m) (£000)]
Lidl (St Anthony's NSC) 1,272 75 954 10,050 9,588]
Co-op (Rodmill LSC) 208 95 198 9,467 1,871
Co-op (Seaside LSC) 304 95 289 9,467 2,734
Tesco Express (Seaside LSC) 296 95 281 17,786 5,001
Other (esti d) convenience goods floorspace in Local & Neighbourhood Shopping Centres 900 95 855 5,000 4,275
ALL STORES 2,980 2,577 9,108 23,469
Sources: Edozo Maps. CPW Planning. GlobalData.
Table: 27A
SALES CAPACITY OF COMMITTED RETAIL DEVELOPMENTS 2022
ICONVENIENCE GOODS
Store/Scheme Net Convenience Net Conv Gds Conv Goods Conv Goods|
Floorspace Goods Floorspace Sales Density Sales
Allocation
(sq m) (%) (sq m) (£ p sq m net) (£000)
(None of significance) - -
ALL STORES
ICOMPARISON GOODS
Store/Scheme Gross Net to Gross Net Sales Sales|
Floorspace Ratio Floorspace Density
(sq m) (%) (sq m) (£ p sq m net) (£000)
(None of significance) -
ALL STORES AND SCHEMES
Sources:
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Table:

FORECAST RETAIL CAPACITY

Scenario:

Local & Neighbourhood Sh

Centres in ne

Baseline - Market shares indicated by the Household Interview Survey 2022 remain unchanged throughout the forecasting period.

Growth in sales per sq m from shop floorspace existing in

2022

Comparison
Goods:

% pa

2022

to

2040

CONVENIENCE GOODS

COMPARISON GOODS

2022

2025

2030

2035

2040

2022

2025

2030

2035

2040

Residents'
spending £000

28,159

27,642

28,593

29,065

29,216,

Plus visitors'
spending (%)

Total
spending (£000)

28,159

27,642

28,593

29,065

29,216

Existing shop
floorspace
(sq m net)

2,577

2,577

2,577

2,577

2,577

BLANK

Sales
per sq m net (£)

10,929

9,108

9,108

9,108

9,108

Sales from existing
floorspace (£000)

28,159

23,469

23,469

23,469

23,469

Available
spending to
support new
shops (£000)

4173

5124

5,596

5,747]

Less sales
capacity of
committed new
floorspace (£000)

Net available
spending for new
shops (£000)

4173

5124

5,596

5,747]

Sales per sqm
netin new
shops (£)

11,500

11,500

11,500

11,500

11,500]

Capacity for
new shop
floorspace (sq m net)

363

446

487

500

Market Share of
Study Area
Expenditure

3.4%

3.4%

3.4%

3.4%

3.4%
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Scenario

1

Non-central stores in Eastbourne Borough

Table: 29A
CONVENIENCE GOODS MARKET SHARES IN 2022
[2022
Non-central stores in Eastbourne Borough
Zones Main food Top-up food| WEIGHTED|
AVERAGE|
Q1 Q5]
Expenditure weighting
70 30 100
(%) (%) (%)
1 0.7 0.0 05
2 1.7 0.0 1.2
3 0.0 0.0 0.0
4 14 14 14
5 6.8 0.6 49
6 14 0.6 1.2
7 0.8 1.2 09
8 474 49 347
9 49.1 13.4 384
10 65.0 16.1 50.3
1 349 20.0 304
12 47.0 8.6 355
13 13.7 2.6 10.4
14 9.1 6.2 82
15 52 18 42
Sources: Household Interview Survey 2022.
Expenditure weighting by CPW Planning.
Table: 30A
COMPARISON GOODS MARKET SHARES BY GOODS TYPE IN 2022
2022 Allocations to
Non-central stores in Eastbourne Borough
Indicated by Household Interview Survey
Clothing & Furniture/ H [ Audio-visual Hardware, DIY, Chemist, medical Al other WEIGHTED,
footwear floor coverings etc Textiles Appliances equipment garden products & beauty goods comparison gds AVERAGE
Q15 Q16 Q17 Q18 Q19 Q20 Q21 Q22
Zones Expenditure weighting
760 286 90 103 472 235 591 1,134 3,670
(%) (%) (%) (%) (%) (%) (%) (%) (%)]
1 0.0 2.0 2.0 45 85 23 0.0 0.0 1.6]
2 0.0 0.0 0.0 0.0 0.6 0.0 0.0 0.0 0.1
3 0.0 0.0 46 0.6 14 0.0 0.0 0.0 0.3
4 0.0 0.0 56 5.1 12.7 21 0.0 0.0 2.0
5 0.0 45 15.0 13.8 225 8.8 0.0 0.0 45
6 0.0 19 78 15.1 17.5 3.3 0.0 0.0 32
7 0.0 3.9 64 2.7 76 18 12 0.0 1.8]
8 338 7.7 32.7 46.2 44.9 48.6 43 74 15.3
9 238 14.6 238 30.2 30.7 376 34 2.5 10.8
10 35 14.5 36.5 258 45.7 62.5 10.9 10.0 18.2
1 5.5 10.5 359 242 36.1 50.2 99 2.5 13.7)
12 0.0 16.4 33.0 225 335 39.2 18.9 19 13.2
13 238 46 17.0 15.5 216 15.4 23 4.1 72
14 0.0 3.8 13.7 124 15.2 11.3 0.0 2.5 44
15 0.0 3.7 18.9 1.1 9.8 13.6 0.0 12 36|
Sources: Household Interview Survey 2022.
Table 4 for expenditure weights.
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Table: 31A

MARKET SHARES ATTRACTED FROM THE STUDY AREA

Scenario: 1 Location:

N tral stores in E:

ne Borough

Baseline - Market shares indicated by the Household Interview Survey 2022 remain unchanged throughout the forecasting period.

Market shares correction factors:

Convenience Goods:
Comparison Goods:

| 100{% of survey indicated figures
100{% of survey indicated figures

PROPORTION OF STUDY AREA EXPENDITURE ATTRACTED

Zones CONVENIENCE GOODS COMPARISON GOODS

2022 2025 2030 2035 2040 2022 2025 2030 2035 2040

(%) (%) (%) (%) (%) (%) (%) (%) (%) (%)

1 0 0 0 0 0 2 2 2
2 1 1 1 1 1 0 0 0 0 0
3 0 0 0 0 0 0 0 0 0 0
4 1 1 1 1 1 2 2 2 2 2
5 5 5 5 5 5| 5 5 5 5 5
6 1 1 1 1 1 3 3 3 3 3
7 1 1 1 1 1 2 2 2 2 2
8 35 35 35 35 35| 15 15 15 15 15
9 38 38 38 38 38 1 11 1 11 1
10 50 50 50 50 50 18 18 18 18 18
1 30 30 30 30 30 14 14 14 14 14
12 36 36 36 36 36 13 13 13 13 13
13 10 10 10 10 10 7 7 7 7 7
14 8 8 8 4 4 4 4 4
15 4 4 4 4 4] 4 4 4 4 4
Sources: Tables 29A and 30A.
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Table: 32A
COMPARISON GOODS SALES BY GOODS TYPE IN 2022
2022 Sales in N tral stores in E ne Borough
Zones By Comparison Goods Type.
Clothing & Furniture/ H k Audio-visual Hardware, DIY, Chemists, medcl All other]
footwear florcvrgs etc Textiles Appliances equipment garden products: & beauty goods comparison gds|
(£000) (£000) (£000) (£000) (£000) (£000) (£000) (£000)
1 0 106 33 88 760 102 0 0
2 0 0 0 0 50 0 0 0
3 0 0 25 4 38 0 0 0
4 0 0 61 63 716 58 0 0
5 0 338 359 377 2,821 550 0 0
6 0 " 92 202 1,078 101 0 0
7 0 329 172 82 1,069 129 213 0
8 765 584 785 1,267 5,640 3,036 681 2,220)
9 807 1,578 810 1,176 5470 3,332 759 1,059
10 745 1,152 919 41 6,016 4,002 1,799 3,167|
1 1,000 724 781 601 4,111 2,841 1413 696
12 0 634 403 314 2,145 1,246 1517 286
13 775 470 550 574 3,659 1,299 494 1,665
14 0 236 267 278 1,562 577 0 619
15 0 476 762 512 2,076 1,434 0 590
TOTALS 4,090 6,698 6,020 6,279 37,213 18,799 6,877 10,303
MARKET
SHARES 1.5% 6.6% 18.8% 17.2% 22.2% 22.5% 3.3% 2.6%
Table: 33A
FORECAST RETAIL SALES
Scenario: 1 Location: Non-central stores in Eastbourne Borough
Baseline - Market shares indicated by the Household Interview Survey 2022 remain unchanged throughout the forecasting period.
RETAIL SALES BY STUDY ZONE
Zones CONVENIENCE GOODS COMPARISON GOODS
2022 2025 2030 2035 2040 2022 2025 2030 2035 2040
(£000) (£000) (£000) (£000) (£000)] (£000) (£000) (£000) (£000) (£000)
1 0 0 0 0 0] 1,391 1,452 1,574 1,714 1,849
2 367 360 372 379 382] 0 0 0 0 0
3 0 0 0 0 0 0 0 0 0 0
4 21 265 274 278 279 878 916 990 1,079 1,166
5 3,048 2,992 3,097 3,150 3,176} 4,888 5,106 5,531 6,009 6,474
6 310 305 316 320 321 1,435 1,500 1,625 1,771 1,914
7 692 680 702 715 720) 2,188 2,285 2471 2,692 2,905)
8 21,328 20,940 21,658 22,050 22,200 14,660 15,317 16,584 18,076 19,523
9 32,893 32,289 33,420 33,949 34,067 15,259 15,944 17,282 18,851 20,394
10 33,119 32,533 33,664 34,241 34,478 18,448 19,287 20,888 22,740 24,552
1 17,072 16,749 17,326 17,591 17,719 12,408 12,954 14,022 15,219 16,409
12 11,177 10,970 11,329 11,519 11,545 6,470 6,758 7,309 7,985 8,639)
13 8,392 8,235 8,510 8,650 8,664 9,223 9,632 10,421 11,388 12,327
14 3,960 3,887 4,018 4,085 4,098 3,192 3,334 3,609 3,941 4,265
15 4,197 4,119 4,260 4,330 4,356 6,584 6,875 7,443 8,104 8,752
TOTALS 136,825 134,323 138,946 141,257 142,004 97,025 101,360 109,749 119,567 129,169
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Table: 34A
SALES CAPACITY OF EXISTING

MAIN FOOD & CONVENIENCE GOODS SHOPS AND STORES IN 2022
Store Net Convenience Net convnce Convenience Convenience
Floorspace Goods Goods Goods sales Goods sales|
Allocation Floorspace Density
(sq m) (%) (sq m) (£ per sq m) (£000)]
Aldi (Lottbridge Drove, Hampden Park) 1,420 75 1,065 9,789 10,425I
Co-op (Lindfield Road, near The Broadway, Eastbourne) 298 95 283 9,467 2,680
Morrisons (Lottbridge Drove, Hampden Park) 5,500 85 4,675 10,116 47,292
Sainsbury's (Broadwater Way Retail Park, Hampden Park) 4,854 70 3,398 9,868 33,529
Tesco Extra (Admiral Retail Park, Lottbridge Drove, Eastbourne) 5,366 65 3,488 10,500 36,623
Other (esti i) convenience goods shops and stores 800 90 720 5,000 3,600
ALL STORES 18,238 13,629 9,843 134,150
Sources: Experian Goad. Edozo Maps. CPW Planning. Eastbourne Borough Council. GlobalData.
Table: 35A
SALES CAPACITY OF EXISTING COMPARISON GOODS FLOORSPACE
Net to gross ratio: 90 % (unless otherwise indicated) 2020]
Store Gross Flrspce Net Firspce Sales Density Sales|
(sqm) (sqm) (Eper sqm net) (£000)
B&Q (Hampden Retail Park, Eastbourne) (1) 3317 2,239 1,663 3,723
Dreams (Hampden Retail Park, Eastbourne) (2) 576 518 2,400 1,244
Fludes Carpets (Hampden Retail Park, Eastbourne) (2) 362 326 1,100 358
Halfords (Hampden Retail Park, Eastbourne) (3) 873 471 2,769 1,305
Dunelm (Marshall Road, Hampden Park) 2,880 2,592 2,508 6,501
Magnet Kitchens (Marshall Road, Hampden Park) 1,161 1,045 3,400 3,553
Argos (Broadwater Way Retail Park, Hampden Park) (2) 530 477 6,500 3,101
Currys (Broadwater Way Retail Park, Hampden Park) 1,459 1,313 4,554 5,980
DFS (Broadwater Way Retail Park, Hampden Park) 1,189 1,070 3,840 4,109
Argos (Lottbridge Drove, Eastbourne) (2) 1,347 1,212 6,500 7,880
Bathstore (Lottbridge Drove, Eastbourne) (2) 316 284 4,500 1,280
Carpetright (Lottbridge Drove, Eastbourne) 892 803 1,249 1,003
Hobbycraft (Lottbridge Drove, Eastbourne) (2) 1,161 1,045 4,200 4,389
Homebase (Lottbridge Drove, Eastbourne) (4) 2,332 1,994 1,311 2,614
Oak Furnitureland (Lottbridge Drove, Eastbourne) (2) 771 694 2,100 1,457
Pets at Home (Lottbridge Drove, Eastbourne) (2) 1,291 1,162 2,700 3,137
The Range (Lottbridge Drove, Eastbourne) 1,877 1,689 1,753 2,961
Wickes (Hammonds Drive, Eastbourne) (5) 2,267 1,428 2,042 2,916
Wren Kitchens (Lottbridge Drove, Eastbourne) 1,152 1,037 3,863 4,005
Screwfix (Hawthorne Road, off Lottbridge Drove, Eastbourne) (6) 860 464 6,432 2,987
Toolstation (Hawthorne Road, off Lottbridge Drove, Eastbourne) (7) 460 248 5,000 1,242
Topps Tiles (Hawthorne Road, off Lottbridge Drove, Eastbourne) 930 837 554 464
Aldi (Lottbridge Drove, Hampden Park) - comparison goods floorspace (2) 355 6,800 2414
Morrisons (Lottbridge Drove, Hampden Park) - comparison goods floorspace (2) 825 6,500 5,363
Sainsbury's (Broadwater Way Retail Park, Hampden Park) - comparison goods floorspace (2) 1,456 7,200 10,485
Tesco Extra (Admiral Retail Park, Lottbridge Drove, Eastbourne) - comparison goods floorspace (2) 1,878 7,000 13,147
TOTALS Trading at the date of the
Household Interview Survey 2022 27,464 3,554 97,617
Sources: Experian Goad. Edozo Maps. CPW Planning. GlobalData.
Notes: (1) 2,985 sq m net sales but 25% excluded for trade / non-retail sales.

)
(2) Estimated sales density.

(3) 786 sq m net sales but 40% excluded as non-retail (i.e. motor parts and accessories) sales.
(4) 2,099 sq m net sales but 5% excluded for trade / non-retail sales.

(5) 2,040 sq m net sales but 30% excluded for trade / non-retail sales.

(6) 774 sq m net sales but 40% excluded for trade / non-retail sales.

(7) 414 sq m net sales but 40% excluded for trade / non-retail sales.
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Table: 36A

SALES CAPACITY OF COMMITTED RETAIL DEVELOPMENTS 2022
ICONVENIENCE GOODS
Store/Scheme Net Convenience Net Conv Gds Conv Goods Conv Goods|
Floorspace Goods Floorspace Sales Density Sales
Allocation
(sq m) (%) (sq m) (£ p sq m net) (£000)
(None of significance) - -
ALL STORES
ICOMPARISON GOODS
Store/Scheme Gross Net to Gross Net Sales Sales|
Floorspace Ratio Floorspace Density
(sq m) (%) (sq m) (£ p sq m net) (£000)
(None of significance) -
ALL STORES AND SCHEMES
Sources:
Notes:
DTZ RECAP Model
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Table: 37A
FORECAST RETAIL CAPACITY

Scenario: 1 Location: N tral stores in Eastbourne Borough

Baseline - Market shares indicated by the Household Interview Survey 2022 remain unchanged throughout the forecasting period.

Comparison
Growth in sales per sq m from shop floorspace existing in 2022 Goods: 200 %pa 2022 to

2035

CONVENIENCE GOODS COMPARISON GOODS

2022 2025 2030 2035 2040 2022 2025 2030

2035

2040

Residents'
spending £000 136,825 134,323 138,946 141,257 142,004 97,025 101,360 109,749

119,567

129,169

Plus visitors'
spending (%) - - - o - - - -

Total
spending (£000) 136,825 134,323 138,946 141,257 142,004 97,025 101,360 109,749

119,567

129,169

Existing shop
floorspace
(sq m net) 13,629 13,629 13,629 13,629 13,629 27,464 27,464 27,464

27,464

27,464

Sales
per sq m net (£) 10,039 9,843 9,843 9,843 9,843 3,533 3,924 4,333

4,784

5,282

Sales from existing
floorspace (£000) 136,825 134,150 134,150 134,150 134,150 97,025 107,777 118,995

131,380

145,054

Available

spending to
support new
shops (£000) 0 173 4,796 7,106 7,854 0 -6,417 -9,246

-11,813

-15,885

Less sales
capacity of
committed new
floorspace (£000) 0 0 0 0 0| 0 0 0

Net available
spending for new
shops (£000) 0 173 4,796 7,106 7,854 0 -6,417 -9,246

-11,813

-15,885

Sales per sq m
net in new
shops (£) 11,500 11,500 11,500 11,500 11,500 5,000 5,306 5,858

6,468

7,141

Capacity for
new shop
floorspace (sq m net) 0 15 417 618 683 0 -1,209 -1,578

-1,826

2,224

Market Share of
Study Area 16.7% 16.7% 16.7% 16.7% 16.7% 74% 74% 74%
Expenditure

7.4%

7.4%

Sources: Table 35A for existing comparison goods floorspace. CPW Planning.

Notes:

DTZ RECAP Model
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5

Q01 Where does your household do most of its main food and grocery shopping?

Eastbourne:

Co-op, Cornfield Road, 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Eastbourne Town Centre

Iceland, Langney Road, 0.3% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Eastbourne Town Centre

Marks & Spencer, Terminus ~ 0.8% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Eastbourne Town
Centre

Sainsbury’s, The Beacon, 14% 21 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1
Eastbourne Town Centre

Tesco Express, 133-135 0.6% 9 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Seaside Road, Eastbourne
Town Centre

Tesco Express, Grove Road, 0.7% 10 0.0% 0 0.0% 0 21% 1 0.0% 0 13% 1
Eastbourne Town Centre

Tesco Extra, Admiral Retail 6.8% 101 0.6% 1 14% 1 0.0% 0 12% 1 2.0% 2
Park, Lottbridge Drove,
Eastbourne

Elsewhere in Eastbourne 0.4% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Town Centre excluding
Cavendish Place

Elsewhere in Eastbourne 0.6% 9 0.0%

Sainsbury’s Local, Victoria 0.4% 7 0.0%
Drive, Green Street
(Albert Parade) District
Shopping Centre,
Eastbourne

Hampden Park (Brassey
Avenue):

Aldi, Lottbridge Drove, 34% 51 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1
Hampden Park,
Eastbourne

Morrisons, Lottbridge Drove, 3.1% 47 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24% 3
Hampden Park,
Eastbourne

Sainsbury’s, Broadwater 55% 82 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Way Retail Park,
Hampden Park,
Eastbourne

Tesco, Hampden Park 1.7% 26 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1
(Brassey Avenue) District
Shopping Centre,
Eastbourne

Tesco, Langney Shopping 18% 27 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre (District Shopping
Centre), Eastbourne

Meads Street:

Tesco Express, Meads Street  0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
District Shopping Centre,
Eastbourne

Elsewhere in Meads Street 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
District Shopping Centre,
Eastbourne

Old Town (Crown
Street):

Waitrose, High Street, Old 17% 26 0.0% 0 0.0% 0 13% 1 0.0% 0 0.6% 1
Town (Crown Street)
District Shopping Centre,
Eastbourne

Seaside (Langney Road
to Springfield Road
and adjacent to St
James’ Road) DSC:

Sainsbury’s Local, Seaside 0.6% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1
(District Shopping
Centre), Eastbourne

Seaside (Seaford Road
to Channel View Road)
LSC:

Tesco Express, 330-334 0.5% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Seaside (Local Shopping
Centre), Eastbourne

0.0% 0 0.0% 0 0.0% 0 0.0% 0
0.0% 0 0.0% 0 0.0% 0 0.0% 0

o o

Zone 6

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.2%

0.0%

0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 7

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.6%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 8

1.8% 1

0.0% 0

1.8% 1

3.8% 3

2.7% 2

0.0% 0

6.2% 5

0.0% 0

0.6% 1
0.6% 1

7.6% 6

9.0% 7

17.0% 14

5.1% 4

4.5% 4

0.0% 0

0.0% 0

2.5% 2

0.0% 0

0.6% 1
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Total Zone 1

Co-op, Seaside (Local 0.2% 3 0.0%
Shopping Centre),
Eastbourne

Morrisons Daily, Esso Petrol ~ 0.0% 1 0.0%
Filling Station, Kings
Drive, Rodmill,
Eastbourne

St Anthony’s (Winston
Crescent):

Lidl, Seaside, St Anthony’s 2.3% 34  0.0%
(Winston Crescent)
Neighbourhood Shopping
Centre, Eastbourne

Sovereign Harbour:

Asda, Sovereign Harbour 52% 78 17%
Retail Park (District
Shopping Centre),
Eastbourne

Lewes:

Aldi, Brooks Road, Lewes 21% 31 12.8%

Tesco, Brooks Road, Lewes 51% 77 41.1%

Waitrose, Eastgate Street, 21% 31 20.9%
Lewes Town Centre

Elsewhere in Lewes Town 0.1% 1 18%
Centre

Elsewhere in Lewes (not 0.1% 2 0.6%
town centre)

Seaford:

Co-op, Shepway Parade, 0.1% 1 0.0%
Broad Street, Seaford
Town Centre, Lewes
District

Morrisons, Dane Road, 35% 52 0.0%
Seaford Town Centre,
Lewes District

Tesco Express, Sutton Park 0.3% 5 13%
Road, Seaford Town
Centre, Lewes District

Peacehaven (Meridian
Centre):

Co-op, Meridian Way, 0.5% 8 0.0%
Peacehaven (Meridian
Centre) District Retail
Centre, Lewes District

Peacehaven (South
Coast Road /
Telscombe Cliffs):

Co-op, South Coast Road, 0.1% 1 0.0%
Peacehaven (South Coast
Road / Telscombe Cliffs)
Local Centre, Lewes Di

Sainsbury’s Local, South 0.7% 10 0.0%
Coast Road, Peacehaven
(South Coast Road /
Telscombe Cliffs) Local
Centre, Lewes District

Tesco Express, Kirby Drive, 0.6% 8 7.0%
Peacehaven, Lewes
District

Newhaven:

Co-op, Fort Road, 0.1% 1 0.0%
Newhaven, Lewes District

Lidl, Drove Road, 28% 42 0.0%
Newhaven, Lewes District

Sainsbury’s, The Drove, 5.5% 82 2.0%
Newhaven, Lewes District

Bexhill-on-Sea:

Bexhill-on-Sea Town Centre  35% 53 0.0%

Superstores outside of 0.1% 1 0.0%
Bexhill-on-Sea town
centre

Elsewhere in Bexhill-on-Sea  0.4% 6 0.0%

Superstores outside of 0.2% 3 0.0%
Hastings town centre

11
34
18

Zone 2 Zone 3 Zone 4 Zone 5

0.0% 0 0.0% 0 0.0% 0 0.0% 0

0.0% 0 0.0% 0 0.0% 0 0.0% 0

0.0% 0 0.6% 0 0.0% 0 0.0% 0

0.0% 0 0.0% 0 0.0% 0 51% 5

4.4%
12.1%
4.1%

w

8.6% 15.2% 7 13% 1
12.8% 416% 19 0.0% 0
0.6% 0 10.2% 5 28% 3

~
~N o

N

0.0% 0 0.0% 0 0.0% 0 0.0% 0

0.6% 0 12% 1 0.0% 0 0.0% 0

0.0% 0 0.0% 0 0.0% 0 12% 1

2.2% 1 0.0% 0 0.0% 0 37.0% 39

0.0% 0 0.0% 0 0.0% 0 20% 2

0.0% 0 0.0% 0 0.0% 0 0.0% 0

0.0% 0 0.0% 0 0.0% 0 0.0% 0

0.0% 0 0.0% 0 0.0% 0 1.9% 2

0.0% 0 0.0% 0 0.6% 0 0.6% 1

0.0% 0 0.0% 0 0.0% 0 0.0% 0

0.0% 0 21% 1 0.0% 0 82% 9

0.6% 0 12% 1 12% 1 97% 10

0.0% 0 0.0% 0 0.0% 0 0.0% 0
0.0% 0 0.0% 0 0.0% 0 0.0% 0

0.0% 0 0.0% 0 0.0% 0 0.0% 0
0.0% 0 0.0% 0 0.0% 0 0.0% 0

Zone 6

0.0%

0.0%

0.0%

0.6%

2.1%
4.3%
0.6%

0.0%

0.0%

0.0%

4.8%

0.0%

0.0%

0.0%

0.0%

0.0%

1.8%

17.5%

49.9%

0.0%
0.0%

0.0%
0.0%

Zone 7 Zone 8

0.0% 0 0.0% 0

0.0% 0 0.0% 0

1.2% 1 3.4% 3

3.2% 4 3.8% 3

1.8% 0.0%
2.1% 0.0%
0.0% 0 0.0%

o oo

0.0% 0 0.0% 0

0.0% 0 0.0% 0

0.0% 0 0.0% 0

2.7% 3 51% 4

0.0% 0 0.0% 0

5.8% 7 0.0% 0

0.6% 1 0.0% 0

1.2% 1 0.0% 0

0.6% 1 0.0% 0

0.0% 0 0.0% 0

15.0% 18 3.8% 3

31.4% 38 0.0% 0

0.0% 0 0.0% 0
0.0% 0 0.0% 0

2.1% 3 0.0% 0
0.0% 0 0.0% 0
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8

Elsewhere in Hastings 0.2% 3 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0

Burgess Hill:

Burgess Hill Town Centre 0.4% 6 0.0% 2.5% 1 5.0% 3 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0

Elsewhere in Burgess Hill 0.0% 0 0.0% 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0

Brighton:

Brighton City Centre 0.1% 1 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 1.2% 1 0.0% 0

Superstores outside of 0.1% 1 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.6% 1 0.0% 0

Brighton city centre

Elsewhere in Brighton 0.0% 0 0.0% 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0

Heathfield:

Heathfield Town Centre 11% 16 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0

Elsewhere in Heathfield 0.1% 1 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0

Hailsham:

Hailsham Town Centre 31% 47 0.0% 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0.0% 0 13% 1

Elsewhere in Hailsham 0.0% 0 0.0% 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0.0% 0 0.0% 0

Polegate:

Lidl, Dittons Road, Polegate  0.9% 14 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0 26% 2

Uckfield:

Uckfield Town Centre 07% 11 0.0% 0.0% 0 13.5% 8 5.4% 3 0.0% 0 0.0% 0.0% 0 0.0% 0

Superstores outside of 0.2% 3 0.0% 0.0% 0 31% 2 32% 2 0.0% 0 0.0% 0.0% 0 0.0% 0

Uckfield town centre

Crowborough 0.1% 1 0.0% 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0

Elsewhere others:

Aldi, Bexhill Road, St 0.2% 3 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0

Leonards, Hastings TN38

8FA

Aldi, Great Lodge Retail 0.1% 1 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0

Park, Tunbridge Wells

TN2 3EW

Aldi, London Road, 24% 36 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0

Bexhill-on-Sea, TN39 3JY

Asda, Brighton Marina, 0.8% 12 0.0% 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 7.9% 10 0.0% 0

Brighton BN2 5UT

Asda, Crowhurst Rd, Carden 0.3% 4 2.1% 0.6% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 1.2% 1 06% 1

Ave, Brighton BN1 8AS

Asda, The Crumbles, 0.1% 1 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0

Pevensey Bay Road,

Eastbourne BN23 6JH

Asda, The Quintins, North 08% 13 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0

Street, Hailsham BN27

1DP

Budgens, Orion Parade, 0.2% 4  0.0% 6.3% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0

Hassocks, BN6 8QA

Co-op, Devonshire Rd, 0.1% 1 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0

Bexhill-on-Sea TN40 1AS

Co-op, High Street, 0.3% 5 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0

Heathfield TN21 8JD

Co-op, High Street, Horam, 0.1% 1 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0

TN21 OEL

Co-op, The Centre, High St, 0.0% 1 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0 0.6% 1

Polegate BN26 6AQ

Iceland, Church Walk, 0.1% 1 0.0% 1.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0

Burgess Hill RH15 9DU

Iceland, Devonshire Rd, 0.2% 3 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0

Bexhill-on-Sea TN40 1AX

Lidl, Arundel Road, 0.1% 1 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.6% 1 0.0% 0

Brighton, BN2 5TB

Lidl, Leylands Road, 0.2% 3 0.0% 3.1% 2 1% 1 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0

Burgess Hill, RH15 8AB

Lidl, Linden Park Rd, 0.0% 0 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0

Tunbridge Wells TN2

5Q0L

Lidl, Ninfield Road, Sidley, 0.5% 7 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0

Bexhill-on-Sea, TN39

5BB

M&S Simply Food, Brighton  0.1% 1 0.0% 1.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0

Retail Park, Carden

Avenue, Brighton, BN1

8LW

Marks & Spencer, Bexhill, 0.2% 2 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0

Unit 10 Bexhill On Sea

Ravenside, East Sussex

TN40 2JS

Marks & Spencer, Calverley  0.1% 1 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0.0% 0 0.0% 0
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Rd, Tunbridge Wells TN1
2TX

Marks & Spencer, The
Orchards, 23 St Josephs
Way, Haywards Heath
RH16 3TH

Morrisons, James's St,
Kemptown, Brighton BN2
1RE

Sainsbury's, Bannister Way,
Haywards Heath RH16
1DG

Sainsbury's, Buckhurst
Place, Bexhill-on-Sea,
TN39 3NY

Sainsbury's, North Street,
Brighton, BN1 1RG

Sainsbury's, Station Road,
Heathfield, TN21 8LD

Sainsbury's, Wivelsfield
Road, Haywards Heath,
RH16 4EF

Sainsbury's, Worthing Rd,
Horsham RH12 1SQ

Tesco Express, Collington
Mansions, Bexhill-on-Sea
TN39 3PU

Tesco, Hammonds Farm,
Jane Murray Way, Burgess
Hill RH15 9QT

Tesco, Holmbush Centre,
Upper Shoreham Road,
Shoreham-by-Sea, BN43
6TD

Tesco, Jubilee Street,
Brighton, BN1 1GE

Tesco, Ravenside Retail
Leisure Park,
Bexhill-on-Sea, TN40 2JS

Tesco, South Road,
Hailsham, BN27 3JJ

Waitrose, High Street,
Uckfield, TN22 1PU

Waitrose, Market Place,
Station Rd, Burgess Hill
RH15 9NP

Waitrose, Station Road,
Heathfield, TN21 8DF

Waitrose, Sydney Rd,
Market PI, Haywards
Heath RH16 1DB

Waitrose, Vicarage Field,
Vicarage Lane, Hailsham,
BN27 1BE

Internet / delivered

Weighted base:
Sample:

Total

0.0%

0.1%

0.7%

0.4%

0.1%

0.3%

0.1%

0.0%

0.3%

1.6%

0.1%

0.1%

0.7%

1.2%

0.0%

0.2%

0.1%

0.2%

0.2%

14.0%

11

24

10

18

211

1500
1500

Zone 1

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

7.0%

84
100

Zone 2 Zone 3 Zone 4 Zone 5

0.0% 0 0.6% 0 0.0% 0 0.0% 0

0.0% 0 0.0% 0 0.0% 0 0.0% 0

1.3% 1 13.6% 8 0.6% 0 0.0% 0

0.0% 0 0.0% 0 0.0% 0 0.0% 0

0.0% 0 0.0% 0 0.0% 0 0.0% 0

0.0% 0 0.0% 0 0.0% 0 0.0% 0

0.0% 0 27% 2 0.0% 0 0.0% 0

0.0% 0 0.0% 0 0.6% 0 0.0% 0

0.0% 0 0.0% 0 0.0% 0 0.0% 0

315% 18 9.6% 6 0.0% 0 0.0% 0

0.0% 0 0.0% 0 0.0% 0 0.0% 0

1.4% 1 0.0% 0 0.0% 0 0.0% 0

0.0% 0 0.0% 0 0.0% 0 0.0% 0

0.0% 0 0.0% 0 0.0% 0 0.0% 0

0.0% 0 0.0% 0 0.6% 0 0.0% 0

6.0% 3 0.0% 0 0.0% 0 0.0% 0

0.0% 0 0.0% 0 0.0% 0 0.0% 0

1.3% 1 41% 2 0.0% 0 0.0% 0

0.0% 0 0.0% 0 0.0% 0 0.0% 0

16.7% 10 13.8% 8 18.4% 9 17.9% 19

58 58 47 106
100 100 100 100

Zone 6

0.0%

0.0%

0.0%

0.0%

1.4%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

15.6%

61
100

Zone 7

0.0%

0.6%

1.4%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.2%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

16.7%

20

122
100

Zone 8

0.0% 0

0.0% 0

0.0% 0

0.0% 0

0.0% 0

0.0% 0

0.0% 0

0.0% 0

0.0% 0

0.0% 0

0.0% 0

0.0% 0

0.0% 0

0.0% 0

0.0% 0

0.0% 0

0.0% 0

0.0% 0

0.0% 0

148% 12

82
100
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8
Q02 Which retailer did you purchase your main food internet / home delivery shopping from?
Those who said 'Internet / delivery' at Q01
Aldi 0.4% 1 0.0% 0 0.0% 0 0.0% 0 94% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Amazon 1.9% 4 0.0% 0 12.9% 1 0.0% 0 0.0% 0 93% 2 0.0% 0 3.8% 1 0.0% 0
Asda 15.5% 33 0.0% 0 0.0% 0 0.0% 0 74% 1 33% 1 0.0% 0 18.2% 4  0.0% 0
Iceland 1.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 94% 1
Marks & Spencer 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Morrisons 9.5% 20 0.0% 0 0.0% 0 0.0% 0 0.0% 0 30.5% 6 25.5% 2 0.0% 0 85% 1
Ocado 2.3% 5 0.0% 0 0.0% 0 0.0% 0 33% 0 33% 1 0.0% 0 19.0% 4  0.0% 0
Sainsbury’s 235% 49 29.2% 2 0.0% 0 40.1% 3 33% 0 16.3% 3 66.4% 6 40.5% 8 43.0% 5
Tesco 29.6% 62 62.1% 4 56.7% 5 38.8% 3 46.5% 4 16.7% 3 0.0% 0 0.0% 0 22.2% 3
Waitrose 2.7% 6 8.6% 1 38% 0 4.4% 0 22.6% 2 0.0% 0 0.0% 0 0.0% 0 42% 1
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / can't 13.2% 28 0.0% 0 26.5% 3 16.8% 1 74% 1 20.6% 4 8.1% 1 18.5% 4 12.7% 2
remember)
Weighted base: 211 6 10 8 9 19 9 20 12
Sample: 204 5 15 11 14 19 16 18 16
Q03 What is the main reason your household does most of its main food shopping at (STORE MENTIONED AT QO01)?
Near to home 274% 411 27.8% 23 38.2% 22 31.8% 19 23.1% 11 30.2% 32 33.0% 20 24.3% 30 25.1% 21
Lower prices 11.3% 169 126% 11 6.3% 4 14.8% 9 18.4% 9 7.8% 8 186% 11 233% 29 122% 10
Value for money 8.7% 131 9.6% 8 7.3% 4 4.4% 3 25% 1 146% 15 5.6% 3 55% 7 136% 11
Food goods: Good quality 58% 86 7.3% 6 8.4% 5 72% 4 4.9% 2 29% 3 54% 3 56% 7 0.6% 1
Habit / always use it 53% 79 24% 2 3.8% 2 42% 2 6.0% 3 48% 5 55% 3 0.6% 1 6.3% 5
Internet shopping is 46% 69 1.7% 1 6.5% 4 2.9% 2 11.5% 5 34% 4 5.6% 3 6.9% 8 28% 2
convenient
Food goods: Good range 43% 64 8.3% 7 7.9% 5 47% 3 4.4% 2 49% 5 89% 5 79% 10 52% 4
General convenience 36% 53 12% 1 25% 1 39% 2 17% 1 6.7% 7 19% 1 36% 4 4.6% 4
Loyalty scheme / reward 25% 38 3.9% 3 0.0% 0 33% 2 2.0% 1 26% 3 0.0% 0 0.0% 0 24% 2
points
Car parking: easy to find a 23% 34 52% 4 32% 2 3.0% 2 55% 3 0.6% 1 0.0% 0 1.8% 2 0.6% 1
space
Close to other facilities 19% 28 0.0% 0 0.6% 0 12% 1 0.0% 0 26% 3 0.0% 0 3.0% 4  45% 4
Staff discount / work there 15% 23 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1
Large store 1.5% 23 2.3% 2 12% 1 17% 1 0.6% 0 2.0% 2 0.0% 0 21% 3 1.2% 1
Preference for retailer 15% 22 17% 1 0.0% 0 0.6% 0 45% 2 0.0% 0 0.0% 0 0.0% 0 18% 1
Delivery service 13% 20 0.0% 0 0.0% 0 27% 2 24% 1 29% 3 21% 1 06% 1 19% 2
Pandemic / covid reasons 12% 18 0.6% 1 31% 2 21% 1 0.6% 0 1.8% 2 13% 1 19% 2 19% 2
Good offers 1.0% 15 0.0% 0 0.0% 0 0.0% 0 1.4% 1 0.6% 1 14% 1 0.0% 0 0.0% 0
Easy to get to by foot 08% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 19% 2 0.0% 0 0.0% 0 0.0% 0
Has everything required 08% 12 0.6% 1 19% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Good service / friendly staff 0.7% 11 0.6% 1 0.0% 0 20% 1 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1
Easy to get to by car 0.7% 11 0.0% 0 0.0% 0 0.6% 0 24% 1 19% 2 0.6% 0 0.0% 0 18% 1
Long opening hours 07% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Non-food goods: Good range  0.6% 10 0.0% 0 0.6% 0 24% 1 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0
Non-food goods: Good 06% 10 1.2% 1 0.0% 0 13% 1 0.0% 0 13% 1 0.0% 0 0.0% 0 0.0% 0
quality
Lack of alternative options 0.6% 8 17% 1 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 4.0% 5 0.6% 1
Good layout / easy to get 0.5% 7 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 1.9% 2
around
Near to work 0.4% 7 0.0% 0 2.0% 1 0.6% 0 27% 1 0.0% 0 14% 1 0.0% 0 0.0% 0
Car parking: is free 0.4% 6 0.6% 1 06% 0 0.6% 0 17% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Small / quiet store 0.4% 6 0.0% 0 0.6% 0 0.6% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 13% 1
Pleasant shopping 0.4% 5 13% 1 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 18% 1
environment
Health related 0.4% 5 0.6% 1 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.6% 1
Has a petrol station 0.2% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0
Cleanliness 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lack of transport 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 18% 1
Varies shopping location 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Good access by public 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0
transport
Support local producers 0.1% 2 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Good stock levels 0.1% 1 13% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ethical reasons 0.1% 1 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Self-service facilities 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Delivery service 0.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0
(No particular reason) 34% 51 3.8% 3 0.6% 0 2.9% 2 12% 1 36% 4 47% 3 3.6% 4 31% 3
(Don't know) 16% 24 12% 1 4.0% 2 0.0% 0 0.6% 0 0.0% 0 21% 1 38% 5 13% 1
Weighted base: 1500 84 58 58 47 106 61 122 82
Sample: 1500 100 100 100 100 100 100 100 100
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8
Meanscore [£]:

Q04 How much, on average, does your household spend on main food shopping in a week?

£1-£5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£6 - £10 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 18% 1
£11-£15 09% 14 0.6% 1 13% 1 12% 1 0.0% 0 0.6% 1 12% 1 0.6% 1 12% 1
£16 - £20 11% 16 12% 1 0.0% 0 12% 1 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0
£21-£25 22% 34 43% 4  4.4% 3 0.0% 0 17% 1 06% 1 46% 3 43% 5 43% 3
£26 - £30 44% 66 4.3% 4 1.9% 1 0.6% 0 39% 2 51% 5 6.8% 4  25% 3 13% 1
£31-£35 17% 26 1.8% 2 0.6% 0 0.0% 0 12% 1 0.6% 1 2.0% 1 13% 2 3.9% 3
£36 - £40 58% 87 26% 2 41% 2 32% 2 174% 3 35% 4 21% 1 3.6% 4 2.6% 2
£41 - £45 24% 37 6.1% 5 28% 2 12% 1 33% 2 23% 2 4.0% 2 25% 3 31% 3
£46 - £50 9.0% 135 7.3% 6 6.3% 4 10.2% 6 7.1% 3 83% 9 11.4% 7 6.3% 8 9.5% 8
£51 - £60 93% 140 6.9% 6 10.5% 6 8.9% 5 11.0% 5 83% 9 10.3% 6 102% 12 4.3% 3
£61-£70 79% 118 8.4% 7 41% 2 74% 4 35% 2 104% 11 7.1% 4 7.3% 9 9.0% 7
£71 - £80 9.4% 142 6.7% 6 10.7% 6 8.2% 5 51% 2 6.0% 6 11.1% 7 129% 16 10.8% 9
£81 - £90 54% 81 8.3% 7 9.5% 6 4.2% 2 6.6% 3 32% 3 37% 2 3.9% 5 3.6% 3
£91 - £100 134% 200 14.0% 12 165% 10 11.7% 7 12.3% 6 120% 13 189% 11 19.2% 23 19.1% 16
£101 - £110 08% 12 21% 2 0.0% 0 23% 1 0.0% 0 0.0% 0 0.0% 0 0.6% 1 2.0% 2
£111 - £120 47% 70 7.2% 6 5.9% 3 23% 1 64% 3 94% 10 44% 3 12% 1 33% 3
£121 - £130 16% 24 12% 1 1.3% 1 4.0% 2 0.0% 0 23% 2 0.6% 0 4.3% 5 18% 1
£131 - £140 08% 12 0.6% 1 1.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0
£141 - £150 39% 59 2.7% 2 24% 1 75% 4 4.4% 2 8.0% 9 21% 1 61% 7 21% 2
£151 - £175 09% 14 13% 1 0.0% 0 34% 2 3.8% 2 26% 3 0.0% 0 1.8% 2 0.0% 0
£176 - £200 26% 39 18% 1 3.6% 2 8.6% 5 53% 2 38% 4  3.6% 2 2.6% 3 18% 1
£201 - £225 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18% 1
£226 - £250 0.5% 7 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£251 - £275 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£276 - £300 0.1% 1 0.0% 0 0.0% 0 17% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£301+ 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 2 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 88% 132 7.0% 6 8.6% 5 10.2% 6 13.0% 6 98% 10 3.9% 2 715% 9 9.8% 8
(Refused) 20% 31 3.7% 3 37% 2 21% 1 26% 1 17% 2 13% 1 0.6% 1 3.0% 2
Mean: 80.16 78.46 82.61 101.01 87.15 97.72 74.98 84.58 78.76
Weighted base: 1500 84 58 58 47 106 61 122 82
Sample: 1500 100 100 100 100 100 100 100 100
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Q05 Where does your household do most of its shopping for small scale ‘top-up’ food and convenience goods items?

Eastbourne:

Co-op, Cornfield Road,
Eastbourne Town Centre

Iceland, Langney Road,
Eastbourne Town Centre

Marks & Spencer, Terminus
Road, Eastbourne Town
Centre

Sainsbury’s, The Beacon,
Eastbourne Town Centre

Tesco Express, 133-135
Seaside Road, Eastbourne
Town Centre

Tesco Express, Grove Road,
Eastbourne Town Centre

Tesco Extra, Admiral Retail
Park, Lottbridge Drove,
Eastbourne

Elsewhere in Eastbourne
Town Centre excluding
Cavendish Place

Elsewhere in Eastbourne

Green Street (Albert
Parade):

Co-op, Green Street (Albert
Parade) District Shopping
Centre, Eastbourne

Sainsbury’s Local, Victoria
Drive, Green Street
(Albert Parade) District
Shopping Centre,
Eastbourne

Hampden Park (Brassey
Avenue):

Aldi, Lottbridge Drove,
Hampden Park,
Eastbourne

Morrisons, Lottbridge Drove,
Hampden Park,
Eastbourne

Sainsbury’s, Broadwater
Way Retail Park,
Hampden Park,
Eastbourne

Tesco, Hampden Park
(Brassey Avenue) District
Shopping Centre,
Eastbourne

Langney Shopping
Centre:

Iceland, Langney Shopping
Centre (District Shopping
Centre), Eastbourne

Tesco, Langney Shopping
Centre (District Shopping
Centre), Eastbourne

Meads Street:

Tesco Express, Meads Street
District Shopping Centre,
Eastbourne

Elsewhere in Meads Street
District Shopping Centre,
Eastbourne

Old Town (Crown
Street):

Waitrose, High Street, Old
Town (Crown Street)
District Shopping Centre,
Eastbourne

Seaside (Langney Road
to Springfield Road
and adjacent to St

Total

0.2%

0.6%

0.5%

1.2%

0.9%

0.2%

1.3%

0.5%

1.0%

1.0%

0.4%

0.9%

1.1%

1.3%

1.8%

0.2%

1.9%

1.3%

0.2%

1.4%

18

14

19

16

15

14

17

19

27

29

20

21

Zone 1

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0

0

Zone 2

0.0%

1.4%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0

1

Zone 3

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0

0

Zone 4

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0

0

Zone 5

0.0%

0.0%

0.0%

0.0%

0.0%

1.3%

0.0%

1.1%

0.0%

0.0%

1.7%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 6

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.6%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 7

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.2%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.6%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 8

2.5% 2

0.0% 0

3.0% 2

0.0% 0

1.4% 1

0.0% 0

0.0% 0

2.4% 2

0.6% 1

0.6% 1

0.0% 0

0.0% 0

1.4% 1

2.7% 2

2.4% 2

0.6% 1

0.0% 0

0.0% 0

0.0% 0

1.8% 1
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James’ Road) DSC:

Sainsbury’s Local, Seaside
(District Shopping
Centre), Eastbourne

Seaside (Seaford Road
to Channel View Road)
LSC:

Tesco Express, 330-334
Seaside (Local Shopping
Centre), Eastbourne

Co-op, Seaside (Local
Shopping Centre),
Eastbourne

Rodmill:

Co-op, Framfield Way,
Rodmill Local Shopping
Centre, Eastbourne

Morrisons Daily, Esso Petrol
Filling Station, Kings
Drive, Rodmill,
Eastbourne

The Broadway
(Hampden Park):

Premier, The Broadway
(Hampden Park)
Neighbourhood Shopping
Centre, Eastbourne

Co-op, Lindfield Road (nr
The Broadway),
Eastbourne

St Anthony’s (Winston
Crescent):

Lidl, Seaside, St Anthony’s
(Winston Crescent)
Neighbourhood Shopping
Centre, Eastbourne

One Stop, 16-18 Winston
Crescent, St Anthony’s
(Winston Crescent)
Neighbourhood Shopping
Centre, Eastbourne

Sovereign Harbour:

Asda, Sovereign Harbour
Retail Park (District
Shopping Centre),
Eastbourne

Lewes:

Aldi, Brooks Road, Lewes

M&S Simply Food, Malling
Street, Malling Hill,
Lewes

Tesco, Brooks Road, Lewes

Waitrose, Eastgate Street,
Lewes Town Centre

Elsewhere in Lewes Town
Centre

Elsewhere in Lewes (not
town centre)

Seaford:

Co-op, Shepway Parade,
Broad Street, Seaford
Town Centre, Lewes
District

Morrisons, Dane Road,
Seaford Town Centre,
Lewes District

Tesco Express, Sutton Park
Road, Seaford Town
Centre, Lewes District

Elsewhere in Seaford Town
Centre, Lewes District

Elsewhere in Seaford, Lewes
District

Peacehaven (Meridian

Total

0.6%

0.4%

1.3%

0.9%

0.2%

0.2%

0.4%

1.1%

0.1%

2.2%

1.0%

0.2%

1.4%

1.7%

0.4%

1.6%

0.4%

1.8%

1.4%

0.3%

0.3%

20

13

17

33

21
26

7

24

5

27

21

Zone 1

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

7.7%

1.2%

11.2%

18.8%

5.4%

10.6%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 2 Zone 3 Zone 4 Zone 5

0.0% 0 0.0% 0 0.0% 0 0.0% 0

0.0% 0 0.0% 0 0.0% 0 0.0% 0

0.0% 0 0.0% 0 0.0% 0 0.0% 0

0.0% 0 0.0% 0 0.0% 0 0.0% 0

0.0% 0 0.0% 0 14% 1 0.0% 0

0.0% 0 0.0% 0 0.0% 0 0.0% 0

0.0% 0 0.0% 0 0.0% 0 0.6% 1

0.0% 0 0.0% 0 0.0% 0 0.0% 0

0.0% 0 0.0% 0 0.0% 0 0.0% 0

0.0% 0 0.0% 0 0.0% 0 0.0% 0

2.4% 1 27% 2 24% 1 13% 1

0.0% 0 0.0% 0 27% 1 0.0% 0

0.6% 0 35%
1.9% 1 32%

N

14.5% 7 26% 3
8.2% 4  0.6% 1

N

0.0% 0 0.0% 0 33% 2 0.0% 0

10.9% 6 7.1% 4 9.3% 4  0.0% 0

2.2% 1 0.0% 0 0.0% 0 29% 3

0.0% 0 0.0% 0 14% 1 201% 21

0.0% 0 0.0% 0 0.0% 0 18.0% 19

1.2% 1 0.0% 0 0.0% 0 4.0% 4

0.6% 0 0.0% 0 0.0% 0 32% 3

Zone 6

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.4%

2.1%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

5.2%

0.0%

0.0%

0.0%

Zone 7

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.6%

0.6%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.4%

0.0%

0.0%

0.0%

Zone 8

0.0% 0

3.8% 3

2.1% 2

2.0% 2

0.0% 0

0.0% 0

0.0% 0

0.6% 1

0.0% 0

0.0% 0

0.0% 0

0.0% 0

0.0% 0

0.0% 0

0.6% 1

0.0% 0

0.0% 0

0.0% 0

0.6% 1

0.0% 0

0.0% 0

034A22

NEMS market research

Column %ges.



Zone (Pt 10f2) Lewes and Eastbourne Household Survey Page 9
Weighted: for CPW Planning March 2022
Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8
Centre):
Co-op, Meridian Way, 15% 23 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 17.7% 22 1.4% 1
Peacehaven (Meridian
Centre) District Retail
Centre, Lewes District
Elsewhere in Peacehaven 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0
(Meridian Centre) District
Retail Centre, Lewes
District
Peacehaven (South
Coast Road /
Telscombe Cliffs):
Co-op, South Coast Road, 0.8% 11  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 93% 11 0.0% 0
Peacehaven (South Coast
Road / Telscombe Cliffs)
Local Centre, Lewes Di
Sainsbury’s Local, South 0.6% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 56% 7 0.0% 0
Coast Road, Peacehaven
(South Coast Road /
Telscombe Cliffs) Local
Centre, Lewes District
Tesco Express, Kirby Drive, 1.9% 28 3.8% 3 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 16.9% 21 1.8% 1
Peacehaven, Lewes
District
Elsewhere in Peacehaven 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0
(South Coast Road /
Telscombe Cliffs) Local
Centre, Lewes District
Newhaven:
Co-op, Fort Road, 11% 16 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1 209% 13 1.8% 2 0.0% 0
Newhaven, Lewes District
Lidl, Drove Road, 0.7% 11 0.6% 1 0.0% 0 21% 1 0.0% 0 24% 3 8.6% 5 1.3% 2 0.0% 0
Newhaven, Lewes District
Sainsbury’s, The Drove, 1.6% 24 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 2 21.9% 13 7.1% 9 0.0% 0
Newhaven, Lewes District
Newhaven Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0
(District Retail Centre),
Lewes District
Elsewhere in Newhaven, 0.4% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 87% 5 0.0% 0 0.0% 0
Lewes District
Bexhill-on-Sea:
Bexhill-on-Sea Town Centre  25% 38 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Superstores outside of 0.4% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bexhill-on-Sea town
centre
Elsewhere in Bexhill-on-Sea  0.7% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hastings:
Hastings Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Superstores outside of 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hastings town centre
Burgess Hill:
Burgess Hill Town Centre 0.1% 2 0.0% 0 0.0% 0 32% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brighton:
Brighton City Centre 0.2% 3 0.0% 0 3.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0
Elsewhere in Brighton 0.1% 2 0.0% 0 22% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0
Heathfield:
Heathfield Town Centre 14% 20 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Elsewhere in Heathfield 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hailsham:
Hailsham Town Centre 19% 28 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Elsewhere in Hailsham 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Polegate:
Lidl, Dittons Road, Polegate ~ 0.4% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1
Polegate Town Centre 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 26% 2
Other superstores outside of 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 1
Polegate town centre
Elsewhere in Polegate 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 19% 2
Uckfield:
Uckfield Town Centre 0.2% 3 0.0% 0 0.0% 0 42% 2 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Superstores outside of 0.1% 1 0.0% 0 0.0% 0 0.0% 0 2.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Uckfield town centre
Crowborough 0.1% 1 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Newick Local Centre, Lewes  0.1% 1 0.0% 0 0.0% 0 26% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

District
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8

Queens Parade (Hampden 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Park) Neighbourhood

Shopping Centre,

Eastbourne

Ringmer Local Centre, 0.3% 5 17% 1 0.0% 0 17% 1 55% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lewes District

Elsewhere others:

Aldi, Bexhill Road, St 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Leonards, Hastings TN38

8FA

Aldi, London Road, 0.4% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bexhill-on-Sea, TN39 3JY

Asda, Brighton Marina, 0.2% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1 0.0% 0 1.9% 2 0.0% 0

Brighton BN2 5UT

Asda, The Crumbles, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Pevensey Bay Road,

Eastbourne BN23 6JH

Asda, The Quintins, North 0.4% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1

Street, Hailsham BN27

1DP

Budgens, Orion Parade, 1.0% 14 0.0% 0 228% 13 21% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hassocks, BN6 8QA

Co-op, Devonshire Rd, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bexhill-on-Sea TN40 1AS

Co-op, Hampden Park 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

(Brassey Avenue) District

Shopping Centre,

Eastbourne

Co-op, High Street, 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Heathfield TN21 8JD

Co-op, High Street, Horam, 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

TN21 OEL

Co-op, Longridge Avenue, 0.4% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 51% 6 0.0% 0

Saltdean, Brighton, BN2

8LG

Co-op, Milfoil Drive North, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Langney, Eastbourne,

BN23 8BR

Co-op, Princess Drive, 0.3% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.6% 5 0.0% 0 0.0% 0 0.0% 0

Seaford, BN25 2TZ

Co-op, Seabourne Road, 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bexhill-On-Sea TN40

25w

Co-op, Station Road, 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Plumpton Green, Lewes,

BN7 3BS

Co-op, The Centre, High St, 0.5% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 84% 7

Polegate BN26 6AQ

Co-op, Upper Horsebridge 0.2% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Rd, Hailsham BN27 1NX

Iceland, Church Walk, 0.1% 1 0.0% 0 14% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Burgess Hill RH15 9DU

Iceland, Devonshire Rd, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bexhill-on-Sea TN40 1AX

Iceland, Haywards Rd, 0.1% 2 0.0% 0 0.0% 0 35% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Haywards Heath RH16

4HT

Iceland, High Street, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hailsham, BN27 1AL

Lidl, Leylands Road, 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Burgess Hill, RH15 8AB

Lidl, Ninfield Road, Sidley, 08% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bexhill-on-Sea, TN39

5BB

Local Shops, Hassock Town ~ 0.1% 2 0.0% 0 34% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Centre

Local Shops, Kingston 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Village

Local shops, Alsfriston 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21% 2

Local shops, Chiddingly 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Local shops, Horsham 0.2% 4 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Local shops, Pevensey Bay 0.4% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Local shops, Willingdon 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 2

M&S Simply Food, Brighton ~ 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0
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Retail Park, Carden
Avenue, Brighton, BN1
8LW

Marks & Spencer, Bexhill,
Unit 10 Bexhill On Sea
Ravenside, East Sussex
TN40 2JS

Marks & Spencer, The
Orchards, 23 St Josephs
Way, Haywards Heath
RH16 3TH

Morrisons, Springett
Avenue, Ringmer, Lewes,
BN8 5QX

Sainsbury's, Bannister Way,
Haywards Heath RH16
1DG

Sainsbury's, Buckhurst
Place, Bexhill-on-Sea,
TN39 3NY

Sainsbury's, Keymer Rd,
Hassocks BN6 8AN

Sainsbury's, Station Road,
Heathfield, TN21 8LD

Sainsbury's, Wivelsfield
Road, Haywards Heath,
RH16 4EF

Sainsbury's, Worthing Rd,
Horsham RH12 1SQ

Tesco Express, Collington
Mansions, Bexhill-on-Sea
TN39 3PU

Tesco Express, Mimram
Road, Stone Cross,
Pevensey, BN24 5DZ

Tesco, Eastbourne Road,
Polegate, BN26 5DD

Tesco, Freshwater Square,
Willingdon, Eastbourne,
BN22 OPS

Tesco, Hammonds Farm,
Jane Murray Way, Burgess
Hill RH15 9QT

Tesco, Ravenside Retail
Leisure Park,
Bexhill-on-Sea, TN40 2JS

Tesco, South Road,
Hailsham, BN27 3JJ

Tesco, Station Road,
Heathfield, TN21 8LB

Waitrose, Market Place,
Station Rd, Burgess Hill
RH15 9NP

Waitrose, Station Road,
Heathfield, TN21 8DF

Waitrose, Sydney Rd,
Market PI, Haywards
Heath RH16 1DB

Waitrose, Vicarage Field,
Vicarage Lane, Hailsham,
BN27 1BE

Internet / delivered

(Don't know / varies)

(Don't do this type of
shopping)

Weighted base:

Sample:

Total

0.2%

0.2%

0.1%

0.2%

0.2%

0.4%

0.1%

0.0%

0.0%

0.4%

0.5%

0.1%

0.1%

0.1%

0.3%

0.9%

0.0%

0.0%

0.1%

0.3%

0.2%

1.2%
9.8%
23.3%

14

18
146
349

1500
1500

Zone 1

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.6%
7.5%
30.9%

84
100

Zone 2 Zone 3 Zone 4 Zone 5

0.0% 0 0.0% 0 0.0% 0 0.0% 0

0.0% 0 5.0% 3 0.0% 0 0.0% 0

0.0% 0 0.0% 0 18% 1 0.0% 0

0.6% 0 47% 3 0.0% 0 0.0% 0

0.0% 0 0.0% 0 0.0% 0 0.0% 0

10.3% 6 0.0% 0 0.6% 0 0.0% 0

0.0% 0 0.0% 0 0.0% 0 0.0% 0

0.0% 0 12% 1 0.0% 0 0.0% 0

0.0% 0 12% 1 0.0% 0 0.0% 0

0.0% 0 0.0% 0 0.0% 0 0.0% 0

0.0% 0 0.0% 0 0.0% 0 0.0% 0

0.0% 0 0.0% 0 0.0% 0 0.0% 0

0.0% 0 0.0% 0 0.0% 0 0.0% 0

1.9% 1 0.6% 0 0.0% 0 0.0% 0

0.0% 0 0.0% 0 0.0% 0 0.0% 0

0.0% 0 0.0% 0 0.0% 0 0.0% 0

0.0% 0 0.0% 0 0.0% 0 0.0% 0

1.2% 1 0.0% 0 0.0% 0 0.0% 0

0.0% 0 0.0% 0 0.0% 0 0.0% 0

0.0% 0 75% 4  0.0% 0 0.0% 0

0.0% 0 0.0% 0 0.0% 0 0.0% 0

0.0%
9.9%
20.4%

0.6%
8.9%
323% 1

0.6%
15.2%
286% 1

1.1%
5.3%
24.2%

oo
© o
W~ o
o R

58
100

58
100

47
100

106
100

Zone 6

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
4.8%
25.2%

61
100

Zone 7 Zone 8

0.0% 0 0.0% 0

0.0% 0 0.0% 0

0.0% 0 0.0% 0

0.0% 0 0.0% 0

0.0% 0 0.0% 0

0.0% 0 0.0% 0

0.0% 0 0.0% 0

0.0% 0 0.0% 0

0.0% 0 0.0% 0

0.0% 0 0.0% 0

0.0% 0 0.0% 0

0.0% 0 14% 1

0.0% 0 0.0% 0

0.0% 0 0.0% 0

0.0% 0 0.0% 0

0.0% 0 0.0% 0

0.0% 0 0.0% 0

0.0% 0 0.0% 0

0.0% 0 0.0% 0

0.0% 0 0.0% 0

0.0% 0 0.0% 0

0.0% 0
3.9% 5
21.2%

1.8% 1
10.1% 8
32.6%

122
100

82
100
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8
Meanscore [£]:
Q06 How much, on average, does your household spend on ‘top-up’ food shopping in a week?
Those who do top-up food shopping at Q05

£1-£5 6.3% 63 6.1% 3 4.9% 2 95% 3 54% 1 33% 2 15% 3 116% 11 9.1% 4
£6 - £10 19.7% 198 20.1% 10 19.5% 8 23.2% 8 21.7% 6 23.2% 17 21.1% 9 9.6% 9 14.2% 7
£11-£15 148% 149 11.1% 6 8.3% 3 10.4% 4 8.0% 2 13.0% 10 16.9% 7 23.2% 21 14.2% 7
£16 - £20 191% 192 21.7% 11 17.7% 7 11.0% 4 11.6% 3 241% 18 224% 10 19.7% 18 28.8% 13
£21 - £25 6.7% 67 8.0% 4 74% 3 52% 2 9.0% 2 57% 4 1.8% 1 82% 8 5.3% 2
£26 - £30 8.0% 80 9.5% 5 19.5% 8 2.9% 1 11% 0 72% 5 18% 1 10.2% 9 6.6% 3
£31-£35 29% 29 0.0% 0 37% 1 21% 1 0.0% 0 0.8% 1 0.0% 0 2.7% 2 0.0% 0
£36 - £40 2.9% 29 3.2% 2 3.9% 2 23% 1 37% 1 43% 3 52% 2 17% 2 0.0% 0
£41 - £45 0.9% 9 52% 3 0.0% 0 2.0% 1 0.0% 0 08% 1 31% 1 0.0% 0 0.0% 0
£46 - £50 47% 47 43% 2 27% 1 4.0% 1 17.1% 4 42% 3 31% 1 25% 2 1.9% 4
£51 - £60 1.4% 14  1.9% 1 0.0% 0 45% 2 33% 1 24% 2 0.9% 0 2.9% 3 0.0% 0
£61-£70 0.6% 6 0.0% 0 0.0% 0 6.4% 2 24% 1 08% 1 1.7% 1 0.0% 0 0.0% 0
£71 - £80 0.8% 8 0.0% 0 0.0% 0 3.0% 1 11% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£81 - £90 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£91 - £100 0.2% 2 0.0% 0 0.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£101 - £110 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£111 - £120 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£121 - £130 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£131 - £140 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£141 - £150 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£151 - £175 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£176 - £200 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£201 - £225 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£226 - £250 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£251 - £275 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£276 - £300 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£301+ 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 85% 86 7.0% 4 9.7% 4 10.1% 3 15.7% 4 10.1% 8 13.5% 6 7.8% 7 9.9% 5
(Refused) 1.9% 19 1.9% 1 18% 1 35% 1 0.0% 0 0.0% 0 0.9% 0 0.0% 0 42% 2
Mean: 22.10 21.63 22.14 26.09 26.72 21.35 19.82 19.75 19.31
Weighted base: 1004 52 40 34 26 75 43 92 47
Sample: 971 62 69 59 52 67 68 75 54
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8
Q07 Where does your household visit the most for shopping and services?
Bexhill-on-Sea 6.7% 101 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brighton Town Centre 43% 64 42% 4 71% 4 0.6% 0 52% 2 34% 4 10.3% 6 26.9% 33 0.0% 0
Burgess Hill Town Centre 21% 31 2.9% 2 280% 16 12.8% 7 1.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Crowborough Town Centre 0.0% 1 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Eastbourne Town Centre 31.5% 473 6.5% 5 0.0% 0 17% 1 4.0% 2 259% 28 16.1% 10 17.0% 21 43.7% 36
Green Street (Albert Parade)  0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
District Shopping Centre,
Eastbourne
Hailsham Town Centre 55% 82 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 25% 2
Hampden Park (Brassey 13% 20 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25% 2
Avenue) District Shopping
Centre, Eastbourne
Hastings Town Centre 0.4% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Heathfield Town Centre 24% 36 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 18% 1
Horam Town Centre 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 1
Langney Shopping Centre, 1.2% 19 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.6% 1
Eastbourne
Lewes Town Centre 85% 128 71.7% 60 238% 14 195% 11 638% 30 1.3% 1 12.3% 7 12% 1 0.0% 0
Maresfield Town Centre 0.2% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Meads Street District 0.3% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shopping Centre,
Eastbourne
Newhaven Town Centre, 27% 41 0.6% 1 0.0% 0 0.0% 0 12% 1 0.0% 0 281% 17 183% 22 0.0% 0
Lewes District
Newick Local Centre, Lewes — 0.2% 3 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
District
Old Town (Crown Street) 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
District Shopping Centre,
Eastbourne
Peacehaven (Meridian 0.6% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 38% 5 0.0% 0
Centre), Lewes District
Peacehaven (South Coast 0.6% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 2 0.0% 0
Road / Telscombe Cliffs)
Local Centre, Lewes
District
Polegate Town Centre 0.5% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 88% 7
Seaford Town Centre, Lewes 4.4% 65 0.6% 1 22% 1 0.0% 0 0.0% 0 40.2% 43 95% 6 78% 10 55% 5
District
Seaside (Seaford Road to 0.5% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 17% 2 0.6% 0 0.0% 0 0.0% 0
Channel View Road)
Local Shopping Centre,
Eastbourne
Sovereign Harbour District 15% 23 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1 0.0% 0 0.6% 1
Shopping Centre,
Eastbourne
St Anthony’s (Beatty Road) 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18% 1
Local Shopping Centre,
Eastbourne
Prefer online 53% 80 1.8% 1 25% 1 59% 3 31% 1 28% 3 88% 5 6.7% 8 8.9% 7
Central / West End London 0.3% 5 44% 4 0.0% 0 0.0% 0 14% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Crawley 0.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hassocks 08% 12 0.0% 0 214% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Haywards Heath 17% 25 0.0% 0 8.0% 5 330% 19 27% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pevensey Bay 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Saltdean 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 2 0.0% 0
Shoreham 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21% 3 0.0% 0
Tunbridge Wells 0.3% 4  0.0% 0 0.0% 0 0.6% 0 3.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Uckfield 12% 18 1.7% 1 0.0% 0 188% 11 7.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 14.0% 209 5.6% 5 64% 4 47% 3 44% 2 246% 26 11.7% 7 13.0% 16 21.9% 18
Weighted base: 1500 84 58 58 47 106 61 122 82
Sample: 1500 100 100 100 100 100 100 100 100
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8

Meanscore [visits per week]:
Q08 How often does your household visit (CENTRE MENTIONED AT Q07)?

Those visiting a local centre at Q07
Daily 51% 62 16.7% 13 4.8% 3 23% 1 41% 2 6.8% 5 31% 2 0.8% 1 71% 4
At least 2-3 times a week 26.3% 318 33.9% 26 33.9% 18 23.9% 12 31.6% 14 33.2% 26 18.0% 9 14.4% 14 11.4% 6
Once a week 26.9% 326 20.2% 16 34.4% 18 39.9% 21 31.2% 13 22.3% 17 27.4% 13 33.2% 33 37.8% 21
Once a fortnight 15.3% 185 145% 11 10.9% 6 17.5% 9 12.0% 5 11.5% 9 20.7% 10 150% 15 8.2% 5
Once a month 16.3% 197 10.0% 8 10.6% 6 13.7% 7 16.2% 7 20.9% 16 14.6% 7 24.5% 24 22.4% 13
Less often 10.1% 122 4.7% 4 53% 3 27% 1 50% 2 54% 4 16.1% 8 12.1% 12 13.1% 7
Mean: 142 2.33 1.62 1.29 1.50 1.65 111 0.91 1.28
Weighted base: 1211 78 53 52 43 77 48 98 57
Sample: 1249 94 89 91 93 77 85 79 72
Q09 How does your household normally travel to (CENTRE MENTIONED AT Q07)?

Those visiting a local centre at Q07
Car / van - driver 575% 696 30.6% 24 68.8% 36 932% 49 779% 34 672% 52 60.8% 29 52.7% 52 50.8% 29
Car / van - passenger 8.2% 100 8.2% 6 21% 1 55% 3 9.2% 4 3.9% 3 8% 4 9.8% 10 19.5% 11
Bus 104% 126 3.8% 3 7.0% 4 0.0% 0 7.3% 3 12.5% 10 9.7% 5 27.8% 27 14.4% 8
Bicycle 11% 13 35% 3 0.0% 0 07% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Motorcycle, scooter or 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

moped
Disabled vehicle (e.g. 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16% 1 0.0% 0 0.9% 1
mobility scooter)

Taxi 1.2% 15 0.0% 0 0.0% 0 0.0% 0 0.7% 0 16% 1 0.8% 0 0.0% 0 0.9% 1
Train 12% 15 3.9% 3 37% 2 0.0% 0 22% 1 0.0% 0 0.0% 0 0.0% 0 51% 3
Walk 19.1% 231 49.9% 39 17.7% 9 0.7% 0 27% 1 148% 11 185% 9 31% 3 84% 5
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 09% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.6% 7 0.0% 0
Weighted base: 1211 78 53 52 43 77 48 98 57
Sample: 1249 94 89 91 93 77 85 79 72

Meanscore [minutes]:
Q10 How long does that journey to (CENTRE MENTIONED AT QO07) normally take?

Those visiting a local centre at Q07
Less than 5 minutes 9.4% 114 13.0% 10 11.3% 6 2.0% 1 25% 1 11.7% 9 12.3% 6 3.1% 3 4.0% 2
5-10 minutes 40.6% 491 37.8% 29 456% 24 359% 19 529% 23 31.7% 24 26.1% 13 185% 18 395% 22
11-20 minutes 31.7% 384 31.0% 24 373% 20 526% 27 29.6% 13 342% 26 224% 11 27.0% 26 50.0% 28
21-30 minutes 11.9% 144 12.1% 9 45% 2 6.3% 3 8.6% 4 16.8% 13 27.7% 13 26.3% 26 2.9% 2
31-60 minutes 54% 65 6.1% 5 13% 1 33% 2 45% 2 32% 2 11.5% 6 23.0% 23 1.8% 1
More than 60 minutes 0.4% 5 0.0% 0 0.0% 0 0.0% 0 19% 1 16% 1 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 0.4% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.0% 0 17% 1
(Refused) 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 2 0.0% 0
Mean: 13.21 13.06 10.30 12.67 13.24 13.91 17.46 22.62 11.33
Weighted base: 1211 78 53 52 43 77 48 98 57
Sample: 1249 94 89 91 93 77 85 79 72
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Q11 When members of your household visit (CENTRE MENTIONED AT Q07), do they normally link this trip with another activity?
Those visiting a local centre at Q07
Yes — leisure activity 91% 110 10.1% 8 53% 3 6.6% 3 10.9% 5 132% 10 9.7% 5 8.0% 8 10.7% 6
Yes — non-food shopping 77% 93 6.8% 5 9.3% 5 7.9% 4 10.6% 5 1.6% 1 56% 3 48% 5 52% 3
Yes — visit friends / relatives  5.0% 60 8.7% 7 27% 1 58% 3 6.2% 3 32% 2 35% 2 15% 1 9.0% 5
Yes — using services such as 41% 49 7.1% 6 55% 3 4.8% 3 2.0% 1 23% 2 34% 2 0.8% 1 6.9% 4
banks or dry cleaners
Yes — other food shopping 29% 35 53% 4 17% 4 46% 2 54% 2 0.0% 0 24% 1 48% 5 0.0% 0
Yes - coffee / café 20% 24 2.0% 2 7.3% 4 0.0% 0 0.7% 0 3.9% 3 0.8% 0 0.0% 0 0.9% 1
Yes — travelling to/from 20% 24 0.7% 1 27% 1 3.0% 2 6.3% 3 0.0% 0 33% 2 0.0% 0 0.9% 1
work
Yes - walking 16% 19 18% 1 0.0% 0 0.0% 0 22% 1 16% 1 16% 1 08% 1 48% 3
Yes — library 08% 10 4.5% 4 0.7% 0 14% 1 0.0% 0 0.0% 0 1.6% 1 31% 3 0.0% 0
Yes — travelling to/from 0.5% 6 0.0% 0 24% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
college or school
Yes — petrol station 0.5% 6 0.0% 0 0.0% 0 0.7% 0 45% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Yes - Restaurant / other 0.4% 5 13% 1 0.0% 0 0.7% 0 0.7% 0 0.0% 0 0.8% 0 0.8% 1 0.0% 0
eateries
Yes — parks 0.4% 5 0.7% 1 0.0% 0 0.0% 0 15% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Yes - Doctors / dentist 0.3% 3 0.0% 0 1.3% 1 0.0% 0 0.0% 0 0.8% 1 08% 0 0.8% 1 17% 1
Yes - Bar / pub 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Yes - Charity / donate 0.1% 1 13% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Yes - Church 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
No 58.3% 705 46.4% 36 493% 26 638% 33 46.0% 20 726% 56 643% 31 712% 70 549% 31
(Don’t know / varies) 44% 53 3.2% 2 58% 3 07% 0 32% 1 08% 1 23% 1 35% 3 49% 3
Weighted base: 1211 78 53 52 43 77 48 98 57
Sample: 1249 94 89 91 93 77 85 79 72
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5

Q12 Where does your household do this linked trip?
Those visiting a local centre at Q07; and do a linked trip at Q11

Eastbourne:
Admiral Retail Park, 0.7% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lottbridge Drove,
Eastbourne; including
Tesco Extra
Eastbourne Town Centre 325% 147 7.0% 3 0.0% 0 0.0% 0 29% 1 18.5%
(including Sainsbury's,
The Beacon) excluding
Cavendish Place
Hampden Retail Park, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hampden Park,
Eastbourne; including
B&Q
Hampden Park (Brassey 1.3% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Avenue) District Shopping
Centre, Eastbourne;
including Tesco
Langney Shopping
Centre:
Langney Shopping Centre 1.6% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.6% 2
(District Shopping
Centre), Eastbourne;
including Tesco
Old Town (Crown
Street):
Old Town (Crown Street) 0.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
District Shopping Centre,
Eastbourne; including
Waitrose
Seaside (Langney Road
to Springfield Road
and adjacent to St
James’ Road) DSC:
Seaside (Langney Road to 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Springfield Road and
adjacent to St James’
Seaside (Seaford Road
to Channel View Road)
LSC:
Seaside (Seaford Road to 0.7% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 31% 1
Channel View Road)
Local Shopping Centre,
Eastbourne
Sovereign Harbour:
Sovereign Harbour Retail 2.1% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Park (District Shopping
Centre), Eastbourne;
including Asda
Lewes:
Aldi, Brooks Road, Lewes 0.2% 1 0.0%
Tesco, Brooks Road, Lewes 0.2% 1 0.0%
Homebase, Brooks Road, 0.1% 0 0.0%
Lewes
Lewes Town Centre; 11.2% 51 78.0% 31 20.4% 5 33.4% 6 39.1% 9 0.0% 0
including Waitrose
Seaford:
Seaford Town Centre, Lewes  4.6% 21 0.0% 0 0.0% 0 0.0% 0 0.0% 0 49.1% 10
District; including
Morrisons
Peacehaven:
Peacehaven (Meridian 0.7% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre) District Retail
Centre, Lewes District
Newhaven:
Lidl, Drove Road, 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Newhaven, Lewes District
Sainsbury’s, The Drove, 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Newhaven, Lewes District
Newhaven Town Centre 1.6% 7 13% 1 0.0% 0 0.0% 0 25% 1 0.0%
(District Retail Centre),
Lewes District

~

0.0% 0.0%
0.0% 0.0%
0.0% 0 19%

4.4% 1 0.0%
4.4% 1 0.0%
0.0% 0 0.0% 0
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o o

o
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0.0% 0
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0.0%
0.0%
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0.0% 0
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Bexhill-on-Sea:
Bexhill-on-Sea Town Centre  8.8% 40 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Burgess Hill:
Burgess Hill Town Centre 1.6% 7 0.0% 0 15.8% 4 17.9% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brighton:
Brighton City Centre 37% 17 25% 1 50% 1 0.0% 0 11.3% 2 0.0% 0 53% 1 22.8% 6 0.0% 0
Elsewnhere in Brighton 0.3% 1 37% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Heathfield:
Heathfield Town Centre 1.5% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hailsham:
Hailsham Town Centre 53% 24 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Polegate:
Polegate Town Centre 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.3% 1
Uckfield:
Uckfield Town Centre 1.3% 6 0.0% 0 0.0% 0 14.8% 3 83% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Queens Parade (Hampden 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Park) Neighbourhood
Shopping Centre,
Eastbourne
Ringmer Local Centre, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 25% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lewes District
St Anthony’s (Beatty Road) 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.3% 1
Local Shopping Centre,
Eastbourne
Asda, Crowhurst Road, 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 31% 1 0.0% 0
Carden Avenue, Brighton,
BN1 8AS
Central / West End London 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Crawley Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ditchling Village 0.1% 0 0.0% 0 1.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hassocks Town Centre 1.4% 6 0.0% 0 25.8% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Haywards Heath Town 1.0% 5 0.0% 0 3.0% 1 15.3% 3 44% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre
M&S, Terminus Rd, 0.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Eastbourne BN21 3NR
M&S, The Orchards, St 0.1% 0 0.0% 0 0.0% 0 1.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Josephs Way, Haywards
Heath RH16 3TH
Saltdean Village, Brighton 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 31% 1 0.0% 0
Tunbridge Wells 0.4% 2 0.0% 0 0.0% 0 0.0% 0 6.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Wickes, London Rd, Burgess  0.2% 1 0.0% 0 44% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hill RH15 9QU
(Don't know / varies) 13.8% 63 7.6% 3 24.1% 6 14.9% 3 13.9% 3 20.7% 4 22.2% 4 13.1% 3 27.9% 6
Weighted base: 453 39 24 19 22 21 16 25 23
Sample: 460 45 37 34 42 19 32 21 25

034A22

NEMS market research

Column %ges.



Zone (Pt 1 0f 2) Lewes and Eastbourne Household Survey Page 18
Weighted: for CPW Planning March 2022

Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8

Q13 From your perspective, what do you like most about (CENTRE MENTIONED AT QO07) for shopping and services?
Those visiting a local centre at Q07; and do a linked trip at Q11

OCOO0OORPFPOWWOWER
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Easy to get to from home 142% 64 14.3% 6 26.6% 6 9.2% 2 10.5% 2 0.0% 0 24% 0 6.9% 2 6.6%
Good non-food shops 119% 54 6.1% 2 45% 1 15.7% 3 17.4% 4 59% 1 14.8% 2 87% 2 39.0%
Attractive environment 87% 39 22.7% 9 47% 1 19% 0 12.0% 3 31% 1 48% 1 0.0% 0 11.3%
Good food shops 52% 24 0.0% 0 7.8% 2 1.9% 0 13% 0 0.0% 0 53% 1 31% 1 0.0%
Variety of stores 52% 23 3.9% 2 5.0% 1 65% 1 13% 0 59% 1 4.6% 1 10.0% 2 6.6%
Easy to get round 51% 23 0.0% 0 0.0% 0 1.9% 0 13% 0 0.0% 0 95% 2 59% 1 23%
Easy to park the car 34% 15 4.4% 2 5.0% 1 84% 2 3.8% 1 59% 1 24% 0 31% 1 0.0%
Good market 28% 13 4.2% 2 0.0% 0 0.0% 0 0.0% 0 31% 1 0.0% 0 0.0% 0 0.0%
lots of independent stores 27% 12 57% 2 35% 1 0.0% 0 12.6% 3 6.1% 1 0.0% 0 0.0% 0 0.0%
Good cafes, restaurants or 2.3% 11 0.0% 0 3.0% 1 0.0% 0 44% 1 6.8% 1 24% 0 10.0% 2 0.0%
pubs
Compact 2.0% 9 2.6% 1 0.0% 0 7.3% 1 57% 1 11.7% 2 0.0% 0 0.0% 0 23%
Good range of financial or 1.9% 9 0.0% 0 0.0% 0 19% 0 57% 1 8.6% 2 24% 0 31% 1 6.3%
personal services
Good atmosphere / ambiance  1.8% 8 6.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24% 0 0.0% 0 0.0%
Traffic free pedestrian area 1.8% 8 51% 2 83% 2 38% 1 0.0% 0 0.0% 0 24% 0 59% 1 0.0%
Reasonably priced car 1.5% 7 0.0% 0 3.0% 1 75% 1 0.0% 0 10.4% 2 81% 1 59% 1 0.0%
parking
Has everything required 1.5% 7 29% 1 0.0% 0 42% 1 13% 0 0.0% 0 10.5% 2 0.0% 0 23%
General convenience 1.2% 5 0.0% 0 0.0% 0 19% 0 44% 1 0.0% 0 0.0% 0 0.0% 0 0.0%
Friendly people / community  1.1% 5 13% 1 0.0% 0 0.0% 0 3.7% 1 0.0% 0 24% 0 0.0% 0 7.6%
Close to beach / seafront / 1.0% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
pier
Small / quiet 0.9% 4 0.0% 0 0.0% 0 0.0% 0 13% 0 0.0% 0 6.9% 1 62% 2 0.0%
Street entertainment/ event/ 0.7% 3 29% 1 53% 1 0.0% 0 44% 1 0.0% 0 0.0% 0 0.0% 0 0.0%
lots going on
Clean streets 0.7% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 31% 1 0.0% 0 6.2% 2 0.0%
Good safety/ security 0.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24% 0 0.0% 0 0.0%
Good public transport 0.4% 2 0.0% 0 0.0% 0 42% 1 0.0% 0 59% 1 0.0% 0 0.0% 0 0.0%
Charity shops 0.4% 2 0.0% 0 1.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
History 0.4% 2 0.0% 0 6.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Activities 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Familiar / used to it / habit 0.3% 1 13% 1 16% 0 0.0% 0 13% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Free parking 0.2% 1 0.0% 0 0.0% 0 0.0% 0 26% 1 0.0% 0 0.0% 0 0.0% 0 0.0%
Well maintained streets 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Cultural activities 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Upgrades have been made 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Cheap shops 0.1% 0 0.0% 0 0.0% 0 1.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Easy to get to from work 0.1% 0 0.0% 0 0.0% 0 1.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Nothing/ very little 171% 77 16.1% 6 13.5% 3 19.8% 4 13% 0 23.7% 5 11.7% 2 24.9% 6 11.3%
(Don't know) 2.0% 9 0.0% 0 0.0% 0 0.0% 0 38% 1 0.0% 0 48% 1 0.0% 0 45%
Weighted base: 453 39 24 19 22 21 16 25 2
Sample: 460 45 37 34 42 19 32 21 2
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8

Q14 s there anything about (CENTER MENTIONED AT QO07) that could be improved?
Those visiting a local centre at Q07; and do a linked trip at Q11

NEFENNOO

o, OO

oo ooo

o

More or better shops 19.1% 87 25.6% 10 17.0% 4 19.8% 4 13.2% 3 29.3% 6 14.3% 2 15.2% 4 23.8%

More or better car parking 89% 40 11.9% 5 23.3% 6 10.3% 2 26.0% 6 31% 1 20.5% 3 10.0% 2 0.0%

Lower car park charges 6.4% 29 4.4% 2 5.0% 1 10.8% 2 18.9% 4 14.8% 3 24% 0 9.0% 2 10.9%

Fewer empty shops 5.6% 25 0.0% 0 0.0% 0 1.9% 0 13% 0 31% 1 0.0% 0 59% 1 10.9%

Cleaner streets 38% 17 6.3% 2 35% 1 73% 1 82% 2 6.8% 1 53% 1 6.9% 2 2.3%

Better traffic management / 34% 15 b55% 2 61% 1 37% 1 79% 2 31% 1 24% 0 0.0% 0 73%
roads

More independent or 34% 15 2.9% 1 16% 0 1.9% 0 37% 1 0.0% 0 48% 1 31% 1 0.0% 0
specialist shops

More or better leisure, 3.2% 15 1.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
entertainment or cultural
facilities

Better pedestrian links 3.2% 14  0.0% 0 3.0% 1 0.0% 0 0.0% 0 0.0% 0 24% 0 6.9% 2 0.0% 0

Improved seating or floral 1.9% 8 1.3% 1 0.0% 0 0.0% 0 0.0% 0 31% 1 0.0% 0 0.0% 0 11.3% 3
displays

Shops and services open later  1.7% 8 2.9% 1 0.0% 0 0.0% 0 0.0% 0 8.6% 2 0.0% 0 0.0% 0 0.0% 0
in the evening

Better public transport 1.3% 6 1.3% 1 6.4% 2 0.0% 0 26% 1 0.0% 0 0.0% 0 31% 1 0.0%

More or better street markets ~ 1.3% 6 25% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%

Better security / CCTV 1.2% 5 0.0% 0 1.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23%

More or better cafes/ 1.1% 5 0.0% 0 3.0% 1 65% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
restaurants/ pubs

Stop building houses there 1.1% 5 0.0% 0 10.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%

Better value retailers 0.9% 4 0.0% 0 0.0% 0 0.0% 0 29% 1 0.0% 0 0.0% 0 0.0% 0 0.0%

More toilets 0.7% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%

Fewer charity shops 0.6% 3 0.0% 0 0.0% 0 38% 1 0.0% 0 10.4% 2 0.0% 0 0.0% 0 0.0%

More or better financial or 0.6% 3 13% 1 0.0% 0 0.0% 0 25% 1 0.0% 0 0.0% 0 59% 1 0.0%
personal services

Make the area more 0.5% 2 13% 1 31% 1 65% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
attractive

Better paved areas 0.4% 2 26% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24% 0 0.0% 0 0.0%

Better disabled access 0.3% 1 13% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%

Better quality stores 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%

Undercover shopping areas 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%

Better signposting 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%

Cycle access 0.1% 1 13% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%

Nothing/ no improvements 272% 123 26.5% 10 16.0% 4 27.6% 5 11.7% 3 17.9% 4 45.6% 7 33.9% 8 29.1%

(Don't know) 1.4% 6 0.0% 0 0.0% 0 0.0% 0 13% 0 0.0% 0 0.0% 0 0.0% 0 23%

Weighted base: 453 39 24 19 22 21 16 25 2

Sample: 460 45 37 34 42 19 32 21 2
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5

Q15 Where does your household do most of its shopping for clothing and footwear?

Eastbourne:

Admiral Retail Park, 07% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Lottbridge Drove,
Eastbourne; including
Tesco Extra

Cavendish Place, 0.7% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.9%
Neighbourhood Shopping
Centre, Eastbourne Town
Centre

Eastbourne Town Centre 25.8% 387 5.7% 5 13% 1 29% 2 11.1% 5 33.4%
(including Sainsbury's,
The Beacon) excluding
Cavendish Place

Green Street (Albert
Parade):

Green Street (Albert Parade)  0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
District Shopping Centre,
Eastbourne

Morrisons, Lottbridge Drove, 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Hampden Park,
Eastbourne

Sainsbury’s, Broadwater 0.7% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Way Retail Park,
Hampden Park,
Eastbourne

Hampden Park (Brassey 0.3% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Avenue) District Shopping
Centre, Eastbourne;
including Tesco

Langney Shopping
Centre:

Langney Shopping Centre 0.3% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
(District Shopping
Centre), Eastbourne;
including Tesco

Meads Street:

Meads Street District 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Shopping Centre,
Eastbourne

Seaside (Seaford Road
to Channel View Road)
LSC:

Seaside (Seaford Road to 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Channel View Road)
Local Shopping Centre,
Eastbourne

The Broadway
(Hampden Park):

The Broadway (Hampden 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13%
Park) Neighbourhood
Shopping Centre,
Eastbourne

Sovereign Harbour:

Sovereign Harbour Retail 24% 36 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6%
Park (District Shopping
Centre), Eastbourne;
including Asda

Tesco, Brooks Road, Lewes 0.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%

Lewes Town Centre; 20% 30 196% 16 6.8% 4 3.0% 2 64% 3 0.0%
including Waitrose

Seaford:

Seaford Town Centre, Lewes 0.8% 12 0.0% 0 22% 1 0.0% 0 0.0% 0 4.0%
District; including
Morrisons

Peacehaven:

Peacehaven (Meridian 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Centre) District Retail
Centre, Lewes District

Peacehaven (South Coast 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Road / Telscombe Cliffs)
Local Centre, Lewes
District

36

Zone 6

0.0%

0.0%

25.3%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.6%

0.0%
4.6%

1.3%

0.0%

0.0%

0

0

Zone 7

0.0%

0.0%

13.6%

0.0%

0.0%

0.0%

0.0%

0.0%

1.8%

0.0%

0.0%

0.0%

0.0%
0.0%

1.9%

1.8%

0.0%

0

0

Zone 8

0.0% 0

0.0% 0

33.6% 27

0.0% 0

1.8% 1

2.0% 2

0.6% 1

0.0% 0

0.0% 0

0.0% 0

1.8% 1

2.0% 2

0.0% 0
0.6% 1

0.0% 0

0.0% 0

0.0% 0
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Sainsbury’s, The Drove, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21% 1 0.0% 0 0.0% 0
Newhaven, Lewes District
Newhaven Town Centre 0.1% 2 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 1 06% 1 0.0% 0
(District Retail Centre),
Lewes District
Bexhill-on-Sea:
Bexhill-on-Sea Town Centre  2.0% 30 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Elsewhere in Bexhill-on-Sea  0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hastings:
Hastings Town Centre 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Burgess Hill:
Burgess Hill Town Centre 0.3% 5 23% 2 25% 1 3.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brighton:
Brighton City Centre 101% 151 25.6% 21 283% 16 17.7% 10 19.1% 9 83% 9 212% 13 339% 41 0.6% 1
Heathfield:
Heathfield Town Centre 0.6% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hailsham:
Hailsham Town Centre 13% 19 17% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24% 2
Polegate:
Polegate Town Centre 0.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1
Uckfield:
Uckfield Town Centre 0.3% 5 17% 1 0.0% 0 12% 1 62% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Elsewhere:
Battle 0.4% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Crowborough 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Grand Hotel Buildings 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Meads) Neighbourhood
Shopping Centre,
Eastbourne
Old Town (Victoria Drive) 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Neighbourhood Shopping
Centre, Eastbourne
Bluewater Shopping Centre, 0.2% 3 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bluewater Pkwy, Dartford,
Greenhithe DA9 9ST
Bromley 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Central / West End London 09% 13 0.6% 1 0.0% 0 2.7% 2 12% 1 0.0% 0 0.0% 0 14% 2 0.6% 1
Crawley Town Centre 0.3% 4 0.0% 0 28% 2 32% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Exmouth 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hassocks Town Centre 0.1% 1 0.0% 0 25% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Haywards Heath Town 0.3% 4  0.0% 0 2.0% 1 48% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre
Holmbush Shopping Centre, 0.6% 9 18% 2 1.2% 4 1.2% 1 12% 1 0.0% 0 0.0% 0 19% 2  0.0% 0
Shoreham by Sea, BN43
6TD
Horsham 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hove Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
M&S, Terminus Rd, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Eastbourne BN21 3NR
M&S, The Fountain Retail 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Park, Tunbridge Wells
TN2 3FB
M&S, The Orchards, St 0.1% 1 0.0% 0 12% 1 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Josephs Way, Haywards
Heath RH16 3TH
Ravenside Retail & Leisure 0.7% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Park, Bexhill-on-Sea,
TN40 2JU
Screwfix, Diplocks Way, 0.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hailsham, BN27 3JF
Shoreham Town Centre, 0.1% 2 0.0% 0 33% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tesco, Hammonds Farm, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Jane Murray Way, Burgess
Hill RH15 9QT
Tunbridge Wells 0.5% 7 0.0% 0 0.6% 0 12% 1 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1
Internet / delivery 36.2% 544 339% 28 334% 19 492% 29 430% 20 31.2% 33 323% 20 36.8% 45 389% 32
(Don't know / varies) 49% 74 0.0% 0 2.0% 1 24% 1 47% 2 101% 11 59% 4 3.9% 5 74% 6
(Don't do this type of 41% 61 6.4% 5 32% 2 45% 3 53% 2 6.1% 7 54% 3 24% 3 6.3% 5
shopping)
Weighted base: 1500 84 58 58 47 106 61 122 82
Sample: 1500 100 100 100 100 100 100 100 100
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Total

Zone 1

Zone 2

Zone 3

Zone 4

Zone 5

Zone 6

Q16 Where does your household do most of its shopping for furniture, carpets and other floor coverings?

Eastbourne:

Admiral Retail Park,
Lottbridge Drove,
Eastbourne; including
Tesco Extra

Carpetright, Lottbridge
Drove, Eastbourne

Oak Furnitureland,
Lottbridge Drove,
Eastbourne

The Range, Lottbridge
Drove, Eastbourne

Cavendish Place,
Neighbourhood Shopping
Centre, Eastbourne Town
Centre

Eastbourne Town Centre
(including Sainsbury's,
The Beacon) excluding
Cavendish Place

Green Street (Albert
Parade):

Green Street (Albert Parade)
District Shopping Centre,
Eastbourne

Currys, Broadwater Way
Retail Park, Hampden
Park, Eastbourne

DFS, Broadwater Way Retail
Park, Hampden Park,
Eastbourne

Dunelm, Marshall Road,
Hampden Park,
Eastbourne

Hampden Retail Park,
Hampden Park,
Eastbourne; including
B&Q

Hampden Park (Brassey
Avenue) District Shopping
Centre, Eastbourne;
including Tesco

Langney Shopping
Centre:

Langney Shopping Centre
(District Shopping
Centre), Eastbourne;
including Tesco

Old Town (Crown
Street):

Old Town (Crown Street)
District Shopping Centre,
Eastbourne; including
Waitrose

Seaside (Langney Road
to Springfield Road
and adjacent to St
James’ Road) DSC:

Seaside (Langney Road to
Springfield Road and
adjacent to St James’

Seaside (Seaford Road
to Channel View Road)
LSC:

Seaside (Seaford Road to
Channel View Road)
Local Shopping Centre,
Eastbourne

The Broadway
(Hampden Park):

The Broadway (Hampden
Park) Neighbourhood

1.2%

1.0%

0.8%

0.0%

0.1%

10.1%

0.1%

0.1%

1.0%

1.4%

0.9%

0.7%

0.1%

0.4%

0.4%

0.1%

0.2%

17

15

12

151

15

22

14

10

0.0%

2.0%

0.0%

0.0%

0.0%

4.3%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0

0.0%

0.0%

0.0%

0.0%

0.0%

5.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0

1.3%

2.0%

0.0%

0.0%

0.0%

16.5%

0.0%

0.0%

0.0%

1.1%

0.0%

0.0%

0.0%

1.2%

0.0%

0.0%

1.3%

1

17

0.6%

0.0%

0.0%

0.6%

0.0%

6.0%

0.0%

0.0%

0.6%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 7

0.6%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.4%

0.6%

0.0%

0.6%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 8

1.8% 1

2.0% 2

0.6% 1

0.0% 0

0.0% 0

16.6% 14

0.0% 0

0.0% 0

1.8% 1

0.0% 0

1.4% 1

1.2% 1

0.0% 0

0.0% 0

0.0% 0

0.0% 0

0.0% 0

034A22

NEMS market research

Column %ges.



Zone (Pt 10f2) Lewes and Eastbourne Household Survey Page 23
Weighted: for CPW Planning March 2022
Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8
Shopping Centre,
Eastbourne
St Anthony’s (Winston
Crescent):
St Anthony’s (Winston 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Crescent) Neighbourhood
Shopping Centre,
Eastbourne; including Lidl
Sovereign Harbour:
Sovereign Harbour Retail 1.0% 14  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Park (District Shopping
Centre), Eastbourne;
including Asda
Homebase, Brooks Road, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 2.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lewes
Lewes Town Centre; 1.9% 28 18.9% 16 3.2% 2 44% 3 12.7% 6 0.0% 0 28% 2 0.0% 0 0.0% 0
including Waitrose
Seaford:
Seaford Town Centre, Lewes  1.5% 22 1.2% 1 34% 2 0.0% 0 0.6% 0 13.2% 14 7.9% 5 0.0% 0 0.0% 0
District; including
Morrisons
Peacehaven:
Peacehaven (Meridian 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21% 1 0.0% 0 0.0% 0
Centre) District Retail
Centre, Lewes District
Peacehaven (South Coast 0.5% 7 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 26% 2 44% 5 0.0% 0
Road / Telscombe Cliffs)
Local Centre, Lewes
District
Topps Tiles, New Road, 0.1% 1 13% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Newhaven, Lewes District
The Drove Retail Park, 1.0% 14 2.0% 2 0.0% 0 0.0% 0 0.0% 0 2.9% 3 25% 2 18% 2 12% 1
Drove Road, Newhaven,
Lewes District; including
B&Q and Pets at Home
The Range, Drove Road, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.6% 1 0.0% 0
Newhaven, Lewes District
Newhaven Town Centre 16% 23 0.0% 0 0.0% 0 0.0% 0 0.0% 0 57% 6 87% 5 98% 12 0.0% 0
(District Retail Centre),
Lewes District
Bexhill-on-Sea:
Bexhill-on-Sea Town Centre  1.4% 22 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hastings:
Hastings Town Centre 06% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Burgess Hill:
Burgess Hill Town Centre 0.3% 5 0.0% 0 6.4% 4 24% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brighton:
Brighton City Centre 2.9% 43 10.5% 9 7.6% 4 8.3% 5 31% 1 3.6% 4 46% 3 7.4% 9 13% 1
Retail parks, retail 0.1% 1 0.0% 0 0.0% 0 0.0% 0 21% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
warehouses and
superstores in Brighton
Heathfield:
Heathfield Town Centre 0.6% 8 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hailsham:
Hailsham Town Centre 23% 35 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18% 1
Hailsham Retail Park 0.6% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24% 2
Polegate:
Polegate Town Centre 0.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Uckfield:
Uckfield Town Centre 0.2% 2 17% 1 0.0% 0 12% 1 06% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Elsewhere in Uckfield 0.0% 1 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Horam 0.2% 2 2.3% 2 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
St Leonards 0.3% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bluewater Shopping Centre,  0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bluewater Pkwy, Dartford,
Greenhithe DA9 9ST
Broadwater Way Retail Park,  0.3% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0
Hampden Park,
Eastbourne
Central / West End London 0.2% 2 0.0% 0 0.6% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 14% 2 0.0% 0
County Mall Shopping 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre, Crawley
Crawley Town Centre 0.1% 2 0.0% 0 0.0% 0 27% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Croydon 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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DFS, Goldstone Retail Park, 0.2% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 1 24% 3 0.0% 0
Old Shoreham Rd, Hove

BN3 7PN

DFS, Old Shoreham Road, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 1.8% 2 0.0% 0
Hove, BN3 7PN

Dunelm, Eastern Avenue, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0
Shoreham-by-Sea, BN43

6PD

Funiture Village, Old 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 2 0.0% 0
Shoreham Rd, Hove BN3

7BD

Goldstone Retail Park, Hove  0.3% 4 0.0% 0 22% 0.0% 0 21% 0.0% 0 0.0% 0 13% 2 0.0% 0
Great Lodge Retail Park, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Longfield Rd, Tunbridge

Wells TN2 3EW

Haywards Heath Town 0.4% 6 0.0% 0 1.9% 1 6.9% 4  0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre

Holmbush Shopping Centre, 0.1% 2 0.0% 0 13% 1 06% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0
Shoreham by Sea, BN43

[N
[N

6TD
Horsham 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0
Hove Town Centre 0.1% 2 0.0% 0 0.6% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ikea, Lakeside Retail Park 0.3% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ikea, Valley Retail Park, 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.8% 2 0.0% 0 0.0% 0
Purley Way, Croydon CRO
4Uz
John Lewis, Albion Way, 0.1% 2 0.0% 0 18% 1 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Horsham, RH12 1LP

Oak Furnitureland, Newtown  0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0
Road, Hove, Brighton,
BN3 6AB

Ravenside Retail & Leisure 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Park, Bexhill-on-Sea,

TN40 2JU
Retail Park, Broadbridge 0.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0
Heath, Horsham, RH12
3TQ
Shoreham Town Centre, 0.2% 3 0.0% 0 57% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tunbridge Wells 0.5% 8 0.0% 0 0.0% 0 35% 2 1.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Wickes, Peacock Industrial 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Estate, Davigdor Road,
Brighton, BN3 1SF
Internet / delivery 19.9% 299 22.8% 19 18.9% 11 28.9% 17 23.2% 11 23.7% 25 21.2% 13 23.1% 28 20.5% 17
(Don't know / varies) 105% 158 1.7% 1 91% 5 7.0% 4 8.9% 4 9.6% 10 3.7% 2 10.4% 13 9.4% 8
(Don't do this type of 29.8% 447 29.5% 25 36.0% 21 31.8% 19 35.0% 16 17.4% 19 31.4% 19 27.4% 34 37.9% 31
shopping)
Weighted base: 1500 84 58 58 47 106 61 122 82
Sample: 1500 100 100 100 100 100 100 100 100
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Total

Zone 1

Zone 2 Zone 3

Zone 4

Zone 5

Zone 6

Zone 7

Q17 Where does your household do most of its shopping for household textiles and soft furnishings, including bedding?

Eastbourne:

Admiral Retail Park,
Lottbridge Drove,
Eastbourne; including
Tesco Extra

Carpetright, Lottbridge
Drove, Eastbourne

Oak Furnitureland,
Lottbridge Drove,
Eastbourne

The Range, Lottbridge
Drove, Eastbourne

Cavendish Place,
Neighbourhood Shopping
Centre, Eastbourne Town
Centre

Eastbourne Town Centre
(including Sainsbury's,
The Beacon) excluding
Cavendish Place

Hampden Park (Brassey
Avenue):

Aldi, Lottbridge Drove,
Hampden Park,
Eastbourne

Morrisons, Lottbridge Drove,
Hampden Park,
Eastbourne

Sainsbury’s, Broadwater
Way Retail Park,
Hampden Park,
Eastbourne

Tesco, Hampden Park
(Brassey Avenue) District
Shopping Centre,
Eastbourne

DFS, Broadwater Way Retail
Park, Hampden Park,
Eastbourne

Dunelm, Marshall Road,
Hampden Park,
Eastbourne

Hampden Retail Park,
Hampden Park,
Eastbourne; including
B&Q

Hampden Park (Brassey
Avenue) District Shopping
Centre, Eastbourne;
including Tesco

Langney Shopping
Centre:

Langney Shopping Centre
(District Shopping
Centre), Eastbourne;
including Tesco

Old Town (Crown
Street):

Old Town (Crown Street)
District Shopping Centre,
Eastbourne; including
Waitrose

Seaside (Langney Road
to Springfield Road
and adjacent to St
James’ Road) DSC:

Seaside (Langney Road to
Springfield Road and
adjacent to St James’

Seaside (Seaford Road
to Channel View Road)
LSC:

0.8%

0.2%

0.2%

0.8%

0.4%

11.2%

0.1%

0.1%

0.3%

0.0%

0.3%

14.5%

1.6%

0.7%

0.1%

0.0%

0.1%

12

12

168

218

24

10

0.0%

0.0%

0.0%

0.0%

0.0%

3.2%

0.0%

0.0%

0.0%

0.0%

0.0%

2.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0

0.0% 0 0.0% 0 0.0%

0.0% 0 0.0% 0 0.0%

0.0% 0 0.0% 0 0.0%

0.0% 0 0.0% 0 0.0%

0.0% 0 0.0% 0 0.0%

0.6% 0 0.0% 0 41%

0.0% 0 0.0% 0 0.0%

0.0% 0 0.0% 0 0.0%

0.0% 0 0.0% 0 0.6%

0.0% 0 0.0% 0 0.0%

0.0% 0 0.0% 0 0.0%

0.0% 0 4.6% 3 5.0%

0.0% 0 0.0% 0 0.0%

0.0% 0 0.0% 0 0.0%

0.0% 0 0.6% 0 0.0%

0.0% 0 0.0% 0 0.0%

0.0% 0 0.0% 0 0.0%

0

0.6%

0.0%

0.0%

0.0%

1.1%

17.5%

0.0%

0.0%

0.0%

0.0%

0.0%

14.4%

0.0%

0.0%

0.0%

0.0%

0.0%

1

19

15

0.0%

0.0%

0.0%

0.0%

0.0%

8.0%

0.0%

0.0%

0.0%

0.0%

0.0%

7.8%

0.0%

1.2%

0.0%

0.0%

0.0%

0

0.6%

0.0%

0.0%

0.0%

1.4%

5.0%

0.0%

0.0%

0.0%

0.0%

0.0%

5.1%

0.6%

0.0%

0.0%

0.0%

0.0%

Zone 8

1.4% 1

0.0% 0

0.0% 0

0.6% 1

0.0% 0

8.9% 7

0.0% 0

1.8% 1

0.0% 0

0.0% 0

0.0% 0

26.2% 21

2.7% 2

0.0% 0

0.0% 0

0.0% 0

0.0% 0
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Seaside (Seaford Road to 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Channel View Road)

Local Shopping Centre,

Eastbourne

The Broadway

(Hampden Park):

The Broadway (Hampden 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1 0.0% 0 0.0% 0 0.0% 0

Park) Neighbourhood

Shopping Centre,

Eastbourne

Sovereign Harbour:

Sovereign Harbour Retail 20% 30 17% 1 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 3.0% 2

Park (District Shopping

Centre), Eastbourne;

including Asda

Lewes:

Aldi, Brooks Road, Lewes 0.1% 2 0.6% 1 0.0% 0 0.0% 0 32% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco, Brooks Road, Lewes 0.1% 1 0.6% 1 0.0% 0 0.0% 0 14% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Homebase, Brooks Road, 0.4% 6 1.3% 1 3.4% 2 0.0% 0 14% 1 17% 2 0.0% 0 0.0% 0 0.0% 0

Lewes

Lewes Town Centre; 0.5% 8 4.3% 4  0.6% 0 20% 1 3.0% 1 0.0% 0 0.6% 0 0.0% 0 0.0% 0

including Waitrose

Seaford:

Seaford Town Centre, Lewes  0.5% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 56% 6 25% 2 0.0% 0 0.0% 0

District; including

Morrisons

Peacehaven (South Coast 0.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0

Road / Telscombe Cliffs)

Local Centre, Lewes

District

Sainsbury’s, The Drove, 0.4% 6 0.0% 0 0.0% 0 0.0% 0 12% 1 17% 2 2.0% 1 24% 3 0.0% 0

Newhaven, Lewes District

The Drove Retail Park, 1.0% 14 0.6% 1 0.0% 0 13% 1 0.0% 0 33% 4 4.6% 3 24% 3 14% 1

Drove Road, Newhaven,

Lewes District; including

B&Q and Pets at Home

The Range, Drove Road, 13% 19 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.1% 6 89% 11 0.0% 0

Newhaven, Lewes District

Newhaven Town Centre 0.8% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 1 72% 4 AT% 6 0.0% 0

(District Retail Centre),

Lewes District

Bexhill-on-Sea:

Bexhill-on-Sea Town Centre  0.9% 14 0.0% 0 0.6% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Elsewhere in Bexhill-on-Sea  0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hastings:

Hastings Town Centre 0.6% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 1

Burgess Hill:

Burgess Hill Town Centre 0.3% 4  0.0% 0 54% 3 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brighton:

Brighton City Centre 36% 54 139% 12 15.6% 9 82% 5 8.0% 4 4.3% 5 8.0% 5 92% 11 2.0% 2

Heathfield:

Heathfield Town Centre 0.4% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hailsham:

Hailsham Town Centre 0.5% 8 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.0% 0 0.0% 0 0.0% 0 0.6% 1

Hailsham Retail Park 0.5% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Polegate:

Polegate Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1

Uckfield:

Uckfield Town Centre 0.1% 2 06% 1 0.0% 0 12% 1 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Old Town (Victoria Drive) 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Neighbourhood Shopping

Centre, Eastbourne

St Leonards 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Elsewhere others:

Asda, Brighton Marina, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0

Brighton, BN2 5UT

Asda, Crowhurst Road, 0.1% 2 12% 1 06% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0

Carden Avenue, Brighton,

BN1 8AS

Bluewater Shopping Centre, 0.2% 2 06% 1 12% 1 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bluewater Pkwy, Dartford,

Greenhithe DA9 9ST

Central / West End London 0.5% 7 0.6% 1 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 14% 2 0.6% 1

Crawley Town Centre 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

034A22

NEMS market research

Column %ges.



Zone (Pt 10f2) Lewes and Eastbourne Household Survey Page 27

Weighted: for CPW Planning March 2022
Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8

Croydon 0.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1

Dunelm, Eastern Avenue, 08% 12 0.0% 0 1.9% 1 46% 3 0.0% 0 0.0% 0 0.0% 0 7.0% 9 0.0% 0

Shoreham-by-Sea, BN43

6PD

Dunelm, Sedlescombe RdAN, 0.7% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hastings, Saint

Leonards-on-sea TN37

7PB

Hassocks Town Centre 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Haywards Heath Town 0.2% 3 0.0% 0 1.9% 1 26% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Centre

Hillier Garden Centre, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hailsham Rd, Stone Cross,

Eastbourne, Pevensey

BN24 5BS

Holmbush Shopping Centre,  0.7% 11 2.3% 2 10.5% 6 0.0% 0 0.6% 0 0.0% 0 12% 1 13% 2 0.0% 0

Shoreham by Sea, BN43

6TD

Hove Town Centre 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Ikea, Lakeside Retail Park 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Ikea, Valley Retail Park, 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21% 1 0.0% 0 0.0% 0

Purley Way, Croydon CRO

4Uz

John Lewis, Albion Way, 0.0% 1 0.0% 0 13% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Horsham, RH12 1LP

M&S, Terminus Rd, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Eastbourne BN21 3NR

M&S, The Fountain Retail 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Park, Tunbridge Wells

TN2 3FB

Ravenside Retail & Leisure 0.3% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Park, Bexhill-on-Sea,

TN40 2JU

Screwfix, Diplocks Way, 0.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hailsham, BN27 3JF

Shoreham Town Centre, 0.3% 4 17% 1 28% 2 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0

Tesco, Hammonds Farm, 0.0% 1 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Jane Murray Way, Burgess

Hill RH15 9QT

Tunbridge Wells 0.3% 4 0.0% 0 0.0% 0 29% 2 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Internet / delivery 27.7% 416 39.6% 33 28.6% 17 39.6% 23 43.1% 20 31.0% 33 259% 16 30.8% 38 241% 20

(Don't know / varies) 72% 108 2.9% 2 14% 1 29% 2 44% 2 44% 5 1.9% 1 127% 16 6.4% 5

(Don't do this type of 14.0% 210 21.7% 18 216% 13 252% 15 20.4% 9 114% 12 14.9% 9 51% 6 17.0% 14

shopping)

Weighted base: 1500 84 58 58 47 106 61 122 82

Sample: 1500 100 100 100 100 100 100 100 100
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Zone 1

Zone 2

Zone 3

Zone 4

Zone 5

Zone 6

Zone 7

Zone 8

Q18 Where does your household do most of its shopping for household appliances, such as fridges, washing machines, kettles or

hairdryers?

Eastbourne:

Admiral Retail Park,
Lottbridge Drove,
Eastbourne; including
Tesco Extra

Oak Furnitureland,
Lottbridge Drove,
Eastbourne

The Range, Lottbridge
Drove, Eastbourne

Eastbourne Town Centre
(including Sainsbury's,
The Beacon) excluding
Cavendish Place

Sainsbury’s, Broadwater
Way Retail Park,
Hampden Park,
Eastbourne

Tesco, Hampden Park
(Brassey Avenue) District
Shopping Centre,
Eastbourne

Currys, Broadwater Way
Retail Park, Hampden
Park, Eastbourne

Dunelm, Marshall Road,
Hampden Park,
Eastbourne

Hampden Retail Park,
Hampden Park,
Eastbourne; including
B&Q

Magnet Kitchens, Marshall
Road, Hampden Park,
Eastbourne

Hampden Park (Brassey
Avenue) District Shopping
Centre, Eastbourne;
including Tesco

Langney Shopping
Centre:

Langney Shopping Centre
(District Shopping
Centre), Eastbourne;
including Tesco

Old Town (Crown
Street):

Old Town (Crown Street)
District Shopping Centre,
Eastbourne; including
Waitrose

Seaside (Langney Road
to Springfield Road
and adjacent to St
James’ Road) DSC:

Seaside (Langney Road to
Springfield Road and
adjacent to St James’

Seaside (Seaford Road
to Channel View Road)
LSC:

Seaside (Seaford Road to
Channel View Road)
Local Shopping Centre,
Eastbourne

The Broadway
(Hampden Park):

The Broadway (Hampden
Park) Neighbourhood
Shopping Centre,
Eastbourne

1.4%

0.1%

0.1%

8.5%

0.3%

0.1%

8.9%

0.3%

1.5%

0.2%

0.6%

0.0%

0.1%

1.1%

0.7%

0.3%

20

127

134

22

17

10

0.6%

0.0%

0.0%

2.6%

0.0%

0.0%

2.0%

1.3%

0.6%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.6%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0 0.0%

0 0.0%

0 0.0%

0 12%

0 0.0%

0 0.0%

0 51%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

0 14%

0.0%

0.0%

0.0%

8.2%

0.0%

0.0%

9.6%

0.0%

2.5%

1.7%

0.0%

0.0%

0.0%

0.6%

0.6%

0.0%

1.4%

0.0%

0.0%

0.6%

0.0%

0.0%

13.0%

0.0%

0.6%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1

0.0%

0.0%

0.0%

3.0%

0.0%

0.0%

2.71%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0

1.4%

0.0%

1.8%

14.6%

0.6%

0.0%

25.3%

1.8%

4.9%

0.0%

2.5%

0.0%

0.6%

2.6%

0.0%

0.0%

12

21
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St Anthony’s (Winston

Crescent):

St Anthony’s (Winston 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Crescent) Neighbourhood

Shopping Centre,

Eastbourne; including Lidl

Sovereign Harbour:

Sovereign Harbour Retail 0.7% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1 0.0% 0 0.0% 0 0.0% 0

Park (District Shopping

Centre), Eastbourne;

including Asda

Tesco, Brooks Road, Lewes 0.1% 1 0.0% 0 0.6% 0 0.0% 0 14% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lewes Town Centre; 0.7% 11 9.6% 8 28% 2 17% 1 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

including Waitrose

Seaford:

Seaford Town Centre, Lewes  0.3% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.8% 4 0.0% 0 0.0% 0 0.0% 0

District; including

Morrisons

Peacehaven:

Peacehaven (Meridian 09% 14 0.6% 1 22% 1 12% 1 12% 1 0.6% 1 11.1% 7 24% 3 0.0% 0

Centre) District Retail

Centre, Lewes District

Peacehaven (South Coast 40% 59 35% 3 0.6% 0 0.6% 0 2.0% 1 6.3% 7 178% 11 304% 37 0.0% 0

Road / Telscombe Cliffs)

Local Centre, Lewes

District

Sainsbury’s, The Drove, 0.6% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 46% 3 34% 4 0.0% 0

Newhaven, Lewes District

Screwfix, New Road, 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Newhaven, Lewes District

Howdens Kitchens, New 0.1% 1 0.0% 0 0.0% 0 0.0% 0 21% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Road, Newhaven, Lewes

District

The Drove Retail Park, 06% 10 1.3% 1 0.0% 0 0.0% 0 0.0% 0 6.0% 6 0.6% 0 0.0% 0 0.0% 0

Drove Road, Newhaven,

Lewes District; including

B&Q and Pets at Home

The Range, Drove Road, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Newhaven, Lewes District

Newhaven Town Centre 0.2% 2 0.0% 0 0.6% 0 0.0% 0 0.0% 0 18% 2 0.0% 0 0.0% 0 0.0% 0

(District Retail Centre),

Lewes District

Bexhill-on-Sea:

Bexhill-on-Sea Town Centre 3.0% 45 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 1 14% 1

Hastings:

Hastings Town Centre 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Burgess Hill:

Burgess Hill Town Centre 0.2% 3 0.0% 0 41% 2 0.6% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brighton:

Brighton City Centre 1.3% 20 3.5% 3 19% 1 34% 2 42% 2 23% 2 49% 3 2.0% 2 0.0% 0

Retail parks, retail 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

warehouses and

superstores in Brighton

Elsewhere in Brighton 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Heathfield:

Heathfield Town Centre 22% 33 18% 2 0.0% 0 0.6% 0 5.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hailsham:

Hailsham Town Centre 18% 27 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 24% 2

Hailsham Retail Park 0.6% 9 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Uckfield:

Uckfield Town Centre 0.3% 4  0.6% 1 0.0% 0 32% 2 3.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Crowborough 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

St Leonards 0.5% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Asda, Crowhurst Road, 0.1% 1 0.0% 0 22% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carden Avenue, Brighton,

BN1 8AS

Broadwater Way Retail Park,  0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hampden Park,

Eastbourne

Central / West End London 0.5% 7 0.6% 1 12% 1 0.6% 0 0.0% 0 11% 1 0.0% 0 0.0% 0 12% 1

Crawley Town Centre 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Currys, Crawley 0.1% 1 0.0% 0 0.6% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Currys, Sussex House 07% 11 34% 3 31% 2 2.0% 1 0.0% 0 0.0% 0 0.0% 0 4.0% 5 0.0% 0

Business Park, Old
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Shoreham Road,
Hove,BN3 7EU
DB Domestics, Seaside, 38% 57 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.5% 9
Eastbourne, BN22 7RT
Goldstone Retail Park, Hove  0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0
Hassocks Town Centre 0.1% 1 0.0% 0 14% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Haywards Heath Town 09% 14 0.0% 0 10.9% 6 13.4% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre
Holmbush Shopping Centre, 0.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0
Shoreham by Sea, BN43
6TD
Hove Town Centre 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
John Lewis, Albion Way, 0.2% 3 0.0% 0 26% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Horsham, RH12 1LP
John Lewis, Portfield Way, 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Chichester PO19 7YH
Leicester 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Milton Keynes 0.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0
Ravenside Retail & Leisure 12% 18 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Park, Bexhill-on-Sea,
TN40 2JU
Sainsburys, Bannister Way, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Haywards Heath, RH16
1DG
Shoreham Town Centre, 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tunbridge Wells 0.2% 4 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Wickes, Hammonds Dr, 0.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Eastbourne BN23 6PW
Internet / delivery 33.3% 499 455% 38 444% 26 555% 32 46.1% 21 380% 40 333% 20 37.9% 46 166% 14
(Don't know / varies) 55% 82 1.2% 1 52% 3 43% 3 58% 3 53% 6 13% 1 46% 6 6.0% 5
(Don't do this type of 10.1% 151 21.2% 18 13.6% 8 9.3% 5 14.4% 7 99% 10 9.4% 6 7.7% 9 58% 5
shopping)
Weighted base: 1500 84 58 58 47 106 61 122 82
Sample: 1500 100 100 100 100 100 100 100 100
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Q19 Where does your household do most of its shopping for audio-visual equipment, such as TVs, radios, telephones, photographic goods
and computer products?

Eastbourne:

Admiral Retail Park,
Lottbridge Drove,
Eastbourne; including
Tesco Extra

Cavendish Place,
Neighbourhood Shopping
Centre, Eastbourne Town
Centre

Eastbourne Town Centre
(including Sainsbury's,
The Beacon) excluding
Cavendish Place

Sainsbury’s, Broadwater
Way Retail Park,
Hampden Park,
Eastbourne

Tesco, Hampden Park
(Brassey Avenue) District
Shopping Centre,
Eastbourne

Currys, Broadwater Way
Retail Park, Hampden
Park, Eastbourne

Hampden Retail Park,
Hampden Park,
Eastbourne; including
B&Q

Hampden Park (Brassey
Avenue) District Shopping
Centre, Eastbourne;
including Tesco

Langney Shopping
Centre:

Langney Shopping Centre
(District Shopping
Centre), Eastbourne;
including Tesco

Meads Street:

Meads Street District
Shopping Centre,
Eastbourne

Old Town (Crown
Street):

Old Town (Crown Street)
District Shopping Centre,
Eastbourne; including
Waitrose

Seaside (Langney Road
to Springfield Road
and adjacent to St
James’ Road) DSC:

Seaside (Langney Road to
Springfield Road and
adjacent to St James’

Seaside (Seaford Road
to Channel View Road)
LSC:

Seaside (Seaford Road to
Channel View Road)
Local Shopping Centre,
Eastbourne

The Broadway
(Hampden Park):

The Broadway (Hampden
Park) Neighbourhood
Shopping Centre,
Eastbourne

St Anthony’s (Winston
Crescent):

St Anthony’s (Winston

1.3%

0.2%

3.6%

0.2%

0.3%

18.0%

2.1%

0.4%

0.2%

0.1%

0.1%

0.2%

0.2%

0.2%

0.1%

20

54

270

32

0.6%

0.0%

0.0%

0.0%

0.0%

5.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1

0.0%

0.0%

2.2%

0.0%

0.0%

0.6%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0

0.0%

0.0%

0.0%

0.0%

0.0%

1.3%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1

0.0%

0.0%

0.6%

0.0%

0.0%

12.7%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

6.9%

0.0%

0.0%

22.4%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0

0.0%

0.0%

4.5%

0.0%

0.0%

17.5%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0

0.0%

2.0%

0.0%

0.0%

0.0%

7.0%

0.6%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.6%

0.0%

1.4% 1
0.0% 0
9.2% 8
0.0% 0
2.7% 2
381% 31
4.7% 4
0.0% 0
0.0% 0
0.0% 0
0.0% 0
0.6% 1
0.0% 0
0.0% 0
0.0% 0
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Crescent) Neighbourhood
Shopping Centre,
Eastbourne; including Lidl
Sovereign Harbour:
Sovereign Harbour Retail 0.7% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Park (District Shopping
Centre), Eastbourne;
including Asda
Lewes:

o oo

Aldi, Brooks Road, Lewes 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0%

Tesco, Brooks Road, Lewes 0.1% 2 2.0% 2 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%

Lewes Town Centre; 0.6% 9 6.6% 6 2.2% 1 0.0% 0 32% 1 0.0% 0 0.6% 0 0.0% 0 0.0%
including Waitrose

Seaford:

Seaford Town Centre, Lewes  0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0
District; including
Morrisons

Peacehaven:

Peacehaven (Meridian 0.3% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 51% 3 0.0% 0 0.0% 0
Centre) District Retail
Centre, Lewes District

Peacehaven (South Coast 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 31% 2 0.6% 1 0.0% 0
Road / Telscombe Cliffs)
Local Centre, Lewes

District

Sainsbury’s, The Drove, 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 45% 3 0.0% 0 0.0% 0
Newhaven, Lewes District

The Drove Retail Park, 1.3% 20 1.3% 1 0.0% 0 0.0% 0 0.0% 0 7.3% 8 1.9% 1 13% 2 18% 1

Drove Road, Newhaven,
Lewes District; including
B&Q and Pets at Home
Newhaven Town Centre 0.2% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.1% 3 0.6% 0 0.0% 0 0.0% 0
(District Retail Centre),
Lewes District
Bexhill-on-Sea:
Bexhill-on-Sea Town Centre 3.0% 45 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 1
Hastings:
Hastings Town Centre 0.3% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Burgess Hill:
Burgess Hill Town Centre 0.1% 2 0.0% 0 1.3% 1 12% 1 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0
Brighton:

=

oo ooo

Brighton City Centre 3.5% 52 14.7% 12 8.1% 5 41% 2 6.4% 3 47% 5 71% 4 82% 10 3.2% 3
Heathfield:
Heathfield Town Centre 07% 10 0.0% 0 0.0% 0 0.0% 0 21% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hailsham:
Hailsham Town Centre 24% 36 0.0% 0 0.0% 0 0.0% 0 12% 1 0.6% 1 0.0% 0 0.0% 0 0.6% 1
Hailsham Retail Park 08% 12 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 0.6%
Uckfield:
Uckfield Town Centre 0.1% 1 0.0% 0 0.0% 0 0.6% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Crowborough 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Horam 0.1% 1 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0%
St Leonards 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Asda, Crowhurst Road, 0.1% 2 13% 1 0.0% 0 0.0% 0 21% 1 0.0% 0 0.0% 0 0.0% 0 0.0%
Carden Avenue, Brighton,
BN1 8AS

Bluewater Shopping Centre, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1
Bluewater Pkwy, Dartford,
Greenhithe DA9 9ST

Broadwater Way Retail Park, 0.4% 6 2.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1
Hampden Park,

oOooooo

Eastbourne
Cambridge 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Central / West End London 0.4% 5 0.6% 1 0.6% 0 0.6% 0 0.0% 0 11% 1 0.0% 0 0.0% 0 0.0%
Crawley Town Centre 0.0% 1 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Croydon 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0%
Currys, Crawley 0.1% 2 0.0% 0 12% 1 23% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Currys, Sussex House 17% 25 55% 5 7.8% 4 2.6% 1 0.0% 0 0.0% 0 58% 4 9.1% 11 0.0%
Business Park, Old
Shoreham Road,
Hove,BN3 7EU
Currys, Tanbridge Retail 0.0% 1 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Park, Horsham
Currys, Western Road, 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18% 2 0.0% 0

Brighton, BN1 2BA

Column %ges.
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DB Domestics, Seaside, 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Eastbourne, BN22 7TRT

Goldstone Retail Park, Hove  0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0

Hassocks Town Centre 0.0% 1 0.0% 0 13% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Haywards Heath Town 07% 10 0.0% 0 7.2% 4 9.1% 5 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre

Hove Town Centre 0.1% 2 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 2 0.0% 0

John Lewis, Albion Way, 0.3% 4  0.0% 0 19% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0
Horsham, RH12 1LP

John Lewis, Portfield Way, 0.0% 1 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0
Chichester PO19 7YH

Ravenside Retail & Leisure 24% 36 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0
Park, Bexhill-on-Sea,
TN40 2JU

Tunbridge Wells 0.5% 7 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Internet / delivery 30.1% 452 39.3% 33 35.3% 20 52.1% 30 46.9% 22 31.6% 34 32.2% 20 35.8% 44 15.7% 13

(Don't know / varies) 57% 86 0.6% 1 4.0% 2 3.6% 2 3.8% 2 94% 10 25% 2 4.0% 5 57% 5

(Don't do this type of 149% 223 189% 16 259% 15 19.4% 11 16.2% 8 116% 12 12.8% 8 246% 30 129% 11
shopping)

Weighted base: 1500 84 58 58 47 106 61 122 82

Sample: 1500 100 100 100 100 100 100 100 100
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Q20 Where does your household do most of its shopping for hardware, DIY goods, decorating supplies and garden products?

Eastbourne:

Admiral Retail Park,
Lottbridge Drove,
Eastbourne; including
Tesco Extra

Oak Furnitureland,
Lottbridge Drove,
Eastbourne

Screwfix, Hawthorne Road
(off Lottbridge Drove),
Eastbourne

The Range, Lottbridge
Drove, Eastbourne

Cavendish Place,
Neighbourhood Shopping
Centre, Eastbourne Town
Centre

Eastbourne Town Centre
(including Sainsbury's,
The Beacon) excluding
Cavendish Place

Green Street (Albert
Parade):

Green Street (Albert Parade)
District Shopping Centre,
Eastbourne

Morrisons, Lottbridge Drove,
Hampden Park,
Eastbourne

Sainsbury’s, Broadwater
Way Retail Park,
Hampden Park,
Eastbourne

Currys, Broadwater Way
Retail Park, Hampden
Park, Eastbourne

Dunelm, Marshall Road,
Hampden Park,
Eastbourne

Hampden Retail Park,
Hampden Park,
Eastbourne; including
B&Q

Hampden Park (Brassey
Avenue) District Shopping
Centre, Eastbourne;
including Tesco

Langney Shopping
Centre:

Langney Shopping Centre
(District Shopping
Centre), Eastbourne;
including Tesco

Seaside (Langney Road
to Springfield Road
and adjacent to St
James’ Road) DSC:

Seaside (Langney Road to
Springfield Road and
adjacent to St James’

The Broadway
(Hampden Park):

The Broadway (Hampden
Park) Neighbourhood
Shopping Centre,
Eastbourne

St Anthony’s (Winston
Crescent):

St Anthony’s (Winston
Crescent) Neighbourhood
Shopping Centre,
Eastbourne; including Lidl

Total

3.5%

0.1%

1.3%

0.1%

0.0%

4.7%

0.0%

0.1%

0.1%

0.2%

0.2%

16.3%

0.9%

0.2%

0.1%

0.2%

0.2%

52

20

71

245

14

Zone 1

0.0%

0.0%

0.0%

0.0%

0.0%

1.3%

0.0%

0.0%

0.0%

0.0%

0.0%

2.3%

0.0%

0.0%

0.0%

0.0%

0.0%

0

Zone 2

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.2%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0

Zone 3

0.0%

0.0%

0.0%

0.0%

0.0%

0.6%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0

Zone 4

0.0%

0.0%

2.1%

0.0%

0.6%

3.2%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.4%

0.0%

0

Zone 5

0.0%

0.0%

1.7%

0.0%

0.0%

1.7%

0.0%

0.0%

0.0%

0.0%

0.0%

5.1%

0.0%

0.0%

0.0%

0.0%

0.0%

0

Zone 6

0.0%

0.0%

0.0%

0.0%

0.0%

0.6%

0.0%

0.0%

0.0%

0.0%

0.0%

3.3%

0.0%

0.0%

0.0%

0.0%

0.0%

0

Zone 7

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.8%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 8

5.2% 4

0.0% 0

2.0% 2

0.0% 0

0.0% 0

7.0% 6

0.0% 0

0.6% 1

0.0% 0

1.4% 1

0.0% 0

36.9% 30

2.5% 2

0.0% 0

0.0% 0

0.0% 0

0.0% 0
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Sovereign Harbour:

Sovereign Harbour Retail 12% 18 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Park (District Shopping

Centre), Eastbourne;

including Asda

Lewes:

Aldi, Brooks Road, Lewes 0.0% 1 06% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Homebase, Brooks Road, 39% 58 388% 32 4.8% 3 4.0% 2 239% 11 0.0% 0 0.0% 0 0.0% 0 2.0% 2

Lewes

Screwfix, Southdowns, 07% 11 6.8% 6 0.0% 0 3.8% 2 27% 1 13% 1 0.0% 0 0.0% 0 0.0% 0

Lewes

Lewes Town Centre; 17% 25 192% 16 3.1% 2 29% 2 10.5% 5 0.0% 0 0.0% 0 0.6% 1 0.0% 0

including Waitrose

Seaford:

Seaford Town Centre, Lewes 1.2% 18 0.0% 0 0.0% 0 0.0% 0 14% 1 147% 16 0.0% 0 0.6% 1 0.6% 1

District; including

Morrisons

Peacehaven:

Peacehaven (Meridian 0.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0

Centre) District Retail

Centre, Lewes District

Newhaven:

Lidl, Drove Road, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0

Newhaven, Lewes District

Sainsbury’s, The Drove, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0

Newhaven, Lewes District

Screwfix, New Road, 08% 12 0.6% 1 06% 0 0.0% 0 54% 3 29% 3 39% 2 25% 3 0.0% 0

Newhaven, Lewes District

The Drove Retail Park, 113% 170 4.4% 4 0.0% 0 34% 2 5.0% 2 36.2% 38 55.2% 33 49.9% 61 1.8% 1

Drove Road, Newhaven,

Lewes District; including

B&Q and Pets at Home

The Range, Drove Road, 0.5% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21% 3 0.0% 0

Newhaven, Lewes District

Newhaven Town Centre 24% 36 3.0% 2 3.4% 2 0.0% 0 0.0% 0 59% 6 12.9% 8 142% 17 0.0% 0

(District Retail Centre),

Lewes District

Bexhill-on-Sea:

Bexhill-on-Sea Town Centre  3.1% 46 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 1

Burgess Hill:

Burgess Hill Town Centre 18% 27 0.0% 0 236% 14 213% 12 18% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brighton:

Brighton City Centre 0.6% 9 2.9% 2 12% 1 0.0% 0 0.0% 0 3.6% 4 0.0% 0 18% 2 0.0% 0

Retail parks, retail 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0

warehouses and

superstores in Brighton

Heathfield:

Heathfield Town Centre 15% 23 0.0% 0 0.0% 0 17% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18% 1

Hailsham:

Hailsham Town Centre 21% 32 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 25% 2

Hailsham Retail Park 11% 16 0.0% 0 0.0% 0 0.0% 0 1.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Elsewhere in Hailsham 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0

Polegate:

Polegate Town Centre 0.3% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 55% 5

Uckfield:

Uckfield Town Centre 09% 13 0.0% 0 0.0% 0 15.5% 9 48% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Elsewhere in Uckfield 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Newick Local Centre, Lewes  0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0

District

Ringmer Local Centre, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lewes District

B&Q, Jane Murray Way, 0.5% 7 0.0% 0 84% 5 35% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Burgess Hill, RH15 9UG

B&Q, Ravenside Retail Park, 2.3% 35 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hastings Rd, Bexhill,

Bexhill-on-Sea TN40 2JS

Broadwater Way Retail Park, 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hampden Park,

Eastbourne

Ditchling Village 0.3% 4 17% 1 12% 1 35% 2 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hassocks Town Centre 09% 14 0.0% 0 229% 13 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Haywards Heath Town 0.2% 3 0.0% 0 20% 1 32% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Centre

Hillier Garden Centre, 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Hailsham Rd, Stone Cross,
Eastbourne, Pevensey
BN24 5BS

Homebase, Lottbridge 0.5% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Drove, Eastbourne,BN23
6QD

Ravenside Retail & Leisure 20% 30 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Park, Bexhill-on-Sea,

TN40 2JU

Robert Dyas, The Beacon, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Eastbourne, BN21 3NW

Screwfix, Diplocks Way, 0.3% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hailsham, BN27 3JF
Screwfix, Industrial Estate, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Beeching Rd,

Bexhill-on-Sea TN39 3LJ

Shoreham Town Centre, 0.0% 1 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Staverton Nursery, 0.1% 2 0.0% 0 0.0% 0 12% 1 3.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Eastbourne Road, Halland,
Lewes BN8 6PU

Stone Cross 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tesco, Hammonds Farm, 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Jane Murray Way, Burgess

Hill RH15 9QT

Toolstation, Hawthorn Road,  0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Eastbourne, BN23 6QA

Toolstation, Newhaven, BN9  0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.0% 0 0.0% 0 0.0% 0
OEH

Tunbridge Wells 0.1% 2 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Wickes, Diplocks Way, 11% 16 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1
Hailsham BN27 3JF

Wickes, Hammonds Dr, 0.4% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24% 2

Eastbourne BN23 6PW
Wickes, London Rd, Burgess  0.3% 4 0.0% 0 3.6% 2 31% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hill RH15 9QU
Internet / delivery 64% 97 6.0% 5 19% 1 83% 5 7.3% 3 3.9% 4 58% 4 77% 9 7.4% 6
(Don't know / varies) 77% 115 0.0% 0 6.1% 4 46% 3 56% 3 17% 8 21% 1 46% 6 6.0% 5
(Don't do this type of 12.4% 186 12.4% 10 14.5% 8 18.1% 11 13.6% 6 12.2% 13 15.5% 9 12.2% 15 12.2% 10
shopping)
Weighted base: 1500 84 58 58 47 106 61 122 82
Sample: 1500 100 100 100 100 100 100 100 100
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Q21 Where does your household do most of its shopping for chemists and medical goods, cosmetics and other beauty products?

Eastbourne:
Admiral Retail Park, 11% 17 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lottbridge Drove,
Eastbourne; including
Tesco Extra
Cavendish Place, 0.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0
Neighbourhood Shopping
Centre, Eastbourne Town
Centre
Eastbourne Town Centre 18.9% 284 0.0% 0 0.0% 0 17% 1 2.0% 1 54% 6 0.6% 0 13% 2 264% 22
(including Sainsbury's,
The Beacon) excluding
Cavendish Place
Elsewhere in Eastbourne 0.4% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hampden Park (Brassey
Avenue):
Aldi, Lottbridge Drove, 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hampden Park,
Eastbourne
Morrisons, Lottbridge Drove,  0.4% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hampden Park,
Eastbourne
Sainsbury’s, Broadwater 1.0% 15 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 37% 3
Way Retail Park,
Hampden Park,
Eastbourne
Tesco, Hampden Park 0.7% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Brassey Avenue) District
Shopping Centre,
Eastbourne
Hampden Retail Park, 0.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1
Hampden Park,
Eastbourne; including
B&Q
Hampden Park (Brassey 08% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1
Avenue) District Shopping
Centre, Eastbourne;
including Tesco
Langney Shopping
Centre:
Langney Shopping Centre 12% 18 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2
(District Shopping
Centre), Eastbourne;
including Tesco
Meads Street:
Meads Street District 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shopping Centre,
Eastbourne
Old Town (Crown
Street):
Old Town (Crown Street) 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
District Shopping Centre,
Eastbourne; including
Waitrose
Seaside (Seaford Road
to Channel View Road)
LSC:
Seaside (Seaford Road to 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 14% 1
Channel View Road)
Local Shopping Centre,
Eastbourne
The Broadway
(Hampden Park):
The Broadway (Hampden 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18% 1
Park) Neighbourhood
Shopping Centre,
Eastbourne
St Anthony’s (Winston
Crescent):
St Anthony’s (Winston 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1 0.0% 0 0.0% 0 0.0% 0
Crescent) Neighbourhood
Shopping Centre,
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Eastbourne; including Lidl

Sovereign Harbour:

Sovereign Harbour Retail 36% 54 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 36% 3
Park (District Shopping
Centre), Eastbourne;
including Asda

Elsewhere in Sovereign 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 2 0.0% 0 0.0% 0 0.0% 0
Harbour District Shopping
Centre, Eastbourne

Tesco, Brooks Road, Lewes 0.7% 11 4.3% 4 3.1% 2 3.9% 2 6.8% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lewes Town Centre; 6.2% 93 77.4% 65 12.5% 7 6.7% 4 304% 14 0.0% 0 0.6% 0 0.0% 0 0.0% 0
including Waitrose

Seaford:

Seaford Town Centre, Lewes 5.7% 86 0.0% 0 22% 1 0.0% 0 0.0% 0 653% 69 10.4% 6 4.8% 6 0.6% 1
District; including
Morrisons

Peacehaven:

Peacehaven (Meridian 19% 29 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 229% 28 0.0% 0
Centre) District Retail
Centre, Lewes District

Peacehaven (South Coast 21% 31 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 252% 31 0.0% 0
Road / Telscombe Cliffs)
Local Centre, Lewes
District

Newhaven:

Lidl, Drove Road, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 1 0.0% 0 0.0% 0
Newhaven, Lewes District

Sainsbury’s, The Drove, 1.5% 23 1.3% 1 0.0% 0 0.0% 0 1.2% 1 23% 2 23.3% 14 2.7% 3 18% 1
Newhaven, Lewes District

The Drove Retail Park, 0.1% 2 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Drove Road, Newhaven,
Lewes District; including
B&Q and Pets at Home

The Range, Drove Road, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0
Newhaven, Lewes District

Newhaven Town Centre 22% 33 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 479% 29 2.8% 3 0.0% 0
(District Retail Centre),
Lewes District

Bexhill-on-Sea:

Bexhill-on-Sea Town Centre ~ 7.6% 114 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 1

Hastings:

Hastings Town Centre 0.2% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Burgess Hill:

Burgess Hill Town Centre 09% 13 0.0% 0 15.1% 9 7.0% 4 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brighton:

Brighton City Centre 18% 26 0.0% 0 24% 1 0.0% 0 0.0% 0 3.0% 3 14% 1 155% 19 0.0% 0

Retail parks, retail 0.1% 1 0.0% 0 14% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
warehouses and
superstores in Brighton

Heathfield:

Heathfield Town Centre 24% 36 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.0% 0 0.0% 0 0.0% 0 14% 1

Hailsham:

Hailsham Town Centre 47% 70 0.0% 0 0.0% 0 0.0% 0 1.8% 1 0.0% 0 0.0% 0 0.0% 0 0.6% 1

Polegate:

Polegate Town Centre 12% 19 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 216% 18

Uckfield:

Uckfield Town Centre 12% 17 17% 1 0.0% 0 13.7% 8 11.8% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Crowborough 0.1% 1 0.0% 0 0.0% 0 18% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Horam 08% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0

Newick Local Centre, Lewes  0.9% 13 0.0% 0 31% 2 14.2% 8 12% 1 0.0% 0 3.6% 2 0.0% 0 0.0% 0
District

Old Town (Victoria Drive) 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1
Neighbourhood Shopping
Centre, Eastbourne

Ringmer Local Centre, 07% 11 0.0% 0 0.0% 0 0.0% 0 236% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lewes District

St Anthony’s (Beatty Road) 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18% 1
Local Shopping Centre,
Eastbourne

Elsewhere others:

Asda, Brighton Marina, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0
Brighton, BN2 5UT

Asda, The Quintins, North 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Street, Hailsham, BN27
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1DP
Ditchling Village 0.1% 2 0.0% 0 3.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hassocks Town Centre 14% 22 0.0% 0 349% 20 0.0% 0 0.0% 0 13% 1 0.0% 0 0.0% 0 0.0% 0
Haywards Heath Town 1.1% 16  0.0% 0 25% 1 23.9% 14 2.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre
Pevensey Village, 06% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0
Eastbourne
Ravenside Retail & Leisure 14% 20 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Park, Bexhill-on-Sea,
TN40 2JU
Sainsburys, Bannister Way, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Haywards Heath, RH16
1DG
Saltdean Village, Brighton 0.5% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 58% 7 0.0% 0
Stone Cross 0.4% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tunbridge Wells 0.3% 4  0.0% 0 0.0% 0 0.0% 0 3.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Willingdon 11% 16 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 135% 11
Internet / delivery 10.6% 159 2.4% 2 12.6% 7 15.5% 9 59% 3 115% 12 4.3% 3 92% 11 54% 4
(Don't know / varies) 4.5% 68 0.6% 1 2.0% 1 46% 3 32% 1 3.9% 4 0.0% 0 44% 5 6.4% 5
(Don't do this type of 51% 77 11.7% 10 3.8% 2 6.9% 4 47% 2 37% 4 58% 4 19% 2 4.8% 4
shopping)
Weighted base: 1500 84 58 58 47 106 61 122 82
Sample: 1500 100 100 100 100 100 100 100 100
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Q22 Where does your household do most of its shopping for books; jewellery and watches; china, glassware and kitchen utensils;
recreational and luxury goods?

Eastbourne:

Admiral Retail Park,
Lottbridge Drove,
Eastbourne; including
Tesco Extra

Cavendish Place,
Neighbourhood Shopping
Centre, Eastbourne Town
Centre

Eastbourne Town Centre
(including Sainsbury's,
The Beacon) excluding
Cavendish Place

Morrisons, Lottbridge Drove,
Hampden Park,
Eastbourne

Sainsbury’s, Broadwater
Way Retail Park,
Hampden Park,
Eastbourne

Tesco, Hampden Park
(Brassey Avenue) District
Shopping Centre,
Eastbourne

Dunelm, Marshall Road,
Hampden Park,
Eastbourne

Hampden Retail Park,
Hampden Park,
Eastbourne; including
B&Q

Hampden Park (Brassey
Avenue) District Shopping
Centre, Eastbourne;
including Tesco

Langney Shopping
Centre:

Langney Shopping Centre
(District Shopping
Centre), Eastbourne;
including Tesco

Seaside (Seaford Road
to Channel View Road)
LSC:

Seaside (Seaford Road to
Channel View Road)
Local Shopping Centre,
Eastbourne

The Broadway
(Hampden Park):

The Broadway (Hampden
Park) Neighbourhood
Shopping Centre,
Eastbourne

Sovereign Harbour:

Sovereign Harbour Retail
Park (District Shopping
Centre), Eastbourne;
including Asda

Tesco, Brooks Road, Lewes

Lewes Town Centre;
including Waitrose

Seaford:

Seaford Town Centre, Lewes
District; including
Morrisons

Peacehaven:

Peacehaven (Meridian
Centre) District Retail
Centre, Lewes District

Peacehaven (South Coast
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8

Road / Telscombe Cliffs)

Local Centre, Lewes

District

Sainsbury’s, The Drove, 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 2.0% 1 0.0% 0 0.0% 0

Newhaven, Lewes District

The Drove Retail Park, 0.3% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0

Drove Road, Newhaven,

Lewes District; including

B&Q and Pets at Home

The Range, Drove Road, 0.3% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 28% 3 0.0% 0

Newhaven, Lewes District

Newhaven Town Centre 0.4% 6 13% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25% 2 28% 3 0.0% 0

(District Retail Centre),

Lewes District

Bexhill-on-Sea:

Bexhill-on-Sea Town Centre  2.8% 41 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hastings:

Hastings Town Centre 0.4% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Burgess Hill:

Burgess Hill Town Centre 0.3% 4 0.6% 1 59% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brighton:

Brighton City Centre 34% 51 0.0% 0 54% 3 32% 2 0.0% 0 6.2% 7 11.4% 7 187% 23 3.9% 3

Heathfield:

Heathfield Town Centre 07% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 1

Hailsham:

Hailsham Town Centre 1.9% 29 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1 0.0% 0 0.0% 0 0.6% 1

Polegate:

Polegate Town Centre 0.3% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 50% 4

Uckfield:

Uckfield Town Centre 0.4% 6 1.7% 1 0.0% 0 47% 3 24% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

St Leonards 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Elsewhere others:

Asda, Brighton Marina, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0

Brighton, BN2 5UT

Bluewater Shopping Centre, 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Bluewater Pkwy, Dartford,

Greenhithe DA9 9ST

Central / West End London 0.4% 6 0.0% 0 0.0% 0 26% 1 0.0% 0 0.0% 0 0.0% 0 14% 2 3.0% 2

Dunelm, Eastern Avenue, 0.0% 1 0.0% 0 0.6% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Shoreham-by-Sea, BN43

6PD

Hassocks Town Centre 0.2% 3 0.0% 0 4.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Haywards Heath Town 0.7% 10 0.0% 0 7.9% 5 93% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Centre

Holmbush Shopping Centre,  0.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0

Shoreham by Sea, BN43

6TD

John Lewis, Albion Way, 0.1% 1 0.0% 0 0.6% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Horsham, RH12 1LP

Ravenside Retail & Leisure 0.4% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Park, Bexhill-on-Sea,

TN40 23U

Sainsburys, Bannister Way, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Haywards Heath, RH16

1DG

Shoreham Town Centre, 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21% 3 0.0% 0

Tesco, Hammonds Farm, 0.1% 1 0.0% 0 14% 1 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Jane Murray Way, Burgess

Hill RH15 9QT

Tunbridge Wells 0.5% 7 0.0% 0 0.0% 0 0.6% 0 24% 1 0.0% 0 0.0% 0 0.0% 0 0.6% 1

Internet / delivery 274% 411 194% 16 328% 19 349% 20 33.7% 16 24.7% 26 385% 23 250% 31 305% 25

(Don't know / varies) 10.2% 153 2.7% 2 3.3% 2 51% 3 85% 4 105% 11 3.1% 2 7.6% 9 151% 12

(Don't do this type of 25.0% 376 313% 26 21.1% 12 292% 17 254% 12 257% 27 319% 19 313% 38 16.9% 14

shopping)

Weighted base: 1500 84 58 58 47 106 61 122 82

Sample: 1500 100 100 100 100 100 100 100 100
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8
Meanscore [visits per year]
Q23 How often does your household make shopping trips for the following: [PR]
Shopping for clothing and footwear
At least weekly 22% 33 0.0% 0 45% 3 0.0% 0 0.0% 0 0.6% 1 0.0% 0 24% 3 27% 2
Once a fortnight 37% 56 0.0% 0 4.9% 3 6.9% 4 12% 1 87% 9 0.6% 0 4.8% 6 4.4% 4
Once a month 16.3% 244 16.6% 14 164% 10 175% 10 17.7% 8 27.1% 29 14.8% 9 89% 11 145% 12
Once every 2-3 months 223% 335 286% 24 21.0% 12 275% 16 16.3% 8 123% 13 280% 17 272% 33 178% 15
Once every 6 months 19.4% 291 19.9% 17 19.6% 11 16.3% 9 324% 15 8.9% 9 243% 15 25.0% 31 221% 18
Once a year 140% 210 151% 13 192% 11 11.4% 7 12.2% 6 133% 14 7.5% 5 86% 11 16.9% 14
Less often 95% 142 8.5% 7 3.8% 2 93% 5 5.0% 2 119% 13 14.8% 9 84% 10 7.0% 6
Never 6.5% 98 7.6% 6 5.6% 3 51% 3 6.6% 3 122% 13 6.1% 4 49% 6 10.3% 8
(Don’t know / varies) 6.1% 91 3.8% 3 5.0% 3 6.0% 4 8.6% 4  5.0% 5 3.9% 2 99% 12 43% 3
Mean: 6.14 4.17 7.60 6.12 4.43 7.17 4.14 6.17 6.09
Weighted base: 1500 84 58 58 47 106 61 122 82
Sample: 1500 100 100 100 100 100 100 100 100
Shopping for furniture, carpets and other floor coverings
At least weekly 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Once a fortnight 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Once a month 0.4% 5 0.0% 0 0.0% 0 0.0% 0 21% 1 2.0% 2 0.0% 0 0.0% 0 0.0% 0
Once every 2-3 months 13% 19 0.0% 0 14% 1 2.0% 1 0.0% 0 0.6% 1 0.6% 0 3.0% 4 12% 1
Once every 6 months 39% 58 52% 4 6.1% 4 0.6% 0 52% 2 31% 3 38% 2 1.9% 2 13% 1
Once a year 114% 171 184% 15 14.7% 9 12.8% 7 11.6% 5 138% 15 9.3% 6 7.4% 9 145% 12
Less often 429% 643 354% 30 336% 19 431% 25 369% 17 494% 52 437% 27 518% 63 321% 26
Never 347% 520 354% 30 424% 25 355% 21 395% 18 253% 27 413% 25 31.1% 38 433% 35
(Don’t know / varies) 55% 82 5.7% 5 1.9% 1 61% 4 47% 2 58% 6 1.3% 1 48% 6 7.7% 6
Mean: 0.54 0.49 0.52 0.48 0.69 0.76 0.43 0.55 0.42
Weighted base: 1500 84 58 58 47 106 61 122 82
Sample: 1500 100 100 100 100 100 100 100 100
Shopping for household textiles and soft furnishings
At least weekly 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Once a fortnight 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Once a month 13% 20 0.6% 1 14% 1 13% 1 34% 2 17% 2 0.0% 0 0.0% 0 0.6% 1
Once every 2-3 months 44% 66 3.1% 3 39% 2 44% 3 41% 2 45% 5 72% 4 43% 5 38% 3
Once every 6 months 11.9% 178 8.2% 7 6.5% 4 A47% 3 13.8% 6 17.6% 19 12.2% 7 133% 16 58% 5
Once a year 185% 277 194% 16 23.9% 14 151% 9 18.5% 9 142% 15 15.4% 9 141% 17 232% 19
Less often 355% 532 323% 27 320% 19 385% 22 299% 14 354% 38 334% 20 457% 56 343% 28
Never 20.4% 306 30.1% 25 286% 17 295% 17 249% 12 16.0% 17 255% 15 10.7% 13 258% 21
(Don’t know / varies) 79% 118 6.4% 5 3.8% 2 6.5% 4 53% 2 106% 11 6.3% 4 119% 15 6.3% 5
Mean: 111 0.80 0.93 0.87 1.30 1.23 0.99 0.96 0.84
Weighted base: 1500 84 58 58 47 106 61 122 82
Sample: 1500 100 100 100 100 100 100 100 100
Shopping for household appliances
At least weekly 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Once a fortnight 0.1% 1 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0
Once a month 0.3% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.6% 0 0.0% 0 0.6% 1
Once every 2-3 months 23% 35 35% 3 28% 2 0.0% 0 25% 1 13% 1 14% 1 0.0% 0 0.6% 1
Once every 6 months 48% 72 13% 1 62% 4 24% 1 0.0% 0 7.6% 8 13% 1 25% 3 3% 3
Once a year 11.8% 177 122% 10 11.2% 6 197% 12 9.5% 4 114% 12 55% 3 96% 12 153% 13
Less often 50.0% 750 50.8% 43 426% 25 524% 31 565% 26 39.0% 41 55.7% 34 582% 71 422% 35
Never 16.1% 242 258% 22 20.6% 12 16.4% 10 21.3% 10 205% 22 162% 10 96% 12 16.1% 13
(Don’t know / varies) 146% 219 6.3% 5 16.0% 9 91% 5 10.2% 5 196% 21 192% 12 195% 24 214% 18
Mean: 0.75 0.62 0.90 0.56 0.56 0.74 0.63 0.75 0.69
Weighted base: 1500 84 58 58 47 106 61 122 82
Sample: 1500 100 100 100 100 100 100 100 100
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8
Shopping for audio-visual equipment
At least weekly 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Once a fortnight 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Once a month 0.4% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Once every 2-3 months 1.1% 17 3.4% 3 14% 1 0.6% 0 0.0% 0 17% 2 0.0% 0 0.0% 0 3.0% 2
Once every 6 months 2.7% 41 1.7% 1 28% 2 37% 2 31% 1 49% 5 0.0% 0 0.0% 0 1.9% 2
Once a year 10.5% 157 5.0% 4  42% 2 95% 6 9.2% 4 7.1% 8 6.4% 4 10.7% 13 10.8% 9
Less often 51.6% 774 50.7% 43 44.1% 26 51.6% 30 60.2% 28 52.3% 56 54.3% 33 42.4% 52 42.9% 35
Never 20.6% 309 29.6% 25 33.9% 20 24.3% 14 19.2% 9 15.9% 17 19.3% 12 29.0% 35 23.6% 19
(Don’t know / varies) 131% 196 9.5% 8 13.6% 8 10.3% 6 8.4% 4 181% 19 20.0% 12 179% 22 17.9% 15
Mean: 0.60 0.56 0.45 0.51 0.50 0.63 0.42 0.39 0.62
Weighted base: 1500 84 58 58 47 106 61 122 82
Sample: 1500 100 100 100 100 100 100 100 100
Shopping for hardware and DIY goods
At least weekly 2.2% 33 0.0% 0 0.0% 0 59% 3 0.0% 0 0.0% 0 4.0% 2 28% 3 2.0% 2
Once a fortnight 26% 39 26% 2 13% 1 18% 1 53% 2 6.8% 7 43% 3 25% 3 3.0% 2
Once a month 10.0% 150 11.7% 10 174% 10 11.5% 7 17.3% 8 98% 10 6.2% 4 7.3% 9 6.1% 5
Once every 2-3 months 125% 188 22.8% 19 17.3% 10 17.5% 10 12.9% 6 12.5% 13 15.8% 10 11.5% 14 12.7% 10
Once every 6 months 11.3% 170 9.1% 8 12.0% 7 92% 5 11.5% 5 105% 11 10.3% 6 183% 22 11.6% 10
Once a year 121% 181 118% 10 11.3% 7 71% 4  8.6% 4 81% 9 10.4% 6 98% 12 164% 13
Less often 20.4% 306 13.2% 11 94% 5 17.8% 10 16.6% 8 17.0% 18 20.1% 12 17.9% 22 21.7% 18
Never 17.9% 269 18.0% 15 22.7% 13 21.8% 13 19.1% 9 178% 19 186% 11 147% 18 175% 14
(Don’t know / varies) 10.9% 163 10.9% 9 87% 5 7.3% 4 85% 4 17.4% 18 10.1% 6 152% 19 8.9% 7
Mean: 461 4,01 4.04 6.62 4.93 4.78 5.75 4.84 4.08
Weighted base: 1500 84 58 58 47 106 61 122 82
Sample: 1500 100 100 100 100 100 100 100 100
Shopping for chemist and medical goods, cosmetics and other beauty products
At least weekly 9.0% 135 13.5% 11 15.5% 9 57% 3 6.2% 3 10.0% 11 11.9% 7 11.3% 14 9.9% 8
Once a fortnight 9.1% 137 10.5% 9 6.3% 4 15.4% 9 8.0% 4 141% 15 7.8% 5 6.0% 7 82% 7
Once a month 348% 521 32.4% 27 36.1% 21 31.3% 18 45.2% 21 27.2% 29 31.6% 19 33.3% 41 35.8% 29
Once every 2-3 months 15.6% 234 15.3% 13 16.1% 9 18.4% 11 14.9% 7 11.8% 13 13.7% 8 21.4% 26 13.8% 11
Once every 6 months 71% 107 4.3% 4 46% 3 33% 2 8.6% 4 1.3% 1 53% 3 39% 5 57% 5
Once a year 37% 56 1.3% 1 50% 3 2.9% 2 18% 1 42% 4 51% 3 0.0% 0 59% 5
Less often 6.2% 94 3.8% 3 25% 1 37% 2 0.0% 0 140% 15 10.2% 6 6.0% 7 6.0% 5
Never 7.8% 117 14.3% 12 10.2% 6 10.6% 6 7.9% 4 9.3% 10 8.0% 5 31% 4 11.0% 9
(Don’t know / varies) 6.6% 99 4.6% 4 37% 2 87% 5 7.4% 3 82% 9 6.5% 4 151% 18 3.7% 3
Mean: 13.07 15.22 15.56 12.88 12.62 13.99 13.80 14.82 12.92
Weighted base: 1500 84 58 58 47 106 61 122 82
Sample: 1500 100 100 100 100 100 100 100 100
Shopping for books, jewellery and other personal and luxury items
At least weekly 2.6% 39 41% 3 37% 2 21% 1 3.0% 1 29% 3 13% 1 13% 2 25% 2
Once a fortnight 2.8% 41  5.0% 4 41% 2 18% 1 39% 2 52% 6 13% 1 3.0% 4 0.0% 0
Once a month 10.3% 154 15.4% 13 18.9% 11 13.0% 8 14.3% 7 87% 9 11.3% 7 6.8% 8 12.9% 11
Once every 2-3 months 12.2% 183 10.9% 9 10.2% 6 10.5% 6 13.9% 6 11.1% 12 7.7% 5 12.5% 15 12.0% 10
Once every 6 months 10.5% 158 6.6% 6 13.6% 8 12.9% 8 15.7% 7 6.5% 7 10.5% 6 95% 12 9.8% 8
Once a year 114% 170 7.7% 6 6.3% 4 8.6% 5 55% 3 135% 14 7.0% 4 106% 13 13.0% 11
Less often 13.3% 200 13.7% 11 12.9% 7 11.1% 6 9.8% 5 14.6% 16 18.8% 11  8.0% 10 17.9% 15
Never 29.1% 437 332% 28 284% 16 32.7% 19 298% 14 289% 31 350% 21 332% 41 239% 20
(Don’t know / varies) 79% 118 3.3% 3 19% 1 73% 4 42% 2 8.6% 9 71% 4 15.2% 19 8.0% 7
Mean: 4.68 6.33 6.29 4.34 5.60 5.23 3.34 3.80 4.20
Weighted base: 1500 84 58 58 47 106 61 122 82
Sample: 1500 100 100 100 100 100 100 100 100
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8
Meanscore [visits per year]
Q24 How often do you do the following leisure activities? [PR]
Pub / bar / nightclubs
At least weekly 10.6% 158 19.8% 17 13.0% 8 20.0% 12 7.2% 3 16.4% 17 14.4% 9 79% 10 10.0% 8
Once a fortnight 6.3% 95 6.8% 6 14.6% 8 12.3% 7 3.0% 1 6.9% 7 7.9% 5 3.8% 5 51% 4
Once a month 10.7% 161 8.2% 7 12.7% 7 14.5% 8 27.1% 13 6.6% 7 11.1% 7 118% 14 124% 10
Once every 2-3 months 57% 86 12% 1 1.9% 1 10.6% 6 10.4% 5 2.9% 3 83% 5 102% 12 2.4% 2
Once every 6 months 24% 36 0.6% 1 4.0% 2 0.6% 0 53% 2 4.0% 4 28% 2 44% 5 0.0% 0
Once a year 08% 12 12% 1 12% 1 0.0% 0 12% 1 0.6% 1 12% 1 0.0% 0 0.6% 1
Less often 34% 51 9.1% 8 13% 1 0.6% 0 23% 1 42% 4 13% 1 46% 6 1.9% 2
Never 58.4% 876 505% 42 498% 29 415% 24 423% 20 56.6% 60 51.1% 31 55.3% 68 67.7% 55
(Don’t know / varies) 16% 25 26% 2 14% 1 0.0% 0 12% 1 19% 2 18% 1 2.0% 2 0.0% 0
Mean: 8.93 13.53 12.45 15.86 8.52 11.57 11.60 7.28 8.14
Weighted base: 1500 84 58 58 47 106 61 122 82
Sample: 1500 100 100 100 100 100 100 100 100
Restaurant / cafés
At least weekly 18.9% 284 205% 17 20.6% 12 21.2% 12 16.8% 8 249% 26 212% 13 206% 25 168% 14
Once a fortnight 12.3% 185 14.2% 12 14.9% 9 16.7% 10 9.3% 4 122% 13 158% 10 126% 15 142% 12
Once a month 18.3% 274 16.6% 14 248% 14 240% 14 20.2% 9 12.0% 13 19.9% 12 23.7% 29 11.5% 9
Once every 2-3 months 78% 117 8.0% 7 12.4% 7 5.6% 3 9.6% 4  6.0% 6 11.7% 7 163% 20 8.1% 7
Once every 6 months 25% 37 12% 1 32% 2 2.9% 2 59% 3 19% 2 2.8% 2 2.0% 2 4.9% 4
Once a year 08% 12 1.2% 1 0.6% 0 18% 1 4.0% 2 0.6% 1 18% 1 0.6% 1 0.0% 0
Less often 18% 27 85% 7 4.9% 3 0.0% 0 23% 1 0.0% 0 25% 2 0.0% 0 13% 1
Never 35.7% 536 27.8% 23 13.9% 8 27.1% 16 31.2% 15 392% 42 224% 14 213% 26 432% 35
(Don’t know / varies) 18% 27 2.0% 2 45% 3 0.6% 0 0.6% 0 32% 3 19% 1 28% 3 0.0% 0
Mean: 15.99 17.16 19.18 18.73 14.30 18.50 18.55 18.19 14.33
Weighted base: 1500 84 58 58 47 106 61 122 82
Sample: 1500 100 100 100 100 100 100 100 100
Cinema
At least weekly 0.5% 7 23% 2 0.0% 0 0.6% 0 0.6% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0
Once a fortnight 14% 22 59% 5 1.9% 1 12% 1 0.0% 0 2.0% 2 0.0% 0 24% 3 12% 1
Once a month 45% 68 154% 13 11.6% 7 72% 4 45% 2 43% 5 3.0% 2 6.6% 8 6.2% 5
Once every 2-3 months 6.6% 99 12.4% 10 8.3% 5 18.5% 11 14.4% 7 89% 9 12.2% 7 52% 6 7.7% 6
Once every 6 months 6.0% 90 7.4% 6 9.4% 5 10.0% 6 3.3% 2 7.0% 7 82% 5 57% 7 26% 2
Once a year 50% 76 1.2% 1 31% 2 91% 5 51% 2 52% 5 10.6% 6 51% 6 51% 4
Less often 6.7% 101 5.9% 5 83% 5 1.8% 1 141% 7 6.5% 7 1.7% 5 4.8% 6 1.9% 2
Never 67.2% 1009 457% 38 53.0% 31 51.7% 30 56.7% 26 63.1% 67 556% 34 689% 84 746% 61
(Don’t know / varies) 19% 28 3.7% 3 45% 3 0.0% 0 12% 1 3.0% 3 2.0% 1 13% 2 0.6% 1
Mean: 1.74 5.61 2.67 2.72 1.79 1.76 1.65 1.90 1.57
Weighted base: 1500 84 58 58 47 106 61 122 82
Sample: 1500 100 100 100 100 100 100 100 100
Theatre / concerts / music venue
At least weekly 0.4% 6 1.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1
Once a fortnight 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1
Once a month 32% 49 5.6% 5 51% 3 0.6% 0 18% 1 6.0% 6 3.4% 2 0.0% 0 33% 3
Once every 2-3 months 11.6% 173 10.7% 9 15.7% 9 12.4% 7 82% 4 16.0% 17 10.8% 7 89% 11 136% 11
Once every 6 months 9.8% 148 9.3% 8 10.7% 6 83% 5 17.4% 8 51% 5 33% 2 141% 17 9.6% 8
Once a year 8.6% 128 6.6% 6 12.3% 7 13.7% 8 7.2% 3 7.2% 8 13.7% 8 128% 16 5.8% 5
Less often 52% 78 10.2% 9 10.1% 6 1.8% 1 75% 3 91% 10 59% 4 3.9% 5 13% 1
Never 59.0% 885 539% 45 421% 24 632% 37 56.7% 26 553% 59 60.7% 37 56.6% 69 64.6% 53
(Don’t know / varies) 20% 29 2.0% 2 3.9% 2 0.0% 0 12% 1 13% 1 2.0% 1 37% 5 0.6% 1
Mean: 1.57 247 1.86 1.00 1.09 1.76 121 0.91 1.83
Weighted base: 1500 84 58 58 47 106 61 122 82
Sample: 1500 100 100 100 100 100 100 100 100
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8
Bingo / casino
At least weekly 0.1% 2 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 0.6% 1
Once a fortnight 0.1% 1 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Once a month 0.4% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1 0.0% 0 0.0% 0 14% 1
Once every 2-3 months 0.5% 8 0.0% 0 0.0% 0 0.0% 0 21% 1 24% 3 0.6% 0 12% 1 0.0% 0
Once every 6 months 0.4% 6 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 2 0.0% 0
Once a year 0.3% 5 0.0% 0 22% 1 12% 1 0.0% 0 2.0% 2 0.0% 0 0.6% 1 0.0% 0
Less often 0.6% 9 0.0% 0 0.0% 0 31% 2 12% 1 0.0% 0 14% 1 0.0% 0 0.0% 0
Never 96.5% 1447 96.8% 81 96.4% 56 946% 55 950% 44 93.1% 99 96.6% 59 93.3% 114 98.0% 80
(Don’t know / varies) 11% 17 2.0% 2 14% 1 0.6% 0 0.6% 0 13% 1 14% 1 3.0% 4 0.0% 0
Mean: 0.16 0.32 0.02 0.04 0.72 0.28 0.04 0.11 0.49
Weighted base: 1500 84 58 58 47 106 61 122 82
Sample: 1500 100 100 100 100 100 100 100 100
Ten-pin bowling
At least weekly 0.5% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0
Once a fortnight 0.3% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18% 2 0.0% 0
Once a month 0.2% 3 0.0% 0 0.0% 0 12% 1 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0
Once every 2-3 months 24% 36 0.0% 0 4.3% 3 38% 2 2.3% 1 13% 1 0.0% 0 3.9% 5 32% 3
Once every 6 months 19% 28 0.0% 0 4.0% 2 2.0% 1 0.0% 0 17% 2 3.0% 2 12% 1 24% 2
Once a year 41% 62 3.8% 3 28% 2 38% 2 6.2% 3 11% 1 7.3% 4 113% 14 33% 3
Less often 30% 44 27% 2 4.9% 3 25% 1 3.6% 2 2.0% 2 18% 1 24% 3 0.6% 1
Never 86.4% 1295 91.6% 77 827% 48 862% 50 859% 40 894% 95 865% 52 77.5% 95 90.5% 74
(Don’t know / varies) 12% 19 2.0% 2 14% 1 0.6% 0 2.0% 1 3.9% 4 14% 1 13% 2 0.0% 0
Mean: 0.60 0.05 0.35 0.42 0.20 0.20 0.15 1.15 0.24
Weighted base: 1500 84 58 58 47 106 61 122 82
Sample: 1500 100 100 100 100 100 100 100 100
Indoor trampoline
At least weekly 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Once a fortnight 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18% 2 0.0% 0
Once a month 0.2% 3 0.0% 0 0.0% 0 17% 1 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0
Once every 2-3 months 10% 14 17% 1 22% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 2 0.6% 1
Once every 6 months 0.4% 6 0.0% 0 0.0% 0 21% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18% 1
Once a year 10% 15 17% 1 22% 1 29% 2 21% 1 37% 4  0.6% 0 0.0% 0 0.0% 0
Less often 0.5% 8 0.0% 0 3.4% 2 13% 1 0.0% 0 0.0% 0 14% 1 0.0% 0 0.0% 0
Never 95.0% 1425 946% 79 90.9% 53 914% 53 96.6% 45 93.0% 99 96.6% 59 925% 113 95.8% 79
(Don’t know / varies) 16% 23 2.0% 2 14% 1 0.6% 0 14% 1 33% 4 14% 1 3.0% 4 18% 1
Mean: 0.22 0.10 0.15 0.28 0.02 0.04 0.01 0.66 0.07
Weighted base: 1500 84 58 58 47 106 61 122 82
Sample: 1500 100 100 100 100 100 100 100 100
Gym / health club/ sports facility
At least weekly 121% 182 188% 16 229% 13 8.6% 5 10.0% 5 116% 12 8.7% 5 97% 12 201% 16
Once a fortnight 0.3% 4 0.0% 0 0.6% 0 21% 1 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Once a month 0.3% 4 0.0% 0 28% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 1
Once every 2-3 months 0.2% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Once every 6 months 0.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Once a year 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Less often 0.6% 9 21% 2 34% 2 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.6% 1
Never 84.8% 1273 772% 65 68.9% 40 888% 52 87.4% 41 851% 90 90.6% 55 87.2% 107 77.9% 64
(Don’t know / varies) 14% 21 2.0% 2 14% 1 0.6% 0 14% 1 33% 4  0.0% 0 3.0% 4 0.0% 0
Mean: 6.53 9.98 12.58 5.02 5.58 6.23 455 521 10.60
Weighted base: 1500 84 58 58 47 106 61 122 82
Sample: 1500 100 100 100 100 100 100 100 100
Gallery / Museum or place of historical or cultural interest
At least weekly 0.4% 6 31% 3 14% 1 0.0% 0 12% 1 0.0% 0 12% 1 0.0% 0 0.6% 1
Once a fortnight 09% 14 0.0% 0 34% 2 0.0% 0 24% 1 26% 3 0.6% 0 0.0% 0 0.0% 0
Once a month 36% 54 92% 8 5.0% 3 7.3% 4 4.0% 2 12% 1 34% 2 24% 3 3.0% 2
Once every 2-3 months 6.8% 102 10.8% 9 14.1% 8 8.8% 5 11.9% 6 52% 6 4.6% 3 7.1% 9 3.6% 3
Once every 6 months 6.5% 98 8.9% 7 10.5% 6 3.8% 2 11.5% 5 84% 9 4.0% 2 43% 5 9.5% 8
Once a year 74% 111 121% 10 11.9% 7 12.7% 7 11.8% 6 11.9% 13 8.9% 5 51% 6 7.7% 6
Less often 49% 74 12% 1 6.2% 4 21% 1 42% 2 48% 5 6.4% 4 71% 9 31% 3
Never 67.2% 1008 52.8% 44 436% 25 63.6% 37 49.7% 23 626% 67 67.0% 41 706% 86 69.4% 57
(Don’t know / varies) 21% 32 2.0% 2 3.9% 2 1.8% 1 32% 1 33% 4 3.9% 2 34% 4 3.0% 2
Mean: 1.48 3.61 341 1.56 2.80 144 1.69 0.84 1.19
Weighted base: 1500 84 58 58 47 106 61 122 82
Sample: 1500 100 100 100 100 100 100 100 100
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Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8

Q25 Where do you visit most often for PUB / BAR / NIGHTCLUBS?
Ask those who said “once every 6 months” or more for pub / bar / nightclub

Bexhill-on-Sea 6.8% 36 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16% 1 0.0% 0 0.0% 0 0.0% 0
Brighton Town Centre 73% 39 17.5% 5 11.4% 3 15.9% 5 10.1% 3 32% 1 16.2% 4 312% 15 4.0% 1
Burgess Hill Town Centre 0.4% 2 0.0% 0 47% 1 3.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Crowborough Town Centre 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.7% 2 0.0% 0
Eastbourne Town Centre 22.7% 122 0.0% 0 0.0% 0 1.0% 0 0.0% 0 87% 3 8.4% 2 8.0% 4 11.0% 3
Hailsham Town Centre 43% 23 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hampden Park (Brassey 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Avenue) District Shopping
Centre, Eastbourne
Hastings Town Centre 0.5% 3 0.0% 0 0.0% 0 0.0% 0 1.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Heathfield Town Centre 22% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.6% 1 0.0% 0 0.0% 0 0.0% 0
Horam Town Centre 0.4% 2 0.0% 0 0.0% 0 0.0% 0 3.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lewes Town Centre 78% 42 728% 22 8.0% 2 15.8% 5 25.4% 6 0.0% 0 6.8% 2 32% 1 0.0% 0
Maresfield Town Centre 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Meads Street District 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21% 1
Shopping Centre,
Eastbourne
Newhaven Town Centre, 2.3% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 33.4% 9 6.6% 3 0.0% 0

Lewes District
Newick Local Centre, Lewes  1.6% 8 0.0% 0 0.0% 0 22.2% 8 3.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
District

Old Town (Crown Street) 18% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
District Shopping Centre,

Eastbourne

Peacehaven (Meridian 0.9% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.3% 5 0.0% 0
Centre), Lewes District

Peacehaven (South Coast 19% 10 0.0% 0 0.0% 0 1.0% 0 0.0% 0 0.0% 0 12.5% 3 13.5% 6 0.0% 0

Road / Telscombe Cliffs)
Local Centre, Lewes

District
Polegate Town Centre 1.6% 9 17% 1 0.0% 0 0.0% 0 33% 1 0.0% 0 0.0% 0 0.0% 0 24.6% 6
Ringmer Local Centre, 1.4% 7 47% 1 0.0% 0 0.0% 0 21.0% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lewes District
Rodmill Local Shopping 0.2% 1 17% 1 0.0% 0 0.0% 0 0.0% 0 16% 1 0.0% 0 0.0% 0 0.0% 0

Centre, Eastbourne

Seaford Town Centre, Lewes 6.7% 36 0.0% 0 47% 1 0.0% 0 0.0% 0 69.0% 27 9.4% 3 56% 3 0.0% 0
District

Seaside (Langney Road to 1.0% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 47% 1
Springfield Road and
adjacent to St James’
Road) District Shopping
Centre, Eastbourne

Seaside (Seaford Road to 0.5% 3 0.0% 0 0.0% 0 1.0% 0 12% 0 0.0% 0 0.0% 0 0.0% 0 21% 1
Channel View Road)
Local Shopping Centre,
Eastbourne

Sovereign Harbour District 0.7% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shopping Centre,

Eastbourne
Central / West End London 1.3% 7 0.0% 0 0.0% 0 1.0% 0 11.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Alfriston 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 0 0.0% 0 0.0% 0
Ashwood 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cambridge 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.8% 1 0.0% 0 0.0% 0
Chailey village 0.2% 1 0.0% 0 0.0% 0 31% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Denton 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 0 0.0% 0 0.0% 0
Ditchling 0.8% 4  0.0% 0 10.2% 3 4.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Edinburgh 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hassocks 18% 10 0.0% 0 35.7% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hastings 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 71% 2
Haywards Heath 0.5% 3 0.0% 0 0.0% 0 7.7% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Normans Bay 0.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pevensey Bay 1.2% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sheffield 0.1% 1 0.0% 0 0.0% 0 20% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Stone Cross 0.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Uckfield 0.2% 1 0.0% 0 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Willingdon 24% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 31.5% 8
Worthing 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 0 0.0% 0 0.0% 0
(Don't know / varies) 153% 82 1.7% 1 25.4% 7 20.7% 7 18.9% 5 12.3% 5 43% 1 18.0% 8 12.9% 3
Weighted base: 536 31 27 34 25 39 27 47 24
Sample: 550 36 44 53 48 35 44 34 31
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Q26 Where do you visit most often for RESTAURANT / CAFE?
Ask only those who said “once every 6 months” or more for restaurant / café
Battle Town Centre 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16% 1 0.0% 0
Bexhill-on-Sea 10.3% 93 0.0% 0 24% 1 0.0% 0 0.0% 0 21% 1 0.0% 0 0.0% 0 0.0% 0
Brighton Town Centre 8.8% 79 12.4% 6 14.1% 6 18.5% 8 87% 3 31% 2 29.7% 13 28.1% 26  3.6% 2
Burgess Hill Town Centre 0.8% 7 0.0% 0 5% 3 7.9% 3 0.0% 0 0.0% 0 3.0% 1 0.0% 0 0.0% 0
Eastbourne Town Centre 249% 224 5.4% 3 0.0% 0 0.0% 0 6.7% 2 179% 11 7.1% 3 44% 4 422% 19
Hailsham Town Centre 4.9% 44 0.0% 0 0.0% 0 0.0% 0 34% 1 0.0% 0 0.0% 0 0.0% 0 7.2% 3
Hampden Park (Brassey 0.8% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.6% 2
Avenue) District Shopping
Centre, Eastbourne
Hastings Town Centre 1.0% 9 0.0% 0 0.0% 0 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Heathfield Town Centre 12% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 1 0.0% 0 0.0% 0 0.0% 0
Horam Town Centre 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.7% 1 0.0% 0 0.0% 0
Langney Shopping Centre, 0.7% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Eastbourne
Lewes Town Centre 8.9% 80 70.2% 36 11.8% 5 15.7% 6 55.8% 16 1.0% 1 14.6% 6 6.8% 6 0.0% 0
Maresfield Town Centre 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Meads Street District 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shopping Centre,
Eastbourne
Newhaven Town Centre, 17% 16 0.0% 0 0.8% 0 0.0% 0 0.0% 0 41% 2 18.8% 8 5.0% 5 0.0% 0
Lewes District
Newick Local Centre, Lewes  0.8% 8 0.0% 0 0.0% 0 18.3% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
District
Old Town (Crown Street) 0.8% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
District Shopping Centre,
Eastbourne
Peacehaven (Meridian 12% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0 109% 10 0.0% 0
Centre), Lewes District
Peacehaven (South Coast 20% 18 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 1 3.0% 1 171% 16 0.0% 0
Road / Telscombe Cliffs)
Local Centre, Lewes
District
Polegate Town Centre 0.9% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21% 1 0.0% 0 17% 2 7.8% 4
Ringmer Local Centre, 0.5% 5 3.8% 2 0.0% 0 0.0% 0 51% 1 0.0% 0 3.0% 1 0.0% 0 0.0% 0
Lewes District
Rodmill Local Shopping 0.1% 1 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1
Centre, Eastbourne
Seaford Town Centre, Lewes 6.0% 54 22% 1 28% 1 0.0% 0 34% 1 56.1% 34 7.6% 3 7.8% 7 0.0% 0
District
Seaside (Langney Road to 0.7% 7 0.0% 0 0.0% 0 0.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 33% 1
Springfield Road and
adjacent to St James’
Road) District Shopping
Centre, Eastbourne
Seaside (Seaford Road to 1.1% 10 0.0% 0 0.0% 0 0.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Channel View Road)
Local Shopping Centre,
Eastbourne
Sovereign Harbour District 22% 20 0.0% 0 0.0% 0 0.0% 0 1.0% 0 0.0% 0 0.0% 0 0.0% 0 88% 4
Shopping Centre,
Eastbourne
St Anthony’s (Beatty Road) 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Local Shopping Centre,
Eastbourne
Central / West End London 11% 10 2.9% 1 53% 2 0.0% 0 1.0% 0 1.0% 1 0.0% 0 0.0% 0 0.0% 0
Alfriston 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.8% 1 0.0% 0
Ashwood 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Chailey village 0.0% 0 0.0% 0 0.8% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ditchling 0.2% 2 0.0% 0 35% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hassocks 13% 12 0.0% 0 27.1% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hastings 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Haywards Heath 13% 12 0.0% 0 55% 2 15.9% 7 53% 2 23% 1 0.0% 0 0.0% 0 0.0% 0
Horsham 0.1% 1 0.0% 0 0.8% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Normans Bay 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pevensey Bay 0.6% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.6% 2
Sevenoaks 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sheffield 0.1% 1 0.0% 0 0.0% 0 1.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shoreham 0.2% 2 0.0% 0 0.8% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Stone Cross 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tunbridge Wells 0.2% 2 0.0% 0 0.0% 0 0.0% 0 2.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Uckfield 0.8% 7 0.0% 0 1.6% 1 6.6% 3 0.0% 0 0.0% 0 0.9% 0 0.0% 0 11% 1
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Willingdon 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 54% 2
Worthing 0.1% 1 0.0% 0 0.8% 0 0.0% 0 0.0% 0 0.0% 0 0.9% 0 0.0% 0 0.0% 0
(Don't know / varies) 11.8% 106 2.0% 1 15.7% 7 11.2% 5 6.9% 2 59% 4 8.8% 4 158% 15 12.1% 6
Weighted base: 898 51 44 41 29 61 43 92 45
Sample: 944 62 72 67 60 62 68 75 59
Q27 Where do you visit most often for CINEMA?
Ask only those who said “once a year” or more for cinema
Cineworld, Marina Square, 14.7% 53 9.6% 4 21.9% 4 10.6% 3 0.0% 0 21.0% 6 58.5% 12 72.4% 22 0.0% 0

Brighton Marina, Brighton

Cineworld, The Beacon 39.7% 144 9.2% 3 0.0% 0 0.0% 0 11.8% 2 337% 10 5.3% 1 25% 1 780% 15
Shopping Centre,
Eastbourne Town Centre

Depot Lewes, Pinwell Road, 17.4% 63 782% 29 45.0% 9 15.7% 4 37.6% 5 388% 11 17.9% 4 25% 1 0.0% 0
Lewes

Duke of York’s 0.8% 3 0.0% 0 3.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Picturehouse, Preston
Road, Brighton

Hailsham Pavilion Theatre & 6.9% 25 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15.9% 3
Cinema, George Street,
Hailsham

ODEON, Kingswest, West 1.8% 7 0.0% 0 3.6% 1 25% 1 0.0% 0 22% 1 4.0% 1 11.9% 4 0.0% 0
Street, Brighton

ODEON, Queens Road, 0.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hastings

Orion Cinema, Cyprus Road, 1.3% 5 0.0% 0 15.6% 3 57% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Burgess Hill

Picture House Cinema, High  87% 31 0.0% 0 0.0% 0 48.1% 13 458% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Street, Uckfield

Seaford Community Cinema, 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 1 0.0% 0 0.0% 0 0.0% 0
Saxon Lane, Seaford

Town Centre

Brighton 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25% 1 0.0% 0
Cineworld, Crawley 0.8% 3 0.0% 0 0.0% 0 11.1% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Eastbourne 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18% 0 0.0% 0 0.0% 0
Hailsham Pavilion Theatre 0.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

and Cinema, George

Street, Hailsham
Hastings 1.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Horsham 0.3% 1 0.0% 0 6.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lewes Town Centre 0.4% 1 0.0% 0 0.0% 0 25% 1 0.0% 0 22% 1 0.0% 0 0.0% 0 0.0% 0
The Picture House, Oakfeild 0.6% 2 0.0% 0 0.0% 0 3.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Worthing 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.2% 1 0.0% 0 0.0% 0
(Don't know / varies) 34% 12 3.0% 1 41% 1 0.0% 0 4.9% 1 0.0% 0 6.2% 1 81% 2 6.1% 1
Weighted base: 362 37 20 27 13 29 21 31 19
Sample: 381 45 28 43 25 27 29 23 19
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Q28 Where do you visit most often for THEATRE / CONCERTS / MUSIC VENUE?
Ask only those who said “once a year” or more for theatre
Congress Theatre, Carlisle 29.2% 148 5.7% 2 49% 1 17% 0 52% 1 339% 12 23.9% 5 13.8% 6 55.2% 15
Road, Eastbourne
Devonshire Park Theatre, 9.0% 45 1.8% 1 28% 1 0.0% 0 18% 0 6.6% 2 12.7% 2 1.0% 3 37% 1
Compton Road,
Eastbourne
Winter Gardens Theatre, 0.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 1
Compton Road,
Eastbourne
Royal Hippodrome Theatre, 32% 16 0.0% 0 0.0% 0 0.0% 0 0.0% 0 33% 1 0.0% 0 1.8% 1 9.6% 3
Seaside Road, Eastbourne
Seaford Musical Theatre, 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 33% 1 0.0% 0 0.0% 0 0.0% 0
Saxon Lane, Seaford
Lewes Little Theatre, 1.1% 5 14.1% 4 2.9% 1 17% 0 18% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lancaster Street, Lewes
Glyndebourne Opera House, 0.7% 3 18% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 0 0.0% 0 0.0% 0
New Road, Glyndebourne
Izzard Theatre, Penland 1.7% 9 0.0% 0 0.0% 0 0.0% 0 18% 0 3.3% 1 0.0% 0 0.0% 0 0.0% 0
Road (Bexhill College),
Bexhill
Studio Theatre, New Road, 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 17% 1 0.0% 0 0.0% 0 0.0% 0
Brighton
Theatre Royal Brighton, 115% 59 24.9% 7 34.0% 9 32.1% 7 26.6% 4 12.3% 4 21.6% 4 337% 15 0.0% 0
New Road, Brighton
Hailsham Pavilion Theatre &  0.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cinema, George Street,
Hailsham
White Rock Theatre, White 1.0% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Rock, Hastings
Central / West End London ~ 24.5% 125 32.9% 9 29.6% 8 527% 11 37.7% 6 20.4% 7 19.3% 4 288% 13 3.7% 1
Bexhill 0.1% 1 18% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brighton 41% 21 6.1% 2 7.0% 2 3.3% 1 10.2% 2 59% 2 0.0% 0 51% 2 42% 1
Brighton Dome, Brighton 1.1% 5 0.0% 0 42% 1 0.0% 0 0.0% 0 0.0% 0 20% 0 34% 1 6.3% 2
Central London 0.7% 3 34% 1 0.0% 0 0.0% 0 0.0% 0 1.7% 1 0.0% 0 0.0% 0 6.3% 2
Chester 0.1% 0 0.0% 0 15% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Chichester Festival Theatre, 0.3% 1 36% 1 0.0% 0 17% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Chichester
Crawley 0.4% 2 0.0% 0 74% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
De La Warr Pavilion, 1.5% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 37% 1
Bexhill-on-Sea
Ditchling 0.1% 0 0.0% 0 15% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Eastbourne 22% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 1 53% 1
Lewes 0.4% 2 0.0% 0 0.0% 0 0.0% 0 34% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Minerva Theatre, Chirchester  0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.9% 1 0.0% 0 0.0% 0
Peterborough 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shoreham 0.1% 1 0.0% 0 28% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 51% 26 4.0% 1 15% 0 6.6% 1 11.7% 2 7.6% 3 11.6% 2 3.9% 2 0.0% 0
Weighted base: 507 28 25 20 16 36 19 44 27
Sample: 510 34 39 35 27 35 29 34 35
Q29 Where do you visit most often for BINGO / CASINO?
Ask only those who said “once a year” or more for bingo
Leo Leisure Bingo Club, 26.9% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 2
Pevensey Road,
Eastbourne
Buzz Bingo, Freshfield Way, 26.1% 7 0.0% 0 0.0% 0 34.4% 0 64.0% 1 20.3% 1 0.0% 0 100.0% 4 0.0% 0
Brighton
Bingo At The Deluxe, 6.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pelham Place, Hastings
Brighton 9.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 35.9% 2 0.0% 0 0.0% 0 0.0% 0
Eastbourne 6.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lewes 8.3% 2 100.0% 1 0.0% 0 0.0% 0 0.0% 0 20.3% 1 0.0% 0 0.0% 0 0.0% 0
Newhaven 1.4% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 0 0.0% 0 0.0% 0
Pier Nine, Brighton 5.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23.5% 1 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 10.3% 3 0.0% 0 100.0% 1 65.6% 1 36.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base: 27 1 1 1 2 6 0 4 2
Sample: 25 2 1 2 2 4 1 3 2
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Q30 Where do you visit most often for TEN-PIN BOWLING?
Ask only those who said “once a year” or more for ten-pin bowling

Tenpin, Broadwater Way, 37.2% 53 0.0% 0 0.0% 0 0.0% 0 31.4% 1 12.6% 1 6.1% 0 0.0% 0 66.6% 5

Hampden Park,

Eastbourne
Hollywood Bowl, Marina 32.4% 46 100.0% 3 41.5% 3 59.1% 4 68.6% 3 87.4% 4 81.6% 5 96.7% 22 19.9% 1

Square, Brighton Marina,

Brighton
Crawley 2.3% 3 0.0% 0 0.0% 0 24.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Eastbourne 115% 16 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Eastbourne Indoor Bowling 1.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Club, Hampden Park,

Eastbourne
Halisham Leisure Centre 2.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13.5% 1
Halisham town centre 2.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hampden Park 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hollywood Bowl, Crawley 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tunbridge Wells 1.6% 2 0.0% 0 0.0% 0 16.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Worthing Town Centre 1.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 6.3% 9 0.0% 0 58.5% 4 0.0% 0 0.0% 0 0.0% 0 12.3% 1 34% 1 0.0% 0
Weighted base: 142 3 6 6 4 5 6 23 7
Sample: 107 3 6 8 5 4 9 15 6
Q31 Where do you visit most often for INDOOR TRAMPOLINE?

Ask only those who said “once a year” or more for indoor trampoline

Sky High Trampoline Park,  25.4% 11 50.0% 1 0.0% 0 0.0% 0 0.0% 0 100.0% 4 100.0% 0 100.0% 5 0.0% 0

Meridian Industrial Estate,

Meridian Way,

Peacehaven
Fun Abounds Trampoline 2.7% 1 0.0% 0 0.0% 0 31.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Centre, Bellbrook

Industrial Estate, Bell

Lane, Uckfield
Urban Jump Trampoline 36.6% 16 0.0% 0 0.0% 0 25.8% 1 100.1% 1 0.0% 0 0.0% 0 0.0% 0 73.8% 1

Park, Ghyll Road

Industrial Estate,

Heathfield
Burgess Hill 5.1% 2 0.0% 0 50.0% 1 25.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Halisham 6.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Eastbourne 6.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 26.2% 1
(Don't know / varies) 18.0% 8 50.0% 1 50.0% 1 17.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base: 44 3 3 4 1 4 0 5 2
Sample: 31 2 2 4 1 2 1 4 2
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Q32 Where do you visit most often for GYM/ HEALTH CLUB/ SPORTS FACILITY?
Ask only those who said “once a month” or more for gym/ health club/ sports facility
Bannatyne Health Club, 52% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 19.7% 3
Edward Road, Eastbourne
David Lloyd, Broadwater 141% 27 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 94% 2
Way, Hampden Park,
Eastbourne
EasyTone Ladies Fitness, 0.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 72% 0 0.0% 0 0.0% 0
High Street, Newhaven
Town Centre
Gro-Fit Training, Springett 0.2% 0 0.0% 0 0.0% 0 0.0% 0 55% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Avenue, Ringmer
Hampden Park Sports 0.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre, Brodrick Road,
Eastbourne
Original Gyms, South Street,  0.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 29% 1
Eastbourne Town Centre
Peacehaven Leisure Centre, 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.5% 1 0.0% 0
Greenwich Way,
Peacehaven
Performance Fitness, Maple 0.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.9% 2
Road, Eastbourne
Seahaven Swim & Fitness 2.0% 4 0.0% 0 82% 1 0.0% 0 0.0% 0 14.4% 2 0.0% 0 6.5% 1 0.0% 0
Centre, Chapel Street,
Newhaven Town Centre
Sovereign Centre, Royal 4.5% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 29% 1
Parade, Easthourne
The Downs Leisure Centre, 5.6% 11 17.1% 3 0.0% 0 0.0% 0 0.0% 0 55.9% 7 1.2% 0 6.5% 1 0.0% 0
Sutton Road, Seaford
The Gym Group, Sovereign 4.7% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12.1% 2
Harbour Retail Park,
Eastbourne
Battle Town Centre 1.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bexhill-on-Sea Town Centre ~ 2.1% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brighton Town Centre 4.5% 8 32% 1 24% 0 0.0% 0 0.0% 0 0.0% 0 24.5% 1 124% 1 0.0% 0
Burgess Hill Town Centre 4.5% 9 0.0% 0 44.1% 7 30.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hailsham Town Centre 53% 10 0.0% 0 0.0% 0 0.0% 0 55% 0 0.0% 0 0.0% 0 0.0% 0 13.8% 2
Heathfield Town Centre 1.9% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Horam Town Centre 0.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Polegate Town Centre 1.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 82% 1
Uckfield Town Centre 3.1% 6 12.3% 2 46% 1 0.0% 0 45.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bexhill Leisure Pool, Bexhill  2.1% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Body Happy, Lewes 0.2% 0 0.0% 0 24% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Boss Gym, Eastbourne 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bromley 0.8% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
David Lloyd, Brighton 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.5% 1 0.0% 0
Dolphin Leisure Centre, 0.5% 1 0.0% 0 0.0% 0 16.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Haywards Heath
Eastbourne 89% 17 0.0% 0 0.0% 0 0.0% 0 0.0% 0 51% 1 0.0% 0 0.0% 0 12.3% 2
Fitness First, Brighton 0.4% 1 0.0% 0 54% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hassocks 0.4% 1 0.0% 0 48% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lewes 4.7% 9 51.1% 8 0.0% 0 0.0% 0 15.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lewes Leisure Centre, 1.5% 3 9.1% 1 46% 1 57% 0 55% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lewes
Newhaven 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 51% 1 0.0% 0 0.0% 0 0.0% 0
Newick 0.5% 1 0.0% 0 0.0% 0 16.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Plumpton 0.4% 1 0.0% 0 46% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ringmer 0.2% 0 0.0% 0 0.0% 0 0.0% 0 55% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Seaford 1.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 19.5% 2 0.0% 0 0.0% 0 29% 1
Sussex University 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 29% 1
The Body Workshop, Lewes  0.2% 0 0.0% 0 0.0% 0 0.0% 0 55% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tunbridge Wells 0.6% 1 0.0% 0 0.0% 0 0.0% 0 55% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Underground Gym, 2.8% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 61.0% 3 18.3% 2 0.0% 0
Newhaven
Willingdon 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 29% 1
(Don't know / varies) 9.0% 17 7.2% 1 18.7% 3 30.3% 2 55% 0 0.0% 0 0.0% 0 43.3% 5 0.0% 0
Weighted base: 190 16 15 6 5 12 5 12 18
Sample: 190 15 25 10 15 12 6 9 20

034A22 NEMS market research

Column %ges.



Zone (Pt 10f2) Lewes and Eastbourne Household Survey Page 52
Weighted: for CPW Planning March 2022
Total Zone 1 Zone 2 Zone 3 Zone 4 Zone 5 Zone 6 Zone 7 Zone 8
Q33 Where do you visit most often for GALLERY/ MUSEUM OR PLACE OF HISTORICAL OR CULTURAL INTEREST?
Ask only those who said “once a year” or more for museum or place of historical interest
Bexhill-on-Sea 4.4% 17 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.0% 1 0.0% 0 0.0% 0 2.6% 1
Brighton Town Centre 40% 15 57% 2 13.3% 4 82% 2 14% 1 10.9% 3 0.0% 0 0.0% 0 26% 1
Eastbourne Town Centre 13.6% 53 54% 2 14% 0 0.0% 0 6.3% 1 141% 4  5.6% 1 6.7% 2 21.5% 4
Hailsham Town Centre 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 26% 1
Hastings Town Centre 0.7% 3 0.0% 0 0.0% 0 0.0% 0 14% 0 0.0% 0 0.0% 0 3.3% 1 0.0% 0
Lewes Town Centre 1.3% 5 6.8% 2 0.0% 0 82% 2 2.9% 1 0.0% 0 28% 0 0.0% 0 0.0% 0
Newhaven Town Centre, 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.6% 1 33% 1 0.0% 0
Lewes District
Central / West End London 49.0% 189 54.9% 20 59.6% 16 72.7% 14 57.9% 12 52.7% 16 49.3% 7 34.2% 8 46.0% 9
Chirchester 0.2% 1 14% 1 14% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ditchling 0.4% 1 0.0% 0 41% 1 19% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Margate 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pevensey Bay 0.1% 0 0.0% 0 0.0% 0 0.0% 0 1.4% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Portsmouth 0.9% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 28% 0 94% 2 0.0% 0
(Don't know / varies) 24.5% 94 25.9% 10 20.2% 5 91% 2 22.7% 5 20.3% 6 34.0% 5 43.0% 10 24.7% 5
Weighted base: 386 37 27 19 20 31 14 23 20
Sample: 420 43 41 32 38 32 23 19 26
GEN Gender of respondent:
Male 33.2% 498 413% 35 428% 25 37.4% 22 327% 15 383% 41 365% 22 333% 41 326% 27
Female 66.8% 1002 58.7% 49 57.2% 33 62.6% 37 67.3% 31 61.7% 66 63.5% 39 66.7% 82 67.4% 55
Weighted base: 1500 84 58 58 47 106 61 122 82
Sample: 1500 100 100 100 100 100 100 100 100
AGE Could | ask how old you are please?
181024 8.9% 133 4.0% 3 56% 3 54% 3 54% 3 6.6% 7 5.6% 3 42% 5 83% 7
2510 34 9.2% 138 10.8% 9 7.1% 4 6.7% 4 54% 3 14.4% 15 5.6% 3 84% 10 12.5% 10
351044 158% 238 13.7% 11 54% 3 171% 10 12.1% 6 183% 19 53% 3 125% 15 22.9% 19
45to 54 16.2% 243 18.5% 15 19.4% 11 20.6% 12 22.8% 11 14.0% 15 27.9% 17 17.1% 21 85% 7
55 to 64 18.0% 270 19.7% 17 25.6% 15 15.1% 9 18.7% 9 15.8% 17 15.7% 10 20.5% 25 10.8% 9
65 + 31.8% 478 333% 28 369% 21 352% 21 355% 17 308% 33 398% 24 37.3% 46 369% 30
(Refused) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base: 1500 84 58 58 47 106 61 122 82
Sample: 1500 100 100 100 100 100 100 100 100
PEO1_1 How many people are there in your household who are aged between 0-15 years?
None 88.7% 1331 87.8% 74 84.7% 49 77.8% 45 86.5% 40 93.3% 99 84.4% 51 85.0% 104 91.2% 75
One 6.5% 98 8.8% 7 7.0% 4 13.3% 8 3.2% 2 17% 2 71.9% 5 106% 13 21% 2
Two 3.7% 55 1.7% 1 61% 4 1.7% 1 82% 4  5.0% 5 6.3% 4 44% 5 35% 3
Three 1.0% 14 1.7% 1 22% 1 72% 4 0.0% 0 0.0% 0 14% 1 0.0% 0 18% 1
Four 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14% 1
Five 0.1% 1 0.0% 0 0.0% 0 0.0% 0 21% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Six or more 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base: 1500 84 58 58 47 106 61 122 82
Sample: 1500 100 100 100 100 100 100 100 100
PEO1_2 How many people are there in your household who are aged 16 years or over?
One 43.4% 651 46.3% 39 36.0% 21 26.5% 15 34.6% 16 44.3% 47 34.0% 21 30.0% 37 55.1% 45
Two 40.1% 602 32.8% 28 48.6% 28 49.0% 29 49.5% 23 415% 44 425% 26 445% 54 38.0% 31
Three 11.1% 167 17.8% 15 10.2% 6 17.9% 10 12.5% 6 10.5% 11 16.8% 10 12.4% 15 4.8% 4
Four 40% 60 1.8% 1 52% 3 3.9% 2 2.3% 1 26% 3 55% 3 109% 13 21% 2
Five 1.3% 20 1.3% 1 0.0% 0 2.7% 2 1.2% 1 11% 1 12% 1 21% 3 0.0% 0
Six or more 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Prefer not to say) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base: 1500 84 58 58 47 106 61 122 82
Sample: 1500 100 100 100 100 100 100 100 100

034A22

NEMS market research

Column %ges.



Zone (Pt 10f2) Lewes and Eastbourne Household Survey Page 53
Weighted: for CPW Planning March 2022
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PEO2_1 How many people aged 16-64 are there in your household who are in part time employment (up to 29 hours per week)?
None 84.1% 1262 77.8% 65 83.5% 48 75.7% 44 78.2% 36 86.7% 92 83.8% 51 76.3% 93 89.4% 73
One 12.6% 189 18.2% 15 12.7% 7 20.9% 12 18.6% 9 9.6% 10 9.3% 6 19.1% 23 9.9% 8
Two 29% 44 4.0% 3 2.6% 2 21% 1 31% 1 37% 4 6.9% 4 21% 3 0.6% 1
Three 0.2% 3 0.0% 0 12% 1 13% 1 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.0% 0
Four 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.0% 0
Five 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Six or more 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base: 1500 84 58 58 47 106 61 122 82
Sample: 1500 100 100 100 100 100 100 100 100
PEO2_2 How many people aged 16-64 are there in your household who are in full time employment - 30 or more hours per week?
None 66.9% 1003 64.3% 54 651% 38 57.6% 34 57.9% 27 742% 79 543% 33 638% 78 81.0% 66
One 184% 275 15.9% 13 23.7% 14 27.5% 16 24.8% 12 16.3% 17 25.9% 16 19.7% 24 11.1% 9
Two 10.5% 158 153% 13 10.0% 6 12.4% 7 10.4% 5 52% 6 164% 10 9.7% 12 44% 4
Three 31% 47 32% 3 12% 1 12% 1 7.0% 3 43% 5 34% 2 48% 6 14% 1
Four 0.9% 13 0.0% 0 0.0% 0 13% 1 0.0% 0 0.0% 0 0.0% 0 21% 3 21% 2
Five 0.2% 3 13% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Six or more 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base: 1500 84 58 58 47 106 61 122 82
Sample: 1500 100 100 100 100 100 100 100 100
PEO2_3 How many people aged 16-64 are there in your household who are unemployed but available or seeking employment?
None 94.2% 1413 87.1% 73 914% 53 923% 54 93.7% 44 97.6% 104 87.2% 53 95.7% 117 86.8% 71
One 4.5% 68 8.6% 7 34% 2 6.5% 4 45% 2 24% 3 12.8% 8 3.6% 4 11.4% 9
Two 1.1% 16  3.6% 3 51% 3 1.2% 1 18% 1 0.0% 0 0.0% 0 0.6% 1 18% 1
Three 0.2% 3 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Four 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Five 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Six or more 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base: 1500 84 58 58 47 106 61 122 82
Sample: 1500 100 100 100 100 100 100 100 100
CAR How many cars do you have in your household which can be used for shopping and/or leisure trips?
None 12.9% 193 18.4% 15 8.1% 5 45% 3 95% 4 14.4% 15 11.7% 7 11.7% 14 14.9% 12
One 43.9% 658 48.6% 41 44.6% 26 31.5% 18 38.8% 18 42.4% 45 48.3% 29 47.9% 59 41.4% 34
Two 28.0% 420 24.5% 21 28.1% 16 37.9% 22 34.5% 16 30.7% 33 29.8% 18 22.7% 28 27.9% 23
Three or more 10.8% 161 5.9% 5 16.4% 10 21.6% 13 11.6% 5 95% 10 7.5% 5 88% 11 9.8% 8
(Prefer not to say) 45% 67 2.7% 2 28% 2 44% 3 57% 3 3.0% 3 26% 2 88% 11 59% 5
Weighted base: 1500 84 58 58 47 106 61 122 82
Sample: 1500 100 100 100 100 100 100 100 100
QUOTA Zone:
Zone 1 56% 84 100.0% 84 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 2 39% 58 0.0% 0100.0% 58 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 3 39% 58 0.0% 0 0.0% 0100.0% 58 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 4 31% 47 0.0% 0 0.0% 0 0.0% 0100.0% 47 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 5 71% 106 0.0% 0 0.0% 0 0.0% 0 0.0% 0100.0% 106 0.0% 0 0.0% 0 0.0% 0
Zone 6 40% 61 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0100.0% 61 0.0% 0 0.0% 0
Zone 7 82% 122 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0100.0% 122 0.0% 0
Zone 8 55% 82 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0100.0% 82
Zone 9 12.0% 180 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 10 9.7% 145 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 11 85% 128 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 12 28% 42 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 13 81% 121 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 14 48% 72 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Zone 15 13.0% 195 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base: 1500 84 58 58 47 106 61 122 82
Sample: 1500 100 100 100 100 100 100 100 100
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PC Postcode sector:

BN107 35% 52 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 429% 52 0.0% 0
BN10 8 34% 51 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 421% 51 0.0% 0
BN2 8 12% 18 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 150% 18 0.0% 0
BN200 0.4% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.7% 6
BN20 7 1.7% 25 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN20 8 38% 56 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN20 9 20% 30 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 36.4% 30
BN211 25% 37 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN21 2 20% 31 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN213 12% 18 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN214 08% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN22 0 33% 49 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN22 7 15% 23 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN22 8 23% 34 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN22 9 26% 40 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN23 5 16% 25 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN23 6 18% 26 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN237 27% 40 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN23 8 24% 37 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN24 5 16% 24 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN24 6 12% 18 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN25 1 1.1% 16 0.0% 0 0.0% 0 0.0% 0 0.0% 0 149% 16 0.0% 0 0.0% 0 0.0% 0
BN25 2 17% 26 0.0% 0 0.0% 0 0.0% 0 0.0% 0 241% 26 0.0% 0 0.0% 0 0.0% 0
BN25 3 32% 48 0.0% 0 0.0% 0 0.0% 0 0.0% 0 449% 48 0.0% 0 0.0% 0 0.0% 0
BN25 4 1.1% 17 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16.0% 17 0.0% 0 0.0% 0 0.0% 0
BN26 5 19% 28 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 343% 28
BN26 6 12% 18 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 215% 18
BN27 1 25% 38 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN27 2 17% 26 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN27 3 26% 39 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN27 4 12% 18 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN6 8 27% 40 0.0% 0 687% 40 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN71 27% 40 47.6% 40 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN7 2 29% 44 524% 44 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN7 3 12% 18 0.0% 0 313% 18 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN8 4 29% 43 0.0% 0 0.0% 0 741% 43 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN8 5 24% 36 0.0% 0 0.0% 0 0.0% 0 773% 36 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN8 6 0.7% 11 0.0% 0 0.0% 0 0.0% 0 227% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN9 0 11% 17 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 27.4% 17 0.0% 0 0.0% 0
BN9 9 29% 44  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 726% 44 0.0% 0 0.0% 0
RH17 7 1.0% 15 0.0% 0 0.0% 0 259% 15 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
TN210 27% 41  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
TN218 15% 23 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
TN219 0.5% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
TN39 3 29% 44  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
TN39 4 30% 45 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
TN395 31% 47 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
TN40 1 12% 19 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
TN40 2 27% 41  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base: 1500 84 58 58 47 106 61 122 82
Sample: 1500 100 100 100 100 100 100 100 100
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Total

Zone 9

Zone 10

Zone 11

Zone 12

Q01 Where does your household do most of its main food and grocery shopping?

Eastbourne:

Co-op, Cornfield Road,
Eastbourne Town Centre

Iceland, Langney Road,
Eastbourne Town Centre

Marks & Spencer, Terminus
Road, Eastbourne Town
Centre

Sainsbury’s, The Beacon,
Eastbourne Town Centre

Tesco Express, 133-135
Seaside Road, Eastbourne
Town Centre

Tesco Express, Grove Road,
Eastbourne Town Centre

Tesco Extra, Admiral Retail
Park, Lottbridge Drove,
Eastbourne

Elsewhere in Eastbourne
Town Centre excluding
Cavendish Place

Elsewhere in Eastbourne

Sainsbury’s Local, Victoria
Drive, Green Street
(Albert Parade) District
Shopping Centre,
Eastbourne

Hampden Park (Brassey
Avenue):

Aldi, Lottbridge Drove,
Hampden Park,
Eastbourne

Morrisons, Lottbridge Drove,
Hampden Park,
Eastbourne

Sainsbury’s, Broadwater
Way Retail Park,
Hampden Park,
Eastbourne

Tesco, Hampden Park
(Brassey Avenue) District
Shopping Centre,
Eastbourne

Tesco, Langney Shopping
Centre (District Shopping
Centre), Eastbourne

Meads Street:

Tesco Express, Meads Street
District Shopping Centre,
Eastbourne

Elsewhere in Meads Street
District Shopping Centre,
Eastbourne

Old Town (Crown
Street):

Waitrose, High Street, Old
Town (Crown Street)
District Shopping Centre,
Eastbourne

Seaside (Langney Road
to Springfield Road
and adjacent to St
James’ Road) DSC:

Sainsbury’s Local, Seaside
(District Shopping
Centre), Eastbourne

Seaside (Seaford Road
to Channel View Road)
LSC:

Tesco Express, 330-334
Seaside (Local Shopping
Centre), Eastbourne

0.2%

0.3%

0.8%

1.4%

0.6%

0.7%

6.8%

0.4%

0.6%
0.4%

3.4%

3.1%

5.5%

1.7%

1.8%

0.1%

0.0%

1.7%

0.6%

0.5%

12

21

10

101

51

47

82

26

27

26

0.6%

2.2%

3.6%

6.4%

0.0%

2.5%

11.5%

0.0%

0.0%
0.0%

6.6%

5.5%

18.9%

2.5%

0.0%

0.0%

0.0%

7.5%

2.4%

2.4%

1

4

6

11

21

o o

12

34

13

0.0%

0.0%

0.0%

1.1%

3.9%

1.1%

24.7%

0.0%

2.4%
0.0%

15.3%

8.2%

8.2%

8.3%

1.6%

0.0%

0.0%

2.6%

1.9%

0.0%

0

0

22

12

0.6%

0.0%

0.0%

0.0%

0.0%

0.0%

17.2%

0.6%

0.0%
1.8%

1.2%

4.1%

10.2%

3.4%

9.4%

0.6%

0.0%

2.4%

0.0%

2.3%

1

0

13

12

0.0%

0.0%

0.0%

2.71%

0.6%

0.6%

15.2%

0.6%

2.2%
0.0%

4.1%

8.9%

6.9%

0.0%

5.0%

0.0%

0.6%

0.6%

0.0%

0.0%

Zone 13

0.0% 0

0.0% 0

1.3% 2

0.0% 0

0.0% 0

1.1% 1

3.9% 5

1.6% 2

2.5% 3
0.0% 0

1.1% 1

1.8% 2

2.8% 3

0.0% 0

6.0% 7

0.0% 0

0.0% 0

1.6% 2

0.0% 0

0.0% 0

Zone 14

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

2.5%

1.3%

1.1%
1.6%

1.8%

0.6%

1.1%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 15

0.0%

0.0%

1.3%

1.7%

0.0%

0.0%

0.0%

1.3%

0.0%
1.3%

1.3%

1.7%

1.2%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
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Co-op, Seaside (Local
Shopping Centre),
Eastbourne

Morrisons Daily, Esso Petrol
Filling Station, Kings
Drive, Rodmill,
Eastbourne

St Anthony’s (Winston
Crescent):

Lidl, Seaside, St Anthony’s
(Winston Crescent)
Neighbourhood Shopping
Centre, Eastbourne

Sovereign Harbour:

Asda, Sovereign Harbour
Retail Park (District
Shopping Centre),
Eastbourne

Lewes:

Aldi, Brooks Road, Lewes

Tesco, Brooks Road, Lewes

Waitrose, Eastgate Street,
Lewes Town Centre

Elsewhere in Lewes Town
Centre

Elsewhere in Lewes (not
town centre)

Seaford:

Co-op, Shepway Parade,
Broad Street, Seaford
Town Centre, Lewes
District

Morrisons, Dane Road,
Seaford Town Centre,
Lewes District

Tesco Express, Sutton Park
Road, Seaford Town
Centre, Lewes District

Peacehaven (Meridian
Centre):

Co-op, Meridian Way,
Peacehaven (Meridian
Centre) District Retail
Centre, Lewes District

Peacehaven (South
Coast Road /
Telscombe Cliffs):

Co-op, South Coast Road,
Peacehaven (South Coast
Road / Telscombe Cliffs)
Local Centre, Lewes Di

Sainsbury’s Local, South
Coast Road, Peacehaven
(South Coast Road /
Telscombe Cliffs) Local
Centre, Lewes District

Tesco Express, Kirby Drive,
Peacehaven, Lewes
District

Newhaven:

Co-op, Fort Road,
Newhaven, Lewes District

Lidl, Drove Road,
Newhaven, Lewes District

Sainsbury’s, The Drove,
Newhaven, Lewes District

Bexhill-on-Sea:

Bexhill-on-Sea Town Centre

Superstores outside of
Bexhill-on-Sea town
centre

Elsewhere in Bexhill-on-Sea

Superstores outside of
Hastings town centre

Total

0.2%

0.0%

2.3%

5.2%

2.1%
5.1%
2.1%

0.1%

0.1%

0.1%

3.5%

0.3%

0.5%

0.1%

0.7%

0.6%

0.1%

2.8%

5.5%

3.5%
0.1%

0.4%
0.2%

34

78

31

31

52

10

42

82

Zone 9

0.0%

0.0%

5.6%

2.4%

0.0%
1.3%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

2.6%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%

10

o N o

Zone 10

0.0%

0.0%

5.9%

4.1%

0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

1.2%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%

Zone 11

0.0%

0.0%

5.5%

29.2%

0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%

0

0

7

Zone 12

0.0%

1.4%

3.8%

19.7%

0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

2.2%
0.0%

o oo

Zone 13

0.0%

0.0%

1.9%

5.0%

0.0%
0.0%
1.6%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.6%

0.6%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%

Zone 14

0.0%

0.0%

0.0%

0.6%

1.3%
1.3%
1.1%

0.0%

0.0%

0.0%

1.3%

0.0%

1.6%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
0.0%

0.0%
0.0%

o o

o o

Zone 15

1.7%

0.0%

0.0%

0.6%

0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

27.0%
0.6%

1.2%
1.8%
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Zone (Pt 2 of 2) Lewes and Eastbourne Household Survey Page 3

Weighted: for CPW Planning March 2022
Total Zone 9 Zone 10 Zone 11 Zone 12 Zone 13 Zone 14 Zone 15

Elsewhere in Hastings 0.2% 3 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0 13% 3

Burgess Hill:

Burgess Hill Town Centre 0.4% 6 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0 0.6% 1

Elsewhere in Burgess Hill 0.0% 0 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brighton:

Brighton City Centre 0.1% 1 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Superstores outside of 0.1% 1 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brighton city centre

Elsewhere in Brighton 0.0% 0 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Heathfield:

Heathfield Town Centre 11% 16 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 221% 16 0.0% 0

Elsewhere in Heathfield 0.1% 1 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 1.3% 1 0.0% 0

Hailsham:

Hailsham Town Centre 31% 47 0.0% 0.0% 0.0% 2.2% 1 326% 39 6.9% 5 0.0% 0

Elsewhere in Hailsham 0.0% 0 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Polegate:

Lidl, Dittons Road, Polegate  0.9% 14 2.2% 0.0% 1.3% 4.9% 2 13% 2 33% 2 0.0% 0

Uckfield:

Uckfield Town Centre 07% 11 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 11% 1 0.0% 0

Superstores outside of 0.2% 3 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Uckfield town centre

Crowborough 0.1% 1 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 11% 1 0.0% 0

Elsewhere others:

Aldi, Bexhill Road, St 0.2% 3 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0 13% 3

Leonards, Hastings TN38

8FA

Aldi, Great Lodge Retail 0.1% 1 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 1.9% 1 0.0% 0

Park, Tunbridge Wells

TN2 3EW

Aldi, London Road, 24% 36 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0 187% 36

Bexhill-on-Sea, TN39 3JY

Asda, Brighton Marina, 0.8% 12 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brighton BN2 5UT

Asda, Crowhurst Rd, Carden  0.3% 4 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Ave, Brighton BN1 8AS

Asda, The Crumbles, 0.1% 1 0.0% 0.0% 1.2% 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Pevensey Bay Road,

Eastbourne BN23 6JH

Asda, The Quintins, North 08% 13 0.0% 0.0% 0.0% 0.0% 0 82% 10 3.8% 3 0.0% 0

Street, Hailsham BN27

1DP

Budgens, Orion Parade, 0.2% 4  0.0% 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hassocks, BN6 8QA

Co-op, Devonshire Rd, 0.1% 1 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0 0.6% 1

Bexhill-on-Sea TN40 1AS

Co-op, High Street, 0.3% 5 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 6.8% 5 0.0% 0

Heathfield TN21 8JD

Co-op, High Street, Horam, 0.1% 1 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 16% 1 0.0% 0

TN21 OEL

Co-op, The Centre, High St, 0.0% 1 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Polegate BN26 6AQ

Iceland, Church Walk, 0.1% 1 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Burgess Hill RH15 9DU

Iceland, Devonshire Rd, 0.2% 3 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0 13% 3

Bexhill-on-Sea TN40 1AX

Lidl, Arundel Road, 0.1% 1 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brighton, BN2 5TB

Lidl, Leylands Road, 0.2% 3 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Burgess Hill, RH15 8AB

Lidl, Linden Park Rd, 0.0% 0 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 0.6% 0 0.0% 0

Tunbridge Wells TN2

5Q0L

Lidl, Ninfield Road, Sidley, 0.5% 7 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0 38% 7

Bexhill-on-Sea, TN39

5BB

M&S Simply Food, Brighton  0.1% 1 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Retail Park, Carden

Avenue, Brighton, BN1

8LW

Marks & Spencer, Bexhill, 0.2% 2 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 0.0% 0 12% 2

Unit 10 Bexhill On Sea

Ravenside, East Sussex

TN40 2JS

Marks & Spencer, Calverley  0.1% 1 0.0% 0.0% 0.0% 0.0% 0 0.0% 0 11% 1 0.0% 0
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Weighted:
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for CPW Planning

Page 4
March 2022

Rd, Tunbridge Wells TN1
2TX

Marks & Spencer, The
Orchards, 23 St Josephs
Way, Haywards Heath
RH16 3TH

Morrisons, James's St,
Kemptown, Brighton BN2
1RE

Sainsbury's, Bannister Way,
Haywards Heath RH16
1DG

Sainsbury's, Buckhurst
Place, Bexhill-on-Sea,
TN39 3NY

Sainsbury's, North Street,
Brighton, BN1 1RG

Sainsbury's, Station Road,
Heathfield, TN21 8LD

Sainsbury's, Wivelsfield
Road, Haywards Heath,
RH16 4EF

Sainsbury's, Worthing Rd,
Horsham RH12 1SQ

Tesco Express, Collington
Mansions, Bexhill-on-Sea
TN39 3PU

Tesco, Hammonds Farm,
Jane Murray Way, Burgess
Hill RH15 9QT

Tesco, Holmbush Centre,
Upper Shoreham Road,
Shoreham-by-Sea, BN43
6TD

Tesco, Jubilee Street,
Brighton, BN1 1GE

Tesco, Ravenside Retail
Leisure Park,
Bexhill-on-Sea, TN40 2JS

Tesco, South Road,
Hailsham, BN27 3JJ

Waitrose, High Street,
Uckfield, TN22 1PU

Waitrose, Market Place,
Station Rd, Burgess Hill
RH15 9NP

Waitrose, Station Road,
Heathfield, TN21 8DF

Waitrose, Sydney Rd,
Market PI, Haywards
Heath RH16 1DB

Waitrose, Vicarage Field,
Vicarage Lane, Hailsham,
BN27 1BE

Internet / delivered

Weighted base:
Sample:

Total

0.0%

0.1%

0.7%

0.4%

0.1%

0.3%

0.1%

0.0%

0.3%

1.6%

0.1%

0.1%

0.7%

1.2%

0.0%

0.2%

0.1%

0.2%

0.2%

14.0%

11

24

10

18

211

1500
1500

Zone 9

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

13.4%

24

180
100

Zone 10

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

9.5%

14

145
100

Zone 11

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

3.0%

0.0%

0.0%

0.0%

0.0%

0.0%

6.2%

128
100

Zone 12

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

17.8%

42
100

Zone 13

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

10.7%

0.0%

0.0%

0.0%

0.0%

1L.7%

11.1%

13

121
100

Zone 14

0.0%

0.0%

0.0%

0.0%

0.0%

5.6%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.6%

0.0%

0.0%

1.9%

0.0%

0.6%

21.4%

72
100

Zone 15

0.0%

0.0%

0.0%

2.9%

0.0%

0.0%

0.0%

0.0%

2.1%

0.0%

0.0%

0.0%

5.1%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

18.1%

10

35

195
100
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Zone (Pt 2 of 2) Lewes and Eastbourne Household Survey Page 5
Weighted: for CPW Planning March 2022
Total Zone 9 Zone 10 Zone 11 Zone 12 Zone 13 Zone 14 Zone 15

Q02 Which retailer did you purchase your main food internet / home delivery shopping from?
Those who said 'Internet / delivery' at Q01

Aldi 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Amazon 1.9% 4 0.0% 0 0.0% 0 0.0% 0 3.6% 0 0.0% 0 0.0% 0 0.0%
Asda 155% 33 26.4% 6 0.0% 0 40.3% 3 28.7% 2 50.0% 7 13.4% 2 20.2%
Iceland 1.4% 3 0.0% 0 12.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Marks & Spencer 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Morrisons 95% 20 22.0% 5 58% 1 0.0% 0 15.7% 1 0.0% 0 59% 1 74%
Ocado 2.3% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Sainsbury’s 235% 49 215% 5 34.9% 5 18.6% 1 16.9% 1 0.0% 0 23.9% 4 14.1%
Tesco 29.6% 62 12.7% 3 40.7% 6 19.5% 2 23.0% 2 337% 5 42.3% 7 48.8%
Waitrose 2.7% 6 8.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
(Don't know / can't 132% 28 8.7% 2 58% 1 21.6% 2 121% 1 16.3% 2 14.4% 2 94%
remember)
Weighted base: 211 24 14 8 7 13 15
Sample: 204 15 10 6 15 10 19

Q03 What is the main reason your household does most of its main food shopping at (STORE MENTIONED AT QO01)?

Near to home 274% 411 16.9% 30 32.4% 47 44.0% 56 22.2% 9 21.6% 26 24.7% 18 24.4%
Lower prices 11.3% 169 9.6% 17 131% 19 5.0% 6 9.0% 4 6.9% 8 13.1% 9 7.9%
Value for money 87% 131 89% 16 113% 16 9.0% 11 28% 1 100% 12 4.1% 3 9.3%
Food goods: Good quality 58% 86 7.0% 13 57% 8 47% 6 0.6% 0 6.9% 8 7.1% 5 7.6%
Habit / always use it 53% 79 53% 10 4.9% 7 88% 11 11.2% 5 84% 10 53% 4 47%
Internet shopping is 46% 69 43% 8 1.8% 3 0.0% 0 4.6% 2 14% 9 89% 6 5.8%
convenient
Food goods: Good range 43% 64 17% 3 05% 1 3.0% 4 6.1% 3 32% 4 6.2% 4 24%
General convenience 36% 53 6.0% 11 26% 4  0.6% 1 7.0% 3 0.0% 0 17% 1 6.1%
Loyalty scheme / reward 25% 38 1.1% 2 55% 8 0.0% 0 9.6% 4 4.9% 6 16% 1 31%
points
Car parking: easy to find a 23% 34 0.6% 1 29% 4 13% 2 0.6% 0 3.9% 5 1.6% 1 36%
space
Close to other facilities 19% 28 4.2% 8 11% 2 0.0% 0 0.6% 0 1.8% 2 17% 1 21%
Staff discount / work there 15% 23 17% 3 35% 5 90% 11 0.0% 0 11% 1 0.0% 0 0.6%
Large store 1.5% 23 0.6% 1 11% 2 25% 3 0.0% 0 25% 3 11% 1 2.0%
Preference for retailer 15% 22 19% 3 2.6% 4 0.0% 0 12% 1 0.0% 0 11% 1 4.0%
Delivery service 13% 20 22% 4  0.5% 1 06% 1 14% 1 25% 3 18% 1 0.0%
Pandemic / covid reasons 12% 18 12% 2 11% 2 25% 3 19% 1 0.0% 0 0.6% 0 0.0%
Good offers 1.0% 15 35% 6 12% 2 13% 2 0.0% 0 11% 1 13% 1 0.6%
Easy to get to by foot 08% 12 26% 5 21% 3 0.0% 0 14% 1 0.0% 0 22% 2 0.0%
Has everything required 08% 12 2.9% 5 0.0% 0 2.9% 4 12% 1 0.6% 1 0.0% 0 0.0%
Good service / friendly staff 0.7% 11 0.0% 0 0.5% 1 0.0% 0 14% 1 22% 3 33% 2 12%
Easy to get to by car 0.7% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 26%
Long opening hours 07% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 28% 3 13% 1 31%
Non-food goods: Good range  0.6% 10 3.9% 7 0.0% 0 0.0% 0 13% 1 0.0% 0 0.0% 0 0.0%
Non-food goods: Good 06% 10 29% 5 0.0% 0 0.0% 0 0.6% 0 0.0% 0 11% 1 0.0%
quality
Lack of alternative options 0.6% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1 0.0%
Good layout / easy to get 0.5% 7 13% 2 0.0% 0 0.0% 0 19% 1 13% 2 0.0% 0 0.0%
around
Near to work 0.4% 7 0.0% 0 0.0% 0 0.0% 0 26% 1 16% 2 0.0% 0 0.0%
Car parking: is free 0.4% 6 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 17%
Small / quiet store 0.4% 6 0.6% 1 05% 1 0.0% 0 0.0% 0 13% 2 0.0% 0 0.0%
Pleasant shopping 0.4% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 3 0.0% 0 0.0%
environment
Health related 0.4% 5 0.0% 0 0.0% 0 0.6% 1 13% 1 0.0% 0 0.0% 0 12%
Has a petrol station 0.2% 4 11% 2 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0%
Cleanliness 0.2% 3 0.0% 0 12% 2 0.6% 1 0.6% 0 0.0% 0 0.6% 0 0.0%
Lack of transport 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0%
Varies shopping location 0.1% 2 0.0% 0 0.0% 0 13% 2 12% 1 0.0% 0 0.0% 0 0.0%
Good access by public 0.1% 2 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0%
transport
Support local producers 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0%
Good stock levels 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0%
Ethical reasons 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0%
Self-service facilities 0.1% 1 0.0% 0 0.0% 0 0.0% 0 22% 1 0.0% 0 0.0% 0 0.0%
Delivery service 0.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
(No particular reason) 34% 51 23% 4 32% 5 1.8% 2 46% 2 37% 5 57% 4 4.9%
(Don't know) 16% 24 44% 8 0.5% 1 0.0% 0 0.0% 0 13% 2 13% 1 13%
Weighted base: 1500 180 145 128 42 121 72
Sample: 1500 100 100 100 100 100 100
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Total Zone 9 Zone 10 Zone 11 Zone 12 Zone 13 Zone 14 Zone 15
Meanscore [£]:

Q04 How much, on average, does your household spend on main food shopping in a week?

£1-£5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£6 - £10 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£11-£15 09% 14 13% 2 31% 4 0.0% 0 21% 1 0.0% 0 16% 1 0.0% 0
£16 - £20 11% 16 11% 2 05% 1 44% 6 0.0% 0 0.6% 1 19% 1 1.8% 3
£21-£25 22% 34 25% 4 21% 3 0.6% 1 32% 1 18% 2 22% 2 0.6% 1
£26 - £30 44% 66 65% 12 91% 13 1.8% 2 33% 1 24% 3 46% 3 57% 11
£31-£35 17% 26 0.6% 1 0.0% 0 43% 5 0.6% 0 0.0% 0 55% 4 3.0% 6
£36 - £40 58% 87 2.9% 5 88% 13 91% 12 25% 1 84% 10 89% 6 92% 18
£41 - £45 24% 37 25% 4 0.0% 0 0.6% 1 34% 1 35% 4 0.6% 0 31% 6
£46 - £50 9.0% 135 93% 17 78% 11 82% 10 11.3% 5 123% 15 9.8% 7 103% 20
£51 - £60 93% 140 10.1% 18 113% 16 57% 7 7.3% 3 10.7% 13 82% 6 11.8% 23
£61-£70 79% 118 96% 17 6.6% 10 116% 15 9.5% 4 81% 10 54% 4 6.0% 12
£71-£80 9.4% 142 32% 6 102% 15 116% 15 4.5% 2 92% 11 8.6% 6 156% 30
£81 - £90 54% 81 58% 10 57% 8 1.8% 2 12.1% 5 80% 10 22% 2 62% 12
£91 - £100 134% 200 125% 22 121% 18 143% 18 8.4% 4 121% 15 138% 10 87% 17
£101 - £110 08% 12 0.0% 0 0.5% 1 12% 1 3.4% 1 0.0% 0 22% 2 0.6% 1
£111 - £120 47% 70 84% 15 2.1% 3 23% 3 55% 2 44% 5 3.8% 3 43% 8
£121 - £130 16% 24 16% 3 15% 2 2.3% 3 0.0% 0 1.6% 2 0.0% 0 0.0% 0
£131 - £140 08% 12 4.0% 7 11% 2 0.0% 0 14% 1 0.0% 0 0.0% 0 0.0% 0
£141 - £150 39% 59 58% 10 12% 2 0.6% 1 52% 2 3.6% 4  56% 4 31% 6
£151 - £175 09% 14 0.0% 0 15% 2 0.0% 0 0.0% 0 13% 2 0.0% 0 0.0% 0
£176 - £200 26% 39 0.0% 0 0.0% 0 2.7% 3 34% 1 41% 5 29% 2 2% 5
£201 - £225 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£226 - £250 0.5% 7 0.0% 0 24% 3 0.0% 0 0.0% 0 0.0% 0 3.0% 2 0.6% 1
£251 - £275 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£276 - £300 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£301+ 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 88% 132 106% 19 102% 15 141% 18 8.4% 3 44% 5 7.1% 5 67% 13
(Refused) 20% 31 16% 3 21% 3 2.9% 4 45% 2 3.6% 4 17% 1 0.0% 0
Mean: 80.16 79.01 73.28 72.81 81.37 80.28 79.98 72.98
Weighted base: 1500 180 145 128 42 121 72 195
Sample: 1500 100 100 100 100 100 100 100
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Q05 Where does your household do most of its shopping for small scale ‘top-up’ food and convenience goods items?

Eastbourne:

Co-op, Cornfield Road,
Eastbourne Town Centre

Iceland, Langney Road,
Eastbourne Town Centre

Marks & Spencer, Terminus
Road, Eastbourne Town
Centre

Sainsbury’s, The Beacon,
Eastbourne Town Centre

Tesco Express, 133-135
Seaside Road, Eastbourne
Town Centre

Tesco Express, Grove Road,
Eastbourne Town Centre

Tesco Extra, Admiral Retail
Park, Lottbridge Drove,
Eastbourne

Elsewhere in Eastbourne
Town Centre excluding
Cavendish Place

Elsewhere in Eastbourne

Green Street (Albert
Parade):

Co-op, Green Street (Albert
Parade) District Shopping
Centre, Eastbourne

Sainsbury’s Local, Victoria
Drive, Green Street
(Albert Parade) District
Shopping Centre,
Eastbourne

Hampden Park (Brassey
Avenue):

Aldi, Lottbridge Drove,
Hampden Park,
Eastbourne

Morrisons, Lottbridge Drove,
Hampden Park,
Eastbourne

Sainsbury’s, Broadwater
Way Retail Park,
Hampden Park,
Eastbourne

Tesco, Hampden Park
(Brassey Avenue) District
Shopping Centre,
Eastbourne

Langney Shopping
Centre:

Iceland, Langney Shopping
Centre (District Shopping
Centre), Eastbourne

Tesco, Langney Shopping
Centre (District Shopping
Centre), Eastbourne

Meads Street:

Tesco Express, Meads Street
District Shopping Centre,
Eastbourne

Elsewhere in Meads Street
District Shopping Centre,
Eastbourne

Old Town (Crown
Street):

Waitrose, High Street, Old
Town (Crown Street)
District Shopping Centre,
Eastbourne

Seaside (Langney Road
to Springfield Road
and adjacent to St

0.2%

0.6%

0.5%

1.2%

0.9%

0.2%

1.3%

0.5%

1.0%

1.0%

0.4%

0.9%

1.1%

1.3%

1.8%

0.2%

1.9%

1.3%

0.2%

1.4%

18

14

19

16

15

14

17

19

27

29

20

3

0.6%

2.9%

1.7%

6.6%

1.2%

1.3%

3.6%

1.2%

0.0%

6.0%

1.2%

5.3%

1.1%

3.3%

0.0%

0.0%

0.0%

11.2%

0.0%

6.3%

1

5

3

12

11

10

20

11

0.0%

2.3%

0.0%

2.71%

7.1%

0.0%

0.5%

0.0%

5.4%

0.0%

0.0%

2.1%

3.6%

2.3%

15.0%

0.5%

1.5%

0.0%

0.0%

2.1%

0

3

22

0.0%

0.0%

0.6%

0.6%

0.0%

0.0%

6.8%

1.2%

5.1%

1.3%

0.0%

0.0%

2.9%

2.9%

2.0%

1.3%

16.2%

0.0%

0.0%

3.1%

0

0

21

0.0%

0.0%

0.0%

0.6%

0.0%

0.0%

1.4%

0.6%

1.9%

0.0%

0.0%

0.0%

2.5%

2.8%

0.0%

0.6%

4.4%

0.0%

6.2%

0.0%

0

0

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.6%

0.0%

1.6%

0.0%

0.0%

0.0%

1.3%

0.0%

0.0%

3.2%

0.0%

0.0%

0.0%

0.0%

0.0%

1.1%

0.0%

0.0%

0.0%

1.9%

0.0%

0.0%

0.0%

3.6%

1.3%

0.0%

1.6%

0.0%

0.0%

0.0%

0.0%

0.0%

1.6%

0.0%

0.0%

0.0%

0.6%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.7%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
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James’ Road) DSC:

Sainsbury’s Local, Seaside
(District Shopping
Centre), Eastbourne

Seaside (Seaford Road
to Channel View Road)
LSC:

Tesco Express, 330-334
Seaside (Local Shopping
Centre), Eastbourne

Co-op, Seaside (Local
Shopping Centre),
Eastbourne

Rodmill:

Co-op, Framfield Way,
Rodmill Local Shopping
Centre, Eastbourne

Morrisons Daily, Esso Petrol
Filling Station, Kings
Drive, Rodmill,
Eastbourne

The Broadway
(Hampden Park):

Premier, The Broadway
(Hampden Park)
Neighbourhood Shopping
Centre, Eastbourne

Co-op, Lindfield Road (nr
The Broadway),
Eastbourne

St Anthony’s (Winston
Crescent):

Lidl, Seaside, St Anthony’s
(Winston Crescent)
Neighbourhood Shopping
Centre, Eastbourne

One Stop, 16-18 Winston
Crescent, St Anthony’s
(Winston Crescent)
Neighbourhood Shopping
Centre, Eastbourne

Sovereign Harbour:

Asda, Sovereign Harbour
Retail Park (District
Shopping Centre),
Eastbourne

Lewes:

Aldi, Brooks Road, Lewes

M&S Simply Food, Malling
Street, Malling Hill,
Lewes

Tesco, Brooks Road, Lewes

Waitrose, Eastgate Street,
Lewes Town Centre

Elsewhere in Lewes Town
Centre

Elsewhere in Lewes (not
town centre)

Seaford:

Co-op, Shepway Parade,
Broad Street, Seaford
Town Centre, Lewes
District

Morrisons, Dane Road,
Seaford Town Centre,
Lewes District

Tesco Express, Sutton Park
Road, Seaford Town
Centre, Lewes District

Elsewhere in Seaford Town
Centre, Lewes District

Elsewhere in Seaford, Lewes
District

Peacehaven (Meridian

Total

0.6%

0.4%

1.3%

0.9%

0.2%

0.2%

0.4%

1.1%

0.1%

2.2%

1.0%

0.2%

1.4%

1.7%

0.4%

1.6%

0.4%

1.8%

1.4%

0.3%

0.3%

20

13

17

33

21
26

24

27

21

Zone 9

2.2%

0.0%

1.6%

4.0%

0.0%

1.3%

0.0%

1.3%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.6%

0.0%

0.0%

0.0%

0.6%

Zone 10

3.4%

1.9%

3.2%

0.0%

0.0%

0.0%

2.1%

4.6%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.2%

0.0%

0.0%

Zone 11

0.0%

0.0%

0.0%

1.3%

1.3%

0.0%

0.0%

5.0%

0.6%

16.2%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

21

Zone 12

0.0%

1.2%

1.4%

0.0%

0.0%

0.0%

0.0%

1.9%

0.0%

8.6%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 13

0.0% 0

0.0% 0

5.2% 6

0.0% 0

0.0% 0

0.0% 0

1.3% 2

0.0% 0

0.0% 0

4.4% 5

0.0% 0

0.0% 0

0.0% 0

0.0% 0

0.0% 0

0.0% 0

0.0% 0

0.0% 0

0.0% 0

0.0% 0

0.0% 0

Zone 14

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.3%

0.0%

0.0%

1.3%

1.1%

0.0%

0.0%

0.0%

0.0%

1.1%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 15

0.0%

0.0%

1.7%

1.3%

0.0%

0.0%

0.0%

0.0%

0.0%

0.6%

0.0%

0.0%

0.0%

1.3%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
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Centre):
Co-op, Meridian Way, 15% 23 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Peacehaven (Meridian
Centre) District Retail
Centre, Lewes District
Elsewhere in Peacehaven 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Meridian Centre) District
Retail Centre, Lewes
District
Peacehaven (South
Coast Road /
Telscombe Cliffs):
Co-op, South Coast Road, 0.8% 11  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Peacehaven (South Coast
Road / Telscombe Cliffs)
Local Centre, Lewes Di
Sainsbury’s Local, South 0.6% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16% 2 0.0% 0 0.0% 0
Coast Road, Peacehaven
(South Coast Road /
Telscombe Cliffs) Local
Centre, Lewes District
Tesco Express, Kirby Drive, 1.9% 28 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 2
Peacehaven, Lewes
District
Elsewhere in Peacehaven 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 2 0.0% 0 0.0% 0
(South Coast Road /
Telscombe Cliffs) Local
Centre, Lewes District
Newhaven:
Co-op, Fort Road, 11% 16 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Newhaven, Lewes District
Lidl, Drove Road, 07% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Newhaven, Lewes District
Sainsbury’s, The Drove, 16% 24 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Newhaven, Lewes District
Newhaven Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(District Retail Centre),
Lewes District
Elsewhere in Newhaven, 0.4% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lewes District
Bexhill-on-Sea:
Bexhill-on-Sea Town Centre  25% 38 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 19.3% 37
Superstores outside of 0.4% 6 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 3.0% 6
Bexhill-on-Sea town
centre
Elsewhere in Bexhill-on-Sea  0.7% 11 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 56% 11
Hastings:
Hastings Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0
Superstores outside of 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1
Hastings town centre
Burgess Hill:
Burgess Hill Town Centre 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brighton:
Brighton City Centre 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Elsewhere in Brighton 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Heathfield:
Heathfield Town Centre 14% 20 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 283% 20 0.0% 0
Elsewhere in Heathfield 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.6% 3 0.0% 0
Hailsham:
Hailsham Town Centre 1.9% 28  0.0% 0 0.0% 0 0.0% 0 0.0% 0 21.7% 26  0.0% 0 12% 2
Elsewhere in Hailsham 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 2.3% 3 0.0% 0 0.0% 0
Polegate:
Lidl, Dittons Road, Polegate ~ 0.4% 6 0.0% 0 0.0% 0 13% 2 39% 2 11% 1 0.0% 0 0.0% 0
Polegate Town Centre 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other superstores outside of 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Polegate town centre
Elsewhere in Polegate 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Uckfield:
Uckfield Town Centre 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Superstores outside of 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Uckfield town centre
Crowborough 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1 0.0% 0
Newick Local Centre, Lewes  0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

District
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Total Zone 9 Zone 10 Zone 11 Zone 12 Zone 13 Zone 14 Zone 15

Queens Parade (Hampden 0.1% 1 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Park) Neighbourhood

Shopping Centre,

Eastbourne

Ringmer Local Centre, 0.3% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lewes District

Elsewhere others:

Aldi, Bexhill Road, St 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 3

Leonards, Hastings TN38

8FA

Aldi, London Road, 0.4% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 33% 6

Bexhill-on-Sea, TN39 3JY

Asda, Brighton Marina, 0.2% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brighton BN2 5UT

Asda, The Crumbles, 0.1% 1 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Pevensey Bay Road,

Eastbourne BN23 6JH

Asda, The Quintins, North 0.4% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.0% 5 0.0% 0 0.6% 1

Street, Hailsham BN27

1DP

Budgens, Orion Parade, 1.0% 14 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hassocks, BN6 8QA

Co-op, Devonshire Rd, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 2

Bexhill-on-Sea TN40 1AS

Co-op, Hampden Park 0.1% 2 0.0% 0 11% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

(Brassey Avenue) District

Shopping Centre,

Eastbourne

Co-op, High Street, 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 2 0.0% 0

Heathfield TN21 8JD

Co-op, High Street, Horam, 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 35% 3 0.0% 0

TN21 OEL

Co-op, Longridge Avenue, 0.4% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Saltdean, Brighton, BN2

8LG

Co-op, Milfoil Drive North, 0.1% 1 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Langney, Eastbourne,

BN23 8BR

Co-op, Princess Drive, 0.3% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Seaford, BN25 2TZ

Co-op, Seabourne Road, 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.8% 3

Bexhill-On-Sea TN40

25w

Co-op, Station Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Plumpton Green, Lewes,

BN7 3BS

Co-op, The Centre, High St, 0.5% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Polegate BN26 6AQ

Co-op, Upper Horsebridge 0.2% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 4 0.0% 0 0.0% 0

Rd, Hailsham BN27 1NX

Iceland, Church Walk, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Burgess Hill RH15 9DU

Iceland, Devonshire Rd, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1

Bexhill-on-Sea TN40 1AX

Iceland, Haywards Rd, 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Haywards Heath RH16

4HT

Iceland, High Street, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 2 0.0% 0 0.0% 0

Hailsham, BN27 1AL

Lidl, Leylands Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Burgess Hill, RH15 8AB

Lidl, Ninfield Road, Sidley, 08% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 58% 11

Bexhill-on-Sea, TN39

5BB

Local Shops, Hassock Town ~ 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Centre

Local Shops, Kingston 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Village

Local shops, Alsfriston 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Local shops, Chiddingly 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 1 0.0% 0

Local shops, Horsham 0.2% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 44% 3 0.0% 0

Local shops, Pevensey Bay 0.4% 6 0.0% 0 0.0% 0 23% 3 6.5% 3 0.0% 0 0.0% 0 0.0% 0

Local shops, Willingdon 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

M&S Simply Food, Brighton ~ 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Retail Park, Carden
Avenue, Brighton, BN1
8LW

Marks & Spencer, Bexhill,
Unit 10 Bexhill On Sea
Ravenside, East Sussex
TN40 2JS

Marks & Spencer, The
Orchards, 23 St Josephs
Way, Haywards Heath
RH16 3TH

Morrisons, Springett
Avenue, Ringmer, Lewes,
BN8 5QX

Sainsbury's, Bannister Way,
Haywards Heath RH16
1DG

Sainsbury's, Buckhurst
Place, Bexhill-on-Sea,
TN39 3NY

Sainsbury's, Keymer Rd,
Hassocks BN6 8AN

Sainsbury's, Station Road,
Heathfield, TN21 8LD

Sainsbury's, Wivelsfield
Road, Haywards Heath,
RH16 4EF

Sainsbury's, Worthing Rd,
Horsham RH12 1SQ

Tesco Express, Collington
Mansions, Bexhill-on-Sea
TN39 3PU

Tesco Express, Mimram
Road, Stone Cross,
Pevensey, BN24 5DZ

Tesco, Eastbourne Road,
Polegate, BN26 5DD

Tesco, Freshwater Square,
Willingdon, Eastbourne,
BN22 OPS

Tesco, Hammonds Farm,
Jane Murray Way, Burgess
Hill RH15 9QT

Tesco, Ravenside Retail
Leisure Park,
Bexhill-on-Sea, TN40 2JS

Tesco, South Road,
Hailsham, BN27 3JJ

Tesco, Station Road,
Heathfield, TN21 8LB

Waitrose, Market Place,
Station Rd, Burgess Hill
RH15 9NP

Waitrose, Station Road,
Heathfield, TN21 8DF

Waitrose, Sydney Rd,
Market PI, Haywards
Heath RH16 1DB

Waitrose, Vicarage Field,
Vicarage Lane, Hailsham,
BN27 1BE

Internet / delivered

(Don't know / varies)

(Don't do this type of
shopping)

Weighted base:

Sample:

Total

0.2%

0.2%

0.1%

0.2%

0.2%

0.4%

0.1%

0.0%

0.0%

0.4%

0.5%

0.1%

0.1%

0.1%

0.3%

0.9%

0.0%

0.0%

0.1%

0.3%

0.2%

1.2%
9.8%

23.3%

14

18
146
349

1500
1500

Zone 9

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
18.1%
16.7%

33
30

180
100

Zone 10

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

1.1%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
5.3%
30.5%

© O

44

145
100

Zone 11

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

3.0%

0.0%

0.0%

0.0%

0.0%

0.0%

2.0%
6.8%
14.3%

O w

128
100

Zone 12

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

18.8%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.6%
7.1%
26.9%

= Wwo

42
100

Zone 13

0.0% 0

0.0% 0

0.0% 0

0.0% 0

0.0% 0

0.0% 0

0.0% 0

0.0% 0

0.0% 0

0.0% 0

0.0% 0

0.0% 0

0.0% 0

0.0% 0

0.0% 0

81% 10
0.0% 0

0.0% 0

0.0% 0

0.0% 0

2.7% 3

3.1% 4
135% 16
183% 22

121
100

Zone 14

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

2.8%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.6%

0.0%

1.7%

0.0%

0.0%

2.2%
7.6%
24.1%

a1 N

72
100

Zone 15

1.2% 2

0.0% 0

0.0% 0

0.0% 0

1.8% 4

0.0% 0

0.0% 0

0.0% 0

0.0% 0

2.9% 6

0.0% 0

0.0% 0

0.0% 0

0.0% 0

2.6% 5

0.0% 0

0.0% 0

0.0% 0

0.0% 0

0.0% 0

0.0% 0

3.3% 6
13.7%
21.9%

195
100
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Zone (Pt 2 of 2) Lewes and Eastbourne Household Survey Page 12
Weighted: for CPW Planning March 2022
Total Zone 9 Zone 10 Zone 11 Zone 12 Zone 13 Zone 14 Zone 15
Meanscore [£]:
Q06 How much, on average, does your household spend on ‘top-up’ food shopping in a week?
Those who do top-up food shopping at Q05

£1-£5 6.3% 63 2.7% 3 8.9% 8 23% 2 41% 1 62% 5 57% 3 79% 10
£6 - £10 19.7% 198 24.7% 29 22.4% 21 22.0% 22 14.1% 4 17.0% 14 15.0% 7 21.3% 27
£11-£15 148% 149 15.2% 18 31.8% 30 12.7% 13 7.1% 2 11.9% 10 11.3% 6 9.1% 11
£16 - £20 191% 192 234% 27 9.7% 9 13.7% 14 20.4% 6 29.0% 24 157% 8 162% 20
£21-£25 6.7% 67 6.5% 8 4.8% 4 10.7% 11 9.5% 3 55% 5 7.9% 4 55% 7
£26 - £30 8.0% 80 5.5% 6 25% 2 4.0% 4 57% 2 71% 6 14.1% 7 16.1% 20
£31-£35 29% 29 6.1% 7 19% 2 43% 4 2.9% 1 16% 1 08% 0 6.5% 8
£36 - £40 2.9% 29 0.9% 1 0.0% 0 89% 9 28% 1 08% 1 1.7% 1 42% 5
£41 - £45 0.9% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 2 1.9% 1 09% 1
£46 - £50 47% 47 3.7% 4 0.9% 1 39% 4 6.1% 2 7.0% 6 4.7% 2 6.6% 8
£51 - £60 1.4% 14  0.0% 0 0.0% 0 3.8% 4  0.0% 0 0.0% 0 49% 2 0.0% 0
£61-£70 0.6% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 2 0.0% 0 0.0% 0
£71 - £80 0.8% 8 25% 3 0.0% 0 15% 1 1.0% 0 0.0% 0 44% 2 0.0% 0
£81 - £90 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£91 - £100 0.2% 2 0.0% 0 0.0% 0 0.8% 1 0.0% 0 0.8% 1 0.0% 0 0.0% 0
£101 - £110 0.2% 2 0.0% 0 1.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£111 - £120 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16% 1 0.0% 0 0.0% 0
£121 - £130 0.2% 2 0.0% 0 0.0% 0 0.0% 0 18% 1 0.0% 0 28% 1 0.0% 0
£131 - £140 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£141 - £150 0.1% 1 0.0% 0 0.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£151 - £175 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£176 - £200 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£201 - £225 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£226 - £250 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£251 - £275 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£276 - £300 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
£301+ 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 85% 86 87% 10 82% 8 9.2% 9 18.2% 5 33% 3 1.3% 4 5.6% 7
(Refused) 1.9% 19 0.0% 0 6.5% 6 22% 2 6.2% 2 3.6% 3 1% 1 0.0% 0
Mean: 22.10 20.78 17.63 24.50 25.16 24.30 29.14 21.90
Weighted base: 1004 117 93 101 28 82 49 125
Sample: 971 65 63 76 65 63 67 66
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Zone (Pt 2 of 2) Lewes and Eastbourne Household Survey Page 13
Weighted: for CPW Planning March 2022
Total Zone 9 Zone 10 Zone 11 Zone 12 Zone 13 Zone 14 Zone 15
Q07 Where does your household visit the most for shopping and services?
Bexhill-on-Sea 6.7% 101 0.0% 0 0.0% 0 0.6% 1 49% 2 0.6% 1 0.6% 0 49.7% 97
Brighton Town Centre 43% 64 11% 2 0.0% 0 25% 3 0.0% 0 0.0% 0 0.0% 0 31% 6
Burgess Hill Town Centre 21% 31 0.0% 0 0.0% 0 0.0% 0 1.4% 1 0.0% 0 0.0% 0 17% 3
Crowborough Town Centre 0.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Eastbourne Town Centre 315% 473 73.0% 131 648% 94 57.3% 73 614% 26 145% 18 8.8% 6 11.4% 22
Green Street (Albert Parade)  0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16% 2 0.0% 0 0.0% 0
District Shopping Centre,
Eastbourne
Hailsham Town Centre 55% 82 0.6% 1 0.0% 0 3.0% 4 6.2% 3 524% 63 12.3% 9 0.0% 0
Hampden Park (Brassey 13% 20 0.0% 0 72% 10 1.3% 2 0.6% 0 13% 2 16% 1 13% 3
Avenue) District Shopping
Centre, Eastbourne
Hastings Town Centre 0.4% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 33% 6
Heathfield Town Centre 24% 36 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 2 409% 29 1.7% 3
Horam Town Centre 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 2 0.6% 0 0.0% 0
Langney Shopping Centre, 12% 19 1.9% 3 31% 5 6.8% 9 13% 1 0.6% 1 0.0% 0 0.0% 0
Eastbourne
Lewes Town Centre 85% 128 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 2 13% 1 0.0% 0
Maresfield Town Centre 0.2% 4 0.0% 0 0.0% 0 1.3% 2 0.0% 0 1.6% 2 0.0% 0 0.0% 0
Meads Street District 0.3% 5 28% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shopping Centre,
Eastbourne
Newhaven Town Centre, 27% 41 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lewes District
Newick Local Centre, Lewes  0.2% 3 1.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
District
Old Town (Crown Street) 0.1% 1 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
District Shopping Centre,
Eastbourne
Peacehaven (Meridian 0.6% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 17% 3
Centre), Lewes District
Peacehaven (South Coast 0.6% 9 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 33% 6
Road / Telscombe Cliffs)
Local Centre, Lewes
District
Polegate Town Centre 0.5% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Seaford Town Centre, Lewes 4.4% 65 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
District
Seaside (Seaford Road to 0.5% 7 0.0% 0 0.0% 0 17% 2 0.0% 0 25% 3 0.0% 0 0.0% 0
Channel View Road)
Local Shopping Centre,
Eastbourne
Sovereign Harbour District 15% 23 13% 2 12% 2 95% 12 6.7% 3 0.0% 0 1.9% 1 06% 1
Shopping Centre,
Eastbourne
St Anthony’s (Beatty Road) 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Local Shopping Centre,
Eastbourne
Prefer online 53% 80 2.5% 4 47% 7 5.6% 7 53% 2 6.3% 8 51% 4 84% 16
Central / West End London 0.3% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0
Crawley 0.0% 1 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0
Hassocks 08% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Haywards Heath 17% 25 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pevensey Bay 0.1% 1 0.0% 0 0.0% 0 0.6% 1 13% 1 0.0% 0 0.0% 0 0.0% 0
Saltdean 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shoreham 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tunbridge Wells 0.3% 4 0.0% 0 0.0% 0 0.0% 0 12% 1 0.0% 0 28% 2 0.0% 0
Uckfield 12% 18 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 28% 2 0.0% 0
(Don't know / varies) 14.0% 209 144% 26 189% 28 98% 13 7.9% 3 150% 18 20.9% 15 13.8% 27
Weighted base: 1500 180 145 128 42 121 72 195
Sample: 1500 100 100 100 100 100 100 100
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Total Zone 9 Zone 10 Zone 11 Zone 12 Zone 13 Zone 14 Zone 15

Meanscore [visits per week]:
Q08 How often does your household visit (CENTRE MENTIONED AT Q07)?

Those visiting a local centre at Q07
Daily 51% 62 86% 13 23% 3 3.0% 3 07% 0 3.6% 3 7.9% 4 3.8% 6
At least 2-3 times a week 26.3% 318 30.7% 46 20.1% 22 15.3% 16 53% 2 49.5% 47 31.9% 17 27.6% 42
Once a week 26.9% 326 11.8% 18 23.2% 26 26.0% 28 28.8% 10 24.8% 24 30.7% 16 34.0% 51
Once a fortnight 153% 185 16.1% 24 233% 26 232% 25 15.4% 6 87% 8 14.1% 8 126% 19
Once a month 16.3% 197 18.0% 27 17.9% 20 18.3% 20 30.1% 11 46% 4 8.3% 4 15.6% 24
Less often 10.1% 122 14.8% 22 13.2% 15 14.2% 15 19.7% 7 8.8% 8 7.0% 4 6.3% 9
Mean: 142 1.63 1.08 1.04 0.66 1.80 1.76 1.42
Weighted base: 1211 150 111 108 36 95 53 151
Sample: 1249 83 76 82 86 83 78 81
Q09 How does your household normally travel to (CENTRE MENTIONED AT Q07)?

Those visiting a local centre at Q07
Car / van - driver 575% 696 402% 60 46.1% 51 623% 67 70.8% 26 584% 56 715% 38 62.3% 94
Car / van - passenger 8.2% 100 11.3% 17 85% 9 59% 6 9.0% 3 3.0% 3 3.8% 2 11.1% 17
Bus 104% 126 9.1% 14 12.1% 13 16.4% 18 12.8% 5 45% 4 31% 2 7.0% 11
Bicycle 11% 13 50% 8 0.7% 1 0.0% 0 0.0% 0 16% 2 0.0% 0 0.0% 0
Motorcycle, scooter or 0.1% 1 0.0% 0 0.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

moped
Disabled vehicle (e.g. 0.3% 3 0.0% 0 14% 2 0.0% 0 0.0% 0 0.7% 1 0.0% 0 0.0% 0
mobility scooter)

Taxi 1.2% 15 0.7% 1 23% 3 24% 3 0.7% 0 23% 2 0.0% 0 23% 4
Train 12% 15 0.0% 0 34% 4 0.0% 0 52% 2 0.0% 0 0.0% 0 0.0% 0
Walk 19.1% 231 336% 50 232% 26 13.1% 14 0.7% 0 295% 28 216% 12 155% 23
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 09% 11 0.0% 0 1.6% 2 0.0% 0 0.7% 0 0.0% 0 0.0% 0 17% 3
Weighted base: 1211 150 111 108 36 95 53 151
Sample: 1249 83 76 82 86 83 78 81

Meanscore [minutes]:
Q10 How long does that journey to (CENTRE MENTIONED AT QO07) normally take?

Those visiting a local centre at Q07
Less than 5 minutes 94% 114 15.4% 23 51% 6 21% 2 15% 1 18.5% 18 7.8% 4 14.6% 22
5-10 minutes 40.6% 491 50.1% 75 48.5% 54 40.4% 44 30.4% 11 445% 42 44.9% 24 45.7% 69
11-20 minutes 31.7% 384 27.6% 41 35.6% 40 39.8% 43 54.2% 20 25.4% 24 25.5% 14 17.9% 27
21-30 minutes 11.9% 144 55% 8 7.1% 8 10.5% 11 59% 2 10.9% 10 18.0% 10 14.6% 22
31-60 minutes 5.4% 65 1.3% 2 0.7% 1 64% 7 3.8% 1 0.7% 1 3.0% 2 12% 11
More than 60 minutes 0.4% 5 0.0% 0 14% 2 0.7% 1 14% 1 0.0% 0 0.8% 0 0.0% 0
(Don't know / varies) 0.4% 4 0.0% 0 1.6% 2 0.0% 0 2.9% 1 0.0% 0 0.0% 0 0.0% 0
(Refused) 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Mean: 13.21 9.75 11.55 14.27 13.81 10.21 13.30 13.11
Weighted base: 1211 150 111 108 36 95 53 151
Sample: 1249 83 76 82 86 83 78 81
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Total

Zone 9

Zone 10

Zone 11

Zone 12

Zone 13

Zone 14

Zone 15

Q11 When members of your household visit (CENTRE MENTIONED AT Q07), do they normally link this trip with another activity?
Those visiting a local centre at Q07

Yes — leisure activity
Yes — non-food shopping

Yes — visit friends / relatives
Yes — using services such as

banks or dry cleaners

Yes — other food shopping

Yes - coffee / café

Yes — travelling to/from
work

Yes - walking

Yes — library

Yes — travelling to/from
college or school

Yes — petrol station

Yes - Restaurant / other
eateries

Yes — parks

Yes - Doctors / dentist

Yes - Bar / pub

Yes - Charity / donate

Yes - Church

No

(Don’t know / varies)

Weighted base:
Sample:

9.1%
7.7%
5.0%
4.1%

2.9%
2.0%
2.0%

1.6%
0.8%
0.5%

0.5%
0.4%

0.4%
0.3%
0.1%
0.1%
0.1%
58.3%
4.4%

110
93
60
49

35
24
24

19
10
6

6
5
5
3
2
1
1

705
53

1211
1249

11.1%
15.1%
8.8%
1.4%

2.7%
2.7%
0.7%

1.4%
0.0%
1.6%

0.0%
0.0%

0.7%
0.0%
0.0%
0.0%
0.0%
43.9%
9.9%

17
23
13

2

4
4
1

o o NOoON

(=N NN

66
15

150
83

12.3%
3.0%
3.4%
4.2%

0.0%
0.0%
2.4%

4.2%
0.0%
2.0%

0.0%
0.0%

0.0%
0.0%
1.4%
0.0%
0.0%
62.7%
4.4%

14
3
4
5

12.5%
6.4%
6.1%
6.1%

0.7%
3.5%
3.8%

2.1%
0.0%
0.0%

0.0%
0.7%

0.0%
0.0%
0.0%
0.0%
0.0%
55.4%
2.71%

-
ENIENIENE X

B
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5.7%
9.3%
3.6%
1.4%

4.7%
0.0%
3.0%

2.5%
0.0%
0.0%

0.0%
0.0%

0.0%
0.0%
0.0%
0.0%
0.0%
67.7%
2.1%

R ON

(=N

2.1%
11.0%
4.0%
2.1%

0.0%
6.3%
1.6%

0.0%
0.0%
0.0%

3.6%
0.0%

2.0%
0.0%
0.0%
0.0%
0.7%
62.2%
4.3%

4.5%
5.3%
6.4%
4.0%

9.2%
1.7%
0.0%

0.0%
3.0%
0.0%

0.0%
0.0%

0.8%
0.0%
0.0%
0.0%
0.0%
60.8%
4.3%

ol NWWwN

[N

N

o o

0
0
0
0
0
32
2

53
78

8.3%
8.8%
2.3%
7.5%

3.0%
0.0%
3.4%

0.8%
0.0%
0.0%

0.0%
0.8%

0.0%
0.0%
0.0%
0.0%
0.0%
60.1%
5.0%

13
13

4
11

POOOOOoO

151
81
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Total Zone 9 Zone 10 Zone 11 Zone 12 Zone 13

Q12 Where does your household do this linked trip?
Those visiting a local centre at Q07; and do a linked trip at Q11

Eastbourne:
Admiral Retail Park, 0.7% 3 43% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lottbridge Drove,
Eastbourne; including
Tesco Extra
Eastbourne Town Centre 325% 147 64.3% 44 733% 27 509% 23 64.6% 7 31.9% 10
(including Sainsbury's,
The Beacon) excluding
Cavendish Place
Hampden Retail Park, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hampden Park,
Eastbourne; including
B&Q
Hampden Park (Brassey 1.3% 6 0.0% 0 74% 3 3.8% 2 0.0% 0 4.8% 2
Avenue) District Shopping
Centre, Eastbourne;
including Tesco
Langney Shopping
Centre:
Langney Shopping Centre 1.6% 7 15% 1 6.2% 2 17% 1 95% 1 0.0% 0
(District Shopping
Centre), Eastbourne;
including Tesco
Old Town (Crown
Street):
Old Town (Crown Street) 0.5% 2 3.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
District Shopping Centre,
Eastbourne; including
Waitrose
Seaside (Langney Road
to Springfield Road
and adjacent to St
James’ Road) DSC:
Seaside (Langney Road to 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Springfield Road and
adjacent to St James’
Seaside (Seaford Road
to Channel View Road)
LSC:
Seaside (Seaford Road to 0.7% 3 2.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Channel View Road)
Local Shopping Centre,
Eastbourne
Sovereign Harbour:
Sovereign Harbour Retail 2.1% 9 0.0% 0 0.0% 0 15.2% 7 0.0% 0 0.0% 0
Park (District Shopping
Centre), Eastbourne;
including Asda
Lewes:
Aldi, Brooks Road, Lewes 0.2% 1 0.0%
Tesco, Brooks Road, Lewes 0.2% 1 0.0%
Homebase, Brooks Road, 0.1% 0 0.0%
Lewes
Lewes Town Centre; 11.2% 51 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
including Waitrose
Seaford:
Seaford Town Centre, Lewes  4.6% 21 15% 1 0.0% 0 34% 2 0.0% 0 0.0% 0
District; including
Morrisons
Peacehaven:
Peacehaven (Meridian 0.7% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre) District Retail
Centre, Lewes District
Newhaven:
Lidl, Drove Road, 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Newhaven, Lewes District
Sainsbury’s, The Drove, 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Newhaven, Lewes District
Newhaven Town Centre 1.6% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(District Retail Centre),
Lewes District

0.0% 0.0%
0.0% 0.0%
0.0% 0 0.0%

0.0%
0.0%
0.0%

0.0%
0.0%
0.0% 0

o oo
o o
o oo
o oo
o o

Zone 14

0.0%

29.0%

0.0%

0.0%

0.0%

0.0%

2.2%

0.0%

0.0%

0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
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0.0%

9.8%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

2.2%

0.0%
0.0%
0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%
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Total Zone 9 Zone 10 Zone 11 Zone 12 Zone 13 Zone 14 Zone 15
Bexhill-on-Sea:
Bexhill-on-Sea Town Centre  8.8% 40 0.0% 0 0.0% 0 17% 1 16.4% 2 0.0% 0 0.0% 0 705% 37
Burgess Hill:
Burgess Hill Town Centre 1.6% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brighton:
Brighton City Centre 37% 17 2.9% 2 6.2% 2 33% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Elsewnhere in Brighton 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Heathfield:
Heathfield Town Centre 1.5% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 36.3% 7 0.0% 0
Hailsham:
Hailsham Town Centre 53% 24 0.0% 0 0.0% 0 48% 2 4.9% 1 56.1% 18 19.4% 4  0.0% 0
Polegate:
Polegate Town Centre 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Uckfield:
Uckfield Town Centre 1.3% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.5% 1 0.0% 0
Queens Parade (Hampden 0.4% 2 0.0% 0 0.0% 0 3.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Park) Neighbourhood
Shopping Centre,
Eastbourne
Ringmer Local Centre, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lewes District
St Anthony’s (Beatty Road) 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Local Shopping Centre,
Eastbourne
Asda, Crowhurst Road, 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Carden Avenue, Brighton,
BN1 8AS
Central / West End London 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 0 0.0% 0
Crawley Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 47% 1 0.0% 0 0.0% 0 0.0% 0
Ditchling Village 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hassocks Town Centre 1.4% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Haywards Heath Town 1.0% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre
M&S, Terminus Rd, 0.6% 3 15% 1 0.0% 0 33% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Eastbourne BN21 3NR
M&S, The Orchards, St 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Josephs Way, Haywards
Heath RH16 3TH
Saltdean Village, Brighton 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tunbridge Wells 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 0 0.0% 0
Wickes, London Rd, Burgess  0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hill RH15 9QU
(Don't know / varies) 13.8% 63 18.0% 12 7.0% 3 82% 4  0.0% 0 7.3% 2 22% 0 17.5% 9
Weighted base: 453 69 36 45 11 32 19 53
Sample: 460 39 24 34 26 24 29 29
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Total Zone 9 Zone 10 Zone 11 Zone 12 Zone 13 Zone 14 Zone 15

Q13 From your perspective, what do you like most about (CENTRE MENTIONED AT QO07) for shopping and services?
Those visiting a local centre at Q07; and do a linked trip at Q11

Easy to get to from home 14.2% 64 28.2% 19 12.5% 5 6.7% 3 14.2% 2 23.0% 7 26.5% 5 72% 4
Good non-food shops 119% 54 7.7% 5 13.2% 5 55% 2 23.6% 3 6.9% 2 13.1% 2 17.6% 9
Attractive environment 8.7% 39 4.9% 3 6.2% 2 15% 3 71% 1 245% 8 12.7% 2 45% 2
Good food shops 5.2% 24 3.0% 2 0.0% 0 92% 4  0.0% 0 17.4% 6 16.2% 3 88% 5
Variety of stores 52% 23 3.0% 2 13.6% 5 5.0% 2 0.0% 0 41% 1 22% 0 43% 2
Easy to get round 5.1% 23 7.2% 5 48% 2 11.8% 5 10.3% 1 21% 1 13.4% 2 50% 3
Easy to park the car 3.4% 15 0.0% 0 22% 1 11.8% 5 24% 0 0.0% 0 0.0% 0 22% 1
Good market 28% 13 43% 3 42% 2 17% 1 0.0% 0 0.0% 0 0.0% 0 9.8% 5
lots of independent stores 27% 12 0.0% 0 0.0% 0 0.0% 0 4.7% 1 0.0% 0 0.0% 0 88% 5
Good cafes, restaurants or 2.3% 11 0.0% 0 0.0% 0 1.7% 1 0.0% 0 48% 2 0.0% 0 45% 2
pubs
Compact 2.0% 9 0.0% 0 6.2% 2 0.0% 0 24% 0 0.0% 0 0.0% 0 0.0% 0
Good range of financial or 1.9% 9 15% 1 0.0% 0 0.0% 0 0.0% 0 21% 1 42% 1 0.0% 0
personal services
Good atmosphere / ambiance  1.8% 8 34% 2 0.0% 0 0.0% 0 24% 0 48% 2 0.0% 0 22% 1
Traffic free pedestrian area 1.8% 8 0.0% 0 0.0% 0 38% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Reasonably priced car 1.5% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
parking
Has everything required 1.5% 7 15% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 1
General convenience 1.2% 5 15% 1 0.0% 0 58% 3 4% 1 0.0% 0 0.0% 0 0.0% 0
Friendly people / community  1.1% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 0 22% 1
Close to beach / seafront / 1.0% 5 2.9% 2 0.0% 0 33% 1 93% 1 0.0% 0 0.0% 0 0.0% 0
pier
Small / quiet 0.9% 4  0.0% 0 0.0% 0 0.0% 0 24% 0 21% 1 0.0% 0 0.0% 0
Street entertainment/ event/ 0.7% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
lots going on
Clean streets 0.7% 3 15% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Good safety/ security 0.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.0% 2 0.0% 0 0.0% 0
Good public transport 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Charity shops 0.4% 2 0.0% 0 42% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
History 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Activities 0.4% 2 0.0% 0 44% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Familiar / used to it / habit 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Free parking 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 0 0.0% 0
Well maintained streets 0.2% 1 0.0% 0 22% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cultural activities 0.2% 1 0.0% 0 0.0% 0 17% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Upgrades have been made 0.2% 1 0.0% 0 0.0% 0 17% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cheap shops 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Easy to get to from work 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Nothing/ very little 17.1% 77 20.1% 14 26.5% 10 23.0% 10 14.2% 2 21% 1 71% 1 20.8% 11
(Don't know) 2.0% 9 9.2% 6 0.0% 0 0.0% 0 24% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base: 453 69 36 45 11 32 19 53
Sample: 460 39 24 34 26 24 29 29
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Total Zone 9 Zone 10 Zone 11 Zone 12 Zone 13 Zone 14 Zone 15
Q14 s there anything about (CENTER MENTIONED AT QO07) that could be improved?
Those visiting a local centre at Q07; and do a linked trip at Q11
More or better shops 19.1% 87 29.3% 20 4.4% 2 23.0% 10 16.4% 2 23.3% 7 19.2% 4 6.5% 3
More or better car parking 89% 40 0.0% 0 10.3% 4 51% 2 71% 1 16.1% 5 87% 2 45% 2
Lower car park charges 6.4% 29 0.0% 0 0.0% 0 58% 3 71% 1 0.0% 0 0.0% 0 16.3% 9
Fewer empty shops 5.6% 25 12.7% 9 11.8% 4 3.3% 1 24% 0 0.0% 0 16.0% 3 43% 2
Cleaner streets 38% 17 4.6% 3 48% 2 34% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Better traffic management / 34% 15 0.0% 0 12.5% 5 17% 1 24% 0 0.0% 0 0.0% 0 22% 1
roads
More independent or 34% 15 0.0% 0 84% 3 48% 2 4AT% 1 13.6% 4 0.0% 0 22% 1
specialist shops
More or better leisure, 3.2% 15 9.2% 6 10.3% 4 3.4% 2 82% 1 48% 2 0.0% 0 0.0% 0
entertainment or cultural
facilities
Better pedestrian links 3.2% 14  0.0% 0 0.0% 0 0.0% 0 0.0% 0 17.6% 6 0.0% 0 11.3% 6
Improved seating or floral 1.9% 8 4.3% 3 48% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
displays
Shops and services open later  1.7% 8 0.0% 0 0.0% 0 33% 1 0.0% 0 0.0% 0 0.0% 0 6.3% 3
in the evening
Better public transport 1.3% 6 0.0% 0 42% 2 0.0% 0 10.7% 1 0.0% 0 0.0% 0 0.0% 0
More or better street markets ~ 1.3% 6 3.4% 2 42% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 1
Better security / CCTV 1.2% 5 34% 2 22% 1 0.0% 0 0.0% 0 41% 1 0.0% 0 0.0% 0
More or better cafes/ 1.1% 5 15% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.7% 2 0.0% 0
restaurants/ pubs
Stop building houses there 1.1% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.3% 2 0.0% 0 0.0% 0
Better value retailers 0.9% 4 43% 3 0.0% 0 0.0% 0 24% 0 0.0% 0 0.0% 0 0.0% 0
More toilets 0.7% 3 43% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Fewer charity shops 0.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
More or better financial or 0.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
personal services
Make the area more 0.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
attractive
Better paved areas 0.4% 2 0.0% 0 0.0% 0 0.0% 0 24% 0 0.0% 0 0.0% 0 0.0% 0
Better disabled access 0.3% 1 0.0% 0 0.0% 0 0.0% 0 24% 0 0.0% 0 22% 0 0.0% 0
Better quality stores 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 1
Undercover shopping areas 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 1
Better signposting 0.2% 1 15% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cycle access 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Nothing/ no improvements 27.2% 123 21.6% 15 14.7% 5 41.3% 19 26.8% 3 13.3% 4 43.2% 8 39.7% 21
(Don't know) 1.4% 6 0.0% 0 74% 3 5.0% 2 6.9% 1 0.0% 0 0.0% 0 0.0% 0
Weighted base: 453 69 36 45 11 32 19 53
Sample: 460 39 24 34 26 24 29 29
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Total Zone 9 Zone 10 Zone 11 Zone 12

Q15 Where does your household do most of its shopping for clothing and footwear?

Eastbourne:

Admiral Retail Park, 07% 10 1.6% 3 24% 3 12% 1 0.0%
Lottbridge Drove,
Eastbourne; including
Tesco Extra

Cavendish Place, 0.7% 10 0.6% 1 0.0% 0 0.0% 0 0.0%
Neighbourhood Shopping
Centre, Eastbourne Town
Centre

Eastbourne Town Centre 25.8% 387 40.8% 73 36.3% 53 27.2% 35 32.1%
(including Sainsbury's,
The Beacon) excluding
Cavendish Place

Green Street (Albert
Parade):

Green Street (Albert Parade)  0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0%
District Shopping Centre,
Eastbourne

Morrisons, Lottbridge Drove, 0.2% 3 0.0% 0 05% 1 0.6% 1 0.0%
Hampden Park,
Eastbourne

Sainsbury’s, Broadwater 0.7% 11 1.2% 2 05% 1 37% 5 0.0%
Way Retail Park,
Hampden Park,
Eastbourne

Hampden Park (Brassey 0.3% 4 0.0% 0 12% 2 17% 2 0.0%
Avenue) District Shopping
Centre, Eastbourne;
including Tesco

Langney Shopping
Centre:

Langney Shopping Centre 0.3% 4 0.6% 1 11% 2 0.0% 0 0.0%
(District Shopping
Centre), Eastbourne;
including Tesco

Meads Street:

Meads Street District 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0%
Shopping Centre,
Eastbourne

Seaside (Seaford Road
to Channel View Road)
LSC:

Seaside (Seaford Road to 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0%
Channel View Road)
Local Shopping Centre,
Eastbourne

The Broadway
(Hampden Park):

The Broadway (Hampden 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0%
Park) Neighbourhood
Shopping Centre,
Eastbourne

Sovereign Harbour:

Sovereign Harbour Retail 24% 36 1.6% 3 82% 12 31% 4 12.7%
Park (District Shopping
Centre), Eastbourne;
including Asda

Tesco, Brooks Road, Lewes 0.0% 1 0.0% 0 0.0% 0 0.0%

Lewes Town Centre; 20% 30 0.6% 1 0.0% 0 0.0%
including Waitrose

Seaford:

Seaford Town Centre, Lewes 0.8% 12 0.6% 1 11% 2 0.6% 1 0.0%
District; including
Morrisons

Peacehaven:

Peacehaven (Meridian 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0%
Centre) District Retail
Centre, Lewes District

Peacehaven (South Coast 0.1% 2 0.0% 0 0.0% 0 13% 2 0.0%
Road / Telscombe Cliffs)
Local Centre, Lewes
District

0.0%
0.6%

o o

0

0

Zone 13

1.6%

0.0%

34.7%

0.0%

0.0%

1.3%

0.0%

0.0%

0.0%

1.3%

0.0%

4.2%

0.6%
0.0%

0.0%

0.0%

0.0%
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Zone 14

0.0%

0.0%

26.4%

1.6%

0.0%

0.0%

0.0%

0.0%

1.3%

0.0%

0.0%

2.5%

0.0%
0.0%

0.0%

0.0%

0.0%

0

0

Zone 15

0.0%

2.0%

22.7%

0.0%

0.0%

0.0%

0.0%

0.6%

0.0%

0.0%

0.0%

1.2%

0.0%
0.0%

0.0%

0.0%

0.0%
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Sainsbury’s, The Drove, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Newhaven, Lewes District
Newhaven Town Centre 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(District Retail Centre),
Lewes District
Bexhill-on-Sea:
Bexhill-on-Sea Town Centre 2.0% 30 0.6% 1 0.0% 0 0.0% 0 0.6% 0 11% 1 0.0% 0 14.1% 27
Elsewhere in Bexhill-on-Sea  0.2% 2 0.0% 0 0.0% 0 0.6% 1 19% 1 0.6% 1 0.0% 0 0.0% 0
Hastings:
Hastings Town Centre 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.6% 2 0.0% 0 0.6% 1
Burgess Hill:
Burgess Hill Town Centre 0.3% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brighton:
Brighton City Centre 101% 151 4.3% 8 2.6% 4 6.3% 8 0.0% 0 31% 4 27% 2 2% 5
Heathfield:
Heathfield Town Centre 0.6% 8 13% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 84% 6 0.0% 0
Hailsham:
Hailsham Town Centre 13% 19 0.6% 1 0.0% 0 3.6% 5 13% 1 62% 8 11% 1 06% 1
Polegate:
Polegate Town Centre 0.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Uckfield:
Uckfield Town Centre 0.3% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Elsewhere:
Battle 0.4% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 31% 6
Crowborough 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1 0.0% 0
Grand Hotel Buildings 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16% 1 0.0% 0
(Meads) Neighbourhood
Shopping Centre,
Eastbourne
Old Town (Victoria Drive) 0.2% 3 0.0% 0 0.0% 0 13% 2 0.0% 0 0.0% 0 13% 1 0.0% 0
Neighbourhood Shopping
Centre, Eastbourne
Bluewater Shopping Centre, 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 36% 3 0.0% 0
Bluewater Pkwy, Dartford,
Greenhithe DA9 9ST
Bromley 0.1% 1 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Central / West End London 09% 13 1.7% 3 0.0% 0 0.0% 0 14% 1 0.0% 0 3.0% 2 12% 2
Crawley Town Centre 0.3% 4 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Exmouth 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hassocks Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Haywards Heath Town 0.3% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre
Holmbush Shopping Centre,  0.6% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shoreham by Sea, BN43
6TD
Horsham 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hove Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
M&S, Terminus Rd, 0.1% 1 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Eastbourne BN21 3NR
M&S, The Fountain Retail 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Park, Tunbridge Wells
TN2 3FB
M&S, The Orchards, St 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Josephs Way, Haywards
Heath RH16 3TH
Ravenside Retail & Leisure 07% 11 0.0% 0 0.0% 0 0.6% 1 0.6% 0 0.0% 0 0.0% 0 49% 10
Park, Bexhill-on-Sea,
TN40 2JU
Screwfix, Diplocks Way, 0.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0
Hailsham, BN27 3JF
Shoreham Town Centre, 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tesco, Hammonds Farm, 0.2% 2 0.0% 0 15% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Jane Murray Way, Burgess
Hill RH15 9QT
Tunbridge Wells 0.5% 7 0.0% 0 0.0% 0 0.0% 0 31% 1 0.0% 0 56% 4  0.0% 0
Internet / delivery 36.2% 544 30.0% 54 40.3% 59 42.7% 54 32.8% 14 34.7% 42 35.4% 25 35.6% 69
(Don't know / varies) 49% 74 68% 12 16% 2 0.6% 1 4.8% 2 6.9% 8 3.1% 2 83% 16
(Don't do this type of 41% 61 66% 12 21% 3 3.6% 5 8.0% 3 16% 2 11% 1 26% 5
shopping)
Weighted base: 1500 180 145 128 42 121 72 195
Sample: 1500 100 100 100 100 100 100 100
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Total

Zone 9

Zone 10

Zone 11

Zone 12

Zone 13

Zone 14

Q16 Where does your household do most of its shopping for furniture, carpets and other floor coverings?

Eastbourne:

Admiral Retail Park,
Lottbridge Drove,
Eastbourne; including
Tesco Extra

Carpetright, Lottbridge
Drove, Eastbourne

Oak Furnitureland,
Lottbridge Drove,
Eastbourne

The Range, Lottbridge
Drove, Eastbourne

Cavendish Place,
Neighbourhood Shopping
Centre, Eastbourne Town
Centre

Eastbourne Town Centre
(including Sainsbury's,
The Beacon) excluding
Cavendish Place

Green Street (Albert
Parade):

Green Street (Albert Parade)
District Shopping Centre,
Eastbourne

Currys, Broadwater Way
Retail Park, Hampden
Park, Eastbourne

DFS, Broadwater Way Retail
Park, Hampden Park,
Eastbourne

Dunelm, Marshall Road,
Hampden Park,
Eastbourne

Hampden Retail Park,
Hampden Park,
Eastbourne; including
B&Q

Hampden Park (Brassey
Avenue) District Shopping
Centre, Eastbourne;
including Tesco

Langney Shopping
Centre:

Langney Shopping Centre
(District Shopping
Centre), Eastbourne;
including Tesco

Old Town (Crown
Street):

Old Town (Crown Street)
District Shopping Centre,
Eastbourne; including
Waitrose

Seaside (Langney Road
to Springfield Road
and adjacent to St
James’ Road) DSC:

Seaside (Langney Road to
Springfield Road and
adjacent to St James’

Seaside (Seaford Road
to Channel View Road)
LSC:

Seaside (Seaford Road to
Channel View Road)
Local Shopping Centre,
Eastbourne

The Broadway
(Hampden Park):

The Broadway (Hampden
Park) Neighbourhood

1.2%

1.0%

0.8%

0.0%

0.1%

10.1%

0.1%

0.1%

1.0%

1.4%

0.9%

0.7%

0.1%

0.4%

0.4%

0.1%

0.2%

17

15

12

151

15

22

14

10

2.2%

1.2%

2.2%

0.0%

0.0%

20.7%

1.1%

0.6%

0.6%

5.8%

2.0%

0.0%

0.0%

0.6%

3.1%

0.0%

0.0%

4

37

11

0.0%

3.1%

3.2%

0.0%

0.0%

10.9%

0.0%

0.5%

2.1%

2.3%

1.6%

2.9%

0.0%

0.0%

0.0%

0.0%

0.0%

0

4.4%

0.6%

1.8%

0.0%

0.0%

13.9%

0.0%

0.0%

1.8%

0.6%

1.3%

0.6%

0.6%

0.0%

0.0%

0.0%

1.3%

6

5.0%

2.4%

1.2%

0.0%

0.0%

12.0%

0.0%

0.0%

4.0%

0.0%

3.1%

1.8%

0.0%

0.0%

0.0%

0.0%

0.0%

2

0.0%

1.1%

0.0%

0.0%

0.0%

10.8%

0.0%

0.0%

0.0%

1.3%

2.2%

1.1%

0.6%

0.0%

0.0%

1.8%

0.0%

0

13

2.2%

0.0%

0.0%

0.0%

0.0%

9.8%

0.0%

0.0%

0.0%

0.0%

1.6%

1.6%

0.0%

0.0%

0.0%

0.0%

0.0%

Zone 15

0.0%

0.0%

0.0%

0.0%

0.6%

7.5%

0.0%

0.0%

2.0%

1.8%

0.0%

0.0%

0.0%

1.7%

0.0%

0.0%

0.0%

15
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Shopping Centre,
Eastbourne
St Anthony’s (Winston
Crescent):
St Anthony’s (Winston 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1 0.0% 0
Crescent) Neighbourhood
Shopping Centre,
Eastbourne; including Lidl
Sovereign Harbour:
Sovereign Harbour Retail 1.0% 14 11% 2 11% 2 0.6% 1 43% 2 11% 1 0.6% 0 3.4% 7
Park (District Shopping
Centre), Eastbourne;
including Asda
Homebase, Brooks Road, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lewes
Lewes Town Centre; 1.9% 28 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
including Waitrose
Seaford:
Seaford Town Centre, Lewes 15% 22 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0
District; including
Morrisons
Peacehaven:
Peacehaven (Meridian 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre) District Retail
Centre, Lewes District
Peacehaven (South Coast 0.5% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road / Telscombe Cliffs)
Local Centre, Lewes
District
Topps Tiles, New Road, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Newhaven, Lewes District
The Drove Retail Park, 1.0% 14 1.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 3
Drove Road, Newhaven,
Lewes District; including
B&Q and Pets at Home
The Range, Drove Road, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Newhaven, Lewes District
Newhaven Town Centre 16% 23 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(District Retail Centre),
Lewes District
Bexhill-on-Sea:
Bexhill-on-Sea Town Centre  1.4% 22 0.0% 0 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 105% 20
Hastings:
Hastings Town Centre 06% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 49% 10
Burgess Hill:
Burgess Hill Town Centre 0.3% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brighton:
Brighton City Centre 29% 43 0.0% 0 15% 2 0.0% 0 0.0% 0 13% 2 11% 1 13% 3
Retail parks, retail 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
warehouses and
superstores in Brighton
Heathfield:
Heathfield Town Centre 0.6% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 10.8% 8 0.0% 0
Hailsham:
Hailsham Town Centre 23% 35 06% 1 21% 3 1.9% 2 0.6% 0 195% 24 3.9% 3 0.0% 0
Hailsham Retail Park 0.6% 9 0.0% 0 0.0% 0 23% 3 12% 1 22% 3 13% 1 0.0% 0
Polegate:
Polegate Town Centre 0.0% 1 0.0% 0 0.0% 0 0.0% 0 1.4% 1 0.0% 0 0.0% 0 0.0% 0
Uckfield:
Uckfield Town Centre 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Elsewhere in Uckfield 0.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Horam 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
St Leonards 0.3% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 26% 5
Bluewater Shopping Centre,  0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1 0.0% 0
Bluewater Pkwy, Dartford,
Greenhithe DA9 9ST
Broadwater Way Retail Park,  0.3% 4 0.0% 0 16% 2 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0
Hampden Park,
Eastbourne
Central / West End London 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
County Mall Shopping 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre, Crawley
Crawley Town Centre 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Croydon 0.1% 1 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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DFS, Goldstone Retail Park, 0.2% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Old Shoreham Rd, Hove

BN3 7PN

DFS, Old Shoreham Road, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hove, BN3 7PN

Dunelm, Eastern Avenue, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shoreham-by-Sea, BN43

6PD

Funiture Village, Old 0.2% 2 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shoreham Rd, Hove BN3

7BD

Goldstone Retail Park, Hove  0.3% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Great Lodge Retail Park, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1 0.0% 0
Longfield Rd, Tunbridge

Wells TN2 3EW

Haywards Heath Town 0.4% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0
Centre

Holmbush Shopping Centre, 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shoreham by Sea, BN43

6TD
Horsham 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hove Town Centre 0.1% 2 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ikea, Lakeside Retail Park 0.3% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21% 4
Ikea, Valley Retail Park, 0.2% 3 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Purley Way, Croydon CRO
4Uz
John Lewis, Albion Way, 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Horsham, RH12 1LP

Oak Furnitureland, Newtown  0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Hove, Brighton,
BN3 6AB

Ravenside Retail & Leisure 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 2
Park, Bexhill-on-Sea,

TN40 2JU
Retail Park, Broadbridge 0.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Heath, Horsham, RH12
3TQ
Shoreham Town Centre, 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tunbridge Wells 0.5% 8 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.6% 1 56% 4  0.0% 0
Wickes, Peacock Industrial 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Estate, Davigdor Road,
Brighton, BN3 1SF
Internet / delivery 19.9% 299 14.7% 26 22.1% 32 19.5% 25 13.6% 6 17.2% 21 20.0% 14 17.2% 34
(Don't know / varies) 10.5% 158 12.5% 22 10.1% 15 85% 11 9.0% 4 21.7% 26 9.7% 7 13.0% 25
(Don't do this type of 29.8% 447 28.0% 50 34.4% 50 39.6% 51 38.4% 16 17.1% 21 28.5% 21 28.8% 56
shopping)
Weighted base: 1500 180 145 128 42 121 72 195
Sample: 1500 100 100 100 100 100 100 100
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Q17 Where does your household do most of its shopping for household textiles and soft furnishings, including bedding?

Eastbourne:

Admiral Retail Park,
Lottbridge Drove,
Eastbourne; including
Tesco Extra

Carpetright, Lottbridge
Drove, Eastbourne

Oak Furnitureland,
Lottbridge Drove,
Eastbourne

The Range, Lottbridge
Drove, Eastbourne

Cavendish Place,
Neighbourhood Shopping
Centre, Eastbourne Town
Centre

Eastbourne Town Centre
(including Sainsbury's,
The Beacon) excluding
Cavendish Place

Hampden Park (Brassey
Avenue):

Aldi, Lottbridge Drove,
Hampden Park,
Eastbourne

Morrisons, Lottbridge Drove,
Hampden Park,
Eastbourne

Sainsbury’s, Broadwater
Way Retail Park,
Hampden Park,
Eastbourne

Tesco, Hampden Park
(Brassey Avenue) District
Shopping Centre,
Eastbourne

DFS, Broadwater Way Retail
Park, Hampden Park,
Eastbourne

Dunelm, Marshall Road,
Hampden Park,
Eastbourne

Hampden Retail Park,
Hampden Park,
Eastbourne; including
B&Q

Hampden Park (Brassey
Avenue) District Shopping
Centre, Eastbourne;
including Tesco

Langney Shopping
Centre:

Langney Shopping Centre
(District Shopping
Centre), Eastbourne;
including Tesco

Old Town (Crown
Street):

Old Town (Crown Street)
District Shopping Centre,
Eastbourne; including
Waitrose

Seaside (Langney Road
to Springfield Road
and adjacent to St
James’ Road) DSC:

Seaside (Langney Road to
Springfield Road and
adjacent to St James’

Seaside (Seaford Road
to Channel View Road)
LSC:

0.8%

0.2%

0.2%

0.8%

0.4%

11.2%

0.1%

0.1%

0.3%

0.0%

0.3%

14.5%

1.6%

0.7%

0.1%

0.0%

0.1%

12

12

168

218

10

0.0%

0.6%

0.0%

2.0%

0.0%

22.6%

0.0%

0.0%

0.6%

0.0%

0.0%

18.3%

2.3%

2.2%

0.0%

0.0%

1.2%

0

41

2.1% 3 0.6% 1 22%
0.0% 0 13% 2 0.0%
2.1% 3 0.0% 0 0.0%
1.6% 2 27% 3 0.0%
0.0% 0 0.0% 0 0.0%
82% 12 169% 22 82%
1.1% 2 0.0% 0 0.0%
0.0% 0 0.0% 0 0.0%
1.5% 2 0.6% 1 0.0%
0.0% 0 0.0% 0 14%
3.1% 4  0.0% 0 12%
229% 33 29.0% 37 26.0%
1.6% 2 17% 2 3.6%
1.1% 2 0.0% 0 0.0%
0.0% 0 0.0% 0 0.6%
0.0% 0 0.0% 0 0.6%
0.0% 0 0.0% 0 0.0%

1

0.6%

0.0%

0.0%

0.0%

0.0%

18.4%

0.0%

0.0%

0.0%

0.0%

0.0%

13.8%

2.7%

1.1%

0.6%

0.0%

0.0%

1

17

1.1%

0.0%

0.0%

0.0%

0.0%

10.1%

0.0%

0.0%

0.0%

0.0%

0.0%

9.3%

3.2%

1.9%

0.0%

0.0%

0.0%

1

1.7%

0.0%

0.0%

1.3%

2.0%

9.7%

0.0%

0.0%

0.0%

0.0%

0.0%

13.3%

2.5%

0.6%

0.0%

0.0%

0.0%

19

26
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Seaside (Seaford Road to 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 2 0.0% 0 0.0% 0

Channel View Road)

Local Shopping Centre,

Eastbourne

The Broadway

(Hampden Park):

The Broadway (Hampden 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1 0.0% 0

Park) Neighbourhood

Shopping Centre,

Eastbourne

Sovereign Harbour:

Sovereign Harbour Retail 20% 30 11% 2 11% 2 116% 15 31% 1 13% 2 11% 1 17% 3

Park (District Shopping

Centre), Eastbourne;

including Asda

Lewes:

Aldi, Brooks Road, Lewes 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco, Brooks Road, Lewes 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Homebase, Brooks Road, 0.4% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lewes

Lewes Town Centre; 0.5% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1 0.0% 0

including Waitrose

Seaford:

Seaford Town Centre, Lewes  0.5% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

District; including

Morrisons

Peacehaven (South Coast 0.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Road / Telscombe Cliffs)

Local Centre, Lewes

District

Sainsbury’s, The Drove, 0.4% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Newhaven, Lewes District

The Drove Retail Park, 1.0% 14 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 3

Drove Road, Newhaven,

Lewes District; including

B&Q and Pets at Home

The Range, Drove Road, 13% 19 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 2 0.0% 0 0.0% 0

Newhaven, Lewes District

Newhaven Town Centre 0.8% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

(District Retail Centre),

Lewes District

Bexhill-on-Sea:

Bexhill-on-Sea Town Centre  0.9% 14 0.0% 0 0.0% 0 0.6% 1 0.6% 0 0.0% 0 0.6% 0 61% 12

Elsewhere in Bexhill-on-Sea  0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.6% 1

Hastings:

Hastings Town Centre 0.6% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 42% 8

Burgess Hill:

Burgess Hill Town Centre 0.3% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brighton:

Brighton City Centre 36% 54 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 3

Heathfield:

Heathfield Town Centre 0.4% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 56% 4 13% 3

Hailsham:

Hailsham Town Centre 0.5% 8 0.0% 0 0.0% 0 13% 2 13% 1 35% 4 0.6% 0 0.0% 0

Hailsham Retail Park 0.5% 7 0.0% 0 0.0% 0 17% 2 0.0% 0 25% 3 24% 2 0.0% 0

Polegate:

Polegate Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Uckfield:

Uckfield Town Centre 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Old Town (Victoria Drive) 0.1% 1 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Neighbourhood Shopping

Centre, Eastbourne

St Leonards 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 3

Elsewhere others:

Asda, Brighton Marina, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brighton, BN2 5UT

Asda, Crowhurst Road, 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carden Avenue, Brighton,

BN1 8AS

Bluewater Shopping Centre, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1 0.0% 0

Bluewater Pkwy, Dartford,

Greenhithe DA9 9ST

Central / West End London 0.5% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18% 3

Crawley Town Centre 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 17% 3
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Croydon 0.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Dunelm, Eastern Avenue, 0.8% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shoreham-by-Sea, BN43
6PD

Dunelm, Sedlescombe RdAN, 0.7% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1 51% 10
Hastings, Saint
Leonards-on-sea TN37

7PB
Hassocks Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Haywards Heath Town 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre
Hillier Garden Centre, 0.1% 1 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hailsham Rd, Stone Cross,
Eastbourne, Pevensey
BN24 5BS
Holmbush Shopping Centre,  0.7% 11 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0
Shoreham by Sea, BN43

6TD

Hove Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ikea, Lakeside Retail Park 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0
Ikea, Valley Retail Park, 0.2% 3 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Purley Way, Croydon CRO

4Uz

John Lewis, Albion Way, 0.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Horsham, RH12 1LP

M&S, Terminus Rd, 0.1% 1 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Eastbourne BN21 3NR

M&S, The Fountain Retail 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.0% 0 11% 1 0.0% 0
Park, Tunbridge Wells

TN2 3FB

Ravenside Retail & Leisure 0.3% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 24% 5
Park, Bexhill-on-Sea,

TN40 2JU
Screwfix, Diplocks Way, 0.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0
Hailsham, BN27 3JF
Shoreham Town Centre, 0.3% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tesco, Hammonds Farm, 0.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Jane Murray Way, Burgess

Hill RH15 9QT
Tunbridge Wells 0.3% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23% 2 0.0% 0
Internet / delivery 27.7% 416 22.7% 41 29.8% 43 199% 25 19.1% 8 25.6% 31 28.9% 21 245% 48
(Don't know / varies) 72% 108 11.1% 20 57% 8 3.7% 5 1.9% 1 169% 20 11.6% 8 61% 12
(Don't do this type of 14.0% 210 148% 27 176% 25 6.6% 8 27.7% 12 102% 12 149% 11 93% 18
shopping)
Weighted base: 1500 180 145 128 42 121 72 195
Sample: 1500 100 100 100 100 100 100 100
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Q18 Where does your household do most of its shopping for household appliances, such as fridges, washing machines, kettles or

hairdryers?

Eastbourne:

Admiral Retail Park,
Lottbridge Drove,
Eastbourne; including
Tesco Extra

Oak Furnitureland,
Lottbridge Drove,
Eastbourne

The Range, Lottbridge
Drove, Eastbourne

Eastbourne Town Centre
(including Sainsbury's,
The Beacon) excluding
Cavendish Place

Sainsbury’s, Broadwater
Way Retail Park,
Hampden Park,
Eastbourne

Tesco, Hampden Park
(Brassey Avenue) District
Shopping Centre,
Eastbourne

Currys, Broadwater Way
Retail Park, Hampden
Park, Eastbourne

Dunelm, Marshall Road,
Hampden Park,
Eastbourne

Hampden Retail Park,
Hampden Park,
Eastbourne; including
B&Q

Magnet Kitchens, Marshall
Road, Hampden Park,
Eastbourne

Hampden Park (Brassey
Avenue) District Shopping
Centre, Eastbourne;
including Tesco

Langney Shopping
Centre:

Langney Shopping Centre
(District Shopping
Centre), Eastbourne;
including Tesco

Old Town (Crown
Street):

Old Town (Crown Street)
District Shopping Centre,
Eastbourne; including
Waitrose

Seaside (Langney Road
to Springfield Road
and adjacent to St
James’ Road) DSC:

Seaside (Langney Road to
Springfield Road and
adjacent to St James’

Seaside (Seaford Road
to Channel View Road)
LSC:

Seaside (Seaford Road to
Channel View Road)
Local Shopping Centre,
Eastbourne

The Broadway
(Hampden Park):

The Broadway (Hampden
Park) Neighbourhood
Shopping Centre,
Eastbourne

1.4%

0.1%

0.1%

8.5%

0.3%

0.1%

8.9%

0.3%

1.5%

0.2%

0.6%

0.0%

0.1%

1.1%

0.7%

0.3%

20

2

1

127

134

22

17

10

0.0%

0.0%

0.0%

11.2%

2.6%

0.0%

11.6%

0.0%

2.9%

0.0%

0.0%

0.0%

0.6%

1.2%

0.6%

0.0%

0

0

0

21

2.1%

0.0%

0.0%

15.3%

0.0%

0.0%

13.7%

0.0%

0.0%

1.1%

4.8%

0.0%

0.0%

2.4%

2.7%

0.0%

3

0

0

0.6%

1.3%

0.0%

19.2%

0.0%

0.0%

10.9%

0.6%

1.3%

0.0%

0.0%

0.0%

0.0%

3.3%

1.8%

0.0%

1

2

0

2.4%

0.0%

0.0%

28.9%

0.0%

0.0%

10.2%

0.0%

3.1%

0.0%

0.0%

0.0%

0.0%

3.8%

4.0%

0.0%

1

0

0

4.1%

0.0%

0.0%

12.9%

0.0%

0.0%

9.7%

0.0%

1.1%

0.0%

0.0%

0.6%

0.0%

0.0%

0.6%

2.8%

16

12

2.9%

0.0%

0.0%

4.3%

0.0%

1.3%

6.3%

1.6%

1.6%

0.0%

0.6%

0.0%

0.0%

0.6%

0.0%

0.0%

2

3.1%

0.0%

0.0%

1.2%

0.0%

0.0%

6.1%

0.0%

2.0%

0.0%

0.0%

0.0%

0.0%

1.2%

0.0%

0.0%

12
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St Anthony’s (Winston

Crescent):

St Anthony’s (Winston 0.1% 2 0.0% 0 0.0% 0 17% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Crescent) Neighbourhood

Shopping Centre,

Eastbourne; including Lidl

Sovereign Harbour:

Sovereign Harbour Retail 0.7% 10 0.0% 0 33% 5 0.0% 0 13% 1 0.0% 0 0.6% 0 17% 3

Park (District Shopping

Centre), Eastbourne;

including Asda

Tesco, Brooks Road, Lewes 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lewes Town Centre; 0.7% 11  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

including Waitrose

Seaford:

Seaford Town Centre, Lewes  0.3% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

District; including

Morrisons

Peacehaven:

Peacehaven (Meridian 09% 14 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Centre) District Retail

Centre, Lewes District

Peacehaven (South Coast 40% 59 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Road / Telscombe Cliffs)

Local Centre, Lewes

District

Sainsbury’s, The Drove, 0.6% 8 0.0% 0 11% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Newhaven, Lewes District

Screwfix, New Road, 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 2 0.0% 0 0.0% 0

Newhaven, Lewes District

Howdens Kitchens, New 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Road, Newhaven, Lewes

District

The Drove Retail Park, 0.6% 10 0.0% 0 12% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Drove Road, Newhaven,

Lewes District; including

B&Q and Pets at Home

The Range, Drove Road, 0.2% 2 0.0% 0 0.0% 0 1.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Newhaven, Lewes District

Newhaven Town Centre 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

(District Retail Centre),

Lewes District

Bexhill-on-Sea:

Bexhill-on-Sea Town Centre 3.0% 45 1.1% 2 05% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 202% 39

Hastings:

Hastings Town Centre 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 2

Burgess Hill:

Burgess Hill Town Centre 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brighton:

Brighton City Centre 13% 20 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.3% 2 0.0% 0 1.3% 3

Retail parks, retail 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

warehouses and

superstores in Brighton

Elsewhere in Brighton 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Heathfield:

Heathfield Town Centre 22% 33 0.0% 0 0.0% 0 0.0% 0 0.6% 0 11% 1 371% 27 0.0% 0

Hailsham:

Hailsham Town Centre 1.8% 27  0.0% 0 0.0% 0 13% 2 13% 1 12.4% 15 75% 5 12% 2

Hailsham Retail Park 0.6% 9 0.0% 0 0.0% 0 17% 2 0.0% 0 4.4% 5 13% 1 0.0% 0

Uckfield:

Uckfield Town Centre 0.3% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Crowborough 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0

St Leonards 0.5% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 38% 7

Asda, Crowhurst Road, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carden Avenue, Brighton,

BN1 8AS

Broadwater Way Retail Park,  0.2% 3 0.0% 0 11% 2 0.0% 0 24% 1 0.0% 0 0.0% 0 0.0% 0

Hampden Park,

Eastbourne

Central / West End London 0.5% 7 0.6% 1 05% 1 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.6% 1

Crawley Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Currys, Crawley 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Currys, Sussex House 0.7% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Business Park, Old
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Shoreham Road,
Hove,BN3 7EU
DB Domestics, Seaside, 38% 57 131% 24 79% 11 94% 12 4.3% 2 0.0% 0 0.0% 0 0.0% 0
Eastbourne, BN22 7RT
Goldstone Retail Park, Hove  0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hassocks Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Haywards Heath Town 0.9% 14 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre
Holmbush Shopping Centre,  0.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shoreham by Sea, BN43
6TD
Hove Town Centre 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
John Lewis, Albion Way, 0.2% 3 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Horsham, RH12 1LP
John Lewis, Portfield Way, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Chichester PO19 7YH
Leicester 0.1% 1 06% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Milton Keynes 0.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ravenside Retail & Leisure 12% 18 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 92% 18
Park, Bexhill-on-Sea,
TN40 2JU
Sainsburys, Bannister Way, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Haywards Heath, RH16
1DG
Shoreham Town Centre, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tunbridge Wells 0.2% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 28% 2 0.6% 1
Wickes, Hammonds Dr, 0.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0
Eastbourne BN23 6PW
Internet / delivery 33.3% 499 29.3% 53 27.1% 39 30.7% 39 21.8% 9 37.5% 45 24.7% 18 29.5% 57
(Don't know / varies) 55% 82 95% 17 3.3% 5 5.4% 7 4.6% 2 4.4% 5 35% 2 91% 18
(Don't do this type of 10.1% 151 15.2% 27 11.9% 17 7.7% 10 11.2% 5 52% 6 23% 2 83% 16
shopping)
Weighted base: 1500 180 145 128 42 121 72 195
Sample: 1500 100 100 100 100 100 100 100
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Q19 Where does your household do most of its shopping for audio-visual equipment, such as TVs, radios, telephones, photographic goods

and computer products?

Eastbourne:

Admiral Retail Park,
Lottbridge Drove,
Eastbourne; including
Tesco Extra

Cavendish Place,
Neighbourhood Shopping
Centre, Eastbourne Town
Centre

Eastbourne Town Centre
(including Sainsbury's,
The Beacon) excluding
Cavendish Place

Sainsbury’s, Broadwater
Way Retail Park,
Hampden Park,
Eastbourne

Tesco, Hampden Park
(Brassey Avenue) District
Shopping Centre,
Eastbourne

Currys, Broadwater Way
Retail Park, Hampden
Park, Eastbourne

Hampden Retail Park,
Hampden Park,
Eastbourne; including
B&Q

Hampden Park (Brassey
Avenue) District Shopping
Centre, Eastbourne;
including Tesco

Langney Shopping
Centre:

Langney Shopping Centre
(District Shopping
Centre), Eastbourne;
including Tesco

Meads Street:

Meads Street District
Shopping Centre,
Eastbourne

Old Town (Crown
Street):

Old Town (Crown Street)
District Shopping Centre,
Eastbourne; including
Waitrose

Seaside (Langney Road
to Springfield Road
and adjacent to St
James’ Road) DSC:

Seaside (Langney Road to
Springfield Road and
adjacent to St James’

Seaside (Seaford Road
to Channel View Road)
LSC:

Seaside (Seaford Road to
Channel View Road)
Local Shopping Centre,
Eastbourne

The Broadway
(Hampden Park):

The Broadway (Hampden
Park) Neighbourhood
Shopping Centre,
Eastbourne

St Anthony’s (Winston
Crescent):

St Anthony’s (Winston

1.3%

0.2%

3.6%

0.2%

0.3%

18.0%

2.1%

0.4%

0.2%

0.1%

0.1%

0.2%

0.2%

0.2%

0.1%

20

54

270

32

1.6%

0.0%

3.1%

0.0%

0.0%

22.6%

4.8%

0.0%

0.0%

0.0%

0.6%

0.6%

2.0%

0.0%

0.0%

3

41

4.2% 6 3.7% 5 12%
0.0% 0 0.0% 0 0.0%
1.6% 2 5.0% 6 5.4%
1.9% 3 0.0% 0 0.0%
1.2% 2 0.0% 0 0.0%
352% 51 27.7% 35 25.5%
3.4% 5 47% 6 3.1%
0.5% 1 0.6% 1 34%
0.0% 0 13% 2 0.0%
0.0% 0 0.0% 0 0.0%
0.5% 1 0.0% 0 0.6%
0.5% 1 0.0% 0 0.0%
0.0% 0 0.0% 0 0.0%
0.0% 0 0.0% 0 0.0%
0.0% 0 0.0% 0 0.0%

1

11

1.3%

0.0%

9.9%

0.0%

0.0%

15.4%

5.0%

1.9%

0.6%

0.0%

0.0%

0.0%

0.0%

1.3%

1.3%

2

12

0.0%

0.0%

3.8%

0.0%

1.3%

15.2%

0.0%

0.6%

0.0%

1.3%

0.0%

0.6%

0.0%

0.0%

0.0%

11

1.2%

0.0%

1.8%

0.0%

0.0%

8.6%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

17
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Crescent) Neighbourhood

Shopping Centre,

Eastbourne; including Lidl

Sovereign Harbour:

Sovereign Harbour Retail 0.7% 10 0.0% 0 1.8% 3 17% 2 25% 1 0.0% 0 11% 1 17% 3

Park (District Shopping

Centre), Eastbourne;

including Asda

Lewes:

Aldi, Brooks Road, Lewes 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco, Brooks Road, Lewes 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lewes Town Centre; 0.6% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

including Waitrose

Seaford:

Seaford Town Centre, Lewes  0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

District; including

Morrisons

Peacehaven:

Peacehaven (Meridian 0.3% 4 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Centre) District Retail

Centre, Lewes District

Peacehaven (South Coast 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Road / Telscombe Cliffs)

Local Centre, Lewes

District

Sainsbury’s, The Drove, 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Newhaven, Lewes District

The Drove Retail Park, 13% 20 0.0% 0 12% 2 0.0% 0 0.0% 0 44% 5 0.0% 0 0.0% 0

Drove Road, Newhaven,

Lewes District; including

B&Q and Pets at Home

Newhaven Town Centre 0.2% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

(District Retail Centre),

Lewes District

Bexhill-on-Sea:

Bexhill-on-Sea Town Centre  3.0% 45 0.0% 0 0.0% 0 18% 2 0.0% 0 0.0% 0 0.6% 0 21.1% 41

Hastings:

Hastings Town Centre 0.3% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 21% 4

Burgess Hill:

Burgess Hill Town Centre 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brighton:

Brighton City Centre 35% 52 26% 5 21% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Heathfield:

Heathfield Town Centre 0.7% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 12.0% 9 0.0% 0

Hailsham:

Hailsham Town Centre 2.4% 36 1.2% 2 0.0% 0 4.6% 6 4.5% 2 13.5% 16 10.0% 7 0.6% 1

Hailsham Retail Park 08% 12 0.0% 0 0.0% 0 17% 2 0.0% 0 41% 5 13% 1 13% 3

Uckfield:

Uckfield Town Centre 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0

Crowborough 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0

Horam 0.1% 1 0.0% 0 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

St Leonards 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1

Asda, Crowhurst Road, 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Carden Avenue, Brighton,

BN1 8AS

Bluewater Shopping Centre, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1 0.0% 0

Bluewater Pkwy, Dartford,

Greenhithe DA9 9ST

Broadwater Way Retail Park, 0.4% 6 0.0% 0 11% 2 0.0% 0 3.7% 2 0.0% 0 0.0% 0 0.0% 0

Hampden Park,

Eastbourne

Cambridge 0.1% 1 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Central / West End London 0.4% 5 0.6% 1 05% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1

Crawley Town Centre 0.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Croydon 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Currys, Crawley 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Currys, Sussex House 17% 25 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Business Park, Old

Shoreham Road,

Hove,BN3 7EU

Currys, Tanbridge Retail 0.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Park, Horsham

Currys, Western Road, 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brighton, BN1 2BA
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DB Domestics, Seaside, 0.2% 3 1.6% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Eastbourne, BN22 7TRT

Goldstone Retail Park, Hove  0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hassocks Town Centre 0.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Haywards Heath Town 07% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre

Hove Town Centre 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

John Lewis, Albion Way, 0.3% 4 11% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Horsham, RH12 1LP

John Lewis, Portfield Way, 0.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Chichester PO19 7YH

Ravenside Retail & Leisure 24% 36 0.0% 0 0.0% 0 0.0% 0 1.2% 1 0.0% 0 0.0% 0 179% 35
Park, Bexhill-on-Sea,
TN40 2JU

Tunbridge Wells 0.5% 7 0.0% 0 11% 2 0.0% 0 0.0% 0 0.0% 0 56% 4 0.6% 1

Internet / delivery 30.1% 452 26.5% 48 29.2% 42 28.2% 36 28.0% 12 26.7% 32 28.3% 20 23.4% 46

(Don't know / varies) 57% 8 87% 16 1.8% 3 41% 5 43% 2 7.0% 8 4.8% 3 108% 21

(Don't do this type of 149% 223 22.5% 41 11.1% 16 14.4% 18 16.3% 7 6.6% 8 11.4% 8 7.7% 15
shopping)

Weighted base: 1500 180 145 128 42 121 72 195

Sample: 1500 100 100 100 100 100 100 100
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Q20 Where does your household do most of its shopping for hardware, DIY goods, decorating supplies and garden products?

Eastbourne:

Admiral Retail Park,
Lottbridge Drove,
Eastbourne; including
Tesco Extra

Oak Furnitureland,
Lottbridge Drove,
Eastbourne

Screwfix, Hawthorne Road
(off Lottbridge Drove),
Eastbourne

The Range, Lottbridge
Drove, Eastbourne

Cavendish Place,
Neighbourhood Shopping
Centre, Eastbourne Town
Centre

Eastbourne Town Centre
(including Sainsbury's,
The Beacon) excluding
Cavendish Place

Green Street (Albert
Parade):

Green Street (Albert Parade)
District Shopping Centre,
Eastbourne

Morrisons, Lottbridge Drove,
Hampden Park,
Eastbourne

Sainsbury’s, Broadwater
Way Retail Park,
Hampden Park,
Eastbourne

Currys, Broadwater Way
Retail Park, Hampden
Park, Eastbourne

Dunelm, Marshall Road,
Hampden Park,
Eastbourne

Hampden Retail Park,
Hampden Park,
Eastbourne; including
B&Q

Hampden Park (Brassey
Avenue) District Shopping
Centre, Eastbourne;
including Tesco

Langney Shopping
Centre:

Langney Shopping Centre
(District Shopping
Centre), Eastbourne;
including Tesco

Seaside (Langney Road
to Springfield Road
and adjacent to St
James’ Road) DSC:

Seaside (Langney Road to
Springfield Road and
adjacent to St James’

The Broadway
(Hampden Park):

The Broadway (Hampden
Park) Neighbourhood
Shopping Centre,
Eastbourne

St Anthony’s (Winston
Crescent):

St Anthony’s (Winston
Crescent) Neighbourhood
Shopping Centre,
Eastbourne; including Lidl

3.5%

0.1%

1.3%

0.1%

0.0%

4.7%

0.0%

0.1%

0.1%

0.2%

0.2%

16.3%

0.9%

0.2%

0.1%

0.2%

0.2%

52

20

71

245

5.0%

0.0%

3.1%

0.0%

0.0%

9.8%

0.0%

0.0%

0.0%

0.0%

0.0%

27.7%

0.0%

0.0%

0.6%

0.0%

0.0%

9

18

50

9.8%

0.0%

2.6%

0.0%

0.0%

5.1%

0.0%

0.0%

0.0%

0.5%

0.5%

45.7%

1.1%

0.0%

0.0%

1.1%

0.0%

14

66

8.9%

0.0%

1.9%

1.8%

0.0%

10.3%

0.0%

0.6%

0.6%

0.0%

0.6%

31.1%

2.9%

1.3%

0.0%

0.0%

0.0%

11

40

10.6%

0.0%

1.2%

0.0%

0.0%

10.1%

0.0%

0.0%

0.6%

0.0%

0.0%

24.8%

11.6%

0.0%

0.0%

0.0%

0.0%

4

3.9%

0.0%

0.0%

0.0%

0.0%

9.1%

0.0%

0.0%

0.0%

0.0%

0.6%

10.9%

1.1%

0.0%

0.0%

1.3%

2.5%

5

11

13

1.3%

1.3%

0.0%

0.0%

0.0%

8.0%

0.0%

0.0%

0.0%

1.6%

0.0%

5.2%

0.6%

0.0%

0.0%

0.0%

0.0%

1

1.7%

0.0%

1.7%

0.0%

0.0%

0.6%

0.0%

0.0%

0.0%

0.0%

0.0%

10.2%

0.0%

0.6%

0.0%

0.0%

0.0%

20
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Sovereign Harbour:

Sovereign Harbour Retail 12% 18 1.3% 2 28% 4 2.0% 3 32% 1 0.0% 0 18% 1 3.4% 7

Park (District Shopping

Centre), Eastbourne;

including Asda

Lewes:

Aldi, Brooks Road, Lewes 0.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Homebase, Brooks Road, 39% 58 1.8% 3 05% 1 19% 2 18% 1 0.6% 1 0.0% 0 0.0% 0

Lewes

Screwfix, Southdowns, 07% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lewes

Lewes Town Centre; 17% 25 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

including Waitrose

Seaford:

Seaford Town Centre, Lewes  1.2% 18  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

District; including

Morrisons

Peacehaven:

Peacehaven (Meridian 0.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Centre) District Retail

Centre, Lewes District

Newhaven:

Lidl, Drove Road, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Newhaven, Lewes District

Sainsbury’s, The Drove, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Newhaven, Lewes District

Screwfix, New Road, 08% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Newhaven, Lewes District

The Drove Retail Park, 113% 170 57% 10 3.8% 6 25% 3 0.6% 0 25% 3 13% 1 21% 4

Drove Road, Newhaven,

Lewes District; including

B&Q and Pets at Home

The Range, Drove Road, 0.5% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 2 0.0% 0 13% 3

Newhaven, Lewes District

Newhaven Town Centre 2.4% 36 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

(District Retail Centre),

Lewes District

Bexhill-on-Sea:

Bexhill-on-Sea Town Centre  3.1% 46 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1 225% 44

Burgess Hill:

Burgess Hill Town Centre 18% 27 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brighton:

Brighton City Centre 0.6% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Retail parks, retail 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

warehouses and

superstores in Brighton

Heathfield:

Heathfield Town Centre 15% 23 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 288% 21 0.0% 0

Hailsham:

Hailsham Town Centre 2.1% 32  0.0% 0 11% 2 13% 2 8.8% 4 16.2% 20 4.8% 3 0.0% 0

Hailsham Retail Park 11% 16 0.0% 0 0.0% 0 17% 2 0.6% 0 52% 6 59% 4 1.3% 3

Elsewhere in Hailsham 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0

Polegate:

Polegate Town Centre 0.3% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Uckfield:

Uckfield Town Centre 09% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 2 0.0% 0

Elsewhere in Uckfield 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Newick Local Centre, Lewes  0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0

District

Ringmer Local Centre, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lewes District

B&Q, Jane Murray Way, 0.5% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Burgess Hill, RH15 9UG

B&Q, Ravenside Retail Park, 2.3% 35 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 17.8% 35

Hastings Rd, Bexhill,

Bexhill-on-Sea TN40 2JS

Broadwater Way Retail Park, 0.1% 2 0.0% 0 0.0% 0 0.0% 0 1.3% 1 0.0% 0 19% 1 0.0% 0

Hampden Park,

Eastbourne

Ditchling Village 0.3% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hassocks Town Centre 09% 14 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Haywards Heath Town 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Centre

Hillier Garden Centre, 0.1% 2 0.0% 0 0.0% 0 12% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
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Hailsham Rd, Stone Cross,

Eastbourne, Pevensey

BN24 5BS

Homebase, Lottbridge 0.5% 8 1.7% 3 16% 2 18% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Drove, Eastbourne,BN23

6QD

Ravenside Retail & Leisure 20% 30 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 156% 30

Park, Bexhill-on-Sea,

TN40 2JU

Robert Dyas, The Beacon, 0.1% 1 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Eastbourne, BN21 3NW

Screwfix, Diplocks Way, 0.3% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.3% 4 0.0% 0 0.0% 0

Hailsham, BN27 3JF

Screwfix, Industrial Estate, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1

Beeching Rd,

Bexhill-on-Sea TN39 3LJ

Shoreham Town Centre, 0.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Staverton Nursery, 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Eastbourne Road, Halland,

Lewes BN8 6PU

Stone Cross 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0

Tesco, Hammonds Farm, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Jane Murray Way, Burgess

Hill RH15 9QT

Toolstation, Hawthorn Road,  0.1% 1 0.0% 0 0.0% 0 1.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Eastbourne, BN23 6QA

Toolstation, Newhaven, BN9  0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

OEH

Tunbridge Wells 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 2 0.0% 0

Wickes, Diplocks Way, 11% 16 0.0% 0 0.0% 0 0.0% 0 0.6% 0 96% 12 54% 4 0.0% 0

Hailsham BN27 3JF

Wickes, Hammonds Dr, 0.4% 5 0.0% 0 1.6% 2 0.6% 1 0.6% 0 0.0% 0 0.0% 0 0.0% 0

Eastbourne BN23 6PW

Wickes, London Rd, Burgess  0.3% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Hill RH15 9QU

Internet / delivery 6.4% 97 83% 15 1.8% 3 6.7% 9 6.7% 3 82% 10 9.7% 7 69% 13

(Don't know / varies) 77% 115 189% 34 66% 10 78% 10 21% 1 118% 14 6.7% 5 66% 13

(Don't do this type of 12.4% 186 16.2% 29 13.7% 20 106% 14 14.1% 6 120% 15 8.9% 6 70% 14

shopping)

Weighted base: 1500 180 145 128 42 121 72 195

Sample: 1500 100 100 100 100 100 100 100
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Q21 Where does your household do most of its shopping for chemists and medical goods, cosmetics and other beauty products?

Eastbourne:

Admiral Retail Park, 1.1%
Lottbridge Drove,

Eastbourne; including
Tesco Extra

Cavendish Place, 0.0%
Neighbourhood Shopping
Centre, Eastbourne Town
Centre

Eastbourne Town Centre 18.9%
(including Sainsbury's,

The Beacon) excluding
Cavendish Place

Elsewhere in Eastbourne 0.4%

Hampden Park (Brassey
Avenue):

Aldi, Lottbridge Drove, 0.1%
Hampden Park,

Eastbourne

Morrisons, Lottbridge Drove, 0.4%
Hampden Park,

Eastbourne

Sainsbury’s, Broadwater 1.0%
Way Retail Park,

Hampden Park,
Eastbourne

Tesco, Hampden Park 0.7%
(Brassey Avenue) District
Shopping Centre,

Eastbourne

Hampden Retail Park, 0.0%
Hampden Park,

Eastbourne; including
B&Q

Hampden Park (Brassey 0.8%
Avenue) District Shopping
Centre, Eastbourne;
including Tesco

Langney Shopping
Centre:

Langney Shopping Centre 1.2%
(District Shopping
Centre), Eastbourne;
including Tesco

Meads Street:

Meads Street District 0.1%
Shopping Centre,

Eastbourne

Old Town (Crown
Street):

Old Town (Crown Street) 0.2%
District Shopping Centre,
Eastbourne; including
Waitrose

Seaside (Seaford Road
to Channel View Road)

LSC:

Seaside (Seaford Road to 0.2%
Channel View Road)

Local Shopping Centre,
Eastbourne

The Broadway
(Hampden Park):

The Broadway (Hampden 0.2%
Park) Neighbourhood
Shopping Centre,

Eastbourne

St Anthony’s (Winston
Crescent):

St Anthony’s (Winston 0.1%
Crescent) Neighbourhood
Shopping Centre,

17

1

284

15

10

12

18

0.0%

0.0%

60.8%

0.0%

1.1%

0.6%

1.7%

0.0%

0.0%

0.0%

0.0%

1.1%

0.6%

0.0%

0.0%

0.0%

0

0

110

4.7%

0.0%

43.2%

2.1%

0.0%

2.1%

4.1%

7.2%

0.0%

6.9%

2.1%

0.0%

1.1%

0.0%

0.0%

0.0%

7

0

10

10

5.7%

0.0%

35.5%

1.8%

0.0%

0.0%

2.4%

0.0%

0.0%

0.0%

8.6%

0.0%

0.0%

0.6%

0.0%

0.0%

7

0

45

11

4.1%

0.0%

18.7%

0.0%

0.0%

0.0%

0.6%

0.0%

0.0%

0.0%

3.1%

0.0%

0.0%

0.0%

0.0%

0.0%

2

1.1%

0.0%

12.9%

0.0%

0.0%

1.3%

0.0%

0.0%

0.0%

1.3%

0.0%

0.0%

0.0%

0.0%

1.6%

0.0%

1

0

0.0%

0.0%

5.6%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0

0.0%

0.0%

3.9%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.0%

0.6%

0.0%

0.0%

0.0%

0.0%

0.0%
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Eastbourne; including Lidl

Sovereign Harbour:

Sovereign Harbour Retail 36% 54 2.6% 5 5.0% 7 174% 22 301% 13 0.0% 0 17% 1 17% 3
Park (District Shopping
Centre), Eastbourne;
including Asda

Elsewhere in Sovereign 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Harbour District Shopping
Centre, Eastbourne

Tesco, Brooks Road, Lewes 07% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lewes Town Centre; 6.2% 93 1.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
including Waitrose

Seaford:

Seaford Town Centre, Lewes  5.7% 86 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25% 3 0.0% 0 0.0% 0
District; including
Morrisons

Peacehaven:

Peacehaven (Meridian 19% 29 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre) District Retail
Centre, Lewes District

Peacehaven (South Coast 21% 31 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road / Telscombe Cliffs)
Local Centre, Lewes
District

Newhaven:

Lidl, Drove Road, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Newhaven, Lewes District

Sainsbury’s, The Drove, 15% 23 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Newhaven, Lewes District

The Drove Retail Park, 0.1% 2 0.0% 0 0.0% 0 13% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Drove Road, Newhaven,
Lewes District; including
B&Q and Pets at Home

The Range, Drove Road, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 2 0.0% 0 0.0% 0
Newhaven, Lewes District

Newhaven Town Centre 22% 33 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(District Retail Centre),
Lewes District

Bexhill-on-Sea:

Bexhill-on-Sea Town Centre  7.6% 114 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 0 57.6% 112

Hastings:

Hastings Town Centre 0.2% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18% 4

Burgess Hill:

Burgess Hill Town Centre 09% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brighton:

Brighton City Centre 18% 26 0.0% 0 0.0% 0 0.0% 0 0.0% 0 16% 2 0.0% 0 0.0% 0

Retail parks, retail 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
warehouses and
superstores in Brighton

Heathfield:

Heathfield Town Centre 24% 36 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 405% 29 2.7% 5

Hailsham:

Hailsham Town Centre 47% 70 0.0% 0 0.0% 0 3.0% 4 34% 1 502% 61 4.2% 3 0.0% 0

Polegate:

Polegate Town Centre 12% 19 0.0% 0 0.0% 0 0.0% 0 21% 1 0.0% 0 0.0% 0 0.0% 0

Uckfield:

Uckfield Town Centre 12% 17 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 33% 2 0.0% 0

Crowborough 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Horam 08% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 143% 10 0.0% 0

Newick Local Centre, Lewes  0.9% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
District

Old Town (Victoria Drive) 0.2% 3 12% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Neighbourhood Shopping
Centre, Eastbourne

Ringmer Local Centre, 0.7% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lewes District

St Anthony’s (Beatty Road) 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Local Shopping Centre,
Eastbourne

Elsewhere others:

Asda, Brighton Marina, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brighton, BN2 5UT

Asda, The Quintins, North 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.9% 2 0.0% 0 0.0% 0

Street, Hailsham, BN27
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1DP
Ditchling Village 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hassocks Town Centre 14% 22 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Haywards Heath Town 1.1% 16  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre
Pevensey Village, 06% 10 0.0% 0 0.0% 0 1.8% 2 14.2% 6 0.0% 0 0.0% 0 0.0% 0
Eastbourne
Ravenside Retail & Leisure 14% 20 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 103% 20
Park, Bexhill-on-Sea,
TN40 2JU
Sainsburys, Bannister Way, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Haywards Heath, RH16
1DG
Saltdean Village, Brighton 0.5% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Stone Cross 0.4% 5 0.0% 0 0.0% 0 1.3% 2 9.0% 4 0.0% 0 0.0% 0 0.0% 0
Tunbridge Wells 0.3% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 33% 2 0.0% 0
Willingdon 11% 16 0.0% 0 3.7% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Internet / delivery 10.6% 159 18.1% 33 6.6% 10 106% 13 7.6% 3 129% 16 12.4% 9 122% 24
(Don't know / varies) 4.5% 68 4.1% 7 23% 3 57% 7 0.6% 0 83% 10 6.6% 5 72% 14
(Don't do this type of 51% 77 63% 11 89% 13 4.2% 5 58% 2 2.8% 3 75% 5 2.0% 4
shopping)
Weighted base: 1500 180 145 128 42 121 72 195
Sample: 1500 100 100 100 100 100 100 100
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Q22 Where does your household do most of its shopping for books; jewellery and watches; china, glassware and kitchen utensils;
recreational and luxury goods?

Eastbourne:

Admiral Retail Park,
Lottbridge Drove,
Eastbourne; including
Tesco Extra

Cavendish Place,
Neighbourhood Shopping
Centre, Eastbourne Town
Centre

Eastbourne Town Centre
(including Sainsbury's,
The Beacon) excluding
Cavendish Place

Morrisons, Lottbridge Drove,
Hampden Park,
Eastbourne

Sainsbury’s, Broadwater
Way Retail Park,
Hampden Park,
Eastbourne

Tesco, Hampden Park
(Brassey Avenue) District
Shopping Centre,
Eastbourne

Dunelm, Marshall Road,
Hampden Park,
Eastbourne

Hampden Retail Park,
Hampden Park,
Eastbourne; including
B&Q

Hampden Park (Brassey
Avenue) District Shopping
Centre, Eastbourne;
including Tesco

Langney Shopping
Centre:

Langney Shopping Centre
(District Shopping
Centre), Eastbourne;
including Tesco

Seaside (Seaford Road
to Channel View Road)
LSC:

Seaside (Seaford Road to
Channel View Road)
Local Shopping Centre,
Eastbourne

The Broadway
(Hampden Park):

The Broadway (Hampden
Park) Neighbourhood
Shopping Centre,
Eastbourne

Sovereign Harbour:

Sovereign Harbour Retail
Park (District Shopping
Centre), Eastbourne;
including Asda

Tesco, Brooks Road, Lewes

Lewes Town Centre;
including Waitrose

Seaford:

Seaford Town Centre, Lewes
District; including
Morrisons

Peacehaven:

Peacehaven (Meridian
Centre) District Retail
Centre, Lewes District

Peacehaven (South Coast
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Total Zone 9 Zone 10 Zone 11 Zone 12 Zone 13 Zone 14 Zone 15

Road / Telscombe Cliffs)

Local Centre, Lewes

District

Sainsbury’s, The Drove, 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 2 0.0% 0 0.0% 0

Newhaven, Lewes District

The Drove Retail Park, 0.3% 4 0.0% 0 11% 2 13% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Drove Road, Newhaven,

Lewes District; including

B&Q and Pets at Home

The Range, Drove Road, 0.3% 4  0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Newhaven, Lewes District

Newhaven Town Centre 0.4% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

(District Retail Centre),

Lewes District

Bexhill-on-Sea:

Bexhill-on-Sea Town Centre 2.8% 41  0.0% 0 0.0% 0 0.6% 1 0.6% 0 0.0% 0 0.0% 0 20.8% 40

Hastings:

Hastings Town Centre 0.4% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 6

Burgess Hill:

Burgess Hill Town Centre 0.3% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brighton:

Brighton City Centre 34% 51 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 34% 7

Heathfield:

Heathfield Town Centre 0.7% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 88% 6 1.3% 3

Hailsham:

Hailsham Town Centre 1.9% 29 0.6% 1 0.0% 0 3.0% 4 1.9% 1 16.5% 20 2.2% 2 0.0% 0

Polegate:

Polegate Town Centre 0.3% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Uckfield:

Uckfield Town Centre 0.4% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1 0.0% 0

St Leonards 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1

Elsewhere others:

Asda, Brighton Marina, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Brighton, BN2 5UT

Bluewater Shopping Centre, 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25% 2 0.0% 0

Bluewater Pkwy, Dartford,

Greenhithe DA9 9ST

Central / West End London 0.4% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11% 1 0.0% 0

Dunelm, Eastern Avenue, 0.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Shoreham-by-Sea, BN43

6PD

Hassocks Town Centre 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Haywards Heath Town 07% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Centre

Holmbush Shopping Centre,  0.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Shoreham by Sea, BN43

6TD

John Lewis, Albion Way, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Horsham, RH12 1LP

Ravenside Retail & Leisure 0.4% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 29% 6

Park, Bexhill-on-Sea,

TN40 2JU

Sainsburys, Bannister Way, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Haywards Heath, RH16

1DG

Shoreham Town Centre, 0.2% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Tesco, Hammonds Farm, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Jane Murray Way, Burgess

Hill RH15 9QT

Tunbridge Wells 0.5% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 5.0% 4 0.6% 1

Internet / delivery 27.4% 411 18.6% 34 29.4% 43 33.9% 43 28.1% 12 31.9% 39 29.3% 21 22.7% 44

(Don't know / varies) 10.2% 153 13.0% 23 10.5% 15 85% 11 2.8% 1 18.8% 23 15.2% 11 11.9% 23

(Don't do this type of 25.0% 376 283% 51 258% 38 269% 34 315% 13 11.1% 13 20.7% 15 232% 45

shopping)

Weighted base: 1500 180 145 128 42 121 72 195

Sample: 1500 100 100 100 100 100 100 100
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Total Zone 9 Zone 10 Zone 11 Zone 12 Zone 13 Zone 14 Zone 15
Meanscore [visits per year]
Q23 How often does your household make shopping trips for the following: [PR]
Shopping for clothing and footwear
At least weekly 22% 33 0.0% 0 55% 8 81% 10 0.0% 0 0.0% 0 28% 2 24% 5
Once a fortnight 37% 56 2.9% 5 52% 8 3.2% 4 33% 1 22% 3 0.6% 0 41% 8
Once a month 16.3% 244 166% 30 14.7% 21 114% 15 10.0% 4 13.0% 16 19.9% 14 213% 41
Once every 2-3 months 223% 335 206% 37 30.1% 44 228% 29 323% 14 245% 30 143% 10 174% 34
Once every 6 months 19.4% 291 185% 33 145% 21 201% 26 22.5% 9 15.0% 18 19.1% 14 228% 44
Once a year 140% 210 142% 26 9.7% 14 168% 21 7.8% 3 20.0% 24 18.0% 13 148% 29
Less often 95% 142 105% 19 82% 12 54% 7 52% 2 162% 20 9.5% 7 11.0% 21
Never 6.5% 98 103% 19 4.2% 6 57% 7 8.0% 3 22% 3 65% 5 45% 9
(Don’t know / varies) 61% 91 63% 11 78% 11 6.4% 8 11.0% 5 6.8% 8 9.2% 7 18% 4
Mean: 6.14 4.65 8.57 8.73 4.75 424 5.87 6.49
Weighted base: 1500 180 145 128 42 121 72 195
Sample: 1500 100 100 100 100 100 100 100
Shopping for furniture, carpets and other floor coverings
At least weekly 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Once a fortnight 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Once a month 0.4% 5 0.0% 0 0.0% 0 13% 2 0.0% 0 0.6% 1 0.0% 0 0.0% 0
Once every 2-3 months 13% 19 0.0% 0 1.6% 2 12% 1 0.0% 0 24% 3 22% 2 17% 3
Once every 6 months 39% 58 1.1% 2 3.6% 5 8.0% 10 3.7% 2 64% 8 3.6% 3 48% 9
Once a year 114% 171 91% 16 7.7% 11 142% 18 14.3% 6 11.4% 14 7.4% 5 11.7% 23
Less often 429% 643 451% 81 476% 69 34.0% 43 349% 15 50.5% 61 408% 29 43.4% 84
Never 347% 520 382% 69 356% 52 402% 51 403% 17 209% 25 37.2% 27 314% 61
(Don’t know / varies) 55% 82 65% 12 3.8% 6 1.2% 1 6.8% 3 79% 10 8.9% 6 7.0% 14
Mean: 0.54 0.36 0.49 0.70 0.42 0.74 0.50 0.56
Weighted base: 1500 180 145 128 42 121 72 195
Sample: 1500 100 100 100 100 100 100 100
Shopping for household textiles and soft furnishings
At least weekly 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Once a fortnight 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 2
Once a month 13% 20 11% 2 0.0% 0 0.0% 0 33% 1 18% 2 0.0% 0 43% 8
Once every 2-3 months 4.4% 66 0.0% 0 50% 7 9.6% 12 34% 1 48% 6 2.8% 2 56% 11
Once every 6 months 11.9% 178 94% 17 109% 16 150% 19 12.0% 5 7.6% 9 156% 11 174% 34
Once a year 185% 277 19.0% 34 16.6% 24 226% 29 17.4% 7 245% 30 20.7% 15 154% 30
Less often 355% 532 31.9% 57 419% 61 350% 45 251% 10 36.3% 44 336% 24 342% 67
Never 20.4% 306 24.9% 45 198% 29 132% 17 29.0% 12 179% 22 21.1% 15 150% 29
(Don’t know / varies) 79% 118 136% 25 5.7% 8 4.6% 6 9.9% 4 7.0% 9 6.3% 5 7.0% 14
Mean: 111 0.78 0.89 1.24 1.22 111 0.88 1.90
Weighted base: 1500 180 145 128 42 121 72 195
Sample: 1500 100 100 100 100 100 100 100
Shopping for household appliances
At least weekly 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Once a fortnight 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Once a month 0.3% 5 0.0% 0 11% 2 0.0% 0 0.6% 0 13% 2 0.0% 0 0.0% 0
Once every 2-3 months 23% 35 23% 4 05% 1 0.0% 0 21% 1 47% 6 1.8% 1 71% 14
Once every 6 months 48% 72 0.6% 1 66% 10 59% 8 19% 1 51% 6 7.3% 5 104% 20
Once a year 11.8% 177 9.0% 16 14.1% 20 13.6% 17 10.0% 4 173% 21 8.9% 6 98% 19
Less often 50.0% 750 46.1% 83 524% 76 542% 69 559% 23 487% 59 526% 38 494% 96
Never 16.1% 242 244% 44 165% 24 16.1% 21 12.6% 5 6.4% 8 9.8% 7 122% 24
(Don’t know / varies) 146% 219 176% 32 89% 13 102% 13 16.9% 7 16.6% 20 195% 14 11.1% 22
Mean: 0.75 0.54 0.76 0.59 0.72 1.08 0.73 1.02
Weighted base: 1500 180 145 128 42 121 72 195
Sample: 1500 100 100 100 100 100 100 100
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Shopping for audio-visual equipment
At least weekly 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Once a fortnight 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Once a month 0.4% 5 0.0% 0 0.0% 0 0.0% 0 21% 1 0.0% 0 16% 1 17% 3
Once every 2-3 months 1.1% 17 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25% 3 0.0% 0 31% 6
Once every 6 months 2.7% 41  2.5% 4 16% 2 31% 4  0.0% 0 6.4% 8 3.9% 3 31% 6
Once a year 105% 157 9.4% 17 135% 20 12.0% 15 54% 2 123% 15 95% 7 163% 32
Less often 51.6% 774 49.7% 89 55.9% 81 51.3% 65 57.5% 24 54.8% 66 52.3% 38 55.7% 108
Never 20.6% 309 26.9% 48 16.7% 24 23.8% 30 19.2% 8 10.4% 13 17.6% 13 11.5% 22
(Don’t know / varies) 131% 196 115% 21 123% 18 98% 12 15.8% 7 136% 16 152% 11 88% 17
Mean: 0.60 0.44 0.51 0.49 0.70 0.75 0.74 0.94
Weighted base: 1500 180 145 128 42 121 72 195
Sample: 1500 100 100 100 100 100 100 100
Shopping for hardware and DIY goods
At least weekly 2.2% 33 2.3% 4 52% 8 12% 1 19% 1 1.6% 2 3.9% 3 1.8% 4
Once a fortnight 26% 39 0.6% 1 31% 5 24% 3 1.9% 1 16% 2 3.6% 3 18% 3
Once a month 10.0% 150 6.5% 12 103% 15 81% 10 14.8% 6 7.5% 9 12.2% 9 136% 26
Once every 2-3 months 12.5% 188 8.5% 15 7.5% 11 11.3% 14 10.8% 5 88% 11 12.0% 9 16.0% 31
Once every 6 months 113% 170 7.0% 13 87% 13 165% 21 8.9% 4 105% 13 12.8% 9 122% 24
Once a year 121% 181 11.9% 21 95% 14 133% 17 16.3% 7 148% 18 149% 11 146% 28
Less often 204% 306 21.7% 39 25.6% 37 21.6% 28 16.6% 7 29.8% 36 18.3% 13 21.4% 42
Never 17.9% 269 29.4% 53 18.6% 27 15.2% 19 17.4% 7 14.2% 17 14.1% 10 11.4% 22
(Don’t know / varies) 10.9% 163 12.2% 22 11.4% 17 10.4% 13 11.4% 5 11.1% 13 8.1% 6 7.2% 14
Mean: 4.61 3.32 6.24 371 4.75 3.53 6.00 4.67
Weighted base: 1500 180 145 128 42 121 72 195
Sample: 1500 100 100 100 100 100 100 100
Shopping for chemist and medical goods, cosmetics and other beauty products
At least weekly 9.0% 135 5.3% 10 10.3% 15 10.4% 13 7.2% 3 64% 8 10.5% 8 6.4% 12
Once a fortnight 91% 137 148% 27 89% 13 98% 13 6.8% 3 35% 4 42% 3 81% 16
Once a month 348% 521 31.8% 57 43.3% 63 41.2% 52 40.0% 17 25.2% 30 32.1% 23 37.5% 73
Once every 2-3 months 15.6% 234 11.5% 21 12.4% 18 10.9% 14 19.6% 8 23.0% 28 13.3% 10 19.4% 38
Once every 6 months 71% 107 11.7% 21 2.8% 4 58% 7 56% 2 10.4% 13 10.4% 8 13.3% 26
Once a year 37% 56 1.9% 3 43% 6 3.3% 4 41% 2 105% 13 35% 2 33% 6
Less often 6.2% 94  6.8% 12 45% 6 3.1% 4 1.9% 1 11.6% 14 4.8% 3 6.5% 13
Never 7.8% 117 10.6% 19 7.7% 11 87% 11 9.1% 4 3.3% 4 10.7% 8 26% 5
(Don’t know / varies) 6.6% 99 57% 10 5.8% 8 6.8% 9 57% 2 61% 7 10.5% 8 3.0% 6
Mean: 13.07 11.95 14.47 14.61 12.16 9.33 12.67 11.57
Weighted base: 1500 180 145 128 42 121 72 195
Sample: 1500 100 100 100 100 100 100 100
Shopping for books, jewellery and other personal and luxury items
At least weekly 26% 39 18% 3 5.6% 8 4.9% 6 2.7% 1 24% 3 28% 2 0.0% 0
Once a fortnight 28% 41 18% 3 21% 3 29% 4 13% 1 23% 3 3.6% 3 31% 6
Once a month 10.3% 154 9.7% 17 11.3% 16 6.8% 9 53% 2 3.6% 4 9.2% 7 13.2% 26
Once every 2-3 months 12.2% 183 19.7% 35 12.2% 18 9.1% 12 15.5% 6 11.6% 14 17.0% 12 82% 16
Once every 6 months 10.5% 158 6.4% 12 115% 17 166% 21 7.3% 3 99% 12 7.8% 6 134% 26
Once a year 11.4% 170 8.4% 15 10.3% 15 7.6% 10 15.6% 7 24.5% 30 14.7% 11 12.4% 24
Less often 13.3% 200 9.4% 17 8.7% 13 12.3% 16 8.5% 4 25.0% 30 82% 6 17.3% 34
Never 29.1% 437 32.7% 59 29.5% 43 30.4% 39 36.1% 15 14.0% 17 27.5% 20 28.2% 55
(Don’t know / varies) 79% 118 103% 18 88% 13 93% 12 7.7% 3 6.6% 8 9.2% 7 42% 8
Mean: 4.68 4.20 6.34 5.57 3.77 3.67 5.17 343
Weighted base: 1500 180 145 128 42 121 72 195
Sample: 1500 100 100 100 100 100 100 100
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Total Zone 9 Zone 10 Zone 11 Zone 12 Zone 13 Zone 14 Zone 15
Meanscore [visits per year]
Q24 How often do you do the following leisure activities? [PR]
Pub / bar / nightclubs
At least weekly 10.6% 158 87% 16 123% 18 13.0% 17 6.8% 3 97% 12 83% 6 24% 5
Once a fortnight 63% 95 57% 10 55% 8 4.3% 6 31% 1 33% 4 89% 6 81% 16
Once a month 10.7% 161 133% 24 7.1% 10 84% 11 8.9% 4 6.4% 8 7.8% 6 129% 25
Once every 2-3 months 57% 86 73% 13 57% 8 81% 10 14.2% 6 13% 2 48% 3 3.9% 8
Once every 6 months 24% 36 2.0% 4 47% 7 12% 1 59% 2 17% 2 22% 2 0.6% 1
Once a year 08% 12 0.6% 1 0.0% 0 0.0% 0 0.6% 0 11% 1 19% 1 21% 4
Less often 34% 51 57% 10 1.6% 2 0.6% 1 55% 2 4.0% 5 17% 1 35% 7
Never 58.4% 876 545% 98 60.0% 87 632% 81 55.0% 23 705% 85 60.0% 43 66.4% 129
(Don’t know / varies) 16% 25 22% 4 31% 4 12% 2 0.0% 0 1.9% 2 44% 3 0.0% 0
Mean: 8.93 8.22 9.33 9.43 6.26 6.95 8.25 5.17
Weighted base: 1500 180 145 128 42 121 72 195
Sample: 1500 100 100 100 100 100 100 100
Restaurant / cafés
At least weekly 18.9% 284 16.1% 29 16.2% 24 247% 31 17.2% 7 129% 16 17.0% 12 191% 37
Once a fortnight 123% 185 9.7% 17 1:47% 21 6.7% 9 17.8% 7 3.9% 5 13.0% 9 164% 32
Once a month 183% 274 192% 35 17.6% 26 194% 25 19.2% 8 16.0% 19 134% 10 193% 37
Once every 2-3 months 78% 117 7.1% 13 6.9% 10 7.3% 9 11.3% 5 8.0% 10 4.0% 3 32% 6
Once every 6 months 25% 37 12% 2 44% 6 2.9% 4 73% 3 22% 3 23% 2 0.0% 0
Once a year 08% 12 0.0% 0 0.0% 0 2.9% 4 0.6% 0 0.6% 1 11% 1 0.0% 0
Less often 18% 27 1.9% 3 22% 3 12% 1 37% 2 17% 2 11% 1 0.6% 1
Never 357% 536 43.7% 79 349% 51 314% 40 22.2% 9 546% 66 442% 32 415% 81
(Don’t know / varies) 18% 27 12% 2 31% 4 35% 4 0.6% 0 0.0% 0 3.8% 3 0.0% 0
Mean: 15.99 13.75 15.29 18.02 16.74 10.13 14.66 16.65
Weighted base: 1500 180 145 128 42 121 72 195
Sample: 1500 100 100 100 100 100 100 100
Cinema
At least weekly 0.5% 7 0.0% 0 11% 2 0.0% 0 0.0% 0 0.0% 0 22% 2 0.6% 1
Once a fortnight 14% 22 12% 2 21% 3 0.0% 0 12% 1 1.6% 2 17% 1 0.0% 0
Once a month 45% 68 0.6% 1 2.6% 4 57% 7 42% 2 33% 4 33% 2 12% 2
Once every 2-3 months 6.6% 99 1.8% 3 21% 3 3.6% 5 10.8% 5 28% 3 7.6% 5 67% 13
Once every 6 months 6.0% 90 73% 13 6.7% 10 54% 7 8.0% 3 52% 6 8.6% 6 21% 4
Once a year 50% 76 58% 10 6.6% 10 4.8% 6 6.6% 3 2.3% 3 17% 1 50% 10
Less often 6.7% 101 98% 18 73% 11 7.1% 9 6.6% 3 47% 6 6.4% 5 72% 14
Never 67.2% 1009 71.7% 129 684% 99 721% 92 605% 25 80.2% 97 66.7% 48 752% 146
(Don’t know / varies) 19% 28 1.9% 3 31% 4 12% 2 19% 1 0.0% 0 18% 1 21% 4
Mean: 1.74 0.73 181 1.07 1.66 111 2.62 0.94
Weighted base: 1500 180 145 128 42 121 72 195
Sample: 1500 100 100 100 100 100 100 100
Theatre / concerts / music venue
At least weekly 0.4% 6 0.0% 0 15% 2 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Once a fortnight 0.2% 3 0.6% 1 0.0% 0 0.0% 0 12% 1 0.0% 0 19% 1 0.0% 0
Once a month 32% 49 6.0% 11 11% 2 38% 5 8.8% 4 33% 4 38% 3 0.6% 1
Once every 2-3 months 11.6% 173 113% 20 12.6% 18 152% 19 10.3% 4 58% 7 139% 10 10.0% 19
Once every 6 months 98% 148 73% 13 159% 23 108% 14 10.7% 4 57% 7 10.6% 8 98% 19
Once a year 86% 128 73% 13 84% 12 79% 10 17.2% 7 42% 5 7.8% 6 75% 15
Less often 52% 78 79% 14 5.0% 7 1.8% 2 25% 1 42% 5 33% 2 41% 8
Never 59.0% 885 56.6% 102 52.4% 76 575% 73 486% 20 76.3% 92 56.8% 41 66.7% 130
(Don’t know / varies) 20% 29 3.0% 5 31% 4 18% 2 0.6% 0 0.6% 1 18% 1 13% 3
Mean: 1.57 1.75 2.06 2.16 2.30 0.87 2.00 0.88
Weighted base: 1500 180 145 128 42 121 72 195
Sample: 1500 100 100 100 100 100 100 100
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Total Zone 9 Zone 10 Zone 11 Zone 12 Zone 13 Zone 14 Zone 15
Bingo / casino
At least weekly 0.1% 2 0.0% 0 0.0% 0 0.0% 0 13% 1 0.0% 0 0.0% 0 0.0% 0
Once a fortnight 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Once a month 0.4% 6 0.0% 0 0.0% 0 27% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Once every 2-3 months 0.5% 8 0.0% 0 15% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Once every 6 months 0.4% 6 0.0% 0 11% 2 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Once a year 0.3% 5 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 0.0% 0 0.0% 0
Less often 0.6% 9 0.6% 1 05% 1 12% 1 12% 1 0.0% 0 0.0% 0 12% 2
Never 96.5% 1447 99.4% 179 93.8% 136 93.8% 120 96.9%  41100.0% 121 97.0% 70 98.8% 192
(Don’t know / varies) 11% 17 0.0% 0 31% 4 12% 2 0.0% 0 0.0% 0 3.0% 2 0.0% 0
Mean: 0.16 0.00 0.10 0.35 0.67 0.00 0.00 0.01
Weighted base: 1500 180 145 128 42 121 72 195
Sample: 1500 100 100 100 100 100 100 100
Ten-pin bowling
At least weekly 0.5% 8 0.0% 0 31% 4 23% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Once a fortnight 0.3% 4 0.0% 0 05% 1 0.0% 0 0.0% 0 11% 1 0.0% 0 0.0% 0
Once a month 0.2% 3 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Once every 2-3 months 24% 36 0.0% 0 6.5% 9 52% 7 52% 2 0.0% 0 13% 1 13% 3
Once every 6 months 1.9% 28  1.6% 3 15% 2 51% 6 0.0% 0 3.7% 5 17% 1 0.0% 0
Once a year 41% 62 74% 13 3.8% 6 24% 3 46% 2 27% 3 42% 3 0.0% 0
Less often 3.0% 44 3.4% 6 5.6% 8 1.8% 2 12% 1 24% 3 11% 1 4.6% 9
Never 86.4% 1295 87.6% 158 75.9% 110 80.9% 103 88.4% 37 90.1% 109 88.8% 64 94.1% 183
(Don’t know / varies) 12% 19 0.0% 0 31% 4 12% 2 0.6% 0 0.0% 0 3.0% 2 0.0% 0
Mean: 0.60 0.12 2.24 1.75 0.31 0.39 0.15 0.09
Weighted base: 1500 180 145 128 42 121 72 195
Sample: 1500 100 100 100 100 100 100 100
Indoor trampoline
At least weekly 0.2% 2 0.0% 0 15% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Once a fortnight 0.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Once a month 0.2% 3 0.0% 0 0.0% 0 1.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Once every 2-3 months 1.0% 14 0.0% 0 31% 4  0.0% 0 22% 1 0.0% 0 11% 1 13% 3
Once every 6 months 0.4% 6 0.0% 0 15% 2 0.0% 0 18% 1 0.0% 0 11% 1 0.0% 0
Once a year 1.0% 15 2.0% 4 0.0% 0 0.0% 0 14% 1 0.0% 0 1.9% 1 0.0% 0
Less often 0.5% 8 0.6% 1 21% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Never 95.0% 1425 97.4% 175 88.6% 129 958% 122 94.6% 40 100.0% 121 92.9% 67 98.7% 192
(Don’t know / varies) 16% 23 0.0% 0 31% 4 2.9% 4 0.0% 0 0.0% 0 3.0% 2 0.0% 0
Mean: 0.22 0.02 1.03 0.17 0.16 0.00 0.10 0.07
Weighted base: 1500 180 145 128 42 121 72 195
Sample: 1500 100 100 100 100 100 100 100
Gym / health club/ sports facility
At least weekly 121% 182 143% 26 16.3% 24 123% 16 16.9% 7 48% 6 10.0% 7 64% 12
Once a fortnight 0.3% 4 0.0% 0 0.0% 0 0.0% 0 0.6% 0 0.0% 0 22% 2 0.0% 0
Once a month 0.3% 4  0.6% 1 0.0% 0 0.0% 0 12% 1 0.0% 0 0.0% 0 0.0% 0
Once every 2-3 months 0.2% 4 0.0% 0 11% 2 0.6% 1 12% 1 0.0% 0 13% 1 0.0% 0
Once every 6 months 0.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.6% 1 0.0% 0 0.0% 0
Once a year 0.2% 3 0.0% 0 12% 2 0.0% 0 0.0% 0 0.0% 0 11% 1 0.0% 0
Less often 0.6% 9 0.6% 1 11% 2 0.0% 0 0.0% 0 11% 1 0.0% 0 0.0% 0
Never 84.8% 1273 839% 151 76.2% 111 859% 110 80.0% 33 935% 113 825% 59 93.6% 182
(Don’t know / varies) 14% 21 0.6% 1 41% 6 1.2% 2 0.0% 0 0.0% 0 3.0% 2 0.0% 0
Mean: 6.53 7.58 8.91 6.48 9.16 2.52 6.00 3.32
Weighted base: 1500 180 145 128 42 121 72 195
Sample: 1500 100 100 100 100 100 100 100
Gallery / Museum or place of historical or cultural interest
At least weekly 0.4% 6 0.0% 0 05% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Once a fortnight 09% 14 28% 5 05% 1 12% 1 0.6% 0 0.0% 0 0.0% 0 0.0% 0
Once a month 36% 54 25% 4 A% 7 24% 3 39% 2 3.6% 4 11% 1 4.0% 8
Once every 2-3 months 6.8% 102 6.9% 12 6.2% 9 53% 7 19% 1 22% 3 11.6% 8 73% 14
Once every 6 months 65% 98 7.7% 14 42% 6 11.3% 14 59% 2 16% 2 715% 5 41% 8
Once a year 74% 111 59% 11 6.2% 9 54% 7 6.8% 3 44% 5 89% 6 50% 10
Less often 49% 74 83% 15 1.6% 2 3.0% 4 89% 4 42% 5 5.6% 4 61% 12
Never 67.2% 1008 64.0% 115 72.8% 106 70.3% 90 71.3% 30 823% 100 63.3% 46 73.4% 143
(Don’t know / varies) 21% 32 1.9% 3 31% 4 12% 2 0.6% 0 1.7% 2 18% 1 0.0% 0
Mean: 1.48 1.66 151 1.16 0.97 0.65 1.00 1.01
Weighted base: 1500 180 145 128 42 121 72 195
Sample: 1500 100 100 100 100 100 100 100
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Total Zone 9 Zone 10 Zone 11 Zone 12 Zone 13 Zone 14 Zone 15
Q25 Where do you visit most often for PUB / BAR / NIGHTCLUBS?
Ask those who said “once every 6 months” or more for pub / bar / nightclub
Bexhill-on-Sea 6.8% 36 0.0% 0 0.0% 0 0.0% 0 4.6% 1 0.0% 0 0.0% 0 64.3% 35
Brighton Town Centre 73% 39 0.0% 0 35% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Burgess Hill Town Centre 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Crowborough Town Centre 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Eastbourne Town Centre 22.7% 122 553% 37 53.7% 28 675% 30 40.2% 7 10.6% 3 7.0% 2 74% 4
Hailsham Town Centre 4.3% 23 0.0% 0 5% 3 17% 1 0.0% 0 68.9% 19 1.8% 0 0.0% 0
Hampden Park (Brassey 0.1% 1 0.0% 0 16% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Avenue) District Shopping
Centre, Eastbourne
Hastings Town Centre 0.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.8% 3
Heathfield Town Centre 22% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 451% 10 0.0% 0
Horam Town Centre 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 50% 1 0.0% 0
Lewes Town Centre 7.8% 42 1.6% 1 0.0% 0 1.7% 1 0.0% 0 0.0% 0 1.8% 0 0.0% 0
Maresfield Town Centre 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 4.8% 1 18% 0 0.0% 0
Meads Street District 0.3% 2 1.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shopping Centre,
Eastbourne
Newhaven Town Centre, 23% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lewes District
Newick Local Centre, Lewes  1.6% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
District
Old Town (Crown Street) 1.8% 10 13.1% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 1
District Shopping Centre,
Eastbourne
Peacehaven (Meridian 0.9% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre), Lewes District
Peacehaven (South Coast 19% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road / Telscombe Cliffs)
Local Centre, Lewes
District
Polegate Town Centre 1.6% 9 0.0% 0 0.0% 0 17% 1 31% 1 0.0% 0 0.0% 0 0.0% 0
Ringmer Local Centre, 1.4% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25% 1 0.0% 0 0.0% 0
Lewes District
Rodmill Local Shopping 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre, Eastbourne
Seaford Town Centre, Lewes 6.7% 36 3.0% 2 16% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
District
Seaside (Langney Road to 1.0% 5 3.0% 2 3.0% 2 17% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Springfield Road and
adjacent to St James’
Road) District Shopping
Centre, Eastbourne
Seaside (Seaford Road to 0.5% 3 0.0% 0 1.6% 1 17% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Channel View Road)
Local Shopping Centre,
Eastbourne
Sovereign Harbour District 0.7% 4  0.0% 0 1.6% 1 50% 2 3.6% 1 0.0% 0 0.0% 0 0.0% 0
Shopping Centre,
Eastbourne
Central / West End London 1.3% 7 0.0% 0 0.0% 0 33% 1 31% 1 0.0% 0 7.9% 2 0.0% 0
Alfriston 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ashwood 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18% 0 0.0% 0
Cambridge 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Chailey village 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Denton 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ditchling 0.8% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18% 0 0.0% 0
Edinburgh 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 1
Hassocks 18% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hastings 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Haywards Heath 0.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Normans Bay 0.5% 3 16% 1 0.0% 0 0.0% 0 0.0% 0 25% 1 34% 1 0.0% 0
Pevensey Bay 1.2% 6 16% 1 0.0% 0 17% 1 27.8% 5 0.0% 0 0.0% 0 0.0% 0
Sheffield 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Stone Cross 0.6% 3 0.0% 0 53% 3 0.0% 0 33% 1 0.0% 0 0.0% 0 0.0% 0
Uckfield 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 34% 1 0.0% 0
Willingdon 24% 13 3.0% 2 6.1% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Worthing 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 15.3% 82 16.1% 11 16.4% 8 13.9% 6 14.3% 2 10.6% 3 19.2% 4 19.2% 10
Weighted base: 536 67 51 45 16 27 23 54
Sample: 550 37 35 32 33 27 33 28
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Total Zone 9 Zone 10 Zone 11 Zone 12 Zone 13 Zone 14 Zone 15
Q26 Where do you visit most often for RESTAURANT / CAFE?
Ask only those who said “once every 6 months” or more for restaurant / café
Battle Town Centre 0.3% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Bexhill-on-Sea 10.3% 93 0.0% 0 0.0% 0 41% 3 95% 3 0.0% 0 0.0% 0 74.8% 4
Brighton Town Centre 8.8% 79 9.1% 9 18% 2 22% 2 0.0% 0 13% 1 0.0% 0 1.0% 1
Burgess Hill Town Centre 0.8% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Eastbourne Town Centre 249% 224 595% 57 52.6% 46 55.8% 43 522% 16 16.1% 8 15.7% 6 52% 6
Hailsham Town Centre 4.9% 44  4.3% 4 18% 2 0.0% 0 18% 1 60.1% 1 6.0% 2 0.0% 0
Hampden Park (Brassey 0.8% 7 0.0% 0 49% 4  0.0% 0 0.0% 0 2.9% 2 0.0% 0 0.0% 0
Avenue) District Shopping
Centre, Eastbourne
Hastings Town Centre 1.0% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 7.4% 8
Heathfield Town Centre 12% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 269% 10 0.0% 0
Horam Town Centre 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 32% 1 0.0% 0
Langney Shopping Centre, 0.7% 7 0.0% 0 43% 4 28% 2 0.0% 0 13% 1 0.0% 0 0.0% 0
Eastbourne
Lewes Town Centre 8.9% 80 0.0% 0 18% 2 1.0% 1 0.0% 0 0.0% 0 22% 1 0.0% 0
Maresfield Town Centre 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 25% 1 12% 0 0.0% 0
Meads Street District 0.2% 2 21% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shopping Centre,
Eastbourne
Newhaven Town Centre, 17% 16 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lewes District
Newick Local Centre, Lewes  0.8% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
District
Old Town (Crown Street) 0.8% 7 59% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 1.0% 1
District Shopping Centre,
Eastbourne
Peacehaven (Meridian 12% 10 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre), Lewes District
Peacehaven (South Coast 20% 18 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road / Telscombe Cliffs)
Local Centre, Lewes
District
Polegate Town Centre 0.9% 8 0.0% 0 0.9% 1 0.0% 0 25% 1 0.0% 0 0.0% 0 0.0% 0
Ringmer Local Centre, 0.5% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lewes District
Rodmill Local Shopping 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre, Eastbourne
Seaford Town Centre, Lewes 6.0% 54 2.4% 2 0.0% 0 43% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0
District
Seaside (Langney Road to 0.7% 7 11% 1 09% 1 2.0% 2 0.0% 0 0.0% 0 39% 1 0.0% 0
Springfield Road and
adjacent to St James’
Road) District Shopping
Centre, Eastbourne
Seaside (Seaford Road to 1.1% 10 0.0% 0 54% 5 3.0% 2 34% 1 25% 1 0.0% 0 0.0% 0
Channel View Road)
Local Shopping Centre,
Eastbourne
Sovereign Harbour District 2.2% 20 0.0% 0 27% 2 12.1% 9 81% 2 29% 2 0.0% 0 0.0% 0
Shopping Centre,
Eastbourne
St Anthony’s (Beatty Road) 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 1 0.0% 0
Local Shopping Centre,
Eastbourne
Central / West End London 11% 10 0.0% 0 0.0% 0 1.9% 1 17% 1 13% 1 7.3% 3 0.0% 0
Alfriston 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1 0.0% 0 0.0% 0
Ashwood 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Chailey village 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ditchling 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hassocks 13% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hastings 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 22% 1 0.0% 0
Haywards Heath 13% 12 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Horsham 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Normans Bay 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.9% 0 1.3% 1 0.0% 0 0.0% 0
Pevensey Bay 0.6% 5 0.0% 0 18% 2 1.0% 1 35% 1 0.0% 0 0.0% 0 0.0% 0
Sevenoaks 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.7% 1 0.0% 0 0.0% 0 0.0% 0
Sheffield 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shoreham 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 13% 1 22% 1 0.0% 0
Stone Cross 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 12% 0 0.0% 0
Tunbridge Wells 0.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 39% 1 0.0% 0
Uckfield 0.8% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 84% 3 0.0% 0
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Willingdon 0.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Worthing 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

(Don't know / varies) 11.8% 106 15.6% 15 21.2% 18 9.9% 8 14.7% 4 51% 3 13.5% 5 94% 11

Weighted base: 898 96 87 78 30 52 36 113

Sample: 944 61 60 65 67 52 53 61

Q27 Where do you visit most often for CINEMA?
Ask only those who said “once a year” or more for cinema

Cineworld, Marina Square, 147% 53 0.0% 0 0.0% 0 6.8% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brighton Marina, Brighton

Cineworld, The Beacon 39.7% 144 86.2% 26 951% 29 722% 18 751% 10 27.3% 5 6.7% 1 773% 23
Shopping Centre,
Eastbourne Town Centre

Depot Lewes, Pinwell Road, 17.4% 63 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lewes

Duke of York’s 0.8% 3 6.7% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Picturehouse, Preston
Road, Brighton

Hailsham Pavilion Theatre & 6.9% 25 3.5% 1 0.0% 0 15.1% 4 18.9% 2 581% 11 15.8% 3 3.9% 1
Cinema, George Street,
Hailsham

ODEON, Kingswest, West 1.8% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Street, Brighton

ODEON, Queens Road, 0.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 74% 2
Hastings

Orion Cinema, Cyprus Road, 1.3% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Burgess Hill

Picture House Cinema, High  8.7% 31 0.0% 0 4.9% 2 0.0% 0 0.0% 0 0.0% 0 59.9% 11 0.0% 0
Street, Uckfield

Seaford Community Cinema, 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Saxon Lane, Seaford

Town Centre

Brighton 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 37% 1 0.0% 0 0.0% 0
Cineworld, Crawley 0.8% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Eastbourne 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hailsham Pavilion Theatre 0.7% 2 0.0% 0 0.0% 0 0.0% 0 3.9% 1 10.9% 2 0.0% 0 0.0% 0

and Cinema, George

Street, Hailsham
Hastings 1.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11.3% 3
Horsham 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lewes Town Centre 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
The Picture House, Oakfeild 0.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.7% 1 0.0% 0
Worthing 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 34% 12 35% 1 0.0% 0 59% 1 21% 0 0.0% 0 11.0% 2 0.0% 0
Weighted base: 362 30 31 25 13 18 18 30
Sample: 381 19 20 18 26 18 28 13
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Q28 Where do you visit most often for THEATRE / CONCERTS / MUSIC VENUE?
Ask only those who said “once a year” or more for theatre
Congress Theatre, Carlisle 29.2% 148 40.3% 24 41.7% 24 32.6% 16 46.8% 9 36.3% 8 24.1% 7 33.2% 18
Road, Eastbourne
Devonshire Park Theatre, 9.0% 45 21.3% 12 19.3% 11 10.2% 5 12.6% 3 3.0% 1 10.1% 3 0.0% 0
Compton Road,
Eastbourne
Winter Gardens Theatre, 0.5% 3 0.0% 0 3.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Compton Road,
Eastbourne
Royal Hippodrome Theatre, 3.2% 16 7.0% 4 53% 3 83% 4 1.3% 0 0.0% 0 0.0% 0 0.0% 0
Seaside Road, Eastbourne
Seaford Musical Theatre, 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Saxon Lane, Seaford
Lewes Little Theatre, 1.1% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lancaster Street, Lewes
Glyndebourne Opera House,  0.7% 3 18% 1 0.0% 0 0.0% 0 0.0% 0 3.0% 1 29% 1 0.0% 0
New Road, Glyndebourne
Izzard Theatre, Penland 1.7% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 51% 1 10.5% 6
Road (Bexhill College),
Bexhill
Studio Theatre, New Road, 0.4% 2 0.0% 0 0.0% 0 3.0% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brighton
Theatre Royal Brighton, 11.5% 59 0.0% 0 6.6% 4 0.0% 0 25% 1 0.0% 0 15% 0 7.4% 4
New Road, Brighton
Hailsham Pavilion Theatre &  0.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11.3% 3 0.0% 0 0.0% 0
Cinema, George Street,
Hailsham
White Rock Theatre, White 1.0% 5 0.0% 0 0.0% 0 45% 2 0.0% 0 0.0% 0 15% 0 42% 2
Rock, Hastings
Central / West End London ~ 24.5% 125 18.2% 11 10.6% 6 16.5% 8 25.2% 5 21.7% 5 389% 11 378% 20
Bexhill 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brighton 4.1% 21  0.0% 0 0.0% 0 15.5% 8 0.0% 0 6.6% 2 0.0% 0 0.0% 0
Brighton Dome, Brighton 1.1% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 1 0.0% 0 0.0% 0
Central London 0.7% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Chester 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Chichester Festival Theatre, 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Chichester
Crawley 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
De La Warr Pavilion, 1.5% 8 0.0% 0 27% 2 0.0% 0 38% 1 0.0% 0 15% 0 7.0% 4
Bexhill-on-Sea
Ditchling 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Eastbourne 2.2% 11 6.1% 4  0.0% 0 6.4% 3 3.8% 1 0.0% 0 4.4% 1 0.0% 0
Lewes 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 6.6% 2 0.0% 0 0.0% 0
Minerva Theatre, Chirchester ~ 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Peterborough 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 57% 1 0.0% 0 0.0% 0
Shoreham 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 51% 26 5.2% 3 10.0% 6 3.0% 1 38% 1 3.0% 1 10.0% 3 0.0% 0
Weighted base: 507 59 57 50 20 23 27 54
Sample: 510 36 40 41 42 21 36 26
Q29 Where do you visit most often for BINGO / CASINO?
Ask only those who said “once a year” or more for bingo
Leo Leisure Bingo Club, 26.9% 7 0.0% 0 100.0% 4 30.1% 1 33.3% 0 0.0% 0 0.0% 0 0.0% 0
Pevensey Road,
Eastbourne
Buzz Bingo, Freshfield Way, 26.1% 7 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Brighton
Bingo At The Deluxe, 6.4% 2 0.0% 0 0.0% 0 34.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pelham Place, Hastings
Brighton 9.0% 2 0.0% 0 0.0% 0 0.0% 0 33.3% 0 0.0% 0 0.0% 0 0.0% 0
Eastbourne 6.4% 2 0.0% 0 0.0% 0 34.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lewes 8.3% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Newhaven 1.4% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pier Nine, Brighton 5.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 10.3% 3 0.0% 0 0.0% 0 0.0% 0 33.3% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base: 27 0 4 5 1 0 0 0
Sample: 25 0 2 3 3 0 0 0
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Q30 Where do you visit most often for TEN-PIN BOWLING?
Ask only those who said “once a year” or more for ten-pin bowling

Tenpin, Broadwater Way, 37.2% 53 43.6% 7 70.1% 16 55.5% 11 62.6% 3 70.7% 6 45.1% 2 0.0% 0

Hampden Park,

Eastbourne
Hollywood Bowl, Marina 32.4% 46  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 8.0% 0 0.0% 0

Square, Brighton Marina,

Brighton
Crawley 2.3% 3 0.0% 0 0.0% 0 83% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Eastbourne 115% 16 34.4% 6 20.0% 4 25.3% 5 24.9% 1 0.0% 0 0.0% 0 0.0% 0
Eastbourne Indoor Bowling 1.6% 2 0.0% 0 10.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Club, Hampden Park,

Eastbourne
Halisham Leisure Centre 2.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21.8% 2 8.0% 0 0.0% 0
Halisham town centre 2.4% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 15.4% 1 100.0% 3
Hampden Park 0.8% 1 0.0% 0 0.0% 0 0.0% 0 12.5% 1 75% 1 0.0% 0 0.0% 0
Hollywood Bowl, Crawley 0.5% 1 0.0% 0 0.0% 0 37% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tunbridge Wells 1.6% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 23.4% 1 0.0% 0
Worthing Town Centre 1.0% 1 0.0% 0 0.0% 0 71% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 6.3% 9 22.0% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base: 142 16 23 21 4 9 5 3
Sample: 107 7 11 12 6 7 7 1
Q31 Where do you visit most often for INDOOR TRAMPOLINE?

Ask only those who said “once a year” or more for indoor trampoline

Sky High Trampoline Park,  25.4% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Meridian Industrial Estate,

Meridian Way,

Peacehaven
Fun Abounds Trampoline 2.7% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Centre, Bellbrook

Industrial Estate, Bell

Lane, Uckfield
Urban Jump Trampoline 36.6% 16 100.0% 4 50.0% 4 0.0% 0 73.7% 2 0.0% 0 100.0% 3 0.0% 0

Park, Ghyll Road

Industrial Estate,

Heathfield
Burgess Hill 5.1% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Halisham 6.0% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 100.0% 3
Eastbourne 6.3% 3 0.0% 0 25.0% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 18.0% 8 0.0% 0 25.0% 2 100.0% 2 26.3% 1 0.0% 0 0.0% 0 0.0% 0
Weighted base: 44 4 9 2 2 0 3 3
Sample: 31 1 4 1 3 0 3 1
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Q32 Where do you visit most often for GYM/ HEALTH CLUB/ SPORTS FACILITY?
Ask only those who said “once a month” or more for gym/ health club/ sports facility

Bannatyne Health Club, 52% 10 3.9% 1 0.0% 0 4.9% 1 24.8% 2 0.0% 0 0.0% 0 21.1% 3
Edward Road, Eastbourne

David Lloyd, Broadwater 141% 27 26.3% 7 45.0% 11 35.4% 6 24.8% 2 0.0% 0 0.0% 0 0.0% 0
Way, Hampden Park,
Eastbourne

EasyTone Ladies Fitness, 0.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
High Street, Newhaven

Town Centre

Gro-Fit Training, Springett 0.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Avenue, Ringmer

Hampden Park Sports 0.8% 2 0.0% 0 34% 1 49% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre, Brodrick Road,
Eastbourne

Original Gyms, South Street,  0.8% 2 3.9% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Eastbourne Town Centre

Peacehaven Leisure Centre, 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Greenwich Way,
Peacehaven

Performance Fitness, Maple 0.9% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, Eastbourne

Seahaven Swim & Fitness 2.0% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre, Chapel Street,
Newhaven Town Centre

Sovereign Centre, Royal 4.5% 9 7.5% 2 64% 2 16.7% 3 24.5% 2 0.0% 0 0.0% 0 0.0% 0
Parade, Easthourne

The Downs Leisure Centre, 5.6% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sutton Road, Seaford

The Gym Group, Sovereign 4.7% 9 17.2% 5 9.5% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Harbour Retail Park,

Eastbourne
Battle Town Centre 1.2% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 18.2% 2
Bexhill-on-Sea Town Centre ~ 2.1% 4 0.0% 0 0.0% 0 0.0% 0 6.5% 1 0.0% 0 0.0% 0 28.5% 4
Brighton Town Centre 4.5% 8 7.5% 2 0.0% 0 0.0% 0 6.5% 1 39.8% 2 0.0% 0 0.0% 0
Burgess Hill Town Centre 4.5% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hailsham Town Centre 53% 10 0.0% 0 9.5% 2 0.0% 0 0.0% 0 60.2% 4 18.4% 2 0.0% 0
Heathfield Town Centre 1.9% 4  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 40.8% 4  0.0% 0
Horam Town Centre 0.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 47% 0 0.0% 0
Polegate Town Centre 1.2% 2 0.0% 0 34% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Uckfield Town Centre 3.1% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.0% 1 0.0% 0
Bexhill Leisure Pool, Bexhill ~ 2.1% 4 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 32.2% 4
Body Happy, Lewes 0.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Boss Gym, Eastbourne 0.8% 1 0.0% 0 0.0% 0 94% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bromley 0.8% 1 0.0% 0 0.0% 0 94% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0
David Lloyd, Brighton 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Dolphin Leisure Centre, 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Haywards Heath
Eastbourne 89% 17 20.4% 5 22.8% 5 14.3% 2 13.0% 1 0.0% 0 0.0% 0 0.0% 0
Fitness First, Brighton 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Hassocks 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lewes 4.7% 9 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lewes Leisure Centre, 1.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lewes
Newhaven 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Newick 0.5% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Plumpton 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ringmer 0.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Seaford 1.5% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sussex University 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
The Body Workshop, Lewes  0.2% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tunbridge Wells 0.6% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 9.0% 1 0.0% 0
Underground Gym, 2.8% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Newhaven
Willingdon 0.3% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 9.0% 17 13.3% 4 0.0% 0 4.9% 1 0.0% 0 0.0% 0 18.0% 2 0.0% 0
Weighted base: 190 27 24 16 8 6 9 12
Sample: 190 15 14 11 15 4 13 6
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Q33 Where do you visit most often for GALLERY/ MUSEUM OR PLACE OF HISTORICAL OR CULTURAL INTEREST?
Ask only those who said “once a year” or more for museum or place of historical interest
Bexhill-on-Sea 4.4% 17 43% 2 6.9% 2 0.0% 0 97% 1 0.0% 0 2.0% 0 25.6% 10
Brighton Town Centre 40% 15 0.0% 0 47% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 3.0% 1
Eastbourne Town Centre 13.6% 53 29.7% 14 14.2% 5 39.7% 13 20.4% 2 257% 4 59% 1 0.0% 0
Hailsham Town Centre 0.4% 2 0.0% 0 24% 1 0.0% 0 33% 0 0.0% 0 0.0% 0 0.0% 0
Hastings Town Centre 0.7% 3 0.0% 0 0.0% 0 0.0% 0 33% 0 0.0% 0 0.0% 0 3.0% 1
Lewes Town Centre 1.3% 5 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Newhaven Town Centre, 0.4% 2 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lewes District
Central / West End London 49.0% 189 33.3% 16 32.9% 11 46.4% 15 47.2% 4 36.9% 5 72.3% 15 53.9% 21
Chirchester 0.2% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ditchling 0.4% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Margate 0.3% 1 23% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Pevensey Bay 0.1% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Portsmouth 0.9% 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 38% 1 0.0% 0
(Don't know / varies) 24.5% 94 30.4% 14 38.9% 13 13.9% 5 16.0% 1 37.4% 5 16.1% 3 14.6% 6
Weighted base: 386 47 33 33 8 14 21 40
Sample: 420 30 24 27 21 14 29 21
GEN Gender of respondent:
Male 332% 498 31.1% 56 29.2% 42 357% 46 315% 13 299% 36 36.2% 26 26.6% 52
Female 66.8% 1002 68.9% 124 70.8% 103 64.3% 82 68.5% 29 70.1% 85 63.8% 46 734% 143
Weighted base: 1500 180 145 128 42 121 72 195
Sample: 1500 100 100 100 100 100 100 100
AGE Could I ask how old you are please?
18to 24 8.9% 133 13.0% 23 7.3% 11 8.0% 10 57% 2 17.5% 21 6.4% 5 13.5% 26
25t034 9.2% 138 9.1% 16  6.1% 9 94% 12 7.1% 3 12.5% 15 7.6% 5 94% 18
351044 158% 238 198% 36 21.6% 31 153% 19 54% 2 207% 25 145% 10 13.7% 27
45t0 54 16.2% 243 13.9% 25 16.7% 24 16.3% 21 19.4% 8 11.5% 14 19.4% 14 14.4% 28
55to 64 18.0% 270 14.5% 26 25.2% 37 18.4% 24 25.6% 11 11.9% 14 25.2% 18 16.3% 32
65 + 31.8% 478 29.8% 54 23.0% 33 325% 41 369% 15 259% 31 269% 19 32.8% 64
(Refused) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base: 1500 180 145 128 42 121 72 195
Sample: 1500 100 100 100 100 100 100 100
PEO1_1 How many people are there in your household who are aged between 0-15 years?
None 88.7% 1331 87.6% 158 83.1% 121 84.7% 108 86.1% 36 97.7% 118 94.4% 68 94.9% 185
One 65% 98 75% 13 105% 15 9.0% 12 9.7% 4 11% 1 46% 3 3.8% 7
Two 3.7% 55  3.3% 6 6.4% 9 51% 6 4.2% 2 13% 2 0.0% 0 13% 3
Three 1.0% 14 16% 3 0.0% 0 12% 1 0.0% 0 0.0% 0 11% 1 0.0% 0
Four 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Five 0.1% 1 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Six or more 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base: 1500 180 145 128 42 121 72 195
Sample: 1500 100 100 100 100 100 100 100
PEO1_2 How many people are there in your household who are aged 16 years or over?
One 43.4% 651 56.5% 102 31.0% 45 44.7% 57 26.3% 11 61.0% 74 43.1% 31 46.7% 91
Two 40.1% 602 32.0% 58 50.6% 73 422% 54 495% 21 29.0% 35 394% 28 358% 70
Three 11.1% 167 6.7% 12 10.6% 15 10.0% 13 14.6% 6 3.8% 5 12.2% 9 15.4% 30
Four 4.0% 60 4.2% 8 3.6% 5 18% 2 83% 3 42% 5 47% 3 21% 4
Five 13% 20 0.6% 1 43% 6 1.3% 2 12% 1 19% 2 0.6% 0 0.0% 0
Six or more 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Prefer not to say) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Weighted base: 1500 180 145 128 42 121 72 195
Sample: 1500 100 100 100 100 100 100 100
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Weighted: for CPW Planning March 2022
Total Zone 9 Zone 10 Zone 11 Zone 12 Zone 13 Zone 14 Zone 15

PEO2_1 How many people aged 16-64 are there in your household who are in part time employment (up to 29 hours per week)?

None

One

Two

Three

Four

Five

Six or more

Weighted base:
Sample:

84.1%
12.6%
2.9%
0.2%
0.2%
0.0%
0.0%

1262
189
44

3

3

0

0

1500
1500

86.1%
10.2%
3.7%
0.0%
0.0%
0.0%
0.0%

155 84.3%
18 11.9%
7 3.8%

0 0.0%

0 0.0%

0 0.0%

0 0.0%

180
100

122
17
6

0

0

0

0

145
100

83.6%
15.3%
1.2%
0.0%
0.0%
0.0%
0.0%

107
19
1

0

0

0

0

128
100

79.7%
12.6%
7.7%
0.0%
0.0%
0.0%
0.0%

w

3
5
3
0
0
0

0

42
100

95.6%
3.3%
0.0%
0.0%
1.1%
0.0%
0.0%

116
4
0
0
1
0

0

121
100

84.2%
11.9%
3.9%
0.0%
0.0%
0.0%
0.0%

61
9
3
0
0
0

0

72
100

84.3%
13.0%
2.7%
0.0%
0.0%
0.0%
0.0%

164
25
5

0

0

0

0

195
100

PEO2_2 How many people aged 16-64 are there in your household who are in full time employment - 30 or more hours per week?

None

One

Two

Three

Four

Five

Six or more

Weighted base:
Sample:

66.9%
18.4%
10.5%
3.1%
0.9%
0.2%
0.0%

1003
275
158

47
13
3
0

1500
1500

72.0%
13.0%
10.7%
3.3%
1.1%
0.0%
0.0%

130 56.4%
23 27.2%
19 13.9%

6 24%
2 0.0%
0 0.0%
0 0.0%

180
100

82
40
20
3
0
0
0

145
100

69.3%
14.0%
10.7%
4.7%
0.0%
1.3%
0.0%

88
18
14
6
0
2
0

128
100

52.6%
26.5%
15.7%
4.0%
0.0%
1.2%
0.0%

22
11
7
2
0
1
0

42
100

77.3%
4.9%
14.6%
1.3%
1.9%
0.0%
0.0%

93
6
18
2
2
0
0

121
100

64.0%
16.6%
14.3%
4.5%
0.6%
0.0%
0.0%

46
12
10
3
0
0
0

72
100

68.4%
23.0%
4.6%
2.3%
1.7%
0.0%
0.0%

133
45
9

5

3

0

0

195
100

PEO2_3 How many people aged 16-64 are there in your household who are unemployed but available or seeking employment?

None

One

Two

Three

Four

Five

Six or more

Weighted base:
Sample:

94.2%
4.5%
1.1%
0.2%
0.0%
0.0%
0.0%

1413
68
16

3
0
0
0

1500
1500

94.0%
4.9%
1.2%
0.0%
0.0%
0.0%
0.0%

169 93.2%
5.0%
0.0%
1.9%
0.0%
0.0%
0.0%

oo ooN©

180
100

135

OO0 oOowWwo-~N

145
100

94.8%
4.5%
0.6%
0.0%
0.0%
0.0%
0.0%

121

[eoNeNeNeN e

128
100

91.5%
8.5%
0.0%
0.0%
0.0%
0.0%
0.0%

w

8
4
0
0
0
0

0

42
100

98.7%
1.3%
0.0%
0.0%
0.0%
0.0%
0.0%

119

oo oCcoomN

121
100

97.8%
1.1%
1.1%
0.0%
0.0%
0.0%
0.0%

CAR How many cars do you have in your household which can be used for shopping and/or leisure trips?

None

One

Two

Three or more
(Prefer not to say)

Weighted base:
Sample:

QUOTA Zone:

Zone 1
Zone 2
Zone 3
Zone 4
Zone 5
Zone 6
Zone 7
Zone 8
Zone 9
Zone 10
Zone 11
Zone 12
Zone 13
Zone 14
Zone 15

Weighted base:
Sample:

12.9%
43.9%
28.0%
10.8%

4.5%

5.6%
3.9%
3.9%
3.1%
7.1%
4.0%
8.2%
5.5%
12.0%
9.7%
8.5%
2.8%
8.1%
4.8%
13.0%

193
658
420
161

67

1500
1500

19.7%
42.5%
30.5%
4.8%
2.6%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

180 100.0%

145
128
42
121
72
195

1500
1500

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

36 11.8%
76 57.1%
55 22.6%
9 28%
5 57%

180
100

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
100.0%
0.0%
0.0%
0.0%
0.0%
0.0%

18

[eNeoNoloNolloNoloNoloNeNoNoNolNe)

=
o]
o

100

17
83
33
4
8

145
100

[eNoNoNololNeloNe o)

145

18.4%
40.2%
26.9%
6.5%
8.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0 100.0%

0.0%
0.0%
0.0%
0.0%

23
51
34

8
10

128
100

[ NeoNoNeoloNoNoNoNoNoNe}

=
N

7.8%
42.0%
30.9%
16.6%

2.8%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0 100.0%

0
0
0

128
100

0.0%
0.0%
0.0%

3
18
13

7

1

42
100

[eNeoNoNoloeNeNoNoNoNoNe}

~
(N}

9.0%
42.3%
28.2%
15.4%

5.1%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0 100.0%

0
0

42
100

0.0%
0.0%

11
51
34
19

6

121
100

[eNeoNololoNoeloNeloNoeNo o)

[N
N
[y

6.0%
31.1%
40.9%
16.8%

5.2%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0 100.0%

0

121
100

0.0%

70

OO OCORrEK

100

4
22
29
12

4

72
100

[eNeoleloloNoNoNoNoNoNe NNl

72

98.2%
0.6%
1.2%
0.0%
0.0%
0.0%
0.0%

11.6%
44.3%
23.3%
18.9%

2.0%

0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%
0.0%

0 100.0%

72
100

191

OO OoOCOoONE

195
100

[eNeolololoNeloNoNo oo NoNo]

o

195

195
100
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Weighted: for CPW Planning March 2022
Total Zone 9 Zone 10 Zone 11 Zone 12 Zone 13 Zone 14 Zone 15

PC Postcode sector:

BN10 7 3.5% 52 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN10 8 3.4% 51 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN2 8 12% 18 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN20 0 0.4% 6 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN20 7 1.7% 25 14.1% 25 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN20 8 38% 56 313% 56 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN20 9 2.0% 30 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN21 1 2.5% 37 20.6% 37 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN21 2 20% 31 17.1% 31 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN21 3 1.2% 18 9.9% 18 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN21 4 0.8% 13 7.1% 13 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN22 0 33% 49 0.0% 0 338% 49 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN22 7 1.5% 23  0.0% 0 15.6% 23  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN22 8 2.3% 34  0.0% 0 23.4% 34 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN22 9 26% 40 0.0% 0 27.2% 40 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN23 5 16% 25 0.0% 0 0.0% 0 194% 25 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN23 6 18% 26 0.0% 0 0.0% 0 207% 26 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN237 27% 40 0.0% 0 0.0% 0 312% 40 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN23 8 2.4% 37 0.0% 0 0.0% 0 28.7% 37 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN24 5 1.6% 24  0.0% 0 0.0% 0 0.0% 0 57.0% 24 0.0% 0 0.0% 0 0.0% 0
BN24 6 12% 18 0.0% 0 0.0% 0 0.0% 0 43.0% 18 0.0% 0 0.0% 0 0.0% 0
BN25 1 1.1% 16 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN25 2 17% 26 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN25 3 32% 48 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN25 4 1.1% 17  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN26 5 19% 28 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN26 6 12% 18 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN27 1 25% 38 0.0% 0 0.0% 0 0.0% 0 0.0% 0 311% 38 0.0% 0 0.0% 0
BN27 2 1.7% 26 0.0% 0 0.0% 0 0.0% 0 0.0% 0 21.6% 26  0.0% 0 0.0% 0
BN27 3 26% 39 0.0% 0 0.0% 0 0.0% 0 0.0% 0 327% 39 0.0% 0 0.0% 0
BN27 4 1.2% 18 0.0% 0 0.0% 0 0.0% 0 0.0% 0 14.7% 18  0.0% 0 0.0% 0
BN6 8 27% 40 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN71 27% 40 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN7 2 2.9% 44 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN7 3 12% 18 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN8 4 29% 43 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN8 5 24% 36 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN8 6 07% 11 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN9 0 11% 17 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BN9 9 29% 44  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
RH17 7 1.0% 15 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
TN210 27% 41  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 57.1% 41 0.0% 0
TN218 15% 23 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 31.6% 23 0.0% 0
TN219 0.5% 8 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 11.3% 8 0.0% 0
TN39 3 29% 44  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 227% 44
TN39 4 30% 45 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 229% 45
TN395 31% 47 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 241% 47
TN40 1 12% 19 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 96% 19
TN40 2 27% 41  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0 208% 41
Weighted base: 1500 180 145 128 42 121 72 195
Sample: 1500 100 100 100 100 100 100 100
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Town Centre Boundaries & Primary Shopping Areas
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Hampden Park (Brassey Avenue)
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Langney Shopping Centre
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